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 Sw

ad
es

hi 

M
ov

em
en

t. The 

chi
ef 

ar
ch

ite
ct of

 
the 

pa
rti

tio
n was Lor
d Curz

 

co
ns

pir
ac

y to
 

pa
rti

tio
n 

Be
nga

l is
 

kno
wn

 as
 

the 
An

ti-
Pa

rti
tio

n 

Mo
vem

eni
 

took
 

pla
ce all 

ove
r 

Be
ng

al in
 

190
5 

ag
ain

st Lor
d 

Cu
rzo

n's
 

plan
 

the 
na

tio
na

l 

mo
ve

me
nt 

in
 

Be
ng

al and 

Ind
ia. The 

an
ti-

Br
iti

sh
 

mo
ve

me
nt 

T
 

a 

In
tr

od
uc

ti
on

 
Re

vo
lu

tio
na

ry
-T

er
ro

ris
m

 
Ke

yw
ord

: 

Sw
ad

es
hi-

Go
ve

rn
an

ce
 

Po
lic

y-
A

ut
on

om
y-

Pa
ss

iv
e 

Re
sis

tan
ce.

 

m
ov

em
en

t.
 

na
tio

na
lis

t 

mo
ve

me
nt 

in
 

Ind
ia 

ce
nte

rin
g on

 
the 

ev
en

ts of
 

this
 

Sw
ad

esh
i 

res
ea

rch
 

pap
er is

 
to

 
hig

hli
gh

t how 

a 
new 

tre
nd

 was 

sta
rte

d in
 

the 

an
ti-B

r1t
isn

 

na
tio

na
l 

mo
ve

me
nt 

in
 

Ind
ia 

ch
an

ge
d 

co
mp

let
ely

. So
 

the 
mai

n 

pu
rpo

se of
 

thns ide
olo

gy
 

em
erg

ed 

wi
thi

n the 
Na

tio
na

l 

Co
ng

res
s. A

s a 
res

ult
, the 

nat
ure

 of
 

the 

Ind
ia 

form
 ",

 

Eve
n in

 
res

po
ns

e to
 

the 

Sw
ad

es
hi 

m
ov

em
en

t, 

'ex
tre

m
ist

 

in
 

di
ffe

re
nt

 

par
ts of

 
Ind

ia 

be
sid

es 

Be
ng

al and this
 

m
ov

em
en

t too
k an

 
all 

re
vo

lu
tio

na
ry

 

ter
ro

ris
t 

ac
tiv

iti
es

. The 

rea
cti

on
 of

 
this

 

m
ov

em
en

t can be
 

seen
 goa

ls. In
 

ad
dit

ion
 to

 
this

, 

act
ive

 

Br
itis

h 

op
po

sit
ion

 can be
 

no
tic

ed
 

thro
ugh

 

do
ub

le-
ed

ge
d 

swo
rd of

 
'sw

ad
es

hi'
 and 

bo
yc

ott
' as

 a 
tool

 to
 

ach
iev

e thei
r 

dif
fer

en
t 

dir
ec

tio
n. Thi

s is
 

the firs
t 

tim
e that
 the 

Be
ng

ali
 

nat
ion

 has used
 the 

mo
ve

me
nt,

 the 

an
ti-

Br
iti

sh
 

mo
ve

me
nt 

in
 

Ind
ia 

beg
an to

 
flow

 in
 a 

co
mp

let
ely

 from
 

Br
itis

h rule
 

thr
ou

gh
 

pe
titi

on
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the 

A
bs

tr
ac

t 

M
an

as 
Ku

ma
r Das Sw

ad
esh

i 

M
ov

em
en

t: 

A
 

Di
ffe

re
nt

 

Tre
nd

 of
 

the 

Na
tio

na
lis

t 

M
ov

em
en

t i
n 

Ind
ia Ch

ap
ter

 -10
 

The 

Sw
ad

es
hi 

mo
ve

me
nt 

of
 

190
5 is

 

lan
dm

ar
k 

eve
nt in

 
the 

hist
ory

 of
 

wak
e of

 
the 

Sw
ade

shi
 

aim of
 

this
 

mo
ve

me
nt from

n 

188
5 to

 
190

5 was to
 

gain
 the 

rig
ht of

 
aut

on
om

y 

mo
ve

me
nt 

in
 

Ind
ia has bee
n led 

ma
inl

y by
 

mo
de

rat
e 

lea
de

rs and the main
 cha

ng
e i

n 
the 

na
tio

na
lis

t 

mo
ve

me
nt 

in
 

Ind
ia.

 

Un
til now

, the 

na
tio

na
lis

t Be
ng

ali 

na
tio

na
lis

m and 

bri
ng

ing
 it to

 
fru

itio
n, 

bro
ug

ht 

abo
ut 

a 
sig

nif
ica

nt Be
nga

l in
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tes

t of
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d 

Cu
rzo

n's
 

plan
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pa
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ion
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nga

l in
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ori

ng 

The 

an
ti-
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tio
n 

mo
ve

me
nt 

or
 

Sw
ad
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hi 

m
ov

em
en

t tha
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sta
rte
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cla

rat
ion

 of
 

ab
oli

tio
n of

 
Pa

rtit
ion

 by
 

Ge
org

e 

V
 

at
 

the 

De
lhi cou
rt on

 

12
 

nis 

an
ti-P

art
itio

n 

mo
vem

ent
 was 

in
 

full 

swi
ng from

 late 190
5 to

 
the 

off
ici

al 

Oc
tob

er 190
5, the plan

 for the 
pa

rtit
ion

 of
 

Ben
gal

 was 

off
ici

all
y 

ado
pte

d l"], 

Se
par

ati
ng

 one 

dis
tric

t 

afte
r 

ano
the

r of
 

Be
nga

l was 

un
der

wa
y and on

 

16
 O
n 

the 

co
ntr

ary
, in

 
ord

er to
 

we
ake

n the 

Be
ng

ali
 

na
tio

na
lis

m,
 the 

pro
ces

s of
 

pro
po

sal
. But 

ne
ith

er Sir 

An
dre

w 

Fra
ser

, 

Riz
ley

 nor Lor
d 

Cu
rzo

n 

lis
ten

ed
. Eve

n the 

Pr
es

ide
nt of

 
the 

Co
ng

res
s, Sir 

He
nry

 

Co
tto

n, mad
e 

a 
sim

ila
r 

for 
ad

m
ini

str
ati

ve
 

rea
so

ns
, 

Bih
ar and 

Or
iss

a 

cou
ld be

 
sep

ara
ted

 

from
 

Be
ng

al.
 stat

e of
 

M
ah

ara
sh

tra
 1,

 
Be

cau
se only

 if
 

the 
pa

rtit
ion

 of
 

Be
nga

l was 

pla
nn

ed
 Be

rar was 

an
ne

xe
d to

 
Ma

dh
ya 

Pra
de

sh 

ins
tea

d of
 

the 

M
ar

ath
i-d

om
in

ate
d 

the 

Br
itis

h in
 

this
 

pe
rio

d is
 

see
n in

 
190

2 

whe
n the 

M
ara

thi
 

mai
n 

reg
ion

 of
 

new
ly 

for
me

d 

sta
te. A

n 
exa

mp
le of

 
the 

Div
ide

 and Rul
e 

pol
icy

 

fol
low

ed
 by

 the two 

Be
ng

als
, and to

 
cre

ate
 

Hi
nd

u-
M

us
lim

 

rel
igi

ou
s 

div
isi

on
s in

 
the Ind

ian
 

na
tio

na
lis

t 

mo
ve

me
nt,

 to
 

red
uce

 the 

im
po

rta
nc

e of
 

Be
ng

ali
 

Hi
nd

us 

in
 but to

 
we

ak
en

 the 

na
tio

na
l 

m
ov

em
en

t by
 

div
idi

ng
 

Be
ng

al,
 the sea
t of

 
the Cu

rzo
n 

pla
nn

ed
 the 

pa
rti

tio
n of

 
Be

ng
al,

 not for 
ad

m
in

ist
ra

tiv
e 

co
nv

en
ien

ce
, 

tha
t 

for
ce will

 

flow
 in

 
va

rio
us

 

se
cto

rs and 

be
co

me
 

we
ak"

 , 
Thu

s 

Lor
d sev

era
l 

di
ffe

re
nt

 

wa
ys.

 

Tha
t is, 

Un
ifie

d 

Be
ng

al 

is
 a 

for
ce,

 but if
 it is
 

bro
ke

n, 

De
cem

be
r 6,

 
190

4, 

*B
eng

al 

un
ite

d, is
 

po
we

r, 

Be
nga

l 

div
ide

d, will pull
 

Be
ng

al.
 

Ri
zal

, the 
Hom

e 

Se
cre

tar
y o

f 
the 

Go
ve

rn
m

en
t o

f 

Ind
ia, said

 on
 

Tr
ipa

thi
 

hav
e 

cle
arl

y 

sho
wn

 the 

im
pe

ria
lis

t 

mo
tiv

e 

est
abl

ish
 

ind
ep

en
de

nc
e l1, 

na
tio

na
lis

m
 

mo
ve

me
nt of

 
the 

Be
ng

ali
 

na
tio

n, 

se
lf-

co
ns

cio
us

, 

de
ter

mi
ne

d to
 was 

sta
rte

d all 
ove

r 

Be
ng

al and 

Ind
ia 1,

 
Thi

s 

m
ov

em
en

t was the firs
t 

all
-o

ut Ca
lcu

tta
 as

 
its 

ca
pit

al.
 In

 
pro

tes
t of

 
the 

pa
rti

tio
n of

 
Be

ng
al,

 a 
mas

s 

mo
ve

me
nt 

han
d, 

We
st 

Be
ng

al,
 

Bih
ar and 

Or
iss

a 

form
 the 

'Pr
ov

inc
e of

 
Be

ng
al'

, 

with
 

*P
rov

inc
es of

 
Eas

t 

Be
ng

al and 

As
sam

' and its 
cap

ita
l is

 
Dh

aka
. O

n 
the 

oth
er 

two 

par
ts. 

Dh
aka

, 

Ch
itta

go
ng

, 

Ra
jsh

ah
i, Hill

 

Tr
ipu

ra and 

Ass
am

 are the 

Sta
rted

 all ove
r 

Be
nga

l in
 

pro
tes

t of
 

the 
de

cla
rat

ion
 of

 
Pa

rtit
ion

 of
 

Be
nga

l and 

Em
erg

en
ce 

of
 

'ex
tre

m
ist

' 

ide
olo

gy
: 

Na
tur

all
y, 

a 
stro

ng
 

mo
ve

me
nt was 

beh
ind

 the 

pa
rti

tio
n of

 

co
nv

en
ie

nc
e. But 

na
tio

na
lis

t 
hi

sto
ria

ns
 

like
 

Su
mi

t 
Sa

rk
ar and 

Am
ale

sh
 

Th
ere

fo
re,

 the size
 of

 

the 
sta

te 

nee
ds 

to
 

be
 

red
uc

ed
 for 

ad
m

in
ist

ra
tiv

e 

to
 

rule
 

this
 

hug
e 

'Ba
ng

la 

Pr
es

ide
nc

y' 

co
ns

ist
ing

 of
 

Be
ng

al-
Bi

ha
r and 

Or
issa

. Be
nga

l was 

ma
inl

y 

ad
m

in
ist

ra
tiv

e. 

Be
cau

se 

it is
 

not 
po

ssi
ble

 

for
a 

go
ve

rno
r 

Ac
co

rdi
ng

 to
 

the 
off

ici
al 

co
m

m
en

tar
y, the

 

arg
um

en
t o

f 

the 
div

isi
on

 of
 

at
 

the 
beh

est
 of

 
Lor

d 

Cu
rz0

n, the 
ent

ire
 

Be
nga

l 

Pr
esi

de
nc

y was 
div

ide
d into

 

plan
 for the 

pa
rtit

ion
 of

 
Be

nga
l was 

off
ici

all
y 

an
no

un
ced

 and on
 

16
 

Oc
tob

er,
 

Li
eu

ten
an

t 

Go
ve

rno
r of

 
Be

ng
al,

 Sir 

An
dre

w 

Fra
ser

. O
n 

19
 

July
 

190
5, the 

and one of
 

his 

as
so

cia
tes

 

was 

Hom
e 

Se
cre

tar
y 

He
rbe

rt 

Riz
ley

 and the 



Page 
66

 me
ans

 

'No
t 

no
N-

ac
tiv

e but 

no
n-

ag
gr

es
siv

e' i.e. its 
bas

ic 

na
tur

e is
 

nou 'pa
ssi

ve
 

res
ist

an
ce

'. But this 

ap
pli

ca
tio

n is
 

co
nfu

sin
g. 

Pa
ssi

ve
 

res
ist

an
ce 

is
 a 

Be
nga

li 

syn
on

ym
 for 

wh
ich

 

man
y 

wr
ite

rs 

no
wa

da
ys use the ternm

 mor
e 

ac
ce

pta
ble

 in
 

the 
Sw

ad
esh

i era.
 

Ac
co

rdi
ng

 to
 

him
, 

"P
ass

ive
 

res
ist

an
ce

 

the use of
 

the 
wor

d 

'un
arm

ed
 

res
ist

an
ce

' 

ins
tea

d of
 

pa
ssi

ve
 

res
ist

an
ce

 S 

of
 

the 
'Pa

ssi
ve

 

res
ist

an
ce

' 

mo
ve

me
nt.

 

Ho
we

ve
r, 

Bi
pin

ch
an

dr
a Pal 

thi
nk

s that
 

na
tio

na
l 

lib
era

tio
n 

thr
ou

gh
 

se
lf-

rel
ian

ce
, as

 
wel

l as
 

the 
or

ga
niz

ed
 

ap
pli

ca
tio

n we
apo

n of
 

the war of
 

ind
ep

en
de

nc
e for 

ex
am

ple
 of

 
Be

ng
al the day was not far 

dis
tan

t 

whe
n they

 

wo
uld

 

win
." 

he
ral

din
g 

a 
new 

po
liti

ca
l era for the 

co
un

try
. If

 
oth

er 

pro
vin

ce
s 

fol
low

ed
 the rig

htl
y said

 in
 

the 

Va
ran

asi
 

Co
ng

res
s in

 
190

5, 

"C
on

gr
atu

lat
io

ns
 

Be
ng

al on
 

po
liti

cs 

bas
ed on

 
the 

Sw
ad

esh
i 

mo
ve

me
nt.

 

Tha
t is

 
why Lal

a 

La
jpa

t Roy gai
ned

 an
 

im
po

rta
nt pla
ce in

 
Ind

ian
 

po
liti

cs.
 

Thu
s 

beg
an 

a 
new era in

 
Ind

ian
 

Gr
ad

ua
lly

 the 

mo
de

rat
e 

pa
rtie

s 

wer
e 

rem
ov

ed
 and the 

ex
tre

m
ist

 

pa
rtie

s 

Co
ng

res
s and the 

Na
tio

na
l 

Co
ng

res
s spl
it into
 

'm
od

era
te'

 and 
'ex

tre
m

ist
'. 

lib
era

tio
n 

, A
s a 

res
ult

, 

ide
olo

gic
al 

div
isi

on
s 

soo
n led to

 a 
spl

it in
 

the 

the 
pol

icy
 of

 

ap
pe

ali
ng

 to
 

mo
de

rat
es 

is
 

co
mp

let
ely

 

wro
ng for

 
nat

ion
al 

beg
an to

 
flow

 in
 a 

co
mp

let
ely

 

dif
fer

en
t 

dir
ect

ion
. 

the 

Sw
ad

esh
i 

mo
ve

me
nt,

 the 

an
ti-

Br
iti

sh
 

mo
ve

me
nt 

in
 

Be
ng

al and Ind
ia 

att
em

pts
 to

 
turn

 it 
into

 

act
ion

 

wer
e not 

wi
del

y 

ob
ser

ve
d. But on

 
the 

bas
is of

 

mo
nar

chy
 

bas
ed on

 
one

's own 

str
en

gth
 

aro
se in

 
the 

min
ds of

 
ind

ivi
du

als
, but 

rule 

thr
oug

h 

pe
titi

on
. In

 
this 

epi
sod

e, the idea
 of

 
res

ist
ing

 the 

En
glis

h lea
de

rs from
 

188
5 to

 
190

5 was to
 

gain
 the 

rig
ht of

 
au

ton
om

y from
 

Br
itis

h 

the 

mai
n aim of

 
the 

an
ti-

Br
itis

h 

mo
ve

me
nt led by

 
the 

Ind
ian

 

mo
der

ate
 

in
 

this
 

mo
ve

me
nt 

wh
ich

 was 

acc
ep

ted
 by

 
the 

wh
ole

 of
 

Ind
ia. Thi

s is
 

bec
aus

e 

un
arm

ed
 

Ind
ia was the 

att
em

pt 

at
 

Du
rin

g the 

Sw
ad

esh
i 

mo
ve

me
nt,

 

Ind
ian

 

lea
de

rs 

rea
liz

ed
 

that
 the 

inf
all

ibl
e 

'S
w

ad
es

hi
' and 

"B
oy

co
tt' are the 

tw
o-

pr
on

ge
d use of

 
the

se 

we
ap

on
s: 

de
ma

nd
ed

 full
 

ind
ep

en
de

nc
e for 

Ind
ia. 

Ex
tre

mi
st 

po
lit

ici
an

s 

hav
e 

den
ied

 that
 

ac
hie

ve
 its 

pro
pe

r 

we
lfa

re by
 

bei
ng 

att
ac

he
d to

 
the 

Br
itis

h 

rul
e. So

 
they

 

ex
tre

mi
st 

par
ty 

un
eq

uiv
oc

all
y 

de
cla

red
 that
 it 

was 

im
po

ssi
ble

 for 

Ind
ia to

 

Ar
vin

do
 

Gh
osh

 and 

oth
ers

 

wer
e 

be
lie

ve
rs 

in
 

this
 

ex
tre

m
ist

 

ide
olo

gy
. The Til

ak,
 

Lal
a 

La
jpa

t 

Roy
, 

Bip
in 

Ch
an

dra
 Pal,
 

Br
ah

m
ab

an
dh

ab
 

Up
ad

hy
ay

, 

of
 

beg
gin

g and 

org
an

ize
 a 

mo
ve

me
nt 

to
 

ach
iev

e 

Sw
ara

j. Bal 

Ga
ng

ad
ha

r wi
thi

n the 
Na

tio
na

l 

Co
ng

res
s l", 

Th
eir

 

mai
n goa
l was 

to
 

ab
an

do
n the 

po
liti

cs 

In
 

res
po

ns
e t

o 

the 
Sw

ad
esh

i 

mo
ve

me
nt,

 an
 

'ex
tre

mi
st 

ide
olo

gy
 

em
erg

ed
 

an
 

epi
sod

e of
 

Ind
ia's

 

lib
era

tio
n 

str
ug

gle
. But soon
 a 

pe
cu

lia
rity

 was 

not
ice

d Be
ng

al.
 A

t 
that

 

tim
e 

the
re was no

 
rat

ion
al 

rea
son

 to
 

acc
ep

t this
 

mo
ve

me
nt 

as
 was to

 
pro

tes
t 

aga
ins

t the 
par

titi
on

 of
 

Ben
gal

 and to
 

abo
lish

 the 
par

titi
on

 of
 

De
cem

be
r 

191
1. It

 is
 

true
 that 

ini
tia

lly
 the sole
 

pur
poS

e of
 

this
 

mo
vem

ent
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Hi
ren

dr
an

ath
 

Du
tta and 

oth
er 

sc
ho

lar
s, 

a 
'N

ati
on

al 
Co

un
cil

 of
 

Ed
uc

ati
on

' 

the 
act

ive
 

co
op

era
tio

n of
 

Gu
rud

as 

Ba
nd

yo
pa

dh
ya

y, 

Sa
tye

nd
ran

ath
 

Ta
go

re,
 

So
cie

ty' with
 the aim of

 
es

tab
lis

hin
g 

En
gli

sh free
 

na
tio

na
l 

ed
uc

ati
on

 
Wit

h 

Ind
ust

ry on
 

his own 

ini
tia

tiv
e, 

Sat
ish

 

Ch
and

ra 
M

uk
he

rje
e 

est
ab

lis
he

d 
Daw

n 

'Be
ng

al 

Ch
em

ica
l and 

Ph
arm

ac
eu

tic
al 

Wo
rks

' 

with
 the aim of

 
es

tab
lis

hin
g 

So
cie

ty'
s 

'Sw
ad

esh
i 

Bi
pa

ni'
 etc. 

Sc
ien

tis
t 

Pra
ful

la 

Ch
an

dra
 Roy 

es
tab

lis
he

d Ta
go

re's
 

Sw
ad

esh
i 

Bh
an

da
r', 

Sar
ala

 

De
vi's

 

La
ksh

i 

Bh
an

da
r, 

Daw
n 

Ch
an

dra
 

Roy
, 

Ni
lra

tan
 

Sa
rka

r and 

oth
er 

bu
sin

ess
 

ve
ntu

res
, 

Ra
bi

nd
ra

na
th

 

Ba
su.

 
for

me
d an

 
'A

nt
i-C

irc
ul

ar
 

So
cie

ty'
 

und
er the 

lea
de

rsh
ip of

 
Sa

ch
ind

ra 
Pra

sad
 

pu
nis

hm
en

t of
 

the 

ag
ita

tin
g 

stu
de

nts
 

from
 the 

sch
oo

l, the 

stu
de

nt 

soc
iet

y 

the 

stu
de

nts
 

awa
y 

from
 the 

mo
ve

me
nt and 

an
no

un
ce

d the 

ex
pu

lsi
on

 and pa
ssi

ve
 

res
ist

an
ce

. 

Aft
er the 

go
ve

rnm
en

t 

iss
ued

 a 
'Ca

rly
le 

Ci
rcu

lar
" to

 
kee

p 

time
 

str
ike

s 

wer
e 

ob
ser

ve
d in

 
man

y 

fac
tor

ies
 

mo
tiv

ate
d by

 
the 

ide
olo

gy
 of

 

of
fic

es
-c

ou
rts

, all 
ed

uc
ati

on
al 

ins
titu

tio
ns

 

wer
e 

bo
yc

ott
ed

. 

Eve
n 

du
rin

g this
 Pe

op
le from

 all 
wa

lks
 of

 
life

 

joi
ne

d the 

bo
yc

ott
 

mo
ve

me
nt.

 

Go
ve

rn
m

en
t 

Mi
tra 

cal
led

 for 
a 

bo
yc

ott
 of

 
the firs
t 

Br
itis

h 

pro
du

ct in
 

his 

'Sa
nj

iv
an

i'. for
eig

n 

ed
uc

ati
on

, 

of
fic

e-c
ou

rt,
 

titl
es etc. O

n 
July

 13, 
190

5, 

Kr
ish

na
ku

ma
r 

law or
 

ins
tit

uti
on

 

cre
ate

d by
 

the 
En

gli
sh and 

ex
clu

sio
n of

 
Br

itis
h 

pro
du

cts
, Cu
rzo

n's
 

plan
 to

 
pa

rtit
ion

 

Be
ng

al. 

'B
oy

co
tt' 

me
ans

 

no
n-

co
op

era
tio

n with
 the 

ec
on

om
ic and 

po
liti

ca
l 

cru
sad

e 

ag
ain

st the 

Br
itis

h 

go
ve

rn
me

nt 

in
 

pro
tes

t of
 

for
wa

rd as
 

co
m

ple
m

en
ts to

 
each

 

oth
er. The 

bo
yc

ott
 and 

sw
ad

esh
i was an

 also
 

bec
om

e 

po
pu

lar
 as

 a 
co

m
ple

m
en

t to
 

it 
and ove

r 

tim
e 

they
 

hav
e 

com
e Ch

and
ra 

M
aju

md
ar,

 the idea
 of

 
bo

yc
ott

 has 
com

e 

bef
ore

, the 
Sw

ad
esh

is hav
e 

res
ist

an
ce

 

em
erg

ed
 as

 a 
new tool

 of
 

the 
an

ti-
im

pe
ria

lis
t 

mo
ve

me
nt 

in
 

Be
ng

al. 

re
sis

tan
ce

." A
t 

the 
be

gin
nin

g of
 

the 
tw

en
tie

th 

cen
tur

y, this
 

tren
d of

 
pas

siv
e 

ag
gr

es
s1

Iv
e, but not 

pa
ssi

ve
. So

 
it 

see
ms

 

re
as

on
ab

le 

to
 

use the term
 

'un
arm

ed
 

Ta
go

re 

cal
led

 

'A
tm

as
ha

kt
i' in

 
his 

art
icl

e 

'Sw
ad

es
hi 

Sa
m

aj'
.1

 

Pr
afu

lla
 

as
so

cia
tio

ns
. 

Ka
rai was the goa

l of
 

this
 

se
cti

on
. 

Thi
s is

 
wh

at 

Ra
bi

nd
ra

na
th

 

es
tab

lis
hin

g 

ind
ige

no
us

 

ind
us

tri
es

, 

na
tio

na
l 

ed
uc

ati
on

, 

rur
al 

de
ve

lop
me

nt and 

was 

ach
iev

ed
 by

 
rej

ec
tin

g the 
po

liti
cs of

 
fut

ile and 

de
gra

din
g 

beg
gin

g and 

'co
ns

tru
cti

ve
 

Sw
ad

es
hi'

 or
 

'se
lf-

em
po

w
er

m
en

t' and said
 

that
 

se
lf-

re
lia

nc
e 

his 

boo
k The 

Sw
ad

esh
i 

M
ov

em
en

t in
 

Be
ng

al' 

ref
err

ed
 to

 
this

 

pe
rio

d as
 

co
m

m
od

itie
s etc.

 

wer
e all par
t of

 
the 

ind
ige

no
us

 

pe
op

le.
 Dr. 

Sum
it 

Sa
rka

r in
 

ind
ige

no
us 

cu
ltu

re,
 

ind
ige

no
us

 

lite
rat

ure
 and 

ind
ige

no
us 

mu
sic

, 

ind
ige

no
us

 one
's own 

ind
ige

no
us

 

pro
du

cts
. 

Alo
ng with

 

this
, 

ind
ige

no
us

 

civ
ili

za
tio

n, 

O
n 

the 
oth

er 

han
d, the 

wor
d 

'sw
ad

es
hi

' 

me
ans

 the 
pr

od
uc

tio
n and use of

 

thr
ou

gh
 

bo
yc

ott
s and the 

Sw
ad

esh
i 

mo
ve

me
nt.

 

Ac
co

rdi
ng

 to
 

Dr. 

Ra
me

sh 

This
 

pas
siv

e 

res
ist

an
ce

 

de
ve

lop
ed

 

ma
inly

 

bet
we

en 1905
 and 1906
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 M

an
ikt

ala
 in

 
Ko

lka
ta.

 The 

Dh
aka

 

An
us

hil
an

 

Sa
mi

ti was 

es
tab

lis
he

d in
 

Eas 

The 
rev

olu
tio

na
ry 

He
mc

han
dra

 

Ka
nun

go bui
lt a 

bo
mb

-m
ak

ing
 

fàc
tory

 a Be
nga

l 
from

 
19

06
-07

. (19
02)

 

pla
yed

 a 
sig

nif
ica

nt role
 in

 
co

nd
uc

tin
g 

rev
olu

tio
na

ry
 

act
ivi

tie
s n 

M
uk

he
rje

e and 

oth
er 

fou
nd

ers
 and one of

 
the 

me
mb

ers
 of

 
An

us
hil

an
 

Sam
iti 

Sat
ish

 

Ch
and

ra 

Bo
se, 

Ch
itta

ran
jan

 

Das
, 

Ar
vin

do
 

Gh
osh

, 

Jat
ind

ran
ath

 sec
ret 

rev
olu

tio
na

ry
 

or
ga

niz
ati

on
s in

 
dif

fer
en

t 

par
ts of

 
Be

ng
al 

inc
rea

sed
. 

rul
ers

 and the
ir 

alli
es.

 In
 

res
po

nse
 to

 
the 

pa
rtit

ion
 of

 
Be

ng
al, the 

ac
tiv

itie
s of

 

mo
the

rla
nd

 and 

iso
lat

ed
 

vio
len

t and 

ter
ror

ist
 

ac
tiv

itie
s 

ag
ain

st the 

Br
itis

h 

ma
in 

fea
tur

es
 of

 
this

 

m
ov

em
en

t 

we
re 

se
lf-

sa
cr

ifi
ce

 for the 

lib
er

at
io

n of
 

the Ch
and

ra 

Ma
jum

da
r is

 
in

 
fav

or of
 

cal
lin

g it 
'm

ilit
an

t 

na
tio

na
lis

m
' , 

The Sw
ad

esh
i 

mo
ve

me
nt 

is
 

cal
led

 

're
vo

lu
tio

na
ry

 

ter
ro

ris
m

'. Dr. 

Ram
nes

h 

mo
ve

me
nt,

 
rev

olu
tio

na
ry

 

ac
tiv

itie
s 

co
nti

nu
ed

 in
 

Be
ng

al. Thi
s 

stag
e of

 
the 

cou
p. For this

 

rea
son

, in
 

this
 

per
iod

, 

alo
ng with

 the 

pa
ssi

ve
 

res
ist

an
ce

 

the 
his

tor
y of

 
Ind

ia as
 a 

pio
nee

r o
f 

the 
fre

edo
m 

str
ug

gle
 and the new age 

in
 

194
7. Tha
t is

 
why 

it is
 

m
y 

firm
 

be
lie

f that
 it 

will
 

for
ev

er be
 

rec
og

niz
ed

 in
 

ind
ep

en
de

nc
e 

str
ug

gle
 and 

na
tio

na
l 

aw
ak

en
ing

 that
 was 

flo
wi

ng
 

[13)
 

his
tory

 of
 

Ind
ia's

 

ind
ep

en
de

nc
e 

mo
vem

ent
. 

'Sw
ad

esh
i' and 

Bo
yc

ott
' as

 a 
tool

 to
 

ach
iev

e the
ir 

goa
ls, 

wh
ich

 is
 

rare
 in

 
the 

mo
vem

ent
, the first

 

Be
nga

li 

nat
ion

 

used
 the 

do
ub

le-
ed

ge
d 

swo
rd of

 

sch
ool

s were
 

bui
lt. 

Thu
s, from

 the very
 

beg
inn

ing
 of

 
the 

Sw
ade

shi
 whi

ch late
r 

bec
am

e 

Jad
avp

ur 

En
gin

eer
ing

 

Co
lleg

e; And man
y 

nat
ion

al cou
nci

l 

'Be
nga

l 

Na
tion

al 

Sch
ool

 and 

Co
lleg

e",
 

"Be
nga

l 

Te
chn

ica
l 

Ins
titu

te' 

was 

form
ed 

in
 

Ca
lcu

tta 

on
 

11
 

Ma
rch 190

6 with
 92

 
me

mb
ers

 4.
 

Und
er this 

be
 

met by
 

the 
Bri

tish
 

go
ve

rnm
en

t 

thr
ou

gh
 

pe
titi

on
s, 

wh
ich

 

req
uir

ed
 an

 
arm

ed Pa
rtit

ion
 of

 
190

5, the 
lea

de
rs of

 
Be

nga
l 

rea
liz

ed
 

that
 

the
ir 

de
ma

nd
s 

cou
ld not 

The 

be
gin

nin
g of

 
re

vo
lu

tio
na

ry
 

ter
ro

ris
m

: 

Ba
sed

 on
 

the 

Be
nga

l 

at
 

full 
spe

ed wr
ite

s, W
e 

see in
 

190
5 the firs
t 

sig
nif

ica
nt tren
d in

 
the tide

 of
 

Ind
ia's

 into
 a 

na
tio

na
l 

mo
ve

me
nt.

 In
 

this
 

co
nte

xt,
 

Ra
me

sh 

Ch
an

dra
 

M
aju

md
er 

mo
vem

ent
 was 

sta
rte

d in
 

Be
nga

l 

wer
e 

co
mp

let
ely

 

cha
ng

ed and 

exp
and

ed 

mo
ve

me
nt.

 

Thu
s the 

po
liti

cal
 

sys
tem

 and aim
s with
 

wh
ich

 the 

Sw
ade

shi
 

mo
vem

ent
. This

 

gra
du

all
y 

bec
am

e the 

mai
n goa
l of

 
the 

Ind
ian

 

nat
ion

al fiel
ds of

 
ed

uc
ati

on
, 

ini
tia

tio
n and 

cu
ltu

re 

bec
am

e the 

mo
tto of

 
the 

Sw
ade

shi
 own 

civ
iliz

ati
on

 by
 

ab
an

do
nin

g 

for
eig

n 

fas
cin

ati
on

 in
 

all 
the

se 

dif
fer

ent
 mai

n aim of
 

the 
ind

ige
no

us 

mo
ve

me
nt.

 But soo
n the 

att
em

pt 

to
 

rev
ive

 

Ind
ia's

 

at
 

firs
t the 

boy
cot

t of
 

for
eig

n 

goo
ds and the use of

 
do

me
stic

 

goo
ds was the goo

ds and the use of
 

ind
ige

no
us goo
ds were

 

ini
tia

lly
 

con
fin

ed 

to
 

Be
nga

l, and 

Ho
we

ver
, the 

boy
cot

t 

mo
vem

ent
 and the 

res
ult

ing
 

boy
cot

t of
 

Bri
tish
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mo
vem

ent
 the 

em
erg

en
ce 

of
 

ex
tre

mi
st 

ide
olo

gy
 

wit
hin

 the 

Na
tio

na
l 

in
 

the 

ch
ar

ac
ter

 of
 

the 

na
tio

na
lis

t 

mo
ve

me
nt 

in
 

Ind
ia.

 A
s a 

res
ult

 of
 

this
 Th

us,
 as

 a 
res

ult
 of

 
the 

Sw
ad

esh
i 

mo
ve

me
nt,

 

the
re was 

a 
dra

sti
c 

C
on

cl
us

io
n 

Ilbe
rt Bill

 

mo
ve

me
nt 

or
 

the 
im

pri
so

nm
en

t of
 

Su
ren

dra
na

th 

Ba
nd

yo
pa

dh
ya

y. 

mo
ve

me
nt tha

t was 

ob
ser

ve
d 

acr
oss

 the 

co
un

try
 in

 
188

3 A
D

 

in
 

pro
tes

t of
 

the 

int
en

sit
y o

f 

the 

Sw
ad

es
hi 

mo
ve

me
nt was 

mu
ch 

gr
ea

ter
 

than
 the 

un
ite

d 

ex
pre

ssi
on

 of
 

na
tio

na
lis

m
 has 

nev
er bee
n seen

 
bef

ore
 in

 

Ma
dra

s 
Pr

esi
de

nc
y [17],

 
the 

Bo
mb

ay 

Pr
es

ide
nc

y, 20
 

dis
tric

ts of
 

the 
Pu

nja
b and 13

 
dis

tric
ts of

 
the dis

tri
cts

 of
 

the 

Un
ite

d 

Sta
tes

, 15
 

dis
tri

cts
 of

 
Ma

dh
ya 

Pr
ad

esh
, 24

 
dis

tri
cts

 of
 

Pr
es

ide
nc

y etc.
 

The 

res
po

ns
e to

 
the 

bo
yc

ott
 

mo
ve

me
nt can be

 
see

n in
 

23
 

Or
iss

a, 

Un
ited

 

Sta
tes

, 

Ma
dhy

a 

Pra
de

sh,
 

Pu
nja

b, 

Bo
mb

ay 

Pr
esi

de
nc

y, 

Ma
dra

s Ca
lcu

tta
 or

 
Be

ng
al,

 but soo
n 

spr
ead

 to
 

Eas
t 

Be
ng

al and 

As
sam

, 

Bih
ar,

 

mu
ltip

lie
d. nat

ion
al 

mo
ve

me
nt.

 A
s a 

res
ult

, the 

int
en

sit
y of

 
the 

an
ti-

Br
iti

sh
 

mo
ve

me
nt se

cti
on

s 

ce
nt

er
in

g on
 

the 

Sw
ad

es
hi 

m
ov

em
en

t 

wer
e 

as
so

cia
ted

 

wit
h the bec

am
e 

a 
sig

nif
ica

nt 

epi
sod

e of
 

an
ti-

im
pe

ria
lis

m
. In

 
this

 

way
, 

var
iou

s 

A
s a 

res
ult

, 

va
rio

us
 

tre
nd

s 

cam
e 

tog
eth

er 

in
 

the 

Sw
ad

es
hi 

mo
ve

me
nt and 

it been
 out of

 
po

liti
cs for so

 
long

 

bec
am

e 

ac
tiv

ely
 

inv
olv

ed
 in

 
the 

mo
ve

me
nt.

 

of
 

Be
nga

l in
 

191
1 U

, 

Eve
n 

a 
larg

e 

sec
tio

n of
 

the 
Be

ng
ali

 

nat
ion

 

who had 

the 
tren

d of
 

ter
ror

ism
 

co
nti

nu
ed

 

sp
or

ad
ica

lly
 till the 

wi
thd

raw
al of

 
Pa

rtit
ion

 

Ki
ng

sfo
rd,

 a 
ma

gis
tra

te of
 

the 
Ca

lcu
tta

 

Pr
esi

de
nc

y, on
 

30
 

Apr
il 

190
6. 

Thu
s, 

rev
olu

tio
na

rie
s of

 
the 

Jug
an

tar
 

par
ty, 

plo
tted

 to
 

ass
ass

ina
te the 

tyr
ant

 

and 

Bh
up

en
dra

na
th Du
tt. 

Kh
ud

ira
m Bas

u and 

Pra
ful

la 

Ch
aki

, two 

you
ng 

ch
an

ge
 

Ind
ian

 

his
tor

y. The 

was not 
co

nfi
ne

d to
 

any 
pa

rti
cu

lar
 

cla
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the soil
 of

 
Be

ng
al.

 The 

ag
ita

tio
n 
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for
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ia. 

Ab
ove

 all, the 
imp

act
 of

 
this From

 the 
beg

inn
ing

 of
 

this 

mo
vem

ent
, 

sec
ret 

org
ani

zat
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The Fragility of the Great: A Study of Chinua Achebe’s Things Fall Apart

Manas Ranjan Chaudhuri

The general notion of interpreting Okonkwo as a tragic hero in Chinua Achebe’s Things Fall Apart falls 

short of perfection if the text is analyzed through the opposite angle of a telescope. Taking a cue from 

Dr. Debasish Chattopadhyay (2006), a different standpoint can be established where the apparent heroic 
greatness of the character Okonkwo is dwarfed when viewed through the lens of the marginalized figures of 
the novel. The study needs to show how the marginalized characters like Unoka, Nwoye, Ekwefi, Uchendu 
and Obierika among others eventually dismantle the honorific centre and represent the voice of a balanced 
and flexible view of life necessary for survival in an adverse and changing epoch. An understanding of 
the array of alternative philosophies from the standpoint of these minor characters and the inadequacy and 

incompatibility of Okonkwo in the face of a new dominating religion and a new culture are necessary to 

comprehend the character of the protagonist in its entirety.

The story of Chinua Achebe’s Things Fall Apart revolves round the rise and fall of its protagonist Okonkwo, 

but an analysis of his character cannot be done in isolation. His character needs to be interpreted in the 

ethnical context of its historical and temporal location. The novel begins in the late nineteenth century, 

when the British colonizers had not put their feet in the innermost parts of West Africa like Umuofia, which 
was populated by the agrarian Igbo community. The novel’s main concern is to depict the fall of the Igbo 

clan and its culture, as enacted through its protagonist, Okonkwo. He was a man of strong will, always 

trying to conform to the apparent masculine ideology of the Igbo culture –‘Age was respected among his 

people, but achievement was revered.’(Ch. 1, p. 6). The narrator builds his character in concrete terms - 

‘He was a man of action, a man of war’ (Ch. 2, p. 9). He made his own fortune as ‘his fame rested on solid 

personal achievements’ (Ch. 1, p. 3). He is presented as a successful man - ‘Okonkwo was clearly cut out 

for great things’ (Ch.1, p.6). The narrator diligently frames the greatness of the protagonist with these 

eulogistic epithets.

We can quote some relevant interpretations on purpose to support this idea of Okonkwo’s greatness. 

“Okonkwo represents a hyper-masculinized manifestation of his culture’s patriarchal ideals.”1 G. D. 

Killam describes Okonkwo as ‘the embodiment of Ibo values, a man who better than most symbolized his 

race.’2 C. L. Innes opines: ‘the reader never doubts that he is the product of his society’s system . . . He is . 

. . a type of his society.’3 Abiola Irele emphasizes ‘his physicality, all projected outward . . . in such a way 

as to constitute him as the incarnation of his

society’s ideal of manhood’4 But his physicality is in total disharmony with any psychological depth 

or intellectual complexity found in the other great tragic heroes like Macbeth or Oedipus. He is a flat 
character which is revealed through a detailed analysis of the dichotomy inherent in him as he cannot 
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unify or overcome this gap which causes his fall. According to Simon Gikandi there is a “duality 

involved in Okonkwo’s construction as a subject: at the beginning of the novel he is represented as 

a cultural hero . . . a symbolic receptacle of the village’s central doctrines. But Okonkwo is notably 

characterized by his displacement from the Umuofia mainstream.”5 It is true that he could imbibe 

only the masculine ethos of the Igbo society and deliberately neglected its submerged forbearing 

nature. His catastrophe, at the end of the novel, lies in this one- dimensional and inflexible attitude 
to life.

The overreaching narrative of Okonkwo’s downfall is the resultant catastrophe of his hubris. Ato 

Quayson generalizes the prevalent interpretation regarding the cause of Okonkwo’s downfall as 

‘a neurotic concern with manliness’.6 In his desire to be at the top of the society, he is relentless. 

As opined by Abiola Irele, Okonkwo has ‘obsessive single-mindedness that soon degenerates into 

egocentricity.’7And it is this extremity of his adherence to his male identity, conforming to the 

masculine discourse of the Igbo community and its male-dominated institutions where the women 

folk and the so-called ‘weaker’ males are restricted to the fringes in the hierarchical order. That 

is the reason Okonkwo hates everything that is not ‘manly’. He could not endure any ‘feminine’ 

virtues of softness and patience. C.L. Innes marked it as a flaw as he was ‘unable to acknowledge 
the mythic implications of femininity and its values’8. Okonkwo’s failure to realize and accept the 

powerful ‘female principle’9 pervading the whole society of Umuofia results in the imbalance of his 
character and ultimately it leads to his downfall. Thus, it can be logically argued that Okonkwo’s 

representation of the Igbo society is incomplete and myopic as he could not comprehend the essential 

balance inherent in its cultural, social and religious philosophy of life, shared by the majority of the 

clan. Achebe himself makes it clear in one of his interviews:

This is a society in Things Fall Apart that believes in strength and manliness and the masculine 

ideals. Okonkwo accepts them in a rather literal sense . . . [and] the culture ‘betrays’ him. He 

is ‘betrayed’ because he’s doing exactly what the culture preaches. But you see, the culture 

is devious and flexible, because if it wasn’t it wouldn’t survive. The culture says you must 
be strong, you must be this and that, but when the moment comes for absolute strength 

the culture says, no, hold it! The culture has to be ambivalent, so it immediately raises the 

virtues of the women, of love, of tenderness . . . and holds up abominations: You cannot do 

this, even though the cultural norms say you must do it.10

Okonkwo’s notion of the patriarchal discourse of the Umuofian society is based on this male- 
female binarism. He takes on his shoulder, as if, the burden of upholding the uncompromisable 

masculine principles. The other characters like Unoka, his father; Nwoye, his son; Ikemefi, his 
wife are chauvinistically judged by him as deviations from that standard. As a consequence of his 

rigidity and inflexibility, his relationship with others is shaken. But these figures, as also Obierika, 
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his friend, in the background posit, affirm and practise alternative philosophies of life. They do 
not cherish the negative attributes like intolerance, impatience, and violence which, ironically, 

‘decorate’ Okonkwo’s character. He is a stellar figure in his society, admired and esteemed highly 
for his achievements, his strength and courage, but he is not beyond any criticism. We can cite 

some examples to demythicize his heroic aura. Firstly, during a meeting on the next ancestral feast, 

Okonkwo insults Osugo, a non-titled common man, but he is highly rebuked for that. His society 

does not support him at all:

Only a week ago a man had contradicted him at a kindred meeting which they held to discuss 

the next ancestral feast. Without looking at the man Okonkwo had said: “This meeting is for 

men.” The man who had contradicted him had no titles. That was why he had called him a 

woman. Okonkwo knew how to kill a man’s spirit.

Everybody at the kindred meeting took sides with Osugo when Okonkwo called him a 

woman. The oldest man present said sternly that those whose palm-kernels were cracked 

for them by a benevolent spirit should not forget to be humble. Okonkwo said he was sorry 

for what he had said, and the meeting continued. (Ch. 4, p. 20)

Secondly, Okonkwo’s thoughtless action is evident in his beating his wife Ojiugo during the sacred 

Week of Peace, maintained to honour goddess Ani. When even ‘a man does not say a harsh word to 

his neighbour’, Okonkwo abuses his wife physically:

And when she returned he beat her very heavily. In his anger he had forgotten that it was the 

Week of Peace. His first two wives ran out in great alarm pleading with him that it was the 
sacred week. But Okonkwo was not the man to stop beating somebody half-way through, 

not even for fear of a goddess. (Ch. 4, p. 22)

His action is a sacrilegious transgression of ‘nso-ani’ and so, Ezeani, goddess Ani’s priest, angrily 

admonishes Okonkwo for this offence:

You have committed a great evil. . . The evil you have done can ruin the whole clan. The 

earth goddess whom you have insulted may refuse to give us her increase, and we shall all 

perish. (Ch. 4, p. 23)

Moreover, he attracts criticism from all corners of the society. Ogbuefi Ezeudu, the oldest member in 
the clan reminds him of the more severe punishment in the past for the same offence. His manliness 
lacks control of a leader to maintain the equilibrium in a society. His dominant male psychology 

breeds nothing but violence. Abiola Irele’s interpretation is relevant here: “In a way, Okonkwo’s 

way of conforming, besides being an inverted sort of nonconformity, is a perversion. The meaning 

he attaches to ‘manliness’ amounts to fierceness, and violence. His insistence is such that he 
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becomes a menace to his society even within the limits of its code.”11 Thus, the dichotomy between 

Okonkwo’s ideal and his actions are exposed. According to David Whittaker and Mpalive-Hangson 

Msiska (2007), “Achebe creates a tension between the duality of Okonkwo’s flawed individual 
subjectivity and his metonymic status as a ‘heroic embodiment’ of communal values and ideals, 

which becomes increasingly problematic as the novel progresses.”12

Again, the fact that he becomes dehumanized to a great extent, by deliberately suppressing the 

ordinary softer feelings is exemplified in his participation in the killing of Ikemefuna, the lovable 
hostage who called him father. His neurotic concern with ‘manliness’ makes him immune even to 

the natural feelings of paternal love. Ogbudi Ezeudu forewarns him well in advance, “That boy 

calls you father. Do not bear a hand in his death.” (Ch. 7, p. 41). However, Okonkwo, though fond 

of that poor boy, tragically leads the delegation of fierce butchers who are to execute the dictum of 
the oracle:

As the man who had cleared his throat drew up and raised his matchet, Okonkwo looked 

away. He heard the blow. The pot fell and broke in the sand. He heard Ikemefuna cry, “My 

father, they have killed me!” as he ran towards him. Dazed with fear, Okonkwo drew his 

machete and cut him down. He was afraid of being thought weak. (Ch. 7, p. 44).

Okonkwo has to prove that he is not weak. Florence Stratton comments, “It is this fear – a fear 

of femininity – that impels Okonkwo to participate in the killing of Ikemefuna, the act which 

inaugurates his own decline.”13 This act of savagery is ‘cowardice’ and it is in sharp contrast to 

Ekwefi’s courageous nocturnal pursuit of Chielo for her daughter’s (Ezinma) safety and well- being 
which exhibits a natural maternal instinct. She has been even ready to defy the god (Agbala) in 

defending her daughter, when she was waiting outside the cave. But Okonkwo has failed

miserably here, as he forcefully suppressed his instincts and became an active agent in Ikemefuna’s 

ritual killing. Ekwefi’s ‘manliness’ in her bold pursuit has a positive force of humanity, which was 
antithetical to Okonkwo’s destructive ‘egoism’. Though his memory bites him back, he cheers 

himself up once more with his false notion of manliness:

“When did you become a shivering old woman,” Okonkwo asked himself, “you, who are 

known in all the nine villages for your valour in war? How can a man who has killed five 
men in battle fall to pieces because he has added a boy to their number? Okonkwo, you have 

become a woman indeed.” (Ch. 7, p. 47).

Immediately later in a conversation with Obierika his latest act of ‘manliness’ is reprimanded:

“I cannot understand why you refused to come with us to kill that boy,” he asked Obierika. 

“Because I did not want to,” Obierika replied sharply. “I had something better to do.”
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“You sound as if you question the authority and the decision of the Oracle, who said he 

should die.”

“I do not. Why should I? But the Oracle did not ask me to carry out its decision.”

“But someone had to do it. If we were all afraid of blood, it would not be done. And what 

do you think the Oracle would do then?”

“You know very well, Okonkwo, that I am not afraid of blood and if anyone tells you that I 

am, he is telling a lie. And let me tell you one thing, my friend. If I were you I would have 

stayed at home. What you have done will not please the Earth. It is the kind of action for 

which the goddess wipes out whole families.”

“The Earth cannot punish me for obeying her messenger,” Okonkwo said. “A child’s fingers 
are not scalded by a piece of hot yam which its mother puts into its palm.”

“That is true,” Obierika agreed. “But if the Oracle said that my son should be killed, I would 

neither dispute it nor be the one to do it.” (Ch. 8, pp. 48-49)

Obierika is the voice of balance and common sense in sharp contrast to the recklessness and 

irrationality of his friend. It is not Okonkwo’s, but Obierika’s ‘human feelings’ represent the Igbo 

community as a whole.

The society’s verdict on Okonkwo’s inadvertent killing of Ezeudu’s son during a funeral ceremony 

is not sympathetic to him at all as he is exiled for seven years for this accidental killing of a 

clansman. This is a serious offence against the earth goddess Ani. Okonkwo and his family have to 
take refuge in his mother’s village as he has no place in the land of his father. Uchendu, his maternal 

uncle, espouses this ritual as a natural one because a child always finds solace in his mother’s lap 
in his bitter time:

A man belongs to his fatherland when things are good and life is sweet. But when there is 

sorrow and bitterness, he finds refuge in his motherland. And that is why we say that mother 
is supreme (Ch. 14, pp. – 98-99).

The proposition that Okonkwo has achieved greatness through his suffering is also minimized 
when Uchendu reflects on the general condition of human suffering:

You think you are the greatest sufferer in the world? Do you know that men are sometimes 
banished for life? Do you know that men sometimes lose all their yams and even their 

children? I had six wives once. I have none now except that young girl who knows not her 

right from her left. Do you know how many children I have buried - children I begot in my 
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youth and strength? Twenty-two. I did not hang myself, and I am still alive. If you think 

you are the greatest sufferer in the world ask my daughter, Akueni, how many twins she has 
borne and thrown away. (Ch. 14, p. – 99).

The wisdom of the old man who has firm belief in the nomenclature ‘Nneka’ which means ‘mother 
is supreme’ overshadows Okonkwo and his sole emphasis on masculinity as ‘ordinary’ and one-

eyed. Thus, his function in this novel is that of a moral guide to the ‘naïve’ protagonist. Uchendu 

and Obierika are therefore the enlightened margins of the novel who help in exposing the immature 

centre.

When Obierika apprehended the danger of the white men, no one in Umuofia bothered much 
about it. When the missionaries first placed their feet on their soil, they treated them as unwanted, 
marginalized and granting them a piece of land in the ‘Evil Forest’. The first Christian missionaries 
who are tolerant enough are dismissed as womanish by Okonkwo – “a lot of effeminate men 
clucking like old hens.” (Ch. 17, p. 110) He felt himself superior to them as a ‘male’ representative 

of Umuofia. But this dismissal hit back as a boomerang as in the newly founded church, the already 
marginalized section of the Igbo society – the efulefus, the osus, and the agbalas, find a place to 
breathe freely. They shifted their allegiance from an oppressing social

structure to the foreigners. Eventually, the society became weaker and this process of emasculation 

became fatal both for Okonkwo in particular and Umuofia as a whole. Obierika is prudent enough 
to realize the predicament. To Okonkwo’s optimistic declaration – “We must fight these men and 
drive them from the land” – Obierika sadly said, “It is already too late.” (Ch. 20, p. 128) The 

powerful colonial British administration forcefully manipulated the subversion of the male -female 

hierarchy exemplified in the pathetic humiliation of Okonkwo along with other five ‘brave leaders’ 
of Umuofia at the court house, when the head massager ‘shaved off all the hair on the men’s 
heads’(Ch. 23, p. 142). Then later in the day a messenger ‘hit each man a few blows on the head and 

back. Okonkwo was choked with hate.’ (Ch. 23, p. 142) When they were released and came back, 

their deplorable condition aroused nothing but pity, “But the men wore such heavy and fearsome 

looks that the women and children did not say “nno” or “welcome” to them.” (Ch. 24, p. 144) 

Okonkwo, disheartened, lamented “worthy men are no more”. He remembered the past glories of 

chivalric fits in the war- “Those were days when men were men” (Ch. 24, p. 145)

In the gathering, Okonkwo expected to stir violent rebellion to seek revenge of the humiliation but, 

to his utter dismay he discovers his clan had lost its thunder. Their silence bears their effeminate 
confusion. In his desperation, he unleashes his anger and kills the court messenger. But his 

disillusionment is almost tragic:

Okonkwo stood looking at the dead man. He knew that Umuofia would not go to war. 
He knew because they had let the other messengers escape. They had broken into tumult 
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instead of action. He discerned fright in that tumult. He heard voices asking: “Why did he 

do it?” He wiped his machete on the sand and went away. (Ch. 24, p. 149).

Okonkwo’s subsequent suicide is the culmination of the process of emasculation. Ato Quayson 

remarks, “In that sense, the narrative depicts Umuofia’s ‘castration’, with Okonkwo’s suicide 
representing the ultimate overthrow of its masculinity.”14 His suicide clearly illustrates his refusal 

of a new order and also his incapability to cope with a changing regime. His abject surrender marks 

the fall of a flawed hero along with the collapse of the old order of his clan’s masculine ideology. 
A man who wanted to reign in lone splendour, died in the most unheroic way, alienated from and 

rejected by its society, as suicide is a crime against the earth goddess. It is ignominious:

“It is against our custom,” said one of the men. “It is an abomination for a man to take his 

own life. It is an offence against the Earth, and a man who commits it will not be buried

by his clansmen. His body is evil, and only strangers may touch it. That is why we ask your 

people to bring him down, because you are strangers.” (Ch. - 25, p. 151)

Okonkwo’s death at his own hands mirrors his falher, Unoka’s death - a death that is both shameful 

and dishonorable. Okonkwo can no longer join the world of the ancestors. It is a grim irony that 

he ultimately becomes what he hated most to be – “And indeed he was possessed by the fear of 

his father’s contemptible life and shameful death.” (Ch. - 25, p. 151). His exasperation has been to 

erase the stigma of parental identity as his father was a failure as per the social norms of masculinity. 

Anything exceptional or gentle reminded him of his father and its related shame. So, Okonkwo’s 

psyche was tuned in exactly opposite chord with that of his father:

But his whole life was dominated by fear, the fear of failure and of weakness. It was deeper 

and more intimate than the fear of evil and capricious gods and of magic, the fear of the 

forest, and of the forces of nature, malevolent, red in tooth and claw. Okonkwo’s fear was 

greater than these. It was not external but lay deep within himself. It was the fear of himself, 

lest he should be found to resemble his father. Even as a little boy he had resented his 

father’s failure and weakness, and even now he still remembered how he had suffered when 
a playmate had told him that his father was agbala. That was how Okonkwo first came to 
know that agbala was not only another name for a woman, it could also mean a man who 

had taken no title. And so Okonkwo was ruled by one passion – to hate everything that his 

father Unoka had loved. One of those things was gentleness and another was idleness. (Ch. 

2, pp. 10 – 11)

The irony is that the most prophetic utterance on Okonkwo’s fate comes from this ‘effeminate’ 
Unoka, who was then an ailing man, had said to him during that terrible harvest month:
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“Do not despair. I know you will not despair. You have a manly and a proud heart. A proud 

heart can survive a general failure because such failure does not prick its pride. It is more 

difficult and more bitter when a man fails alone.” (Ch. 3, p. 19)

Ononkwo ‘fails alone’. A reader cannot deny the powerful foresight of Unoka.

His relationship with Nwoye is also problematic, because he fails miserably in making a narrow 

assessment of his son. A one-sided, almost perverse, idea of manliness leads Okonkwo to miss the 

gentle and reflective nature of his son. The breach in the filial bond is started with the killing of 
Ikemefuna:

As soon as his father walked in, that night, Nwoye knew that Ikemefuna had been killed, 

and something seemed to give way inside him, like the snapping of a tightened bow. (Ch. 

7, p. 44)

He could not accept this inhuman custom. His unspoken outrage at and revulsion towards this 

cruel killing of his friend makes him lonely and gradually he becomes apathetic towards his own 

society. His sensitive mind could not tolerate also the primitive customs like the casting away of 

twins into the forest – ‘a vague and persistent question that haunted his young soul’. (Ch. 16, p. 

108) His conversion to Christianity is a final gesture of his rebellion against the rigidity imposed 
by his father. Nwoye’s apostasy is also a refusal to acknowledge and accept the norms of a ‘manly’ 

society that Okonkwo represents. Okonkwo realizes his failure as a father. The aporia inherent in 

his greatness is clearly exposed in the narrator’s comment:

… his son’s crime stood out in its stark enormity. To abandon the gods of one’s father 

and go about with a lot of effeminate men clucking like old hens was the very depth of 
abomination. Suppose when he died all his male children decided to follow Nwoye’s steps 

and abandon their ancestors? Okonkwo felt a cold shudder run through him at the terrible 

prospect, like the prospect of annihilation. (Ch. 17, p. 112)

Abiola Irele’s evaluation is very precise and apt, “Nwoye thus stands as a symbolic negation for 

his father, the living denial of all that Okonkwo accepts and stands for.”15 Thus, the dialectical 

oppositions between Okonkwo and Unoka on one hand and with his son, on the other, mark the 

defeat of Okonkwo’s masculine ideology.

Finally, the deficiency of Okonkwo’s philosophy of life is completely unmasked by Obierika, 
Okonkwo’s great friend, as also hinted earlier in my discussion. He is considered as his alter 

ego who always plays the role of a balancing counterfoil to the protagonist. Though Achebe has 

endeavoured to uphold a culturally rich Igbo civilization, the indigenous society is not ideal or 

perfect. Moreover, the dynamics of self-reflexivity is evident in the narrative which makes the 
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novel complex which is manifested in the character of Obierika. Okonkwo never questions the 

validity of the cultural ethos and edicts of his clan, but the components of doubt are frequently 

injected through the minor characters like Obierika. For an instance, in a conversation between 

Obierika and Okonkwo, they exhibit their characteristic nature:

‘Sometimes, I wish I had not taken the ozo title,’ said Obierika. ‘It wounds my heart to see 

these young men killing palm trees in the name of tapping.’

‘It is so indeed,’ Okonkwo agreed. ‘But the law of the land must be obeyed.’ (Ch. 8, p. 50)

Obierika is the living commentary on the gradual progression of the Igbo society towards its doom. 

His clear-sighted penetration into the everyday happenings and his sagacious questioning of the 

validity of some customs of the society were far beyond the capacity of Okonkwo. It is already 

discussed how he criticizes Okonkwo’s participation in the killing of Ikemefuna. His self-reflexive 
scrutiny of the cruel praxis of discarding of twins into the Evil Forest, considering them something 

as evil in nature, has a touch of basic humanity. His silent musing on the social sanctioning of such 

injustices is at odds with Okonkwo’s blind adherence to the customs. His dissenting voice is heard 

at his questioning the logic of the severity of Okonkwo’s punishment of exile:

Obierika was a man who thought about these things. When the will of the goddess had been 

done, he sat down in his obi and mourned his friend’s calamity. Why should a man suffer 
so grievously for an offence he had committed inadvertently? But although he thought for a 
long time he found no answer. He was merely led to greater complexities. He remembered 

his wife’s twin children, whom he had thrown away. What crime had they committed? (Ch. 

13, p. 91)

Obierika’s skeptical introspection is modern in tone as it is a critique of the inhuman and illogical 

customs of the primitive African society itself. His judicious but critical evaluation of Okonkwo’s 

descent from a potential hero whose ‘fame had grown like a bush-fire in the harmattan’ (Ch. 1,
p. 3) to a tragic pariah is the outcome of his keen observation and critical analysis. But it should be 

noted that Obierika never deserted his dear friend despite their inherent contradictions. He provides 

the means of sustenance and mental support to Okonkwo during his exile. In the final part of the 
novel his tribute to his dead friend is full of compassion as it sums up the latter’s character:

“That man was one of the greatest men in Umofia. You drove him to kill himself; and now 
he will be buried like a dog ...” He could not say any more. His voice trembled and choked 

his words’ (Ch. 25, p. 151).

We can cite here the relevant comment from Biodun Jeyifo:
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Thus, it is Obierika who registers the falling apart of things; it is Obierika who records the 

collapse of the most vital identity-forming connections of the culture: kinship,

community, ritual and ceremonial institutions. And it is significant that Obierika has to 
insist on this tragic insight – tragic because he is utterly helpless before its historic, and not 

merely metaphysical inevitability – against the wilful refusal of Okonkwo to see the cracks 

in the culture’s fortifications:16

According to Biodun Jeyifo, the novel ‘may be regarded in this respect as a vast doxological 

compendium of Igbo culture before the advent of colonialism’17 where Okonkwo only conforms 

to the single pole around ‘doxa’; whereas, Obierika is a complex character who always cherishes 

his Igbo identity and, at the same time, contributes to the formation of its paradox or ‘cultural 

demystification.’

In fact, Obierika becomes the mouthpiece of Achebe in dismantling the monolithic perception 

of the Igbo culture as epitomized by its protagonist. In an interview (already mentioned above) 

Achebe admits his ideological like-mindedness with Obierika:

Jeyifo: I have always wanted to ask if there is something of Achebe in Obierika in Things 

Fall Apart?

Achebe: Well, the answer is yes, in the sense that at the crucial moment when things are 

happening, he represents the other alternative. . . Obierika is therefore more subtle and more 

in tune with the danger, the impending betrayal by the culture, and he’s not likely to be 

crushed because he holds something in reserve.18

Obierika’s critical voice offers a counter-narrative to the traditional understanding of masculinity 
in the Igbo society. He is not against whatever is masculine; rather he is the Aristotelian golden 

mean, who both challenges the rigid ethnic notion of masculinity and complements it with the 

needed balance. His character with its softness and flexibility is a foil to the aggressive manliness 
of the protagonist which borders on irrationality. Okonkwo’s anarchy lies in his misdirectional 

philosophy of life in trying to be a man of success rather than a man of value in a primitive society 

and also in his inability to adapt to the cataclysmic but unavoidable surge of the White invasion. 

Obierika’s ‘eros’ in his clear-sighted understanding of the changing ways of life is negated by 

Okonkwo’s thanatos.

Thus, the tragic flaw of Okonkwo’s character lies in his one-dimensional identification with and his 
reification of the hegemonic ideals of patriarchal ideology of the Igbo society. The fragility of his 
greatness comes from his inability to apprehend the dangers of excess and his supercilious denial of 

both the softer corners of his psyche and the feminine values inherent in his culture. The
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centre he used to hold cannot continue anymore and he falls. His apparent heroism is overshadowed 

by the marginalized characters like Unoka, Nwoye, Ekwefi, Uchendu and Obierika among others 
with their balanced and human approaches to life. They are used in the novel to expose the aporia 

of greatness in the character of Okonkwo. His shameful and ignominious death and the subsequent 

rejection by the society are the manifestation and culmination of his disgraceful downfall.
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‘Celestial lights’ in Selected Poems of Wordsworth: A Study in the Poet’s Use of 

Rhetorical Devices
Masadul Islam

One of the pillars of Wordsworth’s poetic vision is his belief in pantheism, the philosophical perspective 

that holds that there is a divine presence in every part of the natural World. Wordsworth skillfully infused 

his lines with the spirit of pantheism through his use of language and structure, forging a strong bond 

between people and nature. The paper examines the idea of pantheism from a stylistic perspective in a 

few of William Wordsworth’s poems, including ‘Tintern Abbey,’ (1798) ‘Immortality Ode,’ (1807) ‘The 

World is too Much with us,’ (1807) and ‘The Tables Turned.’(1798) Wordsworth’s writings frequently 

demonstrate a great affinity between nature and the divine, demonstrating his conviction that the natural 
world has spiritual meaning. This paper seeks to show how Wordsworth uses stylistic devices to portray the 

idea of nature’s transcendence through an analysis of stylistic aspects including personification, hyperbole, 
imagery, symbolism, repetition, anaphora, parallelism, diction, syntax, etc. The article will illuminate 

how Wordsworth’s stylistic decisions help to portray nature as a divine entity, elevating it to a level of 

veneration and apotheosis in his poetry by exploring his word choice, vivid imagery, and distinctive 

sentence structures.

The paper will also delve into a few of these literary techniques, explaining how they contribute to the 

pantheistic views of the poet and how he uses them to generate awe and reverence for the natural world. It 

reveals the complex layers of language that Wordsworth used to build a symbiotic relationship between the 

human spirit and the environment it is surrounded by through an examination of specific textual examples. 
It tries to identify and examine the particular stylistic components that Wordsworth used in his poems to 

convey the idea of pantheism. The paper seeks to understand how Wordsworth’s use of symbols in his poetry 

functions as a means of expressing his pantheistic philosophy. This study also examines Wordsworth’s 

diction and tone in order to determine how his poetic language is consistent with pantheistic aspirations.

The Paper reviews and synthesizes previous research, critical evaluations, and scholarly viewpoints on the 

poems’ treatment of the pantheistic concept. This literature study aims to offer a thorough summary of the 
ideas and interpretations that have developed over time about the

investigation of pantheism in Wordsworth’s poetry. The review seeks to contextualize and situate the 

current study within the larger academic discourse on this topic by looking at a variety of scholarly works. 



 An International Anthology of  Critical Essays on Literatures in English and on Media Culture

171

The autobiographical poetry “The Prelude” (1850) by Wordsworth offers insights into the poet’s 
thoughts, ideas, and experiences, including his pantheistic beliefs. One can gain a clearer grasp of 

the poet’s rhetorical techniques by examining particular passages from the poem. The collection 

of essays in” The Cambridge Companion to Wordsworth,” (2003) edited by Stephen Gill, covers a 

variety of topics related to Wordsworth’s poetry, nature, and pantheism, as well as his philosophical 

and spiritual themes that may be useful to recognize and analyze his use of rhetorical devices for 

expressing pantheism. Stephen Gill’s other works like “Wordsworth and the Victorians” (1998) and 

“Wordsworth’s Revisitings” (2011) offer insightful discussion on his pantheistic treatment of nature. 
A classic article by M.H. Abrams called “Natural Supernaturalism: Tradition and Revolution in 

Romantic Literature” (1971) explores the pantheistic and transcendental aspects of Wordsworth’s 

poetry and other works of Romantic literature. Though there has been exhaustive treatment of the 

‘what’ of this process of apotheosis of nature, the ‘how’ is much neglected. So, this paper aims to 

fill this gap through a stylistic analysis of the select poems mentioned above.

Wordsworth’s poetic insight into the natural world and the human condition is revealed through 

his strategic use of rhetorical tropes that give his poetry its expressive and emotive resonance. The 

rhetorical devices that Wordsworth employs elegantly present his ideas in order to appeal to the 

intellect and emotions of their audience. An examination of the use of these tools and techniques 

would clarify how they contribute to the poet’s pantheistic philosophy in particular ways. For 

instance, Wordsworth frequently uses anaphora in his poetry to emphasize the ubiquity of divinity 

in nature through repetition. Anaphora is used in “Ode to Immortality” (1807) to emphasize how 

everything is connected in the pantheistic poem. Lines like “Thou art” or “All things” are repeated, 

for instance, to emphasize and demonstrate the divine’s omnipresence in nature. The concept that 

the divine is an integral component of the world rather than something separate from it is reinforced 

by this repetition. Personification, which enables Wordsworth to give human characteristics to 
inanimate objects, emerges as another crucial tool in his depiction of pantheism. In “The Tables 

Turned” (1798) he writes,

“Our meddling intellect

Mis-shapes the beauteous forms of things:

We murder to dissect.” (ll. 26-28)

Wordsworth personifies abstract ideas by assigning “meddling intellect” and the act of “murder” to 
human activities, serving as a vehicle to show the effects of dissecting and scrutinizing the natural 
World. Additionally, Wordsworth uses imagery as a powerful instrument in his depiction of Nature 

to powerfully convey his conviction in the existence of the divine. He uses precise imagery in 

“Tintern Abbey” (1798) to capture the core of Nature’s transcendence:
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And I have felt

A presence that disturbs me with the joy Of elevated thoughts; a sense sublime
Of something far more deeply interfused. (ll. 94-97)

His pantheistic idea of a divinity permeating all of creation is well communicated through these 

phrases, which generate a vision of an all-encompassing, intertwined presence. The metaphorical 

connection between profundity of thought and artistic expression is well carried out through the use 

of personification, symbolism, exaggeration, anaphora, imagery, and other linguistic devices.

Personification:

The rhetorical technique of giving non-human components human characteristics is known as 

personification.

Wordsworth personifies nature in “Tintern Abbey” to illustrate his pantheistic viewpoint. “Steep and 

lofty cliffs” are described as having a “presence that disturbs me with the joy / Of elevated thoughts.” 
(ll. 96-97) Here, the speaker gives the cliffs human-like attributes such as presence and the power 
to make him or her happy. The idea that nature may have a significant emotional impact on how 
people perceive and feel the world is better communicated with the aid of this personification.

In “The Tables Turned” Wordsworth personifies Nature to emphasize its loveliness and spiritual 
presence:

“One impulse from a vernal wood May teach you more of man,
Of moral evil and of good,

Than all the sages can.” (ll. 21-24)

Wordsworth makes the implication that nature has intrinsic wisdom when he attributes to a 

“vernal wood” the capacity to impart knowledge about human nature.

Wordsworth illustrates his pantheistic viewpoint, which sees divinity in Nature, by personifying 

Nature as a living, spiritual entity in “Immortality Ode”:

“Earth fills her lap with pleasures of her own; Yearnings she hath in her own 

natural kind,
And, even with something of a Mother’s mind.” (ll. 78-8)
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Here, Earth is personified as possessing “yearnings” and a “mother’s mind,” suggesting that it can 
provide care and direction for humanity.

To emphasize their importance and relationship to spirituality, Wordsworth personifies the natural 
elements in “The World is too Much with us”:

“Getting and spending, we lay waste our powers; Little we see in Nature that is 

ours;
We have given our hearts away, a sordid boon!” (ll. 2-4)

Here, “Nature” is personified as possessing things or having the ability to own them, 
reflecting the notion of Nature as a living thing with free will.

Imagery

Using sensory-stimulating words to conjure up vivid mental images is known as imagery. 

Wordsworth uses imagery to reinforce his pantheistic beliefs by illustrating the beauty and 

spiritual

dimensions of nature, as seen in these lines from “Tintern Abbey” - 

“While with an eye made quiet by the power

Of harmony, and the deep power of joy, We see into the life of things” (ll. 48-50)

The metaphors of an “eye made quiet” and seeing “into the life of things” highlight a deeper 

understanding of the natural world than is possible through simple observation.

In the poem “Immortality Ode” the lines

“The Rainbow comes and goes, And lovely is the Rose,
The Moon doth with delight

Look round her when the heavens are bare, Waters on a starry night
Are beautiful and fair”; (ll. 10-15)

The striking visuals of a rainbow, rose, moon, and starry night draw attention to the allure of 
nature.

Similarly in the poem “The World is too Much with us” the lines “The winds that will be 



La Panaroma

174

howling at all hours, And are up-gathered now like sleeping flowers; For this, for 

everything, we are out of tune;
It moves us not”. (ll. 6-9)

The contrast between the peaceful yet forceful parts of Nature is created by the imagery of “sleeping 

flowers” and “howling winds,” which encourages readers to reflect on their relationship with nature.
Metaphor:

“Tintern Abbey” is renowned for its vivid and rich use of metaphor to express the poet’s feelings. 

He used the metaphor of “wreaths of smoke” to express the passing of time and the transient aspect 

of human existence, for example. The “steep and lofty cliffs” represent the difficulties and barriers 
encountered in life. The “wild secluded scene” stands for the peace and comfort he discovers in 

nature. Wordsworth uses these analogies to paint a rich and complex picture of his relationship with 

nature and his own inner sentiments.

In “Immortality Ode,” the lines - “Our noisy years seem moments in the being / Of the eternal 

Silence” (ll. 154-155) have used the metaphor of “eternal Silence” to symbolize the length of 

time and the contrast between our transitory life and the eternal character of the cosmos. Another 

example of a metaphor is seen in the song “Thou little Child, yet glorious in the might / Of heaven- 

born freedom,” (ll. 121-122) where the child’s “heaven-born freedom” stands for the innocence and 

unadulterated state of childhood.

Wordsworth uses metaphors in “The Tables Turned” to contrast the benefits of firsthand knowledge 
in nature with the limitations of classroom instructions

Anaphora

Anaphora is a literary technique where a word or phrase is repeated for emphasis at the start of 

subsequent clauses or phrases.

Anaphora is used a several times in “Tintern Abbey,” adding to the poem’s cadence and reflective 
tone. . One notable example is the repeated use of the phrase “These beauteous forms” in the several 

lines serves as an anaphora that emphasizes the poet’s connection to nature and its impact on his 

inner thoughts and feelings.

Anaphora in “The Tables Turned” is used to emphasize the speaker’s thesis about the advantages of 

first-hand experience over textbook learning.

“Up! up! my Friend, and quit your books; Or surely you’ll grow double:
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Up! up! my Friend, and clear your looks; Why all this toil and trouble?” (ll. 1-4)

The repeating phrase “Up! up! my Friend” in these lines invites the reader to put down their books 

and get close to Nature.

“Immortality Ode” highlights the cyclical nature of existence and the relationship between 

childhood and immortality through its use of anaphora. Here’s an illustration:

“But for those first affections,

Those shadowy recollections” (ll. 148-149)

The enduring and transformational power of these early memories and experiences are emphasized 

through the repetition of the phrases “Those first affections,” “Those shadowy recollections,” “Are 
yet the fountain light,” and “Are yet a master light”

Symbolism:

The poem “Tintern Abbey” is full of symbolism and expresses the poet’s thoughts on nature, 

remembrance, and the passing of time. The phrase “wreaths of smoke” stands for the passage 

of time and the transient character of human existence. “Steep and lofty cliffs”: These represent 
the apex of spiritual and emotional experience as well as life’s difficulties and obstacles. “Wild 
secluded scene”: This image represents the peace and tranquilly found in nature as a contrast to 

the hectic pace of metropolitan life. The concepts of recollection, reflection, and the mystical bond 
between people and environment are all emphasized by these symbols.

“Immortality Ode” explores themes of childhood, memory, and the relationship between the 

natural environment and spirituality, and is rife with symbolism. The metaphorical “fountain light” 

represents the illuminating influence of early memories and experiences that continue to direct and 
mould one’s perspective throughout life. The phrase “glory of the rainbow” reflects the ephemeral 
and transitory character of happiness and beauty in the world, mirroring the transitory character of 

life itself.

Symbolism is employed in “The World is too Much with us” to criticize society’s materialism 

and disconnection. “Getting and spending” suggests that people are overly focused on acquiring 

wealth and possessions. It symbolizes an excessive attention on material pursuits. “Sea” stands for 

the wide, powerful natural world in contrast to the constrained, human-centered concerns. These 

images highlight the speaker’s dissatisfaction with society’s prevailing norms, where consumerism 

has eclipsed respect for the natural world and spiritual ties.

The poet uses symbolism in “The Tables Turned” to contrast the benefits of firsthand knowledge 
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with the limitations of classroom instruction. The phrase “Up! Up! My Friend, and Quit Your 

Books” represents the speaker’s call to action, urging the friend to abandon scholastic endeavours 

and interact with nature

The poem’s fundamental message - about the value of firsthand experience, the insights nature may 
offer, and the limitations of relying entirely on book knowledge—is influenced by these symbols.

Parallelism:

“Parallelism” is the use of related grammatical constructions or linguistic patterns to add harmony 

and rhythm to writing.

Parallelism appears in “Tintern Abbey” in a few places, which helps the poem’s rhythm and 

structure. Here’s an illustration:

“Five years have past; five summers, with the length Of five long winters! and 

again I hear
These waters, rolling from their mountain-springs.” (ll.1-4)

The repeating of “Five years,” “Five summers,” and “Five long winters” in these lines establishes 

a parallel structure that highlights the passage of time and the poet’s return to the same place.

“Immortality Ode” employs parallelism to produce rhythmic and well-balanced structures. The 

following lines provide an example of parallelism:

“ Not in entire forgetfulness,

And not in utter nakedness,

But trailing clouds of glory do we come From God, who is our home.” (ll. 62-65)

The similarity between the phrases “Not in entire forgetfulness” and “Not in utter nakedness” in this 

sentence serves to highlight the idea of the soul’s connection to a higher spiritual dimension and the 

idea of continuity after death.

Parallelism is heavily employed in “The Tables Turned” to produce well-balanced structures and 

rhythmic rhythms. Here’s an illustration:

“Books! ‘tis a dull and endless strife:

Come, hear the woodland linnet, How sweet his music! on my life,
There’s more of wisdom in it.” (ll. 9-12)
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A balanced rhythm is produced in these lines by the parallel construction of “Books!” and “Come, 

hear the woodland linnet,” followed by “How sweet his music!” and “There’s more of wisdom 

in it,” The speaker uses this parallelism to contrast the perceived repetition of literature with the 

wisdom found in nature.

In the conclusion, a fascinating interplay between nature, spirituality, and human experience is 

shown through exploring pantheism in William Wordsworth’s poetry from a rhetorical viewpoint. 

Wordsworth effectively conveys the deep connection he saw between the natural world and 
the supernatural through the employment of rhetorical elements including imagery, metaphor, 

parallelism, and symbolism. A rich tapestry of the spiritual resonance of nature and its beauty is 

expressed through vivid imagery. By portraying nature as a living representation of the divine, 

metaphors help to bridge the gap between the concrete and the transcendent. Harmony is evoked 

by parallelism and well-balanced structures, which also reflect the interdependence of nature and 
humanity. His verses contain carefully woven symbolism that reveals levels of significance and 
encourages reflection on the true nature of reality.

A doorway to a fuller comprehension of Wordsworth’s poetry is opened by the rhetorical study of his 

pantheistic viewpoint. The profound oneness he sensed between the material world and the spiritual 

realm is attested to in his lyrics. Through the use of rhetorical devices, this unity encourages readers 

to consider their own relationship to nature and spirituality and implores them to find the sublime 
in the commonplace. The pantheism of Wordsworth is ultimately examined via a rhetorical lens, 

which heightens our understanding of the poet’s creativity and emphasizes the timeless importance 

of his writing in helping us achieve a more harmonious relationship with the world.
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Preface

Tourism is one of the important service industries serving millions of 
international and domestic tourists until recently. Owing to the COVID-19 
outbreak, tourism and hospitality has been experiencing unprecedented 
threats and risks as never before. Understanding and conceptualizing this 
huge transformation is not only important but imperative as well. Tourist 
traffic management, new areas of importance in tourism, neo-normal 
managerial implications in tourism and hospitality sectors, changing 
competitions and market trends, brand and confidence building issues, 
safe and need-based tourism are emerging areas that are addressed in this 
volume. This book discusses a unique set of new normal trends, issues, 
and challenges with regard to tourism and hospitality management and 
its practices in a wider perspective. There are 12 selected chapters in this 
collection, and all the authors have responsibly handled their subjects in 
a remarkable manner. Through the book, readers will have a chance to 
be exposed to crucial and different insights for a better understanding on 
the most modern new normal issues, trends, and management practices in 
tourism and hospitality from different parts of the world.

The first chapter of this book, Resiliency or Regression? A Case Study 
Analysis of the Impact of Coronavirus (COVID-19) on Tourism-Dependent 
Economies in the United States, by M. Conrad and E. C. Smith of Nichols 
College, Massachusetts, examines the impact of COVID-19 and related 
government responses to tourism-dependent cities and counties across 
the United States. Their case study describes the structure of the tourism-
dependent economy and assesses the impact of COVID-19 and public 
health policies utilizing STR data and other metrics for finding creative 
approaches that pave the way for adaption of long-term social distancing 
policies and closures.

In the second chapter, Recent Perceptions on Tourism Happiness Index 
due to Coronavirus Pandemic, D. Batabyal and C. Dey have identified the 
factors and variables considered essential for keeping tourists happy, with 
twofold approaches. The first approach is administering a questionnaire 
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xvi Preface

based on content analysis, and the second one is carried out to validate the 
scale with the application of exploratory and confirmatory factor analysis.

The third chapter, Tourists’ Perceptions on Quality Dimensions in 
the Hotel Industry in Tagore’s Shantiniketan by S. Chatterjee, examines 
the perception of tourists regarding the interface of broad service quality 
dimensions at three distinct kinds of hotels in Shantiniketan. The results 
indicate the significant differences of tourists’ perceptions presenting 
across tourist categories provided by hoteliers that vary across different 
categories of service consumers.

In the fourth chapter, Impact of the COVID-19 Health Crisis on Mass 
Tourism and Flight Shame Protest Movements, J. Napoli and S. Dépasse 
have highlighted the links between mass tourism and flight shame to 
explore the crisis in the evolution of these phenomena. The obtained 
results are used to suggest recommendations that ensure a sustainable 
post-crisis recovery for air transport and tourism fields, considering the 
concerns previously highlighted by protest movements.

Another chapter, Indian Tourism Business Amid the COVID-19 
Pandemic: An Economic Outlook by R. Deb and P. Kumar, focuses on 
the recent economic fallout from the COVID-19 pandemic on the Indian 
tourism industry and describes its cascading effects in the future.

The sixth chapter of this book, Analysis Based on the Industry of the 
Hotel Sector in Mexico: Posadas Case, contributed by Hernández and 
Benítez, determines how the Posadas Group with the VRIO framework 
has managed to maintain itself in the Mexican lodging market. They 
analyzed the elements of the market and the VRIO framework that pointed 
to leadership with IHG Hotels, which begins to generate a more marked 
oligopolistic competition in the field of tourism in this present scenario.

In the seventh chapter, D. Batabyal, D. K. Das, and R. Verma explore 
and critically analyze the new product or package tour formulation strategy 
amidst this COVID-19 pandemic situation in India.

In the eighth chapter, A New World During COVID-19: Employability 
Skills in Tourism, Hospitality, and Events, J. Scarinci, J. Pryce, and K. 
Thirumaran chose a qualitative approach and NVivo software to analyze 
the employability skills for each of the job titles in Australia and Singa-
pore, respectively. The authors determine the similarities and differences 
of skills needed between countries in the study. The results indicate that 
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Preface xvii

communication, teamwork, and problem-solving skills are the most desired 
skills for the industry.

In their contributed chapter, Greener Recovery from Pandemic Effects: 
Development of a Sustainable and Resilient Destination Economy, P. 
K. Mandal and P. Chakrabarty have applied the concepts and methods 
of welfare geography to analyze the scope of modifying the destination 
management system in relation to a recovery plan suggested by UNWTO 
on global tourism crises with a goal to rebuild the destination economy as 
sustainable and resilient to combat the future challenges.

The tenth chapter, titled A Study of Consumer Awareness for Green 
Tour in New Normal India, assesses the consciousness and readiness of 
the consumer to purchase green packages amidst this new normal situation 
with a critical review of the study area in India.

In the eleventh chapter, Uttar Pradesh Tourism Policy 2018: How 
Effective and Efficient Can It Be?, A. Awasthi and A Nain have evaluated 
the most recently available effectiveness and proficiency impact of the 
Tourism Policy 2018 drafted and enforced by the Uttar Pradesh Tourism 
Department. The chapter deals with the most important policy issues in 
continuation with the previous trends and practices.

The twelfth chapter, Pandemic 2020 and its Effects on the Tourism 
Industry and the Livelihood of the Households of the Sundarban, India, 
is an impact assessment of the COVID-19 pandemic on tourism and the 
likelihood pattern of local people in a separate biogeographic region, 
representing mangrove areas of India with reference to the largest estuarine 
forest area Sundarban. The author has critically analyzed the crisis and 
possible future prospects of tourism-supplanting income and employment 
opportunities in the area.

In line with the same trend but in a diverse field, the thirteenth chapter, 
COVID-19 Outbreak and Its Impacts on Selling of Temple Foods: A Study 
Based on Lord Ananta Basudev Temple, Bhubneswar, Odisha, studies 
the impact of the COVID-19 outbreak on the selling of temple foods and 
thereby the livelihood pattern in temple economy of the study area in 
India. He has discussed closed temples, with no entry for devotees, and 
the dismantling situation of temple crises all arounds.

The last chapter deals with a transcontinental phenomenon of Buddhist 
tourism in India. In her chapter, T. Kumari has not only focused on the 
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role of government to promote Buddhist tourism in the state but also 
suggested measures to improve the footfalls of Buddhist tourist arrivals 
amidst the COVID-19 pandemic and thereafter, along with extensive 
issues and challenges of development and promotion.

We hope you’ll like this book as much as we do.

Dr. Debasish Batabyal
Amity University, Kolkata, West Bengal, India

Dr. Dillip Kumar Das
Associate Professor and Head of the Department

Department of Tourism Management, University of Burdwan, 
West Bengal, India

xviii Preface
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CHAPTER 1

Resiliency or Regression? A Case Study 
Analysis of the Impact of Coronavirus 
(COVID-19) on Tourism-Dependent 
Economies in the United States

MARYANN CONRAD* and ERIKA CORNELIUS SMITH

Nichols College, Dudley, Massachusetts
*Corresponding author. E-mail: maryann.conrad@nichols.edu

ABSTRACT

The COVID-19 outbreak has brought about economic crises in American 
states and cities most dependent on tourism, with lower tax revenue resulting 
from empty hotel rooms and canceled trips, conventions and events. This 
situation is particularly dire, as more than 3,784,900 people in the United 
States have been infected with the coronavirus and at least 140,300 have 
died. This study deals with inconsistencies in public health policy, data-
tracking, and even data-reporting due to a lack of coordinated national 
strategy in the United States, and exhibits a significant variation from state 
to state and locale to locale. This study discusses about how some rural 
areas actually experienced growth in tourism and lodging sectors, while 
more concentrated urban centers suffered. Tourism-dependent economies 
that had additional sources of revenue available from online gaming, 
such as Atlantic City, saw some of the losses in revenue mitigated. Also, 
this study proposes how important this tracking is during and after this 
outbreak to determine a lasting positive impact for the future.

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



2 Domestic Tourism and Hospitality Management

Tourism is one of the industries hit the hardest by the COVID-19 
outbreak. The sector is experiencing a rapid drop in demand and a surge in 
job losses at a global level. The World Travel and Tourism Council (WTTC) 
forecasts that up to 75 million jobs are at risk in the hospitality and tourism 
sector of the global economy. This estimation is even more concerning 
when we consider the fact that tourism is a leading job creator for vulner-
able segments of population: a far higher share of low-skilled immigrants, 
women, and students are employed in tourism compared with the total 
nonfinancial business economy. Despite tourism’s proven resilience in 
responses to other crisis, the depth and breadth of the current pandemic 
will likely have a longer lasting effect. Within this broader global context, 
the COVID-19 outbreak will produce economic crises in American states 
and cities most dependent on tourism, with lower tax revenue resulting 
from empty hotel rooms and canceled trips, conventions, and events. The 
situation in the United States is particularly dire, as more than 3,784,900 
people in the United States have been infected with the coronavirus and at 
least 140,300 have died, according to a July 20, 2020 update from the New 
York Times database.

This research examines the impact of COVID-19 and related govern-
ment responses in tourism-dependent cities and counties across the United 
States. These case study locations are chosen because they represent some 
of the most tourism-dependent economies in the United States, as well as 
diverse geographies, diverse forms of tourism, and diverse government 
responses. Each case describes the structure of the tourism-dependent 
economy, assesses the impact of COVID-19 and public health policies 
utilizing STR data and other metrics, and describes how these economies 
have found creative approaches to adapting to long-term social-distancing 
policies and closures.

1.1 RESEARCH FRAMEWORK AND METHODS

This chapter examines the impact of COVID-19 and related government 
responses in tourism-dependent cities and counties across the United States 
using a blend of qualitative and quantitative data. It employs the “Method 
of Difference” approach, or “most different” case selection method. While 
all cases selected are from the tourism-dependent economies within the 
United States, they also represent diverse geographic areas and public 
health policy responses.
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Resiliency or Regression? A Case Study Analysis 3

Throughout this work, the authors make reference to the phrase “tourism-
dependent” economy, which can be defined and measured through various 
data, such as employment, number of establishments, revenue, and other 
metrics of economic impact. Five case study sites for this research were 
selected because they represent some of the most tourism-dependent econo-
mies in the United States, according to data provided by the US Bureau for 
Labor Statistics. Figure 1.1 indicates the leisure and hospitality share of the 
labor market for the United States, which has shown steady growth for each 
10-year period.

FIGURE 1.1 Employment in the leisure and hospitality industry as a percentage of total 
employment, 1939–2009.

Source: US Bureau of Labor Statistics.

There are multiple metrics available to assess the degree of economic 
dependency on tourism for each case site. Research can examine an 
industry’s concentration in a specific market is the industry’s location 
quotient. This ratio indicates how much more or less dense employment 
for an industry is in a specified area compared with the United States as 
a whole. If an industry in a specific area is responsible for an identical 
share of employment as it is across the United States, its location quotient 
in that area is 1.0. A location quotient of 1.5 indicates that the industry is 
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4 Domestic Tourism and Hospitality Management

responsible for 50% more employment in a local area than it is nationwide, 
and a quotient of 0.5 means it is responsible for 50% less than the national 
average (Table 1.1).

TABLE 1.1 Tourism Workers and Location Quotients, Major US Destinations in 2017.

Destination City Tourism Workers Location Quotient

Las Vegas, NV 288,642 2.71

Atlantic City, NJ 35,508 2.60

Orlando, FL 255,426 1.93

San Diego, CA 193,988 1.22

Miami, FL 319,743 1.15

Los Angeles, CA 736,873 1.12

Tampa, Fl 151,295 1.09

Nashville, TN 110,785 1.07

Denver, CO 166,234 1.04

San Francisco, CA 269,816 1.03

Atlanta, GA 286,801 1.01

Phoenix, AZ 221,309 1.01

Houston, TX 314,845 0.98

Dallas, TX 372,029 0.97

Chicago, IL 477,260 0.96

Washington, DC 326,558 0.95

Boston, MA 273,306 0.94

Seattle, WA 195,475 0.91

New York, NY 913,696 0.90

Philadelphia, PA 265,641 0.87

Source: US Bureau of Labor Statistics, Quarterly Census of Employment and Wages.

A third option for assessing the degree of tourism dependency is 
through the measurement and comparison of tourism gross domestic 
product (GDP) for specific tourism markets within the United States. To 
break down the data by market in further detail, the actual dollars and 
share of GDP for the top grossing destinations in the United States are 
presented in Table 1.2.

It is important to note that Table 1.2 provides representative data for 
primarily urban markets, but rural economies across the United States 
have also become increasingly tourism-dependent since the last 30 years. 
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Resiliency or Regression? A Case Study Analysis 5

Recreation and tourism development have helped to diversify local 
rural economies (Gibson, 1993; Marcouiller and Green, 2000; English 
et al., 2000), and it generates economic growth (Gibson, 1993; Deller et 
al., 2001). It achieves this partly by acting as a kind of export industry, 
attracting money from outside the rural market to spend on goods and 
services produced locally (Gibson, 1993). It also stimulates the local 
economy through infrastructure, such as airports and highways and water 
systems, upgrades, and the growth of nontourism industries in the area 
(Gibson, 1993). Tourism-focused counties, on an average, had more than 
double the rate of employment growth of other rural areas during the 
1990s: 24% vs. 10% (Reeder and Brown 2005).

TABLE 1.2 Tourism Industry GDP for Major US Destinations in 2017.

Destination City Tourism GDP (Billions) Tourism Share of Total GDP
Las Vegas, NV $22.5 B 20.0%

Atlantic City, NJ $2.4 B 18.4%

Orlando, FL $15.3 B 11.5%

Nashville, TN $8.2 B 6.2%

Miami, FL $17.7 B 5.2%

Los Angeles, CA $52.0 B 5.0%

San Diego, CA $10.7 B 4.6%

Tampa, Fl $6.8 B 4.6%

Phoenix, AZ $10.8 B 4.5%

Denver, CO $9.2 B 4.4%

Chicago, IL $28.6 B 4.2%

San Francisco, CA $19.6 B 3.9%

Dallas, TX $20.5 B 3.8%

New York, NY $65.6 B 3.8%

Boston, MA $16.7 B 3.8%

Seattle, WA $12.7 B 3.6%

Washington, DC $17.9 B 3.4%

Atlanta, GA $12.0 B 3.1%

Houston, TX $14.8 B 3.0%

Philadelphia, PA $12.6 B 2.8%

Source: US Bureau of Labor Statistics, Quarterly Census of Employment and Wages.

Finally, as referenced in the introduction, each case analysis included 
in this study also utilizes STR Data to assess the impact of COVID-19 
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6 Domestic Tourism and Hospitality Management

and corresponding public health policy responses on the tourism sector 
of the local economy. STR was founded in 1985 with the goal of estab-
lishing data benchmarking, analytics, and market assessments for the 
global tourism and hospitality industry. Professionals utilize STR data, 
including competitive market reports, to gain insights into trends in the 
tourism and hospitality sectors and to benchmark their own performance 
against competitors and industry. The organization regularly publishes 
case studies and white papers that can be implemented in educational and 
industry environments. There is one particular limitation to the use of 
this data, though it is not based on STR’s methods of collection and data 
integrity. Las Vegas, while widely considered one of the most tourism-
dependent economies in the United States, does not participate in STR 
Data sharing and it can be difficult to gain access to reliable metrics that 
allow for comparative assessment. Therefore, to maintain consistency in 
the benchmarking process across all case studies, Las Vegas is excluded 
from this study and remains an avenue of future research. Despite the 
exclusion of Las Vegas as a case for analysis, the inclusion of STR data 
alongside the metrics listed above, enables this study to adopt a unique 
approach for assessing the comparative impact of COVID-19 on diverse 
tourism-dependent economies across the United States.

1.2 CASE STUDY ANALYSIS

In the case sections below, each tourism-dependent economy assessment 
includes four key performance indicators (KPIs) derived from STR data: 
hotel occupancy rates (OR), revenue (Rev), average daily rates (ADR), 
and revenue per available room (RevPAR). These KPIs are assessed longi-
tudinally across each tourism-dependent economy case and compared 
with changes in local public health policy. It is important to note that in the 
United States, the national government provided very few guidelines for 
state-level or county-level public health officials in response to the outbreak 
of COVID-19. Preliminary studies have called the federal government’s 
response to the pandemic crisis a series of “massive failures of judgment 
and inaction in January, February, and even March” of 2020 (Wallach and 
Myers, 2020). Though the Centers for Disease Control and Prevention 
(CDC) issued informational reports and recommendations, most of the 
public health response originated from coordinated efforts by state and 
local governments and their public health boards. In order to understand 
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Resiliency or Regression? A Case Study Analysis 7

the divergent impact of COVID-19 on tourism-dependent economies 
across the United States, the varied and inconsistent public health policies 
of state level and local boards must be taken into consideration. Thus, each 
case study assessment included in this research benchmarks relevant data 
on the tourism and hospitality economy to the specific public health policy 
responses at the state and local levels.

1.3 ATLANTIC CITY, NEW JERSEY

Tourism is an integral part of the New Jersey economy and a critical 
driver for Atlantic City. Beginning with rail transportation access in 1854, 
Atlantic City grew to be a major vacation destination resort. From the 
1880s–1940s, it came to be known nationally for its beaches and nightlife, 
and attractions, such as the Atlantic City Boardwalk. However, when air 
travel became more widely available in the 1950s, Atlantic City as a resort 
destination began to decline, while the now more accessible destinations, 
such as Florida and the Caribbean grew in popularity. By the 1960s, the 
thriving tourism that Atlantic City previously enjoyed had become a 
decaying resort area riddled with economic and social problems. After 
years of growth and prosperity, visitors began to turn away from the once 
vibrant area (Perez). In 1976, by referendum, New Jersey voters legalized 
casino gambling in Atlantic City—the only location in the entire East 
Coast to do so. Two years later, the first legal casino opened, providing 
a catalyst for development and renewed tourism with the new casinos 
soon to become a key driver of Atlantic City’s economic recovery. Within 
10 years, a dozen casinos were thriving in the city, providing jobs, tax 
revenues, and a revitalization for urban and tourism development. By 
1988, annual visitors had grown to over 33 million by the year 2000, up 
from 700,000 in 1978. By 2000, the city’s tax base had grown to more than 
$6.7 billion, up from $316 million in 1976.

Atlantic City has had a reputation of enduring economic hardship 
followed by periods of growth and revitalization throughout the years. In 
2012, Superstorm Sandy struck the state, culminating in the emergency 
shutdown of the casinos—a first for the industry’s 34 years in the state. Two 
years later, four casinos shuttered their doors as a result of the 2008 reces-
sion and mounting competition from east coast states with newly liberalized 
gambling laws. By 2017, Atlantic City had its lowest visitor count in 30 
years. In 2018, Atlantic City welcomed the opening of two new casino 
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8 Domestic Tourism and Hospitality Management

properties, adding 3300 fresh jobs—interpreted by some as a sign that the 
city was finally experiencing positive economic growth (Stockton Univer-
sity, 2020) That same year, New Jersey became the third state to legalize 
sports betting, with all nine of its Atlantic City casinos launching sports-
books. This online segment of the gaming market has grown into playing an 
important role in strengthening the Atlantic City economy and neutralizing 
some of the impacts from the pandemic-induced brick-and-mortar casino 
shutdowns, capacity limits, and food and beverage curfews. The following 
year, in 2019, the state of New Jersey welcomed 116.2 million visitors who 
spent $46.4 billion dollars and that resulted in adding 9000 new jobs—the 
largest increases for the state in a decade (Tourism Economics, 2020). With 
91% of the state’s visitation being leisure-related, Atlantic City contributed 
strongly to the economic expansion and record visitation. According to the 
American Gaming Association, it is ranked as the second highest gaming 
market in the country, following only Las Vegas. In 2019 and pre-pandemic 
era, its nine casinos had an economic impact of $6.45 billion, a tax impact of 
$1.19 billion, $3.47 billion in gross gaming revenue, and supported 39,000 
leisure and hospitality jobs (American Gaming Association, 2020).

1.3.1 COVID-19 PUBLIC POLICY RESPONSE AND ECONOMIC IMPACT

Since casino gaming was first made available in 1978, Atlantic City’s 
gambling parlors have been forced to close five times, including Monday. 
Three times were for hurricanes (Gloria in 1985, Irene in 2011, and Sandy 
in 2012) and once because of a state government shutdown in 2006 (Danzis 
March 2020). On March 16, 2020, the Governor of the State of New Jersey 
issued Executive Order 104, requiring an indefinite shutdown of all public 
and private preschool, elementary and secondary schools, and institutions 
of higher education, as well as closes all casinos, racetracks, gyms, movie 
theaters, and performing arts centers. The order included directives that all 
nonessential retail, recreational, and entertainment businesses must cease 
daily operations from 8:00 p.m. to 5:00 a.m. All restaurant establishments, 
with or without a liquor license, were limited to offering only delivery 
and/or take out-services only, both during daytime hours and after 8 pm. 
This order remained in effect until early May, when golf courses were 
permitted to reopen and a statewide, multistage plan for reopening was 
released by the governor’s office. On May 22nd, the start of Memorial 
Day weekend holiday and traditional kick-off for summer tour and travel 
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Resiliency or Regression? A Case Study Analysis 9

season, public beaches, boardwalks, and outdoor recreation were reopened. 
By June, the state had lifted the general stay at home order, allowed for 
indoor and outdoor gatherings at limited capacity, and entered phase II of 
the reopening plan. Casinos, along with amusement parks, playgrounds, 
and waterparks, were allowed to resume at 25% capacity in July 2020. By 
October of 2020, however, spikes in positive COVID-19 testing results 
and rising hospitalization rates began to worry public health officials. 
Reports of COVID-19 cases across multiple casinos, primarily reported by 
employees working in restaurants and bars, made headlines. Of all cases 
reported at casinos, 60% occurred in the single month of October (Danzis, 
November 2020). The state responded by gradually implementing restric-
tions in early November, including curfews and dialing back capacity 
limits or open recreation permitted under the phase II plan.

1.3.2 OCCUPANCY RATE

The data reflects the arrival of the coronavirus in March and its effects on 
room occupancy percentages, which fell an average of nearly 83% in April 
and May of 2020. Though a substantial recovery is exhibited from July 
through September, where rates rose to 85% of 2019s, year-over-year, it 
is observed that October and November reflect a second downward trend. 
These rates reflect the results of required casino closures, limited reopen-
ings, and the curtailment of food and beverage operations (Figure 1.2).

1.3.3 ROOM REVENUE, ADR, AND REVPAR

The data highlight the dramatic effects of the pandemic to Room Revenue, 
ADR, and RevPAR beginning in March 2020 and continuing through 
the November measurement period. April Room Revenue (down 93.3% 
year-over-year) and RevPAR (down 92.2%), mirror the lost occupancy 
observed with the onset of the pandemic in March. Revenue comparatives 
year-over-year from March to November 2019 vs. 2020, show that the 
average monthly gross revenue has fallen from $56M to only $25M—
more than 55% for the 9-month period. All three measurements reflect 
the recovery observed with the rebound of occupancy from July through 
September, yet again, the downward trends began once more in October 
(Figures 1.3–1.5).
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10 Domestic Tourism and Hospitality Management

FIGURE 1.2 Occupancy rates for Atlantic City, New Jersey, 2018–2020.

Source: STR, LLC1.

FIGURE 1.3 Revenue in USD for Atlantic City, New Jersey, 2018–2020.

Source: STR, LLC.

1 STR, LLC: Graphs are based on January 2018 – November 2020 performance measures released by 
STR, LLC. ADR (Average Daily Rate) and RevPAR (Revenue Per Available Room) are metrics used 
in the lodging industry to measure performance. Though increases or decreases in these metrics do 
not necessarily mean greater or lesser profits, they are key indicators used to reflect the overall health 
of the industry. Data do not include rentals from alternative accommodations, such as timeshares, 
condos, and vacation homes, and data for Orlando, FL does not include information from Disney-
owned and Disney-operated hotels.
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Resiliency or Regression? A Case Study Analysis 11

FIGURE 1.4 RevPAR in USD for Atlantic City, New Jersey, 2018–2020.

Source: STR, LLC.

FIGURE 1.5 ADR in USD for Atlantic City, New Jersey, 2018–2020.

Source: STR, LLC.

As noted in a Brookings Institute analysis of industries, the most vulner-
able to the impact of COVID-19, “Leisure and Hospitality” was ranked at 
the top. Making up 10% of the workforce in New Jersey, the leisure and 
hospitality industry is the largest provider of all jobs in the state and a 
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12 Domestic Tourism and Hospitality Management

third of all employment in Atlantic City. The impact of COVID-19 and 
related disruptions in its hospitality and leisure sector culminated in the 
two largest monthly employment declines in the state’s history—leaving 
27,000 workers in Atlantic City’s nine casinos abruptly unemployed when 
they shutdown from mid-March to early July (Muro, 2020). As a result 
of the ongoing virus-related demand declines, shutdowns, and layoffs, 
Atlantic City’s unemployment is at 22.8%—the second largest year-over-
year unemployment rate increase in the country—and well above the 
overall 6.4% unemployment rate in the United States (Bureau of Labor 
Statistic, Atlantic City, 2021).

Tax revenues generated from the tourism industry have similarly been 
negatively impacted, through revenues generated from the casino industry 
have been shored up by Internet gaming. Despite Atlantic City’s casinos 
shutting down for nearly 4 months and earning approximately $650 million 
less from the March–June 2020 period, versus the same period in 2019, 
gaming revenue was only below the 2019 year-to-date gaming revenue by 
21.5%. Gaming tax revenues also saw relatively nominal declines of 5.5%, 
bolstered by their internet gaming operations taxed at 15%—nearly double 
the 8% rate of the traditional brick-and-mortar gaming. As of October 2020, 
revenue from internet gaming doubled year over year, with taxes from the 
online revenue stream offsetting tax revenue losses of nearly 23% from the 
brick-and-mortar slots and table games (Danzis, December 2020). Online 
gaming tax revenue accounted for nearly 54% of the $217.4 in gambling 
taxes as of October 2020—outperforming 2019 levels even in months that 
were not impacted by the state-ordered shutdown. Although gaming taxes 
have only suffered relatively minor decreases, the benefit from the online 
gaming revenue does little to mitigate the loss in tax revenue from hotel 
room sales, casino hotel parking, beverage sales, and nongaming spend 
(Danzis, December 2020).

1.4 OAHU, HAWAII

Hawaii, an archipelago in the Pacific Ocean, consists of six major islands, 
with four of the islands—Oahu, Maui, the island of Hawaii, and Kauai—
well known for their tourism industry. Hawaii’s early tourism dates back 
to the1860s with the Kilauea volcano, attracting early adventure travelers 
to the island shores. The modern era of tourism, however, began with the 

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



Resiliency or Regression? A Case Study Analysis 13

onset of commercial jet airliner service in 1959. That same year, Hawaii 
became the 50th of the United States and it welcomed a quarter of a 
million tourists (Frommer’s, 2018). By the 1980s, visitor counts surpassed 
6 million annually, growing to over 10 million in 2019—or 249,000 
visitors in any given day (State of Hawaii, Dec. 2020). Tourism now drives 
Hawaii’s economy and is the largest single source of private capital (State 
of Hawaii, December 2019). In 2019, air visitors spent $18 billion—nearly 
$50 million dollars a day.

Oahu, known as the “Heart of Hawaii,” is third largest of the Hawaiian 
Islands and home to Honolulu, the state’s capital and the majority of the 
state’s population (Meet Hawaii). The state’s most visited island, it is also 
home to iconic locations and attractions, including Waikiki Beach, Pearl 
Harbor, Leahi (Diamond Head) (Meet Hawaii). In 2019, Oahu visitors 
totaled 6,154,248—up 5% from 2018 and comprising of 60% of all visitor 
arrivals to the state, while 46% of the $18 billion spent by visitors in 2019 
was spent in Oahu—an increase in spending of 2.1% from the previous 
year (Hawaii Tourism Authority, 2020).

1.4.1 COVID-19 PUBLIC POLICY RESPONSE AND ECONOMIC IMPACT

With 28,000 travelers pouring into Hawaii every day during the months 
of January and February, 20% of them from Asia, the state seemed fertile 
ground for a major Covid-19 outbreak. That was especially true on Oahu, 
where at least “one-third of the state’s visitors cram into the hotels, stores, 
restaurants, and beaches that line Waikiki’s 2 miles” (Warner, 2020). 
Yet, rather than experiencing a massive, uncontrolled outbreak, Hawaii 
recorded the fewest Covid-19 cases per capita in the country during the 
spring 2020 wave of the pandemic. Through June 2020, just one person 
per 100,000 died (17 in total), and 54 per 100,000 tested positive (762 in 
total). By comparison at the same time, New Hampshire and Rhode Island, 
two states with similar population counts, had caseloads of 406 and 1546 
per 100,000, respectively. For 6 weeks in April and May, new cases in 
Hawaii did not top five a day (Warner, 2020).

The success of the spring initiatives led the state to lift many of the 
restrictions put in place through June 2020. Once it did, however, the situ-
ation rapidly deteriorated. By late July 2020, Hawaii was “metaphorically 
ablaze,” with the bulk of cases centered on Oahu, home to two-thirds of 
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14 Domestic Tourism and Hospitality Management

the state’s population. The island logged 119 new cases on July 30, by 
mid-August 2020, it was averaging over 200 a day (De La Garza 2020). 
The public health department of Hawaii, with support from the governor, 
responded by reinstating a second lockdown that extended from August 
2020 to September 2020. The 16-page, detailed emergency order restricted 
gatherings, closed nonessential businesses, and implemented strict social 
distancing protocols. Once again, the measures appeared to curb the worst 
of the outbreak.

It is safe to state that no state’s economy has been hit harder by the 
coronavirus pandemic than Hawaii’s (Siegel, 2020). Prior to the pandemic, 
the tourism economy, record visitor arrivals, and tourist spending resulted 
in a low state unemployment rate. In 2019, the unemployment average in 
Hawaii was 2.7% while the national average hovered at 6.5%. With the 
onset of the pandemic, the state has gone from having one of the lowest 
unemployment rates to a ranking of 49th worst in the country at 10.2%, 
tying with Nevada and only ahead of New Jersey when analyzing data 
in all 50 states—down, however, from nearly a 15% unemployment rate 
in the third quarter of 2020 (Ettlinger and Hensley, 2021, January). The 
Leisure and Hospitality industry is the sector most effected by job loss 
from the pandemic, with the Accommodation and Food Service sector of 
the industry losing 19.2% of its employment at the national level. Given 
its tourist-reliant economy, Hawaii, however, saw a net drop in these jobs 
of nearly 44%, with a loss of 49,700 jobs from February 2020 through 
November 2020.

Hawaii tourism plummeted dramatically in the spring amid COVID-19 
fears, lockdowns, and the state’s enactment of a 14-day quarantine to 
any visitors. According to the state’s tourism dashboard, visitor arrivals 
experienced a 53% decrease in March, followed by 6 months of decreases 
of between 97% and 99%. Visitor arrivals plunged from an average of 
30,000 a day to fewer than 500 (State of Hawaii 2020). In October, when 
the state enacted its Safe Travel program, visitation numbers starting to see 
slight improvement, however still more than 90% below October and 77% 
below November of 2019. Oahu saw similar decreases in the 97–99% range 
in the second and third quarters, though with even slower improvement in 
October and November, with decreases in visitors of 92% and 84% when 
compared with 2019 (State of Hawaii 2020). Projections are for only 2.7 
million visitors to have come to Hawaii by December 31, 2020Lodging is 
the largest spending category by all visitors to Hawaii, comprising 42.8% 
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Resiliency or Regression? A Case Study Analysis 15

of the $18 billion total visitor spending in 2019, or $7.65 billion—an 
increase of 2.7% from the previous year (Hawaii Tourism Authority 2020, 
January). In 2019, there were 5,315,028 visitors who stayed exclusively 
in hotels as compared with alternative accommodation choices (condo, 
friends, and relative, rental house, timeshares), with average length of stay 
of 7.13 days (State of Hawaii, 2020, 4th Qtr.). January and February 2020, 
both began with positive economic indicators, as occupancy demand 
increased an average of 3.7% and room revenue increased by over 8%, 
year-over-year. With the onset of the pandemic and the loss of visitors, 
however, all facets of the hotel segment—the economic driver of the 
tourism industry—plummeted, resulting in dramatic revenue losses. The 
state saw its Transient Accommodations Tax Liability (TAT Tax) go from 
$61M in January 2020 to less than $2.2M in April and averaging only 
$3.1M through the end of September.

1.4.2 OCCUPANCY RATE

Remarkably consistent from January 2018 through February 2020, the 
data reflect the arrival of the coronavirus in March and its effects on room 
occupancy percentages, which dropped dramatically from 86% in February 
2020 to only 7.7% in April. July through November has seen only limited 
recovery, with rates averaging only 24% through that period. These rates 
clearly reflect the results of limited air travel and strict quarantine/testing 
protocols instituted by the state. Demand averaged less than 83.5% of 
2019 through the same period, year-over-year (Figure 1.6).

1.4.3 ROOM REVENUE, ADR, AND REVPAR

Room Revenue, ADR, and RevPAR are likewise remarkably consistent in 
year-over-year trending, with increases observed during the third quarter 
of 2019 through February of 2020 in each measure—reflective of the 
positive outlook of the industry at that time. Dramatic decreases were 
seen especially in April room revenue (down 96.5% year-over-year) and 
RevPAR (down 94%), which mirror the lost occupancy observed with the 
onset of the pandemic in March. Recovery from May through November 
has been slow, averaging more than a 90% decrease from 2019 during that 
same period (Figures 1.7–1.9).
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16 Domestic Tourism and Hospitality Management

FIGURE 1.6 Occupancy rates for Oahu, Hawaii, 2018–2020.

Source: STR, LLC.

FIGURE 1.7 Revenue in USD for Oahu, Hawaii, 2018–2020.

Source: STR, LLC.
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Resiliency or Regression? A Case Study Analysis 17

FIGURE 1.8 RevPAR in USD for Oahu, Hawaii, 2018–2020.

Source: STR, LLC.

FIGURE 1.9 ADR in USD for Oahu, Hawaii, 2018–2020.

Source: STR, LLC.
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18 Domestic Tourism and Hospitality Management

1.4.4 RECOVERY AND INNOVATION

Similar to other states, Hawaii’s tourism abruptly halted in mid-March and 
by the end of the month, a statewide mandatory 14-day visitor quarantine 
was enacted (Murphy, 2020). Beginning October 15, the state began to 
exempt visitors with negative test results from the quarantine, on condition 
that they provide proof of a negative test result from one of the state’s 
approved labs within 72 h before arrival (changed to a reduced 10-day 
quarantine period on December 17). This order proved to be confusing and 
challenging to the would-be tourists with its multistep process, hurdles, and 
frequent changes—that included larger designated test providers opting 
out given the rise in cases, and providers being unable to guarantee results 
in the required 72 h window. This was in addition to changes revising the 
requirement that travelers had to have the test within 72 h in advance of 
the departure of the last leg of their trip to Hawaii. Inconsistency between 
the islands also has been confusing as travel hopping between islands 
is common—in late November, the island of Kauai split with the state, 
reimposing the 10-day quarantine, regardless of a negative test result 
(State of Hawaii, 2021, January). Overall, visiting Hawaii has been viewed 
by potential tourists as risky, complex with fine-print requirements, and 
high stakes should a valid test result from a state-approved provider not 
be uploaded to the state’s “SafeTravels Hawaii” portal within the required 
period.

Mandates remained stricter in Hawaii than most of the other states, 
with the requirement of masks, including walking to the beach or pool, or 
a tourist risks a fine up to $5000, or a year in jail. These restrictions were 
viewed as overly restrictive by many potential tourists and businesses 
(Murphy, 2020, December)—though effective, as the state has held 
coronavirus cases down to significantly lower levels than other states 
in the country. Ultimately, though it appears that the state’s coronavirus 
protocols are effective, they have done little to refresh the hospitality and 
tourism economy through the end of 2020.

1.5 ORLANDO, FLORIDA

Florida, known as the “Sunshine State” with its crystal beaches, mega 
cruise ships, and top theme parks is one of the world’s leading tourism 
destinations. The popularity of the state’s main ports contributed to its rise 
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Resiliency or Regression? A Case Study Analysis 19

in the 20th century with the cruise industry flourishing and the growth 
of theme parks. The opening of Walt Disney World in 1971 set off a 
construction and business-related tourism boom including the opening of 
the Orange County Convention Center in 1983, now the second largest 
convention center in North America, and the Orlando International Airport 
in 1981, Florida’s busiest airport.

Orlando welcomed a record 75 million visitors in 2018, with increases 
in domestic and international visitors, up 4.2% from the previous year, 
continuing its ranking as the No. 1 visited destination in the United States 
(Visit Orlando, 2019, May 9). Orlando International Airport (MCO), also 
had record increases with airline arrivals in 2019 reporting over 50.6 
million passengers, making it the busiest airport in the state and the 10 
most busiest airport in the country (Orlando International Airport, 2020, 
February 11). According to an Oxford Economics study commissioned 
by Visit Orlando, tourism generated $75.2 billion in annual economic 
impact for Central Florida in 2018, an increase of 6.4% over the previous 
year—about $1000 per visitor—and $5.8 billion in local and state tax 
revenue. Among the findings of the study was that $16.1 of the $75 billion 
in tourism dollars impact is derived from recreation and entertainment, 
underscoring the importance of the role of the theme park industry in 
tourism for Florida and the Orange County/Orlando area (Visit Orlando, 
2019, Nov. 18).

According to Visit Florida, in 2019, there were 131.4 million visitors 
contributing $91.3 billion to the state’s economy and supporting over 
1.5 million jobs. Since the last 9 years, Florida has enjoyed year-over-
year increases in both domestic and international visitors. One of the 
contributing factors for this growth can be attributed to the increase in 
theme park attendance as Disney World, Universal Studios, and SeaWorld 
have competed for visitors to Orlando with new attractions and parks. 
Over 80 million people visited theme parks in or near Orlando in 2019, 
with the Orlando area having 6 of the top 25 amusement/theme parks 
worldwide, nearly a third of the global market. Walt Disney World alone 
has four parks in the top 10 (TEA/AECOM, 2019, July). Today, Orlando 
is one of the leading tourism destinations in the country, the number 
one tourism destination in the state of Florida, and the destination’s 
primary industry, having evolved from being the center of the state’s 
citrus industry in the 19th century to the center of the tourism industry 
in the 20th century.
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20 Domestic Tourism and Hospitality Management

1.5.1 COVID-19 PUBLIC POLICY RESPONSE AND ECONOMIC IMPACT

Pre-pandemic, 2020 was expected to be another strong year for Orlando 
tourism. Visitation and economic impact numbers were at record highs, 
the Orange County Convention Center was planning a $605 million 
dollar expansion (Orange County Convention Center, 2019), the Orlando 
International Airport was working on a new $3 billion dollar terminal 
(Spear, 2020, May 20), and theme park projects were planning new 
attractions, hotels, and expansions. By the first quarter of the year, the 
global coronavirus had arrived in the United States with the first cases 
being reported in Florida in early March.

When Orlando’s tourism industry came to a halt in mid-March with the 
spread of the coronavirus, many of the expansion plans halted as well, with 
some being scaled back, delayed, or canceled indefinitely. At the time, the 
Mayor of Orange County stated that roughly $154 million was lost in the 
economic impact due to mounting convention cancellations (ClickOrlando, 
2020, March 5), an impact that would rise to a staggering $1.71 billion by 
the third quarter due to the plummeting decline in tourism (Fox, 2020, 
December 10). Florida’s visitation numbers fell by 35% during the third 
quarter of 2020, with the most severe impact during the second quarter 
at decreases of 60.3% when compared with the same period in 2019, 
resulting in a decline of almost 20 million visitors. As a result, hospitality 
and leisure jobs have experienced an overall 41.7% decline year-over-
year April 2019–2020, according to the Bureau of Labor Statistics, while 
Orlando year-over-year May losses to leisure and hospitality employment 
were down 57.8%, representing a loss of 160,000 jobs (Bureau of Labor 
Statistics, January 2021). This decline is particularly profound in Orlando, 
given that the leisure and hospitality sector is Orlando’s top employer with 
46,300 people reportedly working in the industry in 2019 (Visit Orlando, 
Q4 2019). In Orlando, Disney alone employed approximately 77,000 
workers. Layoffs totaling 32,000 jobs at Disney impacted a quarter of 
its workforce, with the majority of jobs losses at Walt Disney World in 
Florida (Rice and Russon, 2020, November 28).

In 2019, lodging contributed $8.11 billion dollars to the Orlando 
economy with record collections from Orange County’s Tourist Develop-
ment Tax of $289 million in 2019 with 10 straight years of growth (Stephens, 
2020, February 21). The year 2020 was projected to bring in nearly $300 
million but instead amounted to just $167.3 million—a 73% decrease and 
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“the biggest year-over-year decrease in the history of the tax,” according 
to the Orange County Comptroller (Hudak and Gillespie, 2020, November 
9). A report prepared for the American Hotel and Lodging Association on 
the impact of coronavirus on hotel tax revenues projected a $16.8 billion 
loss in state and local tax revenues nationwide. This represents the direct 
tax revenue decrease from the drop in hotel occupancy being experienced 
as a result of the pandemic. Florida and New York were noted the second 
hardest hit states in the country with hotel tax revenue loss projected at 
$1.3 billion, following only the state of California at $1.9 billion (American 
Hotel & Lodging Association, 2020, June 20). With hotel occupancy down, 
hotel-related jobs have been a casualty of the pandemic, with projections 
that 44% of all hotel employees would experience a “coronavirus-induced 
job loss” according to the AHLA. In fact, as shutdowns were being imple-
mented in March 2020, 141,003 direct hotel-related jobs were noted lost to 
the pandemic, while another 336,467 jobs that support the industry were 
also lost (AHLA, 2020, March).

1.5.2 OCCUPANCY RATE

Remarkably consistent from January 2018 through February 2020, the 
data reflect the arrival of the coronavirus in March and its effects on 
room occupancy percentages, plummeting from 85.8% in February 2020 
to 16.2% in April, as the theme parks and attractions shutdown. With a 
phased approach to reopening, occupancy began to experience a gradual 
recovery, rising into the 30% range by September (Figure 1.10).

1.5.3 ROOM REVENUE, ADR, REVPAR

Room revenue, ADR, and RevPAR are likewise remarkably consistent in 
year-over-year trending, with increases observed during the third quarter 
of 2019 through February of 2020 in each measure—reflective of the 
positive outlook the industry anticipated at that time. Dramatic decreases 
that are seen especially in room revenue (down 95% year-over-year) and 
RevPAR (down 91%) mirror the lost occupancy observed with the onset 
of the pandemic in March. Slow but progressive recovery can be observed 
from May through November (Figures 1.11–1.13).
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FIGURE 1.10 Occupancy rates for Orlando, Florida, 2018–2020.

Source: STR, LLC.

FIGURE 1.11 Revenue in USD for Orlando, Florida, 2018–2020.

Source: STR, LLC.
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FIGURE 1.12 RevPAR in USD for Orlando, Florida, 2018–2020.

Source: STR, LLC.

FIGURE 1.13 ADR in USD for Orlando, Florida, 2018–2020.

Source: STR, LLC.
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1.5.4 RECOVERY AND INNOVATION

As noted in the Orlando Sentinel, among the nation’s 100 largest metros, 
Orlando was the second most “exposed” metro to “disruption” due to its 
dependence on tourism and hospitality sectors, second only to Las Vegas, 
according to a COVID-19 analysis done by the Brookings Institute. A 
Milken Institute report on the “Best Performing Cities 2020,” the Orlando-
Kissimmee-Sanford region tied for 5th out of 25 large cities, citing the 
growth in the hospitality leisure sector as a job asset, but noting the 
region’s heavy reliance on tourism as a liability, making it more vulnerable 
to recessions and economic downturns (Lin et al., 2020). However, with 
the arrival of vaccines, the pandemic is projected to recede sometime in 
2021, yet analysts caution that international tourist spending in the United 
States might not return to pre-coronavirus levels until 2024. Remaining to 
be seen are what the ramifications of the layoffs and closures will mean 
for Orlando’s tourism return or how psychologically ready people will 
be to travel again. Expected pent-up demand for travel and in-person 
experiences favorably position outdoor theme parks with some guests 
whose trips were canceled in 2020 eager to return to the parks.

1.6 CONCLUSION

Experts in the tourism and hospitality field are aware that their industry is 
one of the hardest hit by the COVID-19 outbreak. What this case-study-
focused analysis has revealed is that the timing and severity of the impact 
was felt unevenly in tourism-dependent economies across the United 
States. Inconsistencies in public health policy, data-tracking, and even 
data-reporting due to a lack of coordinated national strategy in the United 
States, make it difficult for researchers to draw general conclusions. There 
is significant variation from state to state and locale to locale. Perhaps, 
what is most significant in the findings is that some rural counties actually 
experienced growth in tourism and lodging sectors, while more concen-
trated urban centers suffered. Likewise, tourism-dependent economies 
that had additional sources of revenue available from online gaming, such 
as Atlantic City, saw some of the losses in revenue mitigated. It will be 
worth tracking these economies throughout the remaining months of the 
pandemic and for months after to determine whether or not it has a lasting 
positive impact for those economies. Despite tourism’s proven resilience 
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in responses to other crises and natural disasters, the cases make clear that 
the depth and breadth of the current pandemic will likely have a lasting 
effect on the industry, and subsequently, tourism-dependent economies.
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 • COVID-19
 • Regression
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CHAPTER 2

ABSTRACT

Coronavirus pandemic has become a major source of concern and uncer-
tainty since the days of World War II. With travel restrictions in place, one 
of the most vulnerable sectors is projected to be the tourism industry. The 
success of tourism is defined by the happiness and satisfaction of tourists. 
Our study aims to analyze the phenomena in the context of coronavirus 
pandemic by developing a scale for determining the level of happiness in 
the tourism industry. We have conducted two studies which were followed 
by a cross-validation approach. Our study pertains to find the factors and 
variables that are thought to be critical for keeping tourists happy. The first 
study involved administering a questionnaire based on content analysis. 
The second study was carried out to validate the scale with the help of 
factor analysis, both exploratory and confirmatory. We have carried our 
data analysis with the help of structural equation modeling. We found 
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that in order to minimize the negative implications due to the pandemic, 
there has to be major emphasis on creation of the quality tourism services 
which promote open communication and trust among tourists and all 
stakeholders.

2.1 INTRODUCTION

COVID-19 pandemic has brought tremendous complexities in the tourism 
sector. All the stakeholders are required to employ innovative methods to 
ensure quality tourism service for the satisfaction and happiness of tour-
ists. This is the only way for the sustenance and survival of the sector. 
We sought to look at the relationship between consumer happiness and 
consumer involvement with businesses in the tourism sector. A great deal 
of research has been done in recent years regarding consumer happiness. 
However, further research is needed to develop tools that can compute 
consumer happiness using both intrinsic and extrinsic elements. Our study 
aims to initiate progress in this direction by presenting means to measure 
consumer happiness.

2.2 RESEARCH QUESTIONS

Our research intended to address the following research questions (RQ):

RQ 1: What are various factors and variables considered essential in 
making tourists happy?

RQ 2: What are various broad first-order factors obtained by exploratory 
analysis that are considered essential to make tourists happy?

RQ 3: Is confirmatory factorial analysis a useful technique to validate a 
research model and propose a final device for measuring Tourism Happiness 
Index?

2.3 LITERATURE REVIEW

The World Health Organization (WHO) regarded health to be a relatively 
stable state of physiological, emotional, and community well-being. 
Happiness and well-being are notable themes in interdisciplinary research 
that have become interchangeable or are linked with other terms based 
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on specific use or theory (Blanch et al., 2010; Warr, 1987). Some of the 
examples of such terms are subjective well-being (Diener, 2000; Strack et 
al., 1991) or psychological well-being (Ryff and Keyes, 1995). Veenhoven 
(2012) opined after his review of different definitions that every time 
they mirror within which they have been made. Subjective well-being, 
like most definitions of happiness, refers to positive feelings associated 
with pragmatic subjective assessments of one’s life (Diener et al., 1991). 
In general, “happiness” signifies for everything positive, “consumer 
happiness” encompasses a variety of variables that may be quantified at 
an individual level, ranging from fleeting moods and feelings to generally 
steady attitudes and temperaments (Fisher, 2010).

2.4 OBJECTIVES OF THIS STUDY

The objectives of this study are to:

1. Determine the general characteristics that influence consumer 
happiness in the tourism industry.

2. Determine the specific factors that influence consumer happiness 
in the tourism industry.

3. Create a consumer happiness questionnaire for the tourism industry.
4. Verify the tourism-related questionnaire on consumer happiness.

2.5 RESEARCH METHODOLOGY

We have conducted two studies as part of our research. A total of 100 
active tourists from Kolkata, India, participated in our first study. We have 
used a stratified random sampling technique to select our sample. With 
the help of content analysis, we had developed the first questionnaire. A 
second sample of 150 active tourists visiting Kolkata filled the previously 
established questionnaire. We used the IBM SPSS Statistics (version 22) 
software to implement exploratory factor analysis (EFA). It identified four 
first-order factors and all factors were found to be correlated. In order to 
determine the goodness-of-fit, we used Goodness-of-Fit Index (GFI) with 
the limit of 0.9 to indicate good/adequate fit, Adjusted Goodness-of-Fit 
Index (AGFI), and the Root Mean Square Residual (RMSR) with the limit 
of 0.1 or lower to indicate good/adequate fit for several fit indices.
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2.6 DATA ANALYSIS AND INTERPRETATION

We estimated each response’s mean, standard deviation, skewness, and 
kurtosis independently. The details are available in Table A1. The values 
that we have obtained are not high in absolute terms. The Cronbach’s α 
was used to assess the questionnaire’s internal consistency, and the result 
was 0.884, which is a very good score. In Figure A1, Pearson’s correlation 
coefficient histogram is given. The presence of a significant degree of 
correlation between the 38 items can be seen here. The minimal correla-
tion between the items was 0.37. The relational structure of the items on 
tourist happiness was determined using EFA over the correlation matrix. 
With a Varimax rotation, the factors were recovered using the principal 
components approach. The factors with eigenvalues greater than 1 and in 
agreement with the scree plot l were kept. As the application of a single 
criterion can lead to the retention of plus/minus components relevant to 
define the underlying data structure, the amount of variation was also 
retained. The Kaiser-Meyer-Olkin (KMO) criterion is used to estimate 
the relative validity of the EFA, and a value greater than 0.7 (of 0.981) 
indicates very good factorial conformance of the data on the correlation 
matrix. The major diagonal analysis of the anti-image matrix revealed that 
all diagonal values are greater than 0.5, yielding the measure of sampling 
adequacy (MSA). This indicates that all variables used in the analysis are 
correct. The relationship structure of the numerous items on the happi-
ness scale is described by four components, according to the eigenvalues 
being greater than 1 and the analysis of the slope of the scree plot. This 
accounted for 73% of the overall variance. The weight factor allocated 
to each of the factors, their eigenvalues, communalities, and the variance 
described by the extracted factors independently are summarized in Table 
A2. The nominated factors includeF1 = Accessibility, F2 = deliverability, 
F3 = convenience, F4 = social responsibility (Figure A2).

2.7 CONCLUSION

Our study takes content analysis into account for the preparation of a 
questionnaire that was cross-validated by the structural equation modeling 
concept. The final model presents a unique method for measuring happi-
ness levels of tourists which is mostly relevant in Indian context.
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Consumer unhappiness in the tourism sector is a serious issue that 
is undesirable for the individual, organization, and consequently to the 
society at large. There should be encouragement for the creation of quality 
tourism services which facilitate open communication and a sense of trust 
between tourists and service providers. Moreover, all stakeholders should 
be physically and mentally engaged to make tourists happy and satisfied.

Further research is required to ascertain the root causes of tourism 
unhappiness and formulation of strategies to enhance morale and happi-
ness level of tourists by periodic monitoring of the level of tourism happi-
ness index.

APPENDIX

TABLE A1 Descriptive Statistics of Identified 38 Items in Questionnaire.

Item Mean Std. Deviation Skewness Kurtosis

I_01 3.93 0.989 −0.871 0.419

I_02 3.76 0.971 −0.659 0.128

I_03 3.63 1.076 −0.546 −0.234

I_04 3.88 1.014 −0.755 0.178

I_05 3.53 1.134 −0.414 −0.599

I_06 3.68 1.105 −0.577 −0.407

I_07 3.34 1.087 −0.305 −0.508

I_08 3.52 1.158 −0.476 −0.592

I_09 3.77 1.065 −0.711 −0.055

I_10 3.90 1.007 −0.804 0.213

I_11 3.45 1.228 −0.467 −0.720

I_12 3.66 1.179 −0.645 −0.396

I_13 3.74 1.189 −0.793 −0.076

I_14 3.58 1.212 −0.514 −0.672

I_15 4.05 0.983 −1.062 0.836

I_16 3.41 1.207 −0.401 −0.726

I_17 3.68 1.177 −0.579 −0.613

I_18 3.33 1.179 −0.314 −0.744

I_19 3.01 1.250 −0.089 −1.001

I_20 2.89 1.292 0.043 −1.073
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Item Mean Std. Deviation Skewness Kurtosis

I_21 3.55 1.160 −0.458 −0.644

I_22 3.54 1.192 −0.439 −0.723

I_23 3.76 1.047 −0.581 −0.378

I_24 3.45 1.151 −0.395 −0.606

I_25 3.48 1.158 −0.436 −0.610

I_26 3.48 1.198 −0.401 −0.729

I_27 3.25 1.182 −0.206 −0.794

I_28 3.53 1.270 −0.548 −0.739

I_29 3.48 1.234 −0.482 −0.719

I_30 3.56 1.196 −0.524 −0.602

I_31 3.34 1.351 −0.352 −1.062

I_32 3.49 1.255 −0.454 −0.805

I_33 4.13 0.871 −0.929 0.696

I_34 4.20 0.861 −1.016 0.802

I_35 3.72 1.176 −0.704 −0.277

I_36 3.54 1.122 −0.491 −0.499

I_37 3.56 1.087 −0.419 −0.504

I_38 3.58 1.148 −0.519 −0.499

FIGURE A1 Pearson’s correlation coefficient and corresponding frequency.

TABLE A1 (Continued)
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TABLE A2 Factorial Structure.

Item F1 F2 F3 F4 Communalities
I_01 0.285 0.264 0.769 0.207 0.785
I_02 0.269 0.214 0.792 0.194 0.782
I_03 0.364 0.220 0.779 0.232 0.841
I_04 0.300 0.208 0.753 0.215 0.746
I_05 0.537 0.282 0.513 0.286 0.713
I_06 0.581 0.233 0.196 0.400 0.590
I_07 0.257 0.237 0.649 0.330 0.652
I_08 0.485 0.604 0.287 0.220 0.731
I_09 0.423 0.655 0.335 0.230 0.772
I_10 0.450 0.670 0.277 0.204 0.770
I_11 0.657 0.387 0.337 0.256 0.760
I_12 0.703 0.387 0.348 0.178 0.797
I_13 0.710 0.339 0.334 0.191 0.767
I_14 0.757 0.319 0.307 0.165 0.796
I_15 0.52 0.607 0.219 0.044 0.688
I_16 0.621 0.409 0.294 0.131 0.657
I_17 0.726 0.42 0.3 0.074 0.8
I_18 0.662 0.279 0.341 0.314 0.731
I_19 0.523 0.169 0.244 0.406 0.527
I_20 0.614 0.22 0.134 0.447 0.642
I_21 0.522 0.506 0.226 0.316 0.679
I_22 0.553 0.525 0.266 0.353 0.776
I_23 0.5 0.428 0.232 0.399 0.646
I_24 0.691 0.235 0.266 0.406 0.769
I_25 0.361 0.237 0.221 0.635 0.639
I_26 0.684 0.242 0.242 0.419 0.762
I_27 0.598 0.231 0.362 0.437 0.734
I_28 0.683 0.244 0.282 0.352 0.73
I_29 0.657 0.284 0.376 0.343 0.771
I_30 0.664 0.357 0.294 0.398 0.813
I_31 0.738 0.253 0.297 0.299 0.786
I_32 0.657 0.406 0.275 0.335 0.784
I_33 0.197 0.761 0.211 0.284 0.743
I_34 0.239 0.721 0.204 0.352 0.743
I_35 0.589 0.311 0.325 0.3 0.639
I_36 0.167 0.237 0.28 0.708 0.663
I_37 0.337 0.296 0.289 0.689 0.76
I_38 0.474 0.203 0.308 0.572 0.688
Eigenvalue 23.8580 1.5070 1.2330 1.0760
Explained variance 29.90% 15.40% 14.90% 12.70%
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FIGURE A2 Structural equation modeling.
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CHAPTER 3

ABSTRACT

This study has been conducted to examine the perception of the tourists 
regarding the interface of broad service quality dimensions at three 
distinct kinds of hotels in Rabindranath Tagore’s Shantiniketan. Hotels 
were categorized under three categories, namely, common private hotels, 
government hotels, and private star hotels, and then the tourists who are 
staying there has been surveyed (sample size 250). Likert scale was used. 
The hypothesis of the study was “tourists, staying at three categories of 
hotels have similar kind of perception regarding five dimensions of service 
quality.” The significance of perception of the projected categories tourists 
have been judged by using Kruskal–Wallis technique. The interviews were 
documented from 100 tourists of common private hotels, 100 tourists of 
government hotels, and 50 tourists of private star hotels. Result indicates 
that significant differences on tourist perception presents across tourist 
categories. Perception of the tourists on the quality of services provided 
by the hoteliers varies across different categories of service consumers.
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3.1 INTRODUCTION

Service industries are playing a vital role within the overall economy of the 
many nations. In today’s world of worldwide competition, rendering quality 
service may be a key for survival and success, and plenty of consultants 
concur that the foremost powerful competitive trend of shaping, promoting, 
and business strategizing is service quality (Zeithaml et al., 1996). Since 
1980s, service quality has been added to exaggerated profit and it is seen 
as providing a very important competitive advantage by generating repeat 
sales, positive viva-voce feedback, client loyalty, and competitive product 
differentiation. From that time, service quality has been considered as an 
strategic force and a pivotal strategic concern on management’s outline 
(Bowers, 1997). It is no surprise that players in the tourism industry 
are keen on accurately measuring service quality so as to observe the 
essential antecedents and consequences of perceived service quality and 
ultimately establish strategies for rising quality to attain competitive 
advantage and build client loyalty (Bitner, 1993). Organizations focusing 
toward fine quality services build the support of service quality and its 
succeeding management of utmost importance (Webster, 1989). However, 
the matter inherent within the implementation of such a method has been 
combined by the elusive nature of the service quality construct, rendering 
it extraordinarily troublesome to outline and live (Parasuraman et al., 
1985; Carman, 1990; Bolton and Drew, 1991). Though researchers have 
devoted an excellent deal of attention to the service quality, there are still 
some unresolved problems that require to be addressed and also the most 
disputable (Babakus and Boiler, 1992; Buttle, 1996; Robinson, 1999). A 
shot to outline the analysis customary freelance of any specific service 
context has stirred the fixing of many methodologies. In the last decade, 
the emergence of various instruments of measurement like SERVQUAL 
(Parasuraman et al., 1988), SERVPERF (Cronin and Taylor, 1992), and 
evaluated performance (EP) (Teas, 1993) has contributed hugely to the 
event within the study of service quality. The study of tourist’s perception 
on service quality must be a vital strategy for achievement and survival in 
today’s competitive atmosphere (Fynes and Voss, 2001). In recent times, 
hospitality business has become a significant catalyst for the expansion 
of business industry. This business offers the required services to varied 
holidaymaker in given locations particularly locations with nice business 
potentials. However, with the service industry booming across the globe 
in the 21 century, it has been remodeled from a producing economy to 
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a service-oriented one, which can be attributable to it varied business 
potentials that has necessitated toward the zoom of the hospitality business 
within the area (Eja, 2011a, 2011b). Today, everybody recognizes the 
pervasion consequences of quality at constant time; everybody appears 
to be having issue in grasping its several dimensions that has become a 
key issue within the management of hospitality business. The standard of 
satisfaction and perceived service quality plead with the tourist’s keenness 
to acquire hotel service at future events once more from the same hotel 
service provider. With this background of study, this chapter makes an 
attempt to look at tourist’s perception on hotel service quality considering 
evidence from field survey on 250 tourists in Shantiniketan, the Tagore’s 
place. Successive section deals with the objective and hypothesis. 
Methodological framework of the study has been conferred next. Result 
and discussion is addressed thenceforth. The concluding comments are 
conferred at the end.

3.2 OBJECTIVE

The objective of this study was to appraise the perception of the tourists on the 
subject of the service quality dimensions at three distinct categories of hotels.

3.3 HYPOTHESIS

The hypothesis is that the tourists, staying at three categories of hotels 
have a similar standard of perception regarding the quality dimensions of 
hotel services.

3.4 METHODOLOGY

To conduct the perception study on the tourists, all types of analytical 
details provided by the tourists were methodically documented in a 
tabular form. Likert scale1 was used to obtain the perception and reactions 
1 Likert scale, rating system, used in questionnaires, that is designed to measure people’s attitudes, 
opinions, or perceptions. Subjects choose from a range of possible responses to a specific question or 
statement. Responses typically include “strongly agree,” “agree,” “neutral,” “disagree,” and “strongly 
disagree.” Often, the categories of response are coded numerically, in which case the numerical values 
must be defined for that specific study, such as 1 = strongly agree, 2 = agree, and so on. The Likert scale is 
named for American social scientist Rensis Likert, who devised the approach in 1932 (Jamieson, 2017).
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42 Domestic Tourism and Hospitality Management

of the respondents on the service provided by the hoteliers. In this study, 
a five-point Likert scale was used to obtain the perception of the tourists 
on service quality dimensions, that is, Reliability, Responsiveness, 
Assurance, Empathy, and Tangibles. The data were collected from the 
tourists of three distinct categories of hotels (common private hotels, 
government hotels, and private star hotels). In order to symbolize the 
three categories of hotels in the sample, an inclusive list of all the different 
kinds of hotels in Shantiniketan–Bolpur, in Birbhum district of West 
Bengal, India is assembled in the primary stage. A total of 250 tourists, 
who were traveling during the time of field survey at the aforesaid tourist 
destination and staying in three categories of hotels, have been surveyed. 
Accordingly, the eventual sample units, that is, the tourists have been 
chosen in the proportion of 2: 2: 1. Thus, 100 tourists have been considered 
from common private hotels, 100 tourists from government hotels, and 
50 tourists from private star hotels. As the respondents were roaming in 
different places, all of them could not be gathered together because of 
the basic nature of the tourists. As the respondents visit different places 
with their varied time schedule for the trip, area wise collection of data 
was not possible. Thus, the convenience sampling has been deployed to 
collect the necessary information about the services quality provided by 
the hotels. The survey was conducted with a structured questionnaire.

Kruskal and Wallis (1952) test has been used in this study to test simi-
larity or dissimilarity of the perception of different groups of tourists on 
the hotel service. For this purpose, tourists were categorized based on their 
access to common private hotels, government hotels, and private star hotels. 
In this study, the statement that the tourists surveyed at three categories of 
hotels possess similar perception on five dimensions of service quality 
(i.e., tourist’s perception about Reliability, Responsiveness, Assurance, 
Empathy, and Tangibles) has been considered as the hypothesis for testing.

H
0
: μ

CPH
 = μ

GH
 = μ

PSH
 (i.e., in respect of five service quality dimensions, 

there is no significant difference among the tourists of three categories 
of hotels in the mean perception score,

where

μ
CPH

 = perception of tourists about different dimensions at common 
private hotels.
μ

GH
 = perception of tourists about different dimensions at govern-

ment hotels and
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μ
PSH

 = perception of tourists about different dimensions at private 
star hotels.

To carry out the test, all the 250 respondents of three categories of 
hotels on dimensions of service quality are pooled together and the rank-
ings of those are acquired by organizing them in the ascending order. Let r

i
 

be the observed summation of the ranks of the elements of the i th sample. 
The Kruskal–Wallis test exercises the χ2

 -test to assess the null hypothesis. 
The test statistic is specified by

2

1

12
3( 1)

( 1)

k
i

i

r
H n

n n n=

= − +
+ ∑

where
n =  n

1
 + n

2
 + n

3
, that is, the total number of tourists surveyed (i.e., 

n=100+100+50= 250).
r

1 
= summation of the ranks of responses of 100 respondents

 at common private hotels (CPH)
r

2 
=  sum of the ranks of responses of 100 respondents at government 

hotels (GH)
r

3
 =  sum of the ranks of responses of 50 respondents at private star 

hotels (PSH)

The statistic H pursues a χ2 distribution with (k-1) degrees of freedom. 
The critical value for H is acquired from the χ2 Table with (k-1) degrees of 
freedom, k being the number of samples. The null hypothesis is accepted 
if the calculated value of H is lesser than critical value of χ2. The null 
hypothesis is rejected if the calculated value of H is higher than critical 
value of χ

2.

3.5 RESULT AND DISCUSSION

3.5.1 TOURIST’ PERCEPTION ON SERVICE QUALITY OF HOTELS

The tourists’ perception on different dimensions of service quality have 
been obtained with the use of five-point Likert scale and have been ranked 
in five points (i.e., excellent, good, average, poor, and worst), but in the 
table, the “worst” response is not considered as it has negligible responses, 
thus, these negligible responses are merged to the “poor” perception 
responses. So, Table 3.1 represents total four perception–response points, 
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44 Domestic Tourism and Hospitality Management

which are “excellent,” “good,” “average” and “poor” and for sake of better 
understanding, the same is shown in the form of frequency distribution.

TABLE 3.1 Frequency Distribution of Tourists’ Perception on Dimensions of Service 
Quality in Hotels.

Tourists’ perception on Respondents (tourists) surveyed at

CPH GH PSH Total

Reliability Excellent 20 (33.33) 15 (25.00) 25 (41.67) 60 (100.00)

Good 59 (38.56) 70(45.75) 24(15.69) 153 (100.00)

Average 20 (55.56) 15(41.67) 01 (2.77) 36 (100.00)

Poor 01 (100.00) 00 (00.00) 00 (00.00) 01 (100.00)

Responsiveness Excellent 05 (38.46) 00 (00.00) 08 (61.54) 13 (100.00)

Good 34 (41.98) 16 (19.75) 31 (38.27) 81 (100.00)

Average 45 (36.00) 70 (56.00) 10 (8.00) 125 (100.00)

Poor 16 (51.61) 14 (45.16) 01 (3.23) 31 (100.00)

Assurance Excellent 02 (28.57) 00 (00.00) 05 (71.43) 07 (100.00)

Good 28 (37.84) 14 (18.92) 32(43.24) 74 (100.00)

Average 60 (39.47) 80 (52.63) 12 (7.89) 152 (100.00)

Poor 10 (58.82) 06 (35.29) 01 (5.88) 17 (100.00)

Empathy Excellent 08 (15.09) 02 (3.77) 43 (81.13) 53 (100.00)

Good 64 (43.54) 79 (53.74) 04 (2.72) 147 (100.00)

Average 28 (56.00) 19 (38.00) 03 (6.00) 50 (100.00)

Poor 00 (00.00) 00 (00.00) 00 (00.00) 00 (00.00)

Tangibles Excellent 01 (7.14) 03 (21.43) 10 (20.00) 14 (71.43)

Good 38 (28.57) 59 (44.36) 36 (27.07) 133 (100.00)

Average 48 (55.17) 36 (41.38) 03 (3.45) 87 (100.00)

Poor 13 (81.25) 02 (12.50) 01 (6.25) 16 (100.00)

Source: Field survey.

A consistent and constant promise toward the quality of hotel service is 
essential for any hotel service provider to draw and retain consumers in the 
era of competition. Thus, it is very important to review the end result for 
which the hotel customers accept different categories of hotels. So, in this 
segment of study, the customers’ perceptions at three groups of hotels are 
examined. As the hotel service is a core service sector, the service quality 
dimensions is vital in this industry.
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3.5.2 TESTING THE DIFFERENCE IN THE PERCEPTION OF THE 
TOURISTS ON SERVICE QUALITY DIMENSIONS

Kruskal–Wallis test is used to scrutinize the difference in the perception 
levels of the tourists categorized at three types of hotels on different heads. 
A parametric ANOVA test is also run with the same data set, and the results 
are positioned at appendix (Table A.1).

In the analysis, Table 3.2 illustrates that the result on tourists’ percep-
tion on reliability is significant. So, regarding perception of the customers 
on reliability, significant difference presents among tourists belonging to 
three categories of hotels. Among these, all three categories of tourists’ 
perception on reliability are the best for the tourists of private star hotels, 
followed by perception of the tourists having access to government hotels 
and common private hotels, though the difference between perception of 
patients on reliability at government hotels and common private hotels is 
very thin.

By and large, the analysis shows that the factors of perception on 
reliability, perception on responsiveness, perception on assurance, percep-
tion on empathy, and the tangibles are found to be significant. Hence, the 
hypothesis (i.e., there is no significant variation among the hotel service 
providers as experienced in the perception of the tourists in the quality of 
hotel service they obtain from the hotels is rejected. It entails that variation 
presents among perception of tourists in three categories of hotels and the 
perception is the best among tourists of private star hotels, followed by 
perception of the tourists having access to government hotels and common 
private hotels.

3.6 CONCLUSION

This study has examined the quality-seeking behavior of the tourists 
from the hoteliers. The tourists judge quality service as a precondition 
to their satisfaction. Since, hotels are an inevitable part of the overall 
tourism industry, hotel service providers should necessitate identifying 
the intensity of tourists’ inclination on access. Tourist satisfaction deal-
ings should be exploited to observe the execution of hospitality services 
particularly for hotels. Hotel personnel should recognize tourists, who 
are the consumers, as the most important trade associates. But, a large 
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quantity of the disappointment in tourist relationships occurs from the 
complexity in accomplishing that trust of the tourists. Successful hotel 
service providers consistently give their every effort for superior service 
to the tourists. Hotel service providers should continuously evaluate and 
confirm the necessities of the tourists. Tourists’ satisfaction to a hotel 
service provider pledges benefits through not only their constant review to 
the hotel service issues but also provides an improved perception and the 
following satisfaction which might obtain a positive step in the progres-
sion of recovery from any service failure. There should be competition at 
intra-category hotels in this regard. As consumerism is gaining potency 
in hotel domain, the notion of tourist satisfaction should also excel with 
highest prioritization.

APPENDIX

TABLE A.1 Measurement of Differences among Tourists’ Perception about Hotels (with 
ANOVA Framework).

ANOVA Table

Perception 
about

Comparison Sum of 
Squares

df Mean 
Square

F Sig.

Reliability Between groups 9.624 2 4.812 13.439 .000

Within groups 88.440 247 .358

Total 98.064 249

Responsiveness Between groups 27.150 2 13.575 28.573 .000

Within groups 117.350 247 .475

Total 144.500 249

Assurance Between groups 18.936 2 9.468 29.269 .000

Within groups 79.900 247 .323

Total 98.836 249

Empathy Between groups 155.416 2 77.708 74.847 .000

Within groups 256.440 247 1.038

Total 411.856 249

Tangibles Between groups 23.380 2 11.690 29.609 .000

Within groups 97.520 247 .395

Total 120.90 249

df, implies degree of freedom.

Source: Field survey.
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CHAPTER 4

ABSTRACT

Air transport is partially responsible for the growth of tourism and 
represents a key factor in mass tourism and the overtourism outbreak. These 
phenomena have given birth to protest movements as tourismophobia and 
flight shame also known as flygskam, a Swedish word created in 2017. 
The aim of this chapter is to highlight the links between mass tourism 
and flight shame, and to explore how the COVID-19 health crisis is 
playing a catalytic role in the evolution of these phenomena. A qualitative 
study based on interviews with French air-transport experts and leaders 
of nongovernmental organizations (NGOs) involved in the air-transport 
field highlights the drivers of change resulting from the pandemic and 
uncertainties regarding the future of world trades linked to tourism. 
The obtained results are used to suggest recommendations that ensure a 
sustainable postcrisis recovery for air-transport and tourism fields, taking 
into account the concerns previously highlighted by protest movements.A
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4.1 INTRODUCTION

Empirically, tourism is based on three varied factors: the relationship to 
work, religion, and culture. A fourth factor, the feeling of trust, is a central 
and crucial element of the tourist activity since it tacitly conditions its 
functioning. In the course of modern history, the varying importance 
of these pillars in our lifestyles has impacted our leisure time and thus 
relationship to tourism. Since the 1960s, tourism and air transport’s 
evolutions have been linked, and the emergence of protest movements 
such as antiaviation activism and tourismophobia has evolved in line with 
citizen awareness and sustainable development issues. These movements 
are increasingly visible and influential.

The growth of tourism and air transport stems from a strong political 
agenda intended to generate economic spin-offs and to influence regional 
planning (Viard, 2015). As a result of the deregulation of air transport 
and technological disruptions in the second half of the 20th century, the 
air transport sector constantly grew and kept pace with the development 
of tourism (Gay, 2006). Culture and new technologies are contributing to 
the birth of new forms of tourism that are sometimes poorly controlled 
and can lead to overtourism (Béal and Zaman, 2019; Hajli et al., 2018). 
Nevertheless, due to the emergence of the COVID-19 crisis in early 2020, 
the air transport and tourism sectors have been partly at a standstill since 
then must question themselves to survive.

4.2 LINKS BETWEEN MASS TOURISM AND FLIGHT SHAMING 
CONTESTATION MOVEMENTS

To analyze the relationship between mass tourism and flight shame 
movements, first we have to look back at their history. As tourism is not 
a recent phenomenon, but the flight shame is quite new in comparison. 
Tourism planning is the result of a political agenda and a long-term spatial 
planning strategy (Michaud, 1995) in which airplanes play a major part. 
The airport network is a component of the development of mass tourism, 
as are the various acts of liberalization in this sector. Globalization and 
new technologies have paved the way for new tourists who are nowadays 
connected, informed by their peers on social networks, and culturally 
influenced to visit places that are sometimes developed; against the local 
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political will (Li et al., 2019). This situation can lead to overtourism, a 
perversion of mass tourism, where natural resources are endangered 
due to their overexploitation. On the other hand, mass tourism is deeply 
linked to transport development. Accessible to the popular masses, the 
airline industry has taken advantage of the deregulation acts to offer 
more connectivity at a lower cost. Therefore, it is a product and a vector 
of globalization (Gay, 2006). Statistics on international tourist arrivals 
worldwide clearly show this relationship: 25 million international tourist 
arrivals worldwide in 1950, 100 million in 1965, 1.30 billion in 2018, and 
projections, prior to the COVID-19 crisis, of 1.8 billion in 2030 (UNWTO, 
2015). The growth of the sector seemed then to be limitless. It represented, 
until the COVID-19 crisis, 10% of the world economy, with an estimated 
growth of 4% per year until 2030. France, the world’s first destination, had 
just under 90 million entries in 2019 and was aiming to reach 100 million 
in 2020 (CIT, 2018). If developed countries are benefiting from efficient 
tourism policies, developing countries, less structured and organized, could 
suffer from the constraints of mass tourism without benefiting sustainably 
from the immediate economic benefits. For some countries, growth is 
such that it is not possible to upgrade infrastructure to accommodate mass 
tourism. In Vietnam, between 2016 and 2017, there was an increase of 
29.1%, a jump of nearly 3 million tourists. Over the same period, the 
number of tourists in Thailand and the Philippines increased by 8.6% and 
11%, respectively (UNWTO, 2018).

Undoubtedly, tourism can be considered as a tool in economic and 
social development policies but some of its effects can be harmful. They 
are not always taken into account by the people in charge of tourism 
and can lead to a degradation of the natural spaces or the well-being of 
local populations’ well-being, which may lead to tourist’s rejection from 
local people. This kind of contestation is called tourismophobia (Plé and 
Demangeot, 2020). In this respect, we can quote the following issues 
encountered on mass tourism or overtourism places should be dealt with 
the management of natural resources, the use of energy, the problem of 
waste, and finally, the protection of environment.

• The management of natural resources, particularly water management
Water is a precious commodity due to its scarcity. Tourism leads to a 
significant consumption of water, whether through the direct use of the 
tourist as an individual (showers, sanitary facilities) or the development 
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of tourist and leisure areas (watering of hotel gardens, swimming pools, 
golf courses). In some particularly arid countries (Malta, Israel, Saudi 
Arabia, etc.) water consumption by and for tourists is 15 times higher than 
the naturally available freshwater. The risk of water shortages directly 
linked to tourist activity is particularly high in Indonesia, India, Thailand, 
China, United Arab Emirates, and the Philippines (International Tourism 
Partnership, 2018). Sometimes, desalination of seawater is a solution 
locally implemented to meet water needs. The economic cost of desalina-
tion is regularly passed on to the local population and not to the tourist 
who is responsible for the lack of the resource. Desalination of seawater 
is generally carried out via infrastructures using fossil fuels, which repre-
sents an estimated 20%, additional financial cost. In addition, excessive 
desalination can lead to a significant ecological havoc, by causing soil 
subsidence and the incursion of saltwater into the water table (Epler Wood 
and Milstein, 2019).

• Energy production and greenhouse gas emissions
The seasonality of tourist activity leads to a strong distortion between 
energy supply and demand. Energy production is generally not calibrated 
to cope with massive and sudden demand, which generates supply disrup-
tions (power cuts). Strategically, some destinations orient production 
toward tourist infrastructures that consume a lot of energy to the detriment 
of local populations. To meet the demand, some destinations have decided 
to develop production units. This is the case of the island of Rhodes in 
Greece where, to meet the demand for electricity caused by mass tourism, 
the local political authorities decided to build a diesel power plant. The 
cost of this infrastructure is estimated at 1.35 dollar per night and per 
tourist, a cost borne by the Greek population, that is, 23 million dollars 
in 2013 (Epler Wood and Milstein, 2019). Creating such a polluting and 
expensive infrastructure in a country where other natural resources such as 
sun and wind power are so easily available must undoubtedly have other 
purposes and promote some people’s interests.

The consumption of nonrenewable energy on mass tourism sites is an 
issue that is not yet sufficiently addressed, although there are many possible 
alternatives in line with the Paris Agreement. Dependence on fossil fuels 
leads to a lasting increase in the cost of energy for local populations, who 
may suffer from poor supplies during the tourist season. Moreover, the 
high construction cost and long depreciation of facilities such as diesel- or 
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coal-fired power plants block the ecological transition from fossil fuels to 
renewable energy since those plants have long-life expectancy.

• Waste and wastewater management
The massive arrival of tourists on a territory leads to a de facto increase in 
the waste volume and requires the implementation of waste management 
policies. Waste-related issues impact the ecosystem maintenance and 
raise health issues. According to the United Nations, only 36% of waste 
is collected in developing countries. In poor cities, between 30% and 
60% of waste is collected and treated. Worldwide, 2 billion people do 
not have any access to waste treatment (UNEP, 2015). The challenge of 
waste treatment in areas impacted by overtourism is therefore essential to 
guarantee the preservation of natural spaces and to limit the proliferation 
of diseases or intrusive animal species. In the Maldives, for example, 95% 
of waste is generated by tourism. Waste treatment facilities are inadequate, 
which results in marine pollution. Waste is dumped into the ocean, which 
deteriorates beaches, contributes to fish poisoning, and thus pollutes the 
whole food chain. Children feeding on local food are the first victims of this 
type of pollution. What is more, the degradation of natural areas contributes 
to the destruction of natural heritage sites that are at the origin of tourism. 
The poor management of wastewater ramps up this phenomenon. Globally, 
only 8% of people living in developing countries have access to water 
treatment systems (WWAP, 2017).

• The protection of the environment and social capital
The construction of the facilities needed for the transport or reception of 
tourists to a destination leads to a degradation of natural areas and the 
artificialization of the soil. Whether through the construction of roads, 
airports, or hotels, these infrastructures have an impact on fauna and flora 
as well as on water flows and therefore require dedicated spatial planning 
policies (Théry, 2018). Such land-use planning policies are sometimes 
responsible for the displacement of local populations displacement. 
Destinations developed for the purpose of tourism generate an increase 
in prices of land due to demographic pressure, particularly in urban areas, 
pushing local population out of the city. Maintaining the social capital 
of residents requires access to natural resources, housing, health, and 
education and is achieved by redistributing the economic benefits of 
tourism. It must also allow the cultures and traditions of those populations 
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to be maintained. For these reasons and because of poor planning strategy, 
tourists and tourism can be rejected.

Yet, tourismophobia is not the only kind of protest linked to tourism. 
Air transport, as a factor of tourism growth, is also pointed out for its 
impact on global warming. The direct corollary of the massive develop-
ment of air transport is the pollution it generates. Whether it is air pollution 
from greenhouse gas emissions, or the noise pollution suffered by people 
living near airports, air transport has more and more opponents who are 
structuring and organizing their protests (Gössling, 2019).

Initially, people living close to airports brought this challenge, locally, 
as a neighborhood concern. Those conflicts are known under the generic 
expression “Not in my backyard” also identified under the acronym 
NIMBY. It appeared for the first time in the 1970s in the United States, 
in an article by Robert Lindsey published in the New York Times on 
September 19, 1971, entitled “Bigger Airports? Not in My Backyard.” 
The following decade saw the acronym NIMBY spread through the press 
and scientific research. This kind of protest promotes the resistance of a 
local population to the implementation of a community project that would 
devalue the land or create security problems. Such a project could be the 
construction of a prison, a garbage dump, a railway line, or an airport. 
This type of dispute, as its name indicates, is local and does not concern 
the principle of the facility itself, but its location, which impacts on the 
well-being of a limited population.

The emergence of movements challenging the effects of air transport 
is then initially local, isolated movements, and the unitary aspects are 
predominant: a defined territory, a local population with neighboring issues, 
and a disputed project. The growth of air transport leads to the networking 
of activists and the creation of numerous associations for the defence of 
residents. Although organized and federated, they remain an individual 
problematic characteristic of the NIMBYs since they act to make the voice 
of their members heard (Béhar and Simoulin, 2014). To extend their actions 
and generalize their impact on the entire population, they transformed their 
actions and reorganized their communication, particularly in the sense of 
“general benefit.” The terminology has changed to highlight the conver-
gence of struggles and the globalization of air transport related issues. “Not 
in my back yard” became “Not in anybody’s back yard,” NIABY.

With the NIABY, the notion of selfishness that could sometimes be 
attached to local defence committees is erased. The common welfare is 
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made to prevail. This is also what characterizes the ZADs (acronym of 
“zone à défendre) protest movements in France. The conflict concerning 
Notre Dame des Landes airport is characteristic of the evolution of 
contestation. In 1963, the project to create the “Aéroport du Grand Ouest” 
Airport or “Aéroport de Notre Dame des Landes” was launched. It intended 
to replace Nantes-Atlantique Airport, whose traffic saturation had been 
anticipated. In 1974, the land devoted to the airport had been classified as 
a Zone d’Aménagement Différé1 (ZAD) which had the effect of freezing 
urbanization in this rural area. Put on hold due to the oil crises, the project 
was put back on the agenda in the early 2000s. In 2009, to defend this 
territory alongside the inhabitants who were contesting the creation of the 
airport in their neighborhood, environmental, and antiglobalization activists 
from France and Europe joined forces. The terminology of the “ZAD” was 
reappropriated and became the acronym for “Zone à Défendre.” Activists 
identified themselves as “Zadists.” They fought for the preservation of the 
natural space of the ZAD by occupying it and by building a precarious 
and temporary habitat at first. In a second phase, the land was exploited, 
and the housing was developed in a more sustainable way. Zadist activists 
promoted self-determination and campaigned more broadly against the 
consumer society. With the Zadist protest, activism went beyond the 
“selfish” preoccupation of the NIMBY struggle to embrace a desirable 
ideal where large infrastructure projects that pollute or do not respect life 
are challenged for the common good. The Zadist activists are different 
from the NIMBY activists since they refuse a socially conformist way of 
life and propose an alternative path. Zadists organize themselves around 
informal rules. They do not recognize institutions and some even advocate 
direct conflict with the law enforcement forces, the state representatives, 
or the representatives of private companies involved in the airport project 
(Pruvost, 2017).

The French government announced on January 17, 2018, the cancella-
tion of the Notre Dame des Landes project, this being the biggest success 
of French air-transport protest movements to date.

ZAD protests are comparable in some points to the “Gilets Jaunes” 
movement that appeared in France on November 17, 2018. These similarities 
can be listed as the occupation of public space by dams or huts, the absence 
of an identifiable and unanimously recognized leader, the quasi-spontaneity 

1 Translation of ZAD: Deferred Development Zone.
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of the movement, and finally, the contestation against the public power. 
The demands were quite different and related to purchasing power, at least 
initially, which was the opposite of the Zadist preoccupation. One of the 
triggers of the “Yellow Vest” movement would be the increase in a domestic 
consumption tax on energy products (TICPE), which is to lead to an increase 
in fuel prices for private vehicles, putting an additional burden on household 
budgets (Laurent, 2019). This measure was intended to contribute to the 
ecological transition, from nonrenewable to renewable energy. In response 
to this project, local groups got organized themselves via social networks, 
inviting people to occupy roundabouts, and demonstrate their opposition 
by wearing high-visibility vests, the famous “Yellow Vests.” In response to 
this tax project, some activists called for the introduction of a tax on avia-
tion fuel. They fought that the fact that aviation is currently untaxed only 
benefited the wealthiest of the population, this category of people who can 
afford traveling by plane. In theory, we are witnessing a certain return of the 
class struggle phenomenon, opposing, on the one hand, a hard-working, and 
“invisible” population in the sense that it feels forgotten by public policies, 
against a second part of the so-called “affluent” or “privileged” population, 
which does not see its leisure activities or polluting businesses taxed. In 
this context, it is not the effects of air transport that are contested but the 
political treatment reserved for the sector, which according to some yellow 
vest activists is not fair. They embrace a polarized vision of society.

During the same period in Sweden, the flygskam protest movement 
appears. Flygskam is a Swedish neologism that first appeared in 2017 
in a tweet from the Swedish climate network Klimatsverige. This tweet 
“invented” the term flygskam in response to the problems highlighted 
by the Klimatsverige network about pollution induced by air transport. 
Flygskam introduces the negative feeling of shame that the passenger 
who fly must feel regarding to the pollution it generates (Mkono, 2020; 
Wolrath Söderberg, 2019). It is a citizen’s response to the effects of the 
development of air transport on the climate. By extrapolation, it also aims 
to reduce remote or low-cost tourism. The analysis of this phenomenon 
shows us the strong relationship between the development of tourism and 
the development of protest movements against air transport. The study of 
this phenomenon requires a return to the roots of the protest, its evolution, 
and the promotion of opinion leaders capable of communicating on a global 
scale (Gössling, 2019). This analysis places flygskam in the continuity of 
other protest movements and highlights the ecological concern and the will 
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to include transport and tourism in a strategy of sustainable development 
(Haßler et al., 2019).

The concept of flygskam is relatively innovative since the passengers 
are blamed for their option to fly. The aim is to make them feel guilty 
and to invite them to think about the consequences of their actions and 
their environmental impact (Tabuchi and Popovich, 2019). Contrary to the 
protest movements that have previously emerged, it is not public or private 
power that is opposed by a given group (composed of individuals organized 
among themselves) but the individual himself who is confronted with 
his responsibilities within the group that is society. Flygskam activism, 
therefore, takes an innovative form. Its communication takes place via 
social networks by spreading the keyword flygskam, mainly on Twitter. 
The analysis of social network flows shows an extraordinarily strong 
virality of the keyword on the site in 2018 and 2019. Between October 
2018 and January 2020, the keyword counts 884 million views on Twitter 
(Chiambaretto et al., 2020).

From January 2020 in Asia, the outbreak of a new virus suddenly put 
an end to tourism and air transport worldwide. Air transport growth that 
experts thought limitless was abruptly stopped, which was beyond all 
protest movements’ expectations.

4.3 THE COVID-19 HEALTH CRISIS: A PAUSE TO RETHINK 
WORLD TRADES AND TOURISM

For the first time in human history, the health crisis linked to the COVID-19 
pandemic resulted in the lockdown of half of the world’s population. This 
period of enforced isolation highlighted several weaknesses in our society 
and led to reflections on some of our individual and collective practices, 
particularly regarding our environmental and societal responsibility 
(Evans, 2020). The pandemic has exposed the weak points of tourism and 
air transport and shows how, by partially interrupting human action on the 
planet, nature has been able to regain its rights. From this point of view, 
the pandemic could be seen as an opportunity for eco-activism. The study 
of the components of tourism highlights the reason why it particularly 
suffered from the pandemic. For the United Nations, the statistical defini-
tion of a tourist is a person who spends at least one night away from home, 
whether for personal or professional reasons and regardless of distance. 
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Tourism unlike migration is a voluntary act not constrained by political or 
economic reasons. This simple definition informs us about two factors that 
can make tourists sensitive to exogenous events: vulnerability in regard 
to a different culture and vulnerability in regard with dependence on a 
means of transport. The health crisis linked to COVID-19 led to an almost 
total closure of all geographic areas simultaneously. At the height of the 
crisis, in April 2020, international air traffic was reduced by about 89.9% 
compared to the same period in 2019 (Eurocontrol, 2020).

Lockdown has had noticeable effects on the areas usually affected by 
mass tourism. In Venice, the waters of the lagoon have become transparent 
again due to the interruption of navigation. Animal species pushed away from 
the most touristic islands of Murano, Burano, and Torcello have reappeared 
in the waters of the lagoon. In some cities, such as Barcelona, wild animals 
were also observed in the streets. These indicators wildly displayed in the 
media during the period encouraged people to take into consideration their 
role in the global warming and the extinction of fauna. The health crisis 
of COVID-19 has highlighted some of the limits of globalization and the 
benefits of stopping human activity and its effects on the environment. The 
expressions “world before” and “world after”—COVID-19 pandemic—
appeared in the media and public discourse. Lockdown marks a parenthesis 
where individuals question their system of functioning and their priorities. 
A survey dating back to April 6 and 7, 2020 (3 weeks after the beginning of 
the first French lockdown), which was carried out among 1007 people, sheds 
light on the aspirations of the French for the “world after.” Eighty-seven 
percent of those polled, all generations combined, want to see the world 
changing and 31% put ecology at the center of their concerns. Dealing with 
consumption habits, 58% say that they want to consume more locally and 
50% wish to consume less, and 8% express the wish to fly less (YouGov, 
2020). This kind of input highlights deep changes in essential consumption 
behaviors (Relevant, 2020; ADEME, 2019) but also in tourism and air 
transport consumption even if those fields are structurally different from 
essential needs consumption.

To foresee the behavioral and societal impact of the crisis on air trans-
port and tourism, this research involves interviews from five experts in the 
fields of aviation and environmental defence with an interest in the subject 
matter. Based on a common interview grid, but adaptable according to the 
quality of the interviewee, this research seeks to identify the environment 
in which the crisis is emerging, determine the societal and environmental 
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sensitivity of air transport and tourism’s stakeholders before crisis, note 
the effects of the crisis and identifies that are mandatory to adapt.

These interviews were conducted in May and June 2020, that is, 
immediately after the lifting of the first lockdown measures in France. 
During the lockdown, one of the major difficulties was getting in touch with 
experts. Out of 15 requests, only five were successful. Nevertheless, the 
quality of the respondents made it possible to cover the different visions of 
the evolution of air transport as well as the effects of the crisis in this field. 
On the other hand, none of the interviewees is a specialist in the tourism 
sector, as the requests for interviews with professionals from this field were 
unsuccessful. The analysis of the responses concerning mass tourism will 
therefore be biaised.

The five experts who agreed to participate in this study are:

– Anaïs Bensaï, coordinator of technical, economic, and sustainable 
development affairs at the Fédération Nationale de l’Aviation 
Marchande (FNAM).

– Agathe Bounfour, Transport Specialist at Réseau Action Climat 
(RAC).

– Geneviève Laferrere, pilot of the sustainable transport and mobility 
network at France Nature Environnement (FNE).

– Antoine Toulemont, policy officer for air transport at the European 
Commission.

– Xavier TYTELMAN, security, defense, and aeronautics consultant 
at CGI Business Consulting, influencer.

While the recommendations for ending the crisis differ according to the 
speakers, the experts issue a common analysis of the effects of the health 
crisis on air transport and tourism.

• Financial consequences
The cessation of commercial flights over a long period of time has severely 
degraded the economic performance of airlines. This revenue loss is 
estimated at 314 billion dollars worldwide—estimated in May 2020—
(Blancmont, 2020) and will naturally lead up to restructuring of the sector, 
which will involve a reduction in the number of operators. According to 
Geneviève Laferrere from France Nature Environnement, “the crisis will 
accelerate redundancies in the air industry, redundancies that were foresee-
able.” The financial losses are linked to the noncommercial exploitation of 
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the aircraft but also to the price of oil. Although historically low during the 
crisis period due to falling demand, airlines did not benefit from the reduced 
cost of fuel. Antoine Toulemont explains that “the airlines set the fuel price 
with their suppliers a year in advance via hedge funds. Fuel used during 
the crisis has a cost that is uncorrelated to that of the market, amplifying 
the financial losses.” One of the effects of the crisis for the airlines would 
therefore be a greater attraction for alternative fuels that are less dependent 
on the vagaries of the market and geopolitics. The French government’s 
responses to the economic crisis in the aviation and tourism sector have 
focused on short-time working and financial aid or loans guaranteed by 
the State. According to Agathe Bounfour from the RAC, “aid must be 
conditioned on environmental compensation.”

• Impact of remote working on the air transport field
The second effect of the crisis is the massive recourse to remote working, 
which calls into question the very principle of business travel. Remote 
working has an immediate and daily impact on our travel. For Xavier 
Tytelman, “the development of remote working is impacting traditional 
companies, mainly in business class. The decrease in business travel is also 
linked to the calculation of the company’s carbon footprint. The company 
could be fined for exceeding its carbon quota.” This statement is however 
minimized by Anaïs Bensaï from the FNAM for whom some trips will 
remain mandatory despite video conferencing tools: “Some sectors of 
activity will have to continue to travel to meet their customers. This is the 
case in construction for example.”

• Behavioral changes
The crisis has put a temporary halt on mass tourism and has led to changes 
in consumption patterns, including that of tourism products. Each expert 
has identified the significant rise in environmental concerns in their 
sector and identified Greta Thunberg as the leader of the flygskam move-
ment. According to them, the health crisis reinforces this awareness and 
invites us to change our habits. According to Xavier Tytelman, demand 
will structurally change: “Professionals will be less demanding and for 
ecological reasons, tourists will lose interest in flying. The European 
market depends on both categories of customers and is influenced by a 
strong seasonality, unlike Asia or the United States.” According to Anaïs 
BENSAÏ from the FNAM, these changes in consumer behavior should be 
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put into perspective: “The desire for ‘cheap and easy’ travel is rooted in 
our society and this trend will pick up again at the end of the crisis.” This 
statement is qualified by the representatives of FNE and RAC who plead 
for a “cultural evolution of travel,” where air travel would still have a role 
to play but where a reasonable alternative would be possible (night trains), 
and where long-distance travel would be preferred to short stays.

•  Communication
The medium- and long-term consequences widely vary among experts. 
Xavier Tytelman, Antoine Toulemont, and Anaïs Bensaï plead for massive 
communication efforts in the air sector: a weakness they identified before 
the crisis. Air transport efforts to reduce pollution would be inaudible, 
including internally. Anaïs Bensaï points out that this discourse is perhaps 
too technical to be understood. For Antoine Toulemont, “air transport was 
content to ride the wave of success and was confident that those values 
were shared. The future of the airplane lies in the development of a green 
aircraft, which requires substantial research and development funding.” 
Finally, according to Xavier Tytelman: “The efforts led by the sector are 
greater than those of the food or energy industries but they are invisible.” 
Simply making efforts should be enough to prove that air transport is 
as clean a means of transport as any others. The example of CORSIA is 
highlighted. For these three experts, the future of air transport depends on 
the general public’s awareness of the technological efforts that are leading 
to a greening of the activity.

• Technology
The gains linked to technological progress are more debatable according 
to Geneviève Laferrere from FNE and Agathe Bounfour from RAC. The 
paths followed by manufacturers would not allow the creation of a clean 
aircraft within an acceptable time limit. The electric plane would not be 
viable for medium-term mass and long-distance journeys. The technology 
is not yet available, its development and the time needed to renew aircraft 
fleets do not make this alternative conclusive. The use of biofuels could 
be an alternative to kerosene by ensuring that they are not produced in a 
way that could be used for human food needs. For these two experts, the 
crisis leads to rethink a system that benefits from massive subsidies and 
whose cost is therefore distorted compared with other means of transport. 
Awareness of the ecological emergency by the population leads to lasting 
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changes in travel habits that will be less distant, less frequent, and more 
respectful of the environment and people. For Xavier Tytelman, Anaïs 
Bensaï, and Antoine Toulemont, clean technology will be available in the 
long term. The electric plane and biofuels are permanently highlighted 
to illustrate the technical progress to come. On the other hand, no major 
technological disruption is invoked in the medium-term outlook.

These interviews, therefore, make it possible to identify common lines 
of thought. While the conclusions and prospects for development differ 
according to the interlocutor, it is notable that a common vision of the 
precrisis situation exists: an increasingly visible contestation of air trans-
port with identified opinion leaders and a sector of activity that does not 
communicate efficiently on its actions in favor of the environment. The 
COVID-19 crisis is not an opportunity but a moment to be seized to bring 
about change in society.

4.4 DISCUSSION AND CONCLUSION

This research demonstrates the correlation between the development 
of mass tourism and air transport since the 1960s. This period has been 
marked by strong economic and technological growth. As far as tourism 
is concerned, this growth has led in some territories to a strong pressure 
on ecosystems and on local populations. Tourism planning by local 
authorities is made difficult by the overlapping skills of the players and 
the divergence of the objectives they pursue.

The evolution of protest movements in the air transport sector is 
a logical progression from local and limited protests in the 1970s to a 
more global challenge to the system set up by deregulation. Although 
the contestation observed in flygskam seems a priori to be based on the 
harmful effects of air transport on global warming, it is indeed air travel as 
an object of consumption that is being questioned. However, air travel is 
an indispensable component of mass tourism and overtourism because of 
its low cost and speed compared to other means of transport.

The COVID-19 health crisis stopped mass tourism for a while and 
grounded the fleets of the world’s airlines. This crisis is creating an 
unprecedented economic crisis for carriers and mass tourism areas. Given 
the uncertainties of the evolution of the health crisis throughout the world, 
tourism and the air transport fields are for a time in a lethargy which will 
lead to a structural evolution essential to their survival.
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To rebuild, these two sectors have to rethink their offers (routes and 
destinations) in the light of the evolution of the health situation and 
economic realities. This rethinking must be carried out at each decision-
making level (local, national, and international) with a view to ensuring 
a resumption of activity on a sustainable basis. This period of latency in 
the tourist economy must be considered as a period of rest for natural 
areas and more generally, a period of reflection on the organization of 
tourism that respects its environment and local populations. To this end, 
local authorities could rely at least on the 17 UN sustainable development 
objectives (UNWTO, 2015).

The following five major recommendations can be put forward.

1. Consider the environmental cost of air transport and tourism
To make air transport and tourism acceptable, the financial cost must be 
entirely borne by the tourist and not by the local population. Mechani-
cally, this increase in costs will lead to a redistribution of tourists over the 
territories and thus a reduction in the pressure on places of overtourism. 
The introduction of new taxes on air transport and tourism should benefit 
greenhouse gas compensation, natural resource management, and waste 
treatment.

2. Diversify the tourist offer
The areas of mass tourism and overtourism must diversify their offers locally 
and offer alternatives to places already congested by tourism. This lever 
enables them to establish their destination in time and avoid obsolescence, 
to reduce the pressure on a limited territory, and to guarantee economic 
development by maintaining decent living conditions for the populations.

3. Think global connectivity
Connectivity must be organized considering the diversity of the means 
of transport potentially used. The train offer must be enhanced to make 
it complementary to the aircraft. The elimination of domestic flights, 
where an alternative train journey lasting less than 2.5 h is available, is 
not sufficient on its own. Intermodality should be emphasized, avoiding 
load breaks, and guaranteeing passengers easy home–station–airport-
final destination connectivity. This can be achieved through regular train 
services to airports, point-to-point baggage handling, and joint passenger 
loyalty schemes. Some of those existing measures need to be strengthened.
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4. To give back its place to the inhabitants of the city.
Housing difficulties and land pressure in the area being used for tourism 
are reasons of tourism rejection by local people. Cities like Venice 
that have become museums, lost two-thirds of their populations since 
1950. By imposing low-cost housing reserved for the local population, 
municipalities could reintroduce a daily economy into the city (local 
food markets, schools, health services, etc.) and guarantee income not 
exclusively generated from tourism. Cohabitation between local people 
and tourists must be encouraged to contribute to the acceptance of 
tourism.

5. Communicating
From the interviews conducted with experts during the research period, 
it emerges that one of the major areas for progress is communication. Air 
transport, through regular technological progress, is reducing its environ-
mental impact. It seems that this progress is little known to the public, 
including among air transport employees. Without denying the climatic or 
noise impact, the air transport sector should accompany the resumption of 
traffic with a major campaign to promote the efforts made by the sector. 
This communication should not be technical but pragmatic and should 
be open to a debate of ideas with the detractors of air transport. Finally, 
communication also involves informing the traveler at the various stages 
of his or her stay. A clear display of the carbon cost of tourist activities 
must be distributed, and eco-responsible gestures must be promoted 
(limiting water consumption or waste production). The aim is to make the 
tourism and air transport field identifiable by public opinion as the driving 
forces behind the ecological transition.
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CHAPTER 5

ABSTRACT

Tourism business has gradually evolved as a dominant global economic 
sector and plays a pivotal part in contributing to national economies. 
Undoubtedly, the industry is considered to be one of the biggest in the 
world in terms of its size, with revenue worth $5.7 trillion. In India alone, 
the travel and tourism industry had led to the production of 25.9 million 
job opportunities in 2017 (The Economic Times, 2018). But at the same 
time, during the outbreak of infectious diseases, no other sector seems to be 
more at risk than this sector. The speedy outbreak of COVID-19 pandemic 
has placed the tourism sector in peril. India, one of the world’s fastest-
growing large economies, has already witnessed a slowdown due to the 
dark clouds of this pandemic. The concerns have been further augmented 
by the rising occurrences of locally discovered cases on daily basis, with 
economists linking the crisis to significant downside risks of core service 
sectors particularly travel and tourism, aviation, and hospitality industries. 
The economic implication of a pandemic is that travel and tourism to 
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nations or regions or cities disturbed by the outbreak are most likely to 
show a downward trend. This brings forth the very nature of tourism, and 
simultaneously acknowledges that the sector is susceptible to environmental 
retaliation. The recent trepidation appears to have a catastrophic effect on 
the tourism industry globally and looks like it is heading toward destroying 
the tourism business. An insight into the trends and positioning of the 
current events hoists certain pertinent questions and brings to the forefront 
the need of assessing the extent of the economic crisis leftover by novel 
coronavirus. This chapter attempts to delineate the economic fallout of 
COVID-19 pandemic on the Indian tourism industry. The onslaught of this 
pandemic has already triggered a travel and tourism catastrophe worldwide. 
Tourism is particularly sensitive to actions to thwart COVID-19 pandemic 
due to constricted movement and adherence to social distancing. In fact, the 
outbreak has sown the seed of an approaching arduous journey. The extant 
literature and statistics confirm that pandemics have the capacity to alter 
the tourism demand patterns. The cascading effect, even, can also be visible 
on other industries associated with this sector such as airlines, hospitality, 
and shops that serve the tourists and allied services. Furthermore, speaking 
about pandemic, it is largely an inexplicable and riveting phenomenon, and 
its linkage with tourism is complex and multidimensional.

5.1 INTRODUCTION

Tourism business has gradually evolved as a dominant global economic 
sector and plays a pivotal part in contributing to national economies. 
It stimulates job creation, pushes regional well-being, and caters to the 
nation’s development by fetching foreign exchange (Jenkins, 1982). Today, 
tourism accounts for a huge share in global business that supports 10.4% 
of global gross domestic product (GDP), and 10% of global employment 
(World Economic Forum, 2020). Undoubtedly, the industry is considered 
to be one of the biggest in the world in terms of its size, with revenue 
worth $5.7 trillion. In India alone, the travel and tourism industry had led 
to the production of 25.9 million job opportunities in 2017 (The Economic 
Times, 2018), but at the same time, during the outbreak of the infectious 
diseases, no other sector seems to be more at risk than this sector.

The speedy outbreak of COVID-19 pandemic has placed the tourism 
sector in peril. India, one of the world’s fastest-growing large economies, 
has already witnessed a slowdown due the dark clouds of this pandemic. 
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The concerns have been further augmented by the rising occurrences of 
locally discovered cases on daily basis, with economists linking the crisis 
to significant downside risks of core service sectors particularly travel & 
tourism, aviation, and hospitality industries. The economic implication 
of a pandemic is that travel and tourism to nations or regions or cities 
disturbed by the outbreak are most likely to show downward trend. Some 
of the major losses in the tourism sector are depicted in Table 5.1.

TABLE 5.1 Economic Implications of Pandemic.

Year Country Epidemic/pandemic Approx. revenue loss  
(billion US$)

2003 China SARS 3.5

2003 Malaysia SARS 1.7

2013 Mexican H1Ni influenza 2.8

2015 Republic of Korea MERS-CoV 2.6

Source: www.ceicdata.com

The aforesaid discussion brings forth the very nature of tourism and 
simultaneously acknowledges that the sector is susceptible to environ-
mental retaliation. The recent trepidation appears to have a catastrophic 
effect on tourism industry globally and looks like it is heading toward 
destroying the tourism business. An insight into the trends and positioning 
of the current events hoists certain pertinent questions and brings to the 
forefront the need of assessing the extent of economic crisis leftover by 
novel coronavirus. Keeping this into account, the current chapter attempts 
to delineate the economic fallout of pandemic 2020, that is, COVID-19 on 
the Indian tourism industry.

5.2 LITERATURE REVIEW

5.2.1 RISK—A COMPONENT OF TOURIST DECISIONS

The risk element as a variable of tourist decisions has not received much 
attention (Um and Crompton 1992), and also still to own a unanimous 
definition (Fischhoff et al, 2004). It was only post September 11, 2001, that 
led to the eruption of academic circle’s interest in the field of tourism. The 
relationship between tourism and outbreak of pandemic has been volatile 

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



72 Domestic Tourism and Hospitality Management

and often been aggravated by the manner in which media covers the entire 
episode. The result of which is reflected in the form of perceived risk 
outweighing reality in shaping the behavior of tourists toward destinations 
(Baker, 2014). Baker further argued that risk associated with travel should 
be pursued in light of actual and perceived risk and in respect of destination 
image and tourists’ behavior. It is based on these understandings that the 
destination marketers craft promotional policies and strategies to deal with 
several challenges and to change negative and set positive impressions. 
Based on the perception of risk, tourists may be divided into three classes: 
risk-neutral, functional risk, and place risk (Roehl and Fesenmaier, 1992). 
Reisinger and Mavondo (2005) define risk as an exposure to some threats 
or dangers and believe that the process of decision making at the moment 
of preferring a destination is manifold. According to them, risks involved 
are financial, social, psychological, physical, functional, situational, and 
travel risks. Risks linked to the tourism industry are often described in terms 
of health problems, terrorism, criminal activities, or natural calamities at 
tourist places (Hall, 2003; Kozak et al., 2007; McCartney, 2008).

5.2.2 WHAT IS A PANDEMIC?

The word pandemic comes from the Greek word “pandemos.” Demos 
means the population and Pan means everyone. So “pandemos” is a 
concept where there is a belief that the whole world’s population will 
likely be exposed to this infection and potentially a proportion of them 
will fall sick, said Dr. Mike Ryan, WHO executive director of the agency’s 
Health Emergencies Programme. Modern definitions include “extensively 
epidemic” (Stedman’s medical dictionary), “epidemic … over a very wide 
area and usually affecting a large proportion of the population” (Dictionary 
of epidemiology), and “distributed or occurring widely throughout a region, 
country, continent or globally” (University of Maryland Pathogenic Micro-
biology), among others (definition cited in Morens et al., 2009, p.1018).

For the purpose of this chapter, a pandemic event is defined as 
an “epidemic occurring over a very wide area, crossing international 
boundaries, and usually affecting a large number of people” (Porta, 2014, 
cited in Peterman et al., 2020, p.4). Pandemics are widespread outbreaks 
of transmissible diseases that can vastly lead to increase in morbidity and 
mortality over a broad geographic territory and trigger considerable social, 
economic, and political disorder (Morse 1995; Jones et al., 2008).
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While speaking about tourism, it is always at the receiving end in the 
case of breakout of a pandemic. The inherent understanding of the belief 
that pandemic affects tourism adversely has been validated by researchers, 
who successfully have quantified the linkage via sophisticated models to 
establish changes in tourist actions and behavior. For example, France has 
witnessed a fall of 30–40% in tourists following the coronavirus outbreak 
(CNBC, 2020). In the same line, Singapore is estimated to witness visitors’ 
fall by 25–30%. This indicates that perception of risk possibility affects the 
decision-making of the tourists at the initial stage (Cook, 1990). Several 
studies have revealed that tourists tend to change their original behavior, 
replace volatile destinations with safer alternatives (Enders and Sandler, 
1991; Mansfeld, 1996). There are also evidences that some tourists, who 
see pandemic risk in one nation, tend to generalize the entire geographical 
region on the same belief. They are generally influenced by the idea of the 
risk of pandemics being spread to other neighboring countries not affected 
directly. In one of the earlier articles on the topic, Rosselló et al. (2017) 
illustrated the nature of the infectious diseases–tourism relationship by 
drawing parallels between the eradication of infectious diseases in the 
affected nations and the corresponding increase in the footfalls of tourists 
worldwide and a rise in tourism expenditure.

5.2.3 LINKAGE BETWEEN PANDEMICS AND TOURISM

A study published in 2007 on crisis management asserts that sustainable 
tourism calls for a diverse approach with a long defined time frame. It 
intends to offer values to all important stakeholders as well as to preserve 
host communities and habitats. This shows that it is of supreme significance 
that the destination remains untouched by crises and develops mechanism 
to shield itself from crises (Sausmarez, 2009). The increased travel and 
tourism is being seen as one of the key factors contributing to the likeli-
hood of pandemics since the last century (Jones et al., 2008). Davies (2013) 
claims that the spread of pandemics can easily set foot across borders and 
intimidate and shake economic and regional stability, and even bear an 
array of negative economic, social, and political ramifications. Most of 
the literature and statistics conclude that the circulating pandemics alter 
patterns of tourism demand (Baker, 2014). Saunders-Hastings and Krewski 
(2016), in their article, assert that pandemics bear an adverse impact on the 
global tourism of a nation. This suggests pandemics pose threat to the flow 
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of international tourists into a country, thus affecting the flow of foreign 
exchange.

The enormity with which coronavirus has struck the economic 
sectors, it is predicted that the pandemic will fuel the downslide of the 
global airline and may amount to a revenue loss of US $ 29.3 billion in 
2020, stemming mainly out of shrinking of air demand worldwide (Travel 
Weekly, 2020). And the worst part is that around 95% of this estimated 
loss will be borne by the Asia/Pacific carriers.

The above elucidation further calls for a research toward gaining an 
insight into the economic impact of COVID-19 on the Indian tourism 
industry, which happens to be a significant contributor to the country’s 
economy.

5.3 METHODOLOGY

The authors employed a secondary data analysis research technique. 
An extensive review of literature by drawing from published academic 
research studies, government published reports, present-day media 
sources, and Internet sources were utilized to collect and analyze data. The 
secondary data analysis method has the potential to contribute to tourism 
research by adding a new set of knowledge to the existing one.

5.4 FINDINGS AND DISCUSSION

The entry of unwelcomed guest COVID-19 pandemic created a tremor in 
India’s tourism and hospitality industry. The industry became devastated 
with three quarters of economic wipeout estimated to be about Rs. 15 lakh 
crore. Now the industry is desperately waiting for a government financial 
package to recover and sustain in 2021 (The Economic Times, 2020). The 
impact of COVID-19 has been such that all other segments of tourism—
inbound, outbound, corporate, meetings, incentives, conferences and 
exhibitions (MICE), adventure, and leisure—will continue to underperform 
till the next two quarters.

The cascading effect of the novel coronavirus is gradually paralyzing 
the Indian tourism industry. If we were to believe the estimation of 
UNWTO, international tourist arrivals could drop sharply by 20–30% in 
2020 (Figure 5.1). This would convert into a loss of US $ 300–450 billion 
in international tourism receipts (exports) (Figure 5.2).

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



Indian Tourism Business amid the COVID-19 Pandemic 75

FIGURE 5.1 2020 forecast–international tourist arrivals, world (% change).

Source: UNWTO, (e) Estimate.

FIGURE 5.2 2020 forecast-international tourism receipts, world (US$ billion).

Source: UNWTO, (e) Estimate.

With a total contribution of about US $ 247 billion in India’s GDP in 
2018, travel and tourism is becoming one of the largest sectors in the country 
(IBEF, 2019). Nearly 10.89 million international tourists came to India in 
2019, a growth of 3.1% from the preceding year. In 2018, arrivals increased 
by 5.2%, and in the year before the growth was whopping 14% (The 
Economic Times, 2020). According to the data from RBI, Forex earnings 
due to inbound visitors jumped 8.2% to Rs. 2.2 lakh crore in 2019, whereas 
the years 2018 and 2017 recorded a growth of 9.6% and 15%, respectively.

After the birth and transmission of COVID-19, tourism industry has 
been the worst affected among all key economic sectors globally, and 
Indian tourism industry is not isolated from that. It is reported that travel 
operators across India are incurring massive losses following the onset 
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of COVID-19 which has resulted in the mass cancellation of bookings 
of domestic and foreign tourists. Travel operators are of the view that the 
losses could be in the figure of billions (India Today, 2020). This figure 
could go up tremendously until and unless substantial actions are taken 
to contain this outbreak. According to the report of Business Standard 
(2020), the Indian tourism industry is on the verge of incurring revenue 
losses of magnitude Rs.1.25 trillion in 2020 from post the onset and spread 
of COVID-19. Further, the annual earning of India from FTA is nearly $30 
billion, and the new risk is a potential threat to booming tourism demand. 
The panic is echoed in the opinion of Pronab Sarkar, National President, 
Indian Tour Operators Association, who anticipates an immediate loss of 
up to US $ 500 million as the outbreak of coronavirus has severely hit 
tourist arrivals from China, Hong Kong, and other neighboring nations.

According to CII, “this is the one of the worst crises ever to hit the 
Indian tourism industry impacting all its geographical segments—inbound, 
outbound and domestic, almost all tourism verticals—leisure, adventure, 
heritage, MICE, cruise, corporate and niche segments” (The Economic 
Times, 2020). In an impact evaluation exercise of the coronavirus pandemic, 
CII Tourism Committee highlights inbound international tourism in value 
terms exceeding US $ 28 billion accounts for an average 60–65% between 
October 2019 and March 2020 (The Economic Times, 2020). But with 
the spread of the news of the virus started to pick up, the cancellation 
percentage also soared and is reaching the peak of almost 80% in March 
2020 in several Indian destinations. Further, the advance bookings for the 
inbound season of October 2020–March 2021 are disheartening, showing 
no signs of optimism.

Elaborating on the issue further, there were 10.15 lakh FTAs in February 
2020 against 10.87 lakh in February 2019 and 11.18 lakh in January 2020, 
according to government data. In one such instance, there was a drop of 
38% tourists from January 2020 to February 2020, who visited the newly 
famed Statue of Unity in Gujarat. The estimated revenue fall was nearly 5 
crores. Federation of Associations in Indian Tourism & Hospitality stressed 
that the present crisis may force the tourism industry into pan-Indian 
bankruptcies, layoffs, and closing down of businesses. It further predicted 
that a near pause in travel and tourism may lead to a loss of magnitude of 
Rs.10 trillion to the country’s economy (Business Standard, 2020). With 
increasing visa restrictions, new travel advisories, and cancellation of trips 
by the tourists due to the coronavirus menace, the Indian domestic tourism 
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industry is on the path of incurring a loss of at least US$ 300 million (The 
Hindu, 2020). Figure 5.3 depicts the revenue generated by Indian tourism 
for the period between January 2001 and February 2020.

FIGURE 5.3 India’s tourism revenue (April 2019–March 2020).

Source: CEIC, 2020.

Figure 5.3 is self-explanatory and portrays vividly the financial loss 
the tourism industry is currently making since the onset of the pandemic 
in December 2019 (Table 5.2).

TABLE 5.2 Tourism Revenue in India (December 2019–March 2020).

Month Tourism revenue:  
India (USD mn)

Fall in tourism revenue:  
India (USD mn)

December 2019 3177 –

January 2020 2844 333

February 2020 2557 287

March 2020 785 1772

Total Loss in Revenue (USD mn) 2392

Source: Author’s calculation.

Nevertheless, the discussed scenarios only present a rough estimate 
of the ramifications of the COVID-19 pandemic. However, the afore-
said elaboration provides adequate evidences of the enormous impact 
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COVID-19 pandemic bears on the Indian tourism industry from an 
economic perspective.

5.5 CONCLUSION

The study portrayed a grim picture of the Indian tourism industry post the 
onset of COVID-19 pandemic and as such, there is a need to set a large 
time frame for recovering from the damages. Truly speaking, COVID-19 
pandemic has been very harsh on the tourism industry which is quite evident 
from the study. The perception of risk and uncertainty of pandemics is the 
culprit that causes travel nervousness toward a tourist destination and may 
fill tourists with negative attitudes. Such incidents may compel individuals 
to display a higher degree of concerns for health and safety, and in all prob-
ability ends in a fully negative outcome for the travel decision. So, tourists 
overlook destinations, where they could be the victims of the attack, which 
ultimately affects the travel & tourism industry.

So, keeping the devastating nature of COVID-19 pandemic in mind, 
it no longer seems to be a hyper statement to script that almost all the 
revenues earned from tourism may end in a small amount if COVID-19 
does not stop very soon. The path to reverse the loss for the tourism industry 
is looking like a herculean task, at least for the next fiscal. Furthermore, 
looking at the magnitude and severity of COVID-19 pandemic, innovative 
and flexible policies and strategies possessing the capability of countering 
such threats, in case of occurrence of emergencies, need to be emphasized. 
The absence of preparedness in this crisis may set off disaster in waiting 
in the context of tourism industry globally and India in particular. So, the 
year 2022 will surely be a year of survival, recovery, and restrategy and 
everything else will move around these.

KEYWORDS

 • pandemic
 • economic impacts
 • tourism business
 • India
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CHAPTER 6

ABSTRACT

The objective of this brief general market analysis was to determine 
with the VRIO (Value, Rarity, Inimitability, Organization) framework 
on how the Posadas group has managed to maintain itself in the Mexican 
lodging market. The aim was to understand the main challenges of the 
Posadas group in the current panorama of tourism. The main question 
that generated this analysis was Is Grupo Posadas the current leader in 
the hospitality sector in Mexico? The hypothesis is that the strategies 
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82 Domestic Tourism and Hospitality Management

implemented by Grupo Posadas have allowed it to remain in the 
lodging sector; however, the current elements are not strong enough 
for it to be the market leader. So combining the analysis elements of 
the market and the VRIO, results were obtained that pointed toward 
Posadas sharings the leadership with IHG Hotels, which has begun 
to generate a more marked oligopolistic competition in the field of 
tourism.

JEL: L83, F14, P36.

6.1 INTRODUCTION

According to the information of Posadas group, the hotel company 
was founded in 1967, when Mr. Gastón Azcárraga founded Promotora 
Mexicana de Hoteles, S. A., with the purpose of participating in the 
lodging sector with the construction and operation of a hotel in the 
Federal District called Fiesta Palace, now known as Fiesta Americana 
Reforma. Two years later, it has a strategic alliance and partnership 
with American Hotels, thus forming the Operadora Mexicana 
de Hoteles. It is important to mention that the most emblematic 
franchise of Posadas is Fiesta Americana since the first hotel of this 
franchise was opened in 1979 in Puerto Vallarta. From then on, a 
new facet began in 1982, when Promotora Mexicana de Hoteles, S. 
A. and Gastón Azcárraga Tamayo bought 50% of the capital stock of 
Posadas de México.

Now, Posadas was opened in 1969 by Pratt Hotel Corporation of 
American origin for the purpose of operating and managing the Holiday 
Inn franchises in Mexico. In the year of 1990, Promotora Mexicana de 
Hoteles took the initiative to buy 50% of the shares of Posadas and with the 
acquisition, allowed the emergence of the largest and oldest company of the 
modern times in Mexico, with an operation of 13 hotels, then. One of the 
main advantages at the moment of this acquisition and as a positioning was 
the management of the Holiday Inn hotels and the operation of the Fiesta 
Americana hotels.

The final transformation of the company occurred in 1992 when 
Promotora Mexicana de Hoteles changed its name to the current Grupo 
Posadas. That same year, the company began trading on the Mexican 

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use
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Stock Exchange (BMV). From then on, Posadas began to enter the 
different segments of the tourism market starting in 1993 with business 
tourism with the opening of the first Fiesta Inn. In 1998, the company 
had its first elements of international expansion with the acquisition of the 
Caesar Park chain along with the rights to use the brand in Latin America, 
thanks to this purchase, in 2001, the first Caesar Business was inaugurated 
in Sao Paulo, Brazil.

In the 1980s, Grupo Posadas realized that managing third-party hotels 
exported more reservations than it obtained. This was very common 
because the industry in these years was going through a period of satura-
tion in the tourism sector. Posadas decided to focus on the development 
of its own brands, while continuing with the operation of the Holiday Inn 
franchise in the busiest destinations.

In 1992, the company changed its name to Promotora Mexicana de 
Hoteles, S. A. of C. V. to the current Grupo Posadas, S. A. of C. V. In 
March of that same year, the company was listed on the Mexican Stock 
Exchange. In 1993, it began to enter the business traveler segment with the 
opening of the first Fiesta Inn in city destinations. In 1998, the company 
began its expansion in South America through the acquisition of the Caesar 
Park chain, together with the rights to the brand in Latin America. In 2001, 
it opened the first Caesar Business hotel in Sao Paulo, Brazil. Currently, 
in year 2019, Posadas group has a positioning of 176 hotels and 27,573 
rooms nationwide (Grupo Posadas, 2019).

6.2 BACKGROUND AND GLOBAL PANORAMA

The hotel sector had a strong development after the World War I as a 
product of the economic and technological elements that have occurred 
in the history of mankind since that period. Its boom, as already 
mentioned, was highlighted after the World War I. With the conse-
quences of this phenomenon in the course of the second half of the 20th 
century, a constant increase in international tourist flows skyrocketed, 
that is, there were more determining factors that motivated the increase 
in hotel demand worldwide, and this way the lodging industry had more 
development (Figure 6.1).

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



84 Domestic Tourism and Hospitality Management

FIGURE 6.1 Travel growth.

Source: Growth of international travel for tourism purposes since 1950, according to the 
World Tourism Organization (UNWTO).

As an economic activity, the so-called “industry without chimneys” 
maintains a strong link with hospitality in its different modalities, be it 
family, individual, business, and in different ranges of services that can be 
considered as “additional.” Tourism is often referred to as the “industry 
without chimneys,” because it does not pollute. Although this is not 
entirely true, there is a great debate about the pollution of tourism that has 
a direct or indirect impact on the construction of the tourist infrastructure 
or the tourist destination.

The phenomenon ceased to be a privilege of a few rich families in the 
17th and 18th centuries, to give way to mass tourism from the boom of 
the fifties of the 20th century, with the development of new technologies 
in connectivity and logistics (media of transport) that have made tourism 
and hospitality of the world’s most present industries.
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TABLE 6.1 Main Tourist Destinations in the World by Foreign Currency Income.

Classification Country Year

2016 2017 2016 2017

1 2 United States 206.9 210.7

2 2 Spain 60.5 68.1

3 3 France 54.5 60.7

4 4 Thailand 48.8 57.5

5 5 United Kingdom 47.9 51.2

7 6 Italy 40.2 44.2

9 7 Australia 37 41.7

8 8 Germany 37.5 39.8

12 9 Macao (China) 30.4 35.6

11 10 Japan 30.7 34.1

10 11 Hong Kong (China) 32.8 33.3

6 12 China 44.4 32.6

13 13 India 22.4 27.4

18 14 Turkey 18.7 22.5

14 15 Mexico 19.6 21.3

Total, world (millions of dollars) 1246 1340

Source: Monitoreo Hotelero DATATUR 2018.

Taking the above into account, it is expected that there will be greater 
accessibility in the following years for hosting areas such as logistics, with 
which the trips and the phenomenon will have an exponential growth. In 
comparatives, Mexico in tourism is among the top 15 in terms of foreign 
exchange earnings and in the top 10 of the most visited destinations in 
the world it can be considered Mexico as a stable country in terms of 
tourism up to its most recent published global statistics (Tables 6.1 and 
6.2) (SECTUR, 2018).

The document OMT Panorama of International Tourism 2017, which 
is the most up-to-date document of the tourism ranking so far, indicates 
that in the arrival section of tourists Mexico is in sixth place with 39.3 
million foreign tourists, with a scale from the eighth place to the sixth place 
in the international table. These results published by the World Tourism 
Organization (WTO) show a “favorable outlook” as some members who 
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have faced security challenges in recent years have been sustained by the 
existing demand for travel to these destinations.

The other fundamental part is the entry of foreign currency, that is, the 
amount of money spent in the country visited, there was a decrease from 
one position from 2016 to 2015 down from 14th to 15th. This indicates 
that, although the country is of the most visited at the international level 
does not have enough attraction to generate a greater demand in consump-
tion for the tourist.

TABLE 6.2 Main Tourist Destinations in the World by Arrival of Tourists.

Classification Country Year
2016 2017 2016 2017

1 1 France 82.7 86.9

3 2 Spain 75.3 81.9

2 3 United States 76.4 76.9

4 4 China 59.3 60.7

5 5 Italy 52.4 58.3

8 6 México 35.1 39.3

6 7 United Kingdom 35.8 37.7

10 8 Turkey 30.3 37.6

7 9 Germany 35.6 37.5

9 10 Thailand 32.5 35.4

11 11 Austria 28.1 29.5

16 12 Japan 24 28.7

13 13 Hong Kong (China) 26.6 27.9

14 14 Greece 24.8 27.2

12 15 Malaysia 26.8 25.9

Total, World (Millions of tourists) 1240 1326

Source: Monitoreo Hotelero DATATUR, 2018.

Some elements already confirmed for the international tourism 
panorama 2018 indicate that there will be an assured decrease of a place 
since Turkey had an increase of 18% in its tourist attraction and will 
have displaced Mexico to position number 7. Another important factor 
is according to the head of the Ministry of Tourism (SECTUR) Miguel 
Torruco, the figures from the United Kingdom and Germany have not 
yet been taken into account due to the lack of consolidation, which could 
condition the country to drop another two places (Expansión, 2019).
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6.3 NATIONAL PANORAMA

Currently, the tourism landscape is at constant levels since 2015 with a 
trend in an occupancy rate of 59.6–60.9 in 2018. The expectation for 2019 
is to break the historical record of the year 2017 where it took place the 
highest percentage of occupation at the national level (SECTUR, 2018). 
However, as Figure 6.2 shows with the data for 2018, the result was not 
as expected as, with the alerts to the tourist in the United States about not 
traveling to some Mexican states due to insecurity factors, environmental 
elements such as Sargasso and the uncertainty of the monetary value 
of the peso braked arrivals of international travelers, which, as already 
mentioned, affected the levels of the ranking without adding the data not 
confirmed by some countries.

FIGURE 6.2 Percentage of occupation nationwide.

Source: SECTUR (2018).

Now, in the percentage of current hotel occupancy talking about the 
year 2019 in comparison with the data of the month of March of the year 
2017 and 2018, it is possible to have a forecast, that is to say; only the 
months of January, February, and March have been measured, which in 
their accumulated and in comparison with the same months of the past 
years indicate a decrease in the tourist activity of 1.2%. It is necessary to 
mention that the occupation percentage does not necessarily reflect how 
important a destination could be in the influx of tourists, but rather that it 
reflects the saturation of the destination according to the tourist offer that 
exists in it (hotels, rooms available). That is why it is an indicator that 
shows us the importance of the investments that are made in the tourist 
poles (DATATUR, 2019) (Table 6.3).
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TABLE 6.3 Percentage of Occupation (March).

Year Total

2017 64.5

2018 65.7

2019 64.5

Source: Hotel monitoring program “DATATUR” March 2019.

These elements of low tourist activity of 2019 with the comparison of 
the previous year can be linked to the little diffusion that has been done 
internationally in the tourism market and the competitive market that 
exists in Latin America. In an interview with Aristegui Alejandro Zozaya, 
director of the conglomerate Apple Leisure Group, Apple Vacations, and 
the AMResorts chain, one of the strongest allies in the tourism sector in 
our country as the most important market that leads the country is the 
North American high end, such as high-level weddings and honeymoons, 
since that represents 62% of tourism to Mexico by the group (Figure 6.3).

FIGURE 6.3 Comparative occupation rate (March).

Source: Hotel monitoring program “DATATUR” March 2019.

In an interview, it is detailed that what is happening with tourism in 
Mexico is not the result of a fall of the international market but a decision 
of the tourist to go to other destinations that are not in Mexico (Aristegui 
News, 2019). That is the importance of promotion, an interview explained 

OCCUPANCY PERCENTAGE (MARCH)  
GRAPH 5
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that when the pleasure tourist is about to make a decision, advertising 
is the main conduit that generates taste or preference and in the case of 
tourism (Aristegui News, 2019).

Analyzing hotel occupancy data at the state level, the hotel market 
can be seen as a more accurate panorama to make a comparison of the 
10 most competitive states that Mexico has. It is important to take into 
account, as already mentioned,that a percentage of occupation does not 
necessarily lie in the fact that the state has more “existing” or “available” 
quarters. If there is enough affluence for all the rooms to be occupied, it is 
important to understand why a percentage of occupation directly affects 
the competitiveness of a destination and the importance as an indicator 
for future investors in these destinations as well as a possible trend of the 
expected percentage of occupation (Table 6.4).

TABLE 6.4 Comparison of Rooms at National Level 2018.

State Rooms 2018
Existents Average Available Occupancy Percentage of 

occupancy

Quintana Roo 100,986 91,489 33,393,485 26,369,581 78.97%

Jalisco 75,422 45,099 16,461,135 12,346,827 75.01%

Ciudad de México 21,912 41,993 15,327,445 11,007,033 71.81%

Nayarit 34,745 19,926 7,272,990 5,145,101 70.74%

Baja California Sur 24,277 20,771 7,581,462 4,785,392 63.12%

Tamaulipas 26,818 11,829 4,317,585 2,719,076 62.98%

Aguascalientes 6909 4260 1,554,762 966,104 62.14%

Yucatán 13,076 8657 3,159,805 1,915,721 60.63%

Sinaloa 20,942 14,108 5,149,420 3,017,403 58.60%

Nuevo León 18,923 14,365 5,243,225 3,049,344 58.16%

Source: Own elaboration with data from DATATUR 2018.

These ten destinations are the highest in hotel occupancy taking into 
account that it has been used only from the database of DATATUR hotels 
of three stars and up since the activity of the main hotel chains that are 
located in Mexico have their establishments positioned in these sectors. 
This is done with the purpose of generating an analysis of the Posadas group 
and its commercial strategy, as well as its competitors. The percentages 
of occupation more than the arrivals of national or international tourists 
show the capacity of the destination and the “profitable” that it can be to 
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invest in hotel matter in the state/area or type of destination depending on 
the variables used as can be seen in past graphs of the destinations can 
be cataloged in different ways depending on the specialization or type of 
study objective in hotels accounted for.

6.4 CURRENT SITUATION IN THE LODGING

There are 13 face-to-face chains in the lodging market in Mexico, of which 
those with a higher level of hotels are Posadas, IHG, Marriot, Hilton, 
and Wyndham. Each one has different categories of hotels with different 
rooms and with different themes. In this way, it can be seen what is the 
value proposition of each of the hotels and to which market segment they 
are related at a national level. Posadas’ firm competes with the following 
companies (Table 6.5):

TABLE 6.5 Comparison of the Chains.

Chain Hotels Rooms Rooms 
percentage

Hotel 
percentage

Posadas 176 27,573 23% 26%

IHG 139 21,611 18% 21%

Marriott 76 7200 6% 11%

Hilton 55 7600 6% 8%

Wyndham 50 6200 5% 7%

Grupo Real Turismo 41 6885 6% 6%

Misión 37 3650 3% 6%

Vidanta 25 7000 6% 4%

Riu 17 9200 8% 3%

NH 16 5200 4% 2%

Hyatt 16 4600 4% 2%

Palace Resorts 12 6000 5% 2%

Melia 12 5400 5% 2%

Totals 672 118,119 100% 100%

Source: Own elaboration with information of the corporate pages of the hotels 2019.

It is also important to mention that the table reflects in general the 
number of hotels and rooms per corporate and does not make a distinc-
tion between its different chains or franchises that generate the main 
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differentiator between each one in the market for it in general terms of 
the market of 3, 4, and 5 stars these are the corporates which are located 
in Mexico. Taking into account the above, it can be affirmed that Posadas 
group maintains the leadership in terms of hotels and rooms, which gives 
it the highest percentage of the market; however, its percentage is very 
close to that of the strongest chain globally with a difference minimal.

6.5 MARKET STRUCTURE AND CONCENTRATION INDEX

It can be assumed, taking into account the above, that the lodging sector 
in Mexico is a monopolistic competition. However, this may not be true. 
To understand more deeply how the market is, it is necessary to corrobo-
rate this information, which can be done with the indices of concentra-
tion that are in the annexures. Then, the results of the two concentration 
models that were obtained for the purposes of this analysis are added (see 
Annexures).

For the first analysis in the concentration index, the sum of the four 
companies was taken as a measure. The existing rank of concentration 
has a scale from 0 to 100, where 0 represents the case of perfect competi-
tion and 100 represents a monopolistic concentration. This is the main 
measure used to evaluate the structure of the market. The concentration 
coefficient is the sum of the four largest companies and the total sum that 
gives a result of 66.36%. According to Parkin, over 60% indicates a very 
concentrated market dominated by few companies in an oligopoly (Parkin, 
2010) (Annexure 6.1).

In order to corroborate the market concentration also for the analysis of 
this sector, the Herfindahl–Hirschman index (HHI) is used, which indicates 
that the lower the number, the more perfect the competition, and the larger 
the market the more concentrated and begins to behave in a monopolistic 
manner. In the case of hospitality, the index has a value of 1470 which, 
according to the theory, puts us in a “moderately competitive” area since 
the interval for this definition is between 1000 and 1800 (Parkin, 2010) 
(Annexure 6.2).

Therefore, it can be mentioned that in this confirmation of indexes 
there is an oligopoly, in which the participants are few and the market 
price is influenced at the same time as its competitors, that is, the profit of 
the participating companies is not only a function of their level of produc-
tion, but also according to the production of the product from rest of 
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the companies. In this sector particularly, it is a differentiated oligopoly, 
that is, we have the same product, but with different characteristics. This 
is where this same differentiation makes the oligopoly have characteris-
tics similar to monopolistic competition; however, the assumptions are 
different.

6.6 MARKET DIFFERENTIATION

The differentiation of the Posadas group stands out for its different 
elements in the value proposals in each of its hotel franchises. Grupo 
Posadas has seven hotel franchises with different market segments; these 
can be appreciated on their website.

• Live Aqua: Live Aqua are hotels established for a segment of 
clients looking for “informal” but with luxury elements. They have 
simple but very elegant establishments and the first-level service in 
kitchen, spa, and lounge. It is the “highest” of the hotels Posadas 
has in its range of segmentation.

• Fiesta Americana: The Fiesta Americana hotels are the most 
emblematic of the chain. They are a five-star property and have 
luxury services as a standard.

• Fiesta Americana Grand: The Grand Hotels are a derivative of 
Fiesta Americana, which offer a sense of “exclusivity” and “busi-
ness.” It can be mentioned that they are the VIP of the Fiesta 
Americana. They are those that have more percentage of entry with 
the “Awards” the loyalty program of Fiesta Americana.

• D. Fiesta Inn: Fiesta Inn enters the “business” segment of Posadas 
which focuses on short stays and for work reasons, are suitable with 
elements to work in the room comfortably, and with a series of 
services aimed at necessary to operate an office.

• One Hotels: The One hotels are the second-best brand positioned 
in the Posadas group market since they have 49 hotels nationwide 
as opposed to the 75 Fiesta Inn. The main market sector they are 
specialized in is low cost and short stays for work reasons. This mix 
follows the parameters of Fiesta Inn but with cheaper elements.

• The Explorean: The Explorean offers luxurious and top-quality 
stays in natural and cultural sites for its guests to enjoy a feeling of 
relaxation and complete disconnection.
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The value proposition of each of the brands explained here competes in 
the market against similar elements and therefore substitutes, that is, goods 
or services that satisfy the need to a satisfactory utility for the agent and 
the price is the determinant for the election the client’s. (Posadas Group, 
2019). With the help of the VRIO (value, rarity, inimitability, organiza-
tion) matrix, these are the main elements of the Posadas group in their 
value proposition (Table 6.6).

TABLE 6.6 VRIO Analysis Comparison.

VRIO Analysis Posadas IHG Marriot Key questions

Value No No No Is it valuable?

Rarity No No No Is it hard to find?

Inimitability No No No Is it difficult to copy?

Organization Yes Yes Yes Is there an organization to 
exploit the resource?

Source: Own elaboration.

The hotel sector is undoubtedly an intangible service; however, it 
is important to mention that it is a perfect substitute, that is, unless the 
“rewards” program of the different competencies has already marked a 
preference or an alliance is chosen by the factor price and service and not 
so much for the intangible elements that are considered “plus.” That is 
why Posadas’ positioning analysis focuses more on the number of rooms 
and hotels that it has nationally than its VRIO. Taking this into account, 
the value proposition of each of the brands and the market segment to 
which they are directed generate the following panorama (Table 6.7).

It is not mentioned what these “other” hotels are or their prices there-
fore, it cannot make an accurate estimate. It is necessary to mention some 
key concepts to understand the table. Chain Scale refers to the name of 
“classification” where the chain is located, that is, the Upper Up are chains 
that are expensive for a high-income segment and hence the chain starts 
to fall down to level 6 which is the “Economy” that it can considered the 
most accessible among the hotels registered by stars among the corporate 
ones (STR Global, 2018). The Affiliation Name on the other hand refers to 
the specific name of the chain and which is the group to which it belongs, 
which for the purposes of the study the Posadas column was removed as 
the object of study.

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



94 Domestic Tourism and Hospitality Management

TABLE 6.7 Posadas Group.

Scale ID Chain Scale Affiliation Name México Rooms

2 Upper upscale chains Live Aqua 5 793

3 Upscale chains Fiesta Americana/Grand/VC 29 7627

5 Midscale chains Fiesta Inn/Fiesta Inn Loft 75 10,392

5 Midscale chains Gamma by Fiesta Inn 16 2227

6 Economy chains One Hoteles 49 6121

6 Economy chains Other 2 413

Total 176 27,573

Source: Own elaboration with data from DATATUR and STR Global.

According to the Posadas group report as of December 31, 2018, 
Posadas is the leading hotel operator in Mexico with 1751 hotels and 
27,491 owned, leased, franchised, and managed rooms in the most impor-
tant city and beach destinations visited in Mexico. Eighty-four percent of 
the rooms are located in city destinations and 16% in beach destinations 
(Grupo Posadas, 2019).

6.7 CONCLUSIONS

Taking this into account, the best feedback to conclude the hypothesis is 
that Posadas is the leader of the Mexican market, thanks to its history, 
past, and purchases of hotel sector strategies at the time. Thanks to this, it 
remains the market leader with the largest number of rooms and the largest 
number of hotels, since lodging services are substitute goods. Indeed, the 
price factor is what often determines the choice of the consumer before the 
substitute goods.

It is necessary to develop strategies for future hosting times because 
there is not enough government support for tourism promotion, although 
it is true that these elements can be considered unfair since It gives more 
diffusion to the touristic pillars of the country that are already positioned, 
leaving disadvantaged other destinations not so favored by the field of 
tourism but also not explored at all to generate tourism potential. Much 
remains in reflection if the occupation percentage is sufficiently deter-
mining for the tourist’s consumption in the tourist site.
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And also the elements of innovation in lodging that threaten the 
occupancy percentages of a tourist site with traditional hotels such as 
Airbnb. It is important to take into account that the figures for a percentage 
of occupancy are those registered in conventional hotels and not in digital 
platforms, which generates a bias of the true level of saturation that can 
destination. Posadas, for its part, is still working on the positioning of its 
hotels and its themes depending on the preferences and opportunities it has 
in terms of convenience, whether by location or area with the consumer.

KEYWORDS

 • tourism
 • hospitality
 • industry

REFERENCES

Aristegui Noticias. (5 de Marzo de 2019). aristeguinoticias.com. Obtenido de De 20%, 
la disminución en la derrama económica turística; “lo más complicado está por venir”: 
Empresario: https://aristeguinoticias.com/0503/mexico/caida-del-turismo-en-mexico-es-
un-asunto-de-inseguridad-lo-mas-complicado-esta-por-venir-apple-leisure-group/

DATATUR. (30 de marzo de 2019). Actividad hotelera. Obtenido de Porcentaje de ocupación: 
https://www.datatur.sectur.gob.mx:81/Reportes/Menu.aspx

Expansión. (20 de Marzo de 2019). Empresas. Obtenido de México se ‘va de vacaciones’ 
y cae en el ranking mundial de turismo: https://expansion.mx/empresas/2019/03/20/
mexico-se-va-de-vacaciones-y-cae-en-el-ranking-mundial-de-turismo

Grupo Posadas. (21 de Febrero de 2019). Grupo Posadas-Finanzas. Obtenido de Resultados 
Operativos y Financieros: Cuarto Trimestre de 2018: http://cms.posadas.com/posadas/
Brands/Posadas/Region/Mexico/Hotels/Finanzas/Catalogs/Media/Reportes_trimestrales/
Espanol/Trimestres_2018/4T18.pdf

Grupo Posadas. (21 de Febrero de 2019). POSADAS. Obtenido de Nuestras marcas: http://
www.posadas.com/nuestras-marcas

Parkin, M. (2010). Microeconomía. México: Pearson.
SECTUR. (Diciembre de 2018). DATATUR. Obtenido de Ranking Mundial del Turismo 

Internacional: https://www.datatur.sectur.gob.mx/SitePages/RankingOMT.aspx
STR Global. (20 de Diciembre de 2018). Documents. Obtenido de Chain Scales: https://

www.strglobal.com/Media/Default/Documents/STR-ChainScales2018.xlsx

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



96 Domestic Tourism and Hospitality Management

ANNEXURES

ANNEXURE 6.1 Sum of the Four Companies.

The methodology used to obtain this concentration index was taken by the 
four strongest companies in the market in the field of hotels, which are 
Posadas, IHG, Marriot, and Hilton.

The concentration coefficient of the four companies is the percentage 
share of the four largest companies in the industry under study. A value 
of 0% denotes an industry with perfect competition; however, a value of 
100% indicates a case of monopoly (Parkin, 2010).

Number of hotels of the four largest companies = 446
Number of hotels of the rest of the companies = 226
Total Hotels = 672

( ) ( )4largest companies 446
Hotels 100 100 66.36%

Total in the hotel industry 226
= = =

ANNEXURE 6.2 The Herfindahl–Hirschman Index (HHI).

The IHH is calculated by adding the squares of the individual market 
participants for all the participants. Based on Parkin (2010) between lower 
value, the calculation of IHH will be talking about a more competitive 
market, if a market has an HHI greater than 1800, we can conclude that we 
are talking about a noncompetitive market (Parkin, 2010).
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CHAPTER 7

ABSTRACT

COVID-19 pandemic had more adverse impacts on economic and social 
setup than ecology and environment. Drastic reduction in physical 
accessibility and actual mobility seem to be a grey area for the travel 
industry, if the situation remains unchanged. With loss of employment, 
lowering of income, and more life risk associated with traveling and 
overnight accommodation, Indians are expected to spend less on tourism 
as a noticeable trend as never before. Travel and tourism practices must be 
directed toward the unorganized or non-institutional unprofitable market 
segments from visiting friends and relatives (VFR) to alternative and 
responsible tourism. With the loss of capital and provision for health and 
safety measures, many travel houses, hotels, and other principal suppliers 
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have been operating at break-even level. Most of the experts are in favor of 
rejuvenating the tourism and hospitality industry through India’s domestic 
tourism segment as it had helped rejuvenation immediately after the 
economic meltdown during 2008–2009. Again, maintaining such level for 
a longer period of time is very hard for larger hotels with huge fixed costs. 
This chapter attempts to explore and critically analyze the new product 
or package tour formulation strategy amidst this COVID 19 pandemic 
situation.

7.1 INTRODUCTION

COVID-19 as a health emergency has brought about economic, 
sociopolitical, transport, and travel emergencies around the world. The 
world is going against the basic principles of globalization. Available 
data reported by destinations point to a 22% decline in arrivals in the first 
three months of the year, according to the latest United Nations World 
Tourism Organization (UNWTO) World Tourism Barometer. Arrivals in 
March dropped sharply by 57% following the start of a lockdown in many 
countries, as well as the widespread introduction of travel restrictions and 
the closure of airports and national borders. This translates into a loss of 67 
million international arrivals and about US$80 billion in receipts (exports 
from tourism).

Lockdown resulted in less production, distribution, consumption, and 
thereby bringing sickness into market economy. The tourism sector, like 
no other economic activity with social impact, is based on interaction 
amongst people. Social distancing and consequent social exclusion have 
just reversed the priority of consumptions, distribution pattern, and overall 
attitudes and behavior of tourists in India. Principal suppliers are making 
arrangements for safe infrastructure for tourists while striving to operate 
even at a break-even level.

Again, most of the expert opinions are in favor of rejuvenating the 
tourism and hospitality industry through India’s domestic tourism segment 
as it helped rejuvenation immediately after economic meltdown during 
2008–2009. Therefore, domestic tourism is the immediate trump card. It is 
evident that large numbers of people coming back to popular tourists sites 
and major cities across China over the country’s holiday weekend, despite 
warnings from health authorities that the risk posed by the coronavirus 
pandemic remains far from over (CNN, April 7, 2020). The same is quite 

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



Revisiting Alternative Tourism and Excursion Destination 99

natural once this pandemic is controlled in India and many destinations 
will exceed the carrying capacity level, mostly by domestic tourists. It 
is also logical that people will start such types of tourism that are not in 
crowded place, comparatively rather new and naive in nature. Therefore, 
special niches of tourism or nonmass tourism will be the wise option. But, 
supply will be lumpy to cater to this hike. Travel for health, education, and 
employment will also accelerate the demand quickly once this pandemic 
is controlled or over.

The abrupt return to apparent normality in India may bring out other 
problems as many tourist sites in China have been experiencing. A 
concerted and coordinated policy effort is also expected with immediate 
attention by the destination planning authorities in India. Therefore, 
ever-increasing loss, need for safe, and sanitized infrastructure and image 
building for safe tourism bring out new challenges and need for funds. But 
raising funds at this point of time for this worst-affected sector is difficult.

Larger travel houses, multinational hotel chains, airlines, railways, and 
other travel principals need separate guidelines for safe tourism. Many enter-
prises will have to come up with new infrastructure and safety measures, 
distinctive to their services. This may include low-cost corona testing kits, 
robot for delivering food, beverages, portable sanitizing machine at each 
room, and drone for sanitization in and around hotels, airports, and other 
tourist spots, mobile apps for risk calculation, violation of quarantine, and so 
on. Fortunately, most of the devices are already invented by the educational 
and research institutes in India, and medicines and vaccines are in progress. 
But, these will increase the cost of operation, delivery, and subsequently the 
price of each tour component. Therefore, successful future brands are able 
to take up those challenges and diminishing hodophobia with changing 
pace of time and technology (Figure 7.1).

7.2 REVIEW OF LITERATURE

According to Guterres (March 27, 2020) the COVID-19 pandemic is not 
a financial crisis like 2008 and the globe is in a war economy. The world 
needs to keep the liquidity of the financial systems, but it is essential to 
support people and businesses. He emphasized to make livelihoods work 
to keep the global community afloat and businesses afloat through coordi-
nation, cooperation, resilience, and solidarity. According to the UNWTO 
Panel of Experts survey, domestic demand is expected to recover faster 
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than international demand. The majority expects to see signs of recovery 
by the final quarter of 2020 but mostly in 2021. Asia Pacific region show 
highest impact in relative and absolute terms (˗33 million arrivals), the 
impact in Europe, though lower in percentage, is quite high in volume (˗22 
million). Based on previous crises, leisure travel is expected to recover 
quicker, particularly travel for visiting friends and relatives, than business 
travel. Definitely, this is the high time to successfully offer excursion 
destinations in India keeping in view the gradual opening up of travel 
restrictions. A major area in the tourism and hospitality industry belongs 
to informal and subsidiary sectors in India. During this global emergency 
at an unprecedented scale, many small and medium hotels, restaurants, 
travel agencies, and tour operating organizations will either not be able to 
survive or decrease their volume of capital (Batabyal, 2020).

In 2020 April, the Ministry of Tourism, Government of India launched 
“Dekho Apna Desh” web series that focused on creating awareness of 
responsible tourism within the country. This was needed so as to help the 
industry engage in earning revenue, at the same time allowing tourist to 
know their country first. As per the plans of Federation of Indian Chamber 
of Commerce and Industries (FICCI), there is the need for extension of 
working capital, overall contribution of other states is important for the 
domestic tourism in India, special rates should be adopted for electricity and 
water at the site and adequate support for proving wages at the destination 
should certainly add up to the development of facilitation at the destination.

While introducing the required vaccine for the travelers, it is hindering 
those who do not have access to authorized vaccine if its proof is made 
compulsory for entry and exit at the country’s border (WHO, 2020).

7.3 OBJECTIVES

The objectives of this study are to:

1. Find out the alternative tourism development opportunities in 
Indian tourism context.

2. Define the possibility of tourists to travel postpandemic situation.
3. Promote excursion tourism as new alternative for development 

postpandemic.
4. Extend the theoretical framework in support of overall domestic 

tourism product formulation.
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7.4 METHODOLOGY

This paper is a qualitative study based on a bottom-up approach defining 
the positive impact of domestic tourism to the country’s economy 
postpandemic situation. The area includes the country of India as a whole. 
The method adopted is the personal observation method. To define the 
objective of the study, a bottom-up approach is created followed by the 
new product development where the revisited destinations are focused 
in a more niche way with several other motives to travel and tourist’s 
involvements.

7.5 CONCEPTUAL MODEL OF COVID-19 PANDEMIC AND 
TOURISM

The origin of travel and tourism, on behavioral aspect, dates back to the 
primitive era when human civilization divided each day of their life by 
time for work and rest. How did they start utilizing their leisure time was 
important for the next generation? Societies vary in utilizing this time 
and scope associated therein. It is evident that the more a society has 
progressed, more new ways and means of leisure and recreation are in 
vogue. Identifying indigenous scope for leisure is seemed to help this time 
of the pandemic. It is empirically proved that local people started visiting 
nearby destinations and/or availing of other means of leisure once the 
pandemic is being controlled. Now, Indians are interested in their same-
day visit or excursion program as never before.

7.6 SCOPE OF SAME-DAY VISIT OR EXCURSION PROGRAM IN 
INDIA

1. Nearly most of the states in India have wide scope for excursion 
and same-day visits. This could be followed by solo traveling with 
personal vehicles or family travel. This will certainly keep tourists 
away from the mass. This will also be beneficial for elderly people 
or children. Excursion trends in India will certainly control railway 
and flight traffic.

2. India is a country of diversity where exists cultural, social, natural, 
historical, and many other aspects to facilitate the travelers. But 
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avoiding the mass will definitely compel the tourism industry to 
bring something that is mostly preferred by solo travelers. There-
fore, niche and alternative types of tourism will help in that.

3. Example of such tourism may include sustainable tourism, green 
tourism, wine tours, tea tours, rural tourism, adventure tourism, 
responsible tourism, ecotourism, or may be dark tourism. Nonur-
banized places have possibility to get more chances of promotion 
and development in this way.

4. The type of travelers could be single off-beat travelers, explorers, 
drifters, old aged couples, solo travelers, family, newly wed 
couple, hardcore adventure tourist, hikers, or simply a wanderer. 
By the time we could avoid individuals or organized mass tourists 
to a destination. Institutions or organizations conducting tours of 
students or employees could be done by segregating the group in 
smaller subgroup to various other destinations.

5. Various travel organizations could concentrate on making specialized 
tours or tailor-made packages including those of alternative or niche 
type of tourism at a discounted rate depending on seasonality. This 
way it will help the industry to keep running their business with no 
more pause in the coming time and many of them have even started.

6. Avoiding mass will certainly help the tourist in maintaining their 
social distancing criteria to some extent. Less usage of public 
transport will help them feel much secure and also will make the 
places less crowded.

7. Promoting domestic tourism with excursion trends also include 
taking care of carrying capacity adopted by the local and central 
government. If this is adopted successfully at several destinations, 
surely it will promote a healthy movement (Figure 7.2).

According to the above bottom-up approach, several alternatives and 
niche type of tourism that has prospects in excursion destinations, local 
neglected regions, lesser-known and less populated destination, contribute 
to the overall domestic tourism and to the economy of India. Promoting 
domestic tourism has some positive aspects that will help the economy to 
stand again that too in the long run. With the help of the above approach, 
there is an indication of advantages received with the inflow of domestic 
tourists in India. At the earlier stage after pandemic or which is the 
new normal situation for the society, there will be lesser investment by 
the entrepreneurs and the government in the field, there are chances of 
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FIGURE 7.2 Bottom-up approach based on health risk and accessibility to travel and 
tourism.

N.B.: Inkscape used for the diagram.
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support in economic development, less use of public transport, narrow 
range of services, package modification, and package rate are usually 
not so cheaper as the demand just started to rise with more expectation 
of demand and there will be support by the service providers with wide 
alternative products. It is obvious for such situation when an alternative or 
any such niche tourism is promoted especially in the postpandemic situ-
ation. Gradually as the demand increases as an overall domestic tourism 
promotion, the situation of the service providers will go better in the future 
maybe after few years. At the upper stage of this approach, one could find 
there will be more income and the chances of investment will increase 
on infrastructure giving rise to significant hike in economic prosperity. 
There will be again higher occupancy rate of the infrastructure facilities 
like hotel, entertainment centers, food outlets, and so on, as of normal 
situation. People will start using public transport again. There will be the 
provision of wide range of alternative tourism services that will be much 
beneficial, and chances of price reduction will be higher when the income 
goes higher for the sector. Lastly, alternative tourism will be supported by 
the mass. So the above approach showcases the tourism industry through 
a predictable journey from pandemic or postpandemic to a nonpandemic 
situation and will act as a remedy to revitalize tourism industry as per the 
need of the present change.

7.7 NEW MODEL OF TOURISM PRODUCT FORMULATION

In the context of production, a by-product is the “output from a joint 
production process that is minor in quantity and/or net realizable value 
(NRV) when compared with the main products.” Because they are deemed 
to have no influence on reported financial results, by-products do not 
receive allocations of joint costs. By-products also, by convention, are 
not inventoried, but the NRV from by-products is typically recognized 
as “other income,” or as a reduction of joint production processing costs 
when the by-product is produced.

Therefore a tourism by-product is an associated or nonassociated form 
of attraction features considered or would be considered with an established 
tour itinerary or to be introduced to manage tourist traffic for sustainable 
and safe tourism or to offer completely new tour product distinctively for 
other groups (adapted from International Energy Agency, 2020).
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Tourism by-products, in the context of life-cycle assessment or limited 
accessibility owing to the COVID-19 pandemic, are of four different types 
for new product development. These are main products (associated with 
established itineraries), coproducts (which involve similar revenues to the 
main product but not associated with established itineraries), by-products 
(which result in smaller revenues but can be associated subject to 
availability or scarcity of time), and old or obsolete products (where 
people do not visit now and provide little or no revenue) (Figure 7.3).

FIGURE 7.3 New product development in view of COVID 19 outbreak.

7.8 DATA ANALYSIS AND DISCUSSION

Formulation of package tour is no longer conventional. A huge business 
transformation is going on with the advance information and commu-
nication technology and changing socioeconomic and cultural issues. 
Green values and approaches were increasingly influencing tour package 
formulation and its marketing. With the advent of COVID-19 pandemic 
this trend registered a momentum. This chapter is an attempt to address 
package tour formulation amid this COVID-19 pandemic when most of the 
countries are coming to the previous track of economy with certain risks 
and behavioral changes. Table 7.1 is verifying the components important 
for the package tour formulation during the COVID-19 outbreak with a 
scale reliability coefficient of 0.9151.

The travel by railways in the study area is found to be decreasing 
while tourism by waterways, as an off the beaten track will be increasing. 
Overall, the quality of the tour packages will no longer remain the same and 
will deteriorate rather. It is also found that the use of private cars or cabs 
will increase due to the outbreak as a result the overall accessibility will 
decrease. This reduced accessibility is expected to trigger the boosting of 
local tourism and excursion destinations that may not assure profitability. 
More specifically, excursion destinations may not supplement domestic 
tourism destinations or beyond. In another opinion, survey tourists are 
asked the questions as to how to offer excursion destinations. Table 7.2 

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



Revisiting Alternative Tourism and Excursion Destination 107

TA
BL

E 
7.

1 
To

ur
is

m
 T

yp
ol

og
y 

w
ith

 th
e 

C
on

ce
pt

 o
f 

N
ew

 P
ro

du
ct

 D
ev

el
op

m
en

t M
od

el
.

To
ur

is
m

 t
yp

ol
og

y
E

xa
m

pl
e 

of
 t

ou
ri

sm
 s

it
es

 in
 v

ie
w

 o
f 

C
O

V
ID

 1
9

A
lt

er
na

ti
ve

 t
ou

ri
sm

 
ty

po
lo

gy
A

s 
a 

m
ai

n 
pr

od
uc

t
A

s 
a 

co
-p

ro
du

ct
A

s 
a 

by
-p

ro
du

ct
A

s 
an

 o
ld

/o
bs

ol
et

e 
pr

od
uc

t

E
co

-t
ou

ri
sm

K
um

ar
ak

om
 b

ir
d 

sa
nc

tu
ar

y 
to

 
st

ay
 a

w
ay

 in
 p

ea
ce

E
co

-v
ill

ag
e 

lif
e 

ex
pe

ri
en

ce
 

at
 K

um
ar

ko
m

K
um

ar
ak

om
 n

et
 f

is
hi

ng
 

ex
pe

ri
en

ce
K

um
ar

ak
om

 b
ac

kw
at

er
s

G
re

en
 t

ou
ri

sm
U

pp
al

’s
 O

rc
hi

d 
E

co
te

ls
 f

or
  

th
e 

to
ur

is
ts

 in
 N

ew
 D

el
hi

 
w

ith
 a

ll 
pr

op
er

 p
re

ca
ut

io
n 

of
 

C
O

V
ID

 1
9

L
us

h 
ac

re
s 

of
 g

re
en

er
y 

in
si

de
 th

e 
ho

te
l p

re
m

is
es

 o
f 

U
pp

al
’s

 O
rc

hi
d

In
do

or
 p

oo
l e

xp
er

ie
nc

e 
an

d 
G

as
tr

on
om

ic
 r

es
ta

ur
an

t 
of

 B
on

ito
s,

 a
n 

in
 h

ou
se

 
re

st
au

ra
nt

 in
 th

e 
ho

te
l

U
se

 o
f 

e-
ri

ck
sh

aw
 

an
d 

C
N

G
 v

eh
ic

le
s 

fo
r 

to
ur

is
ts

 to
 c

ov
er

 s
ev

er
al

 
ho

ts
po

ts
 o

f 
N

ew
 D

el
hi

R
es

po
ns

ib
le

 
to

ur
is

m
Sp

iti
 V

al
le

y 
tr

ek
/h

ik
e 

w
ith

 a
ll 

sa
fe

ty
 m

ea
su

re
s(

to
ur

is
ts

 u
se

 
fa

ce
 m

as
k,

 s
hi

el
d 

an
d 

gl
ov

es
)

To
ur

is
ts

 c
ou

ld
 le

ar
n 

fr
om

 
C

om
m

un
iti

es
 in

 T
ab

o 
vi

lla
ge

 li
vi

ng
 in

 is
ol

at
io

n 
(w

ho
 w

er
e 

on
ce

 th
e 

vi
ct

im
)

Ta
bo

 C
av

es
 e

xp
er

ie
nc

e
Sp

iti
 e

co
sp

he
re

Y
og

a 
to

ur
is

m
In

te
rn

at
io

na
l Y

og
a 

Fe
st

iv
al

 
20

21
 w

ith
 s

af
et

y 
pr

ec
au

tio
ns

 
m

ad
e 

m
an

da
to

ry
 a

nd
 s

oc
ia

l 
di

st
an

ci
ng

 n
or

m
s

Sp
ec

ia
l l

ec
tu

re
s 

fr
om

 
re

ve
re

d 
sa

in
ts

 a
nd

 
yo

ga
ch

ar
ya

s

Fo
lk

 a
rt

is
ts

 a
nd

 s
in

ge
rs

 in
 

th
e 

fe
st

iv
al

s
R

is
hi

ke
sh

 y
og

a 
ce

nt
re

s

R
ur

al
 t

ou
ri

sm
H

an
di

cr
af

t v
ill

ag
e 

of
 B

ik
na

 
(B

an
ku

ra
)

B
ik

na
 f

es
tiv

al
D

ur
ga

 p
uj

a 
at

 B
is

hn
up

ur
, 

B
an

ku
ra

H
is

to
ri

ca
l s

ite
s 

at
 

B
is

hn
up

ur
, W

es
t B

en
ga

l

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



108 Domestic Tourism and Hospitality Management

exhibits such issues addressing strengths and weaknesses with the scale 
reliability coefficient of 0.8960 (Table 7.3).

TABLE 7.2 Components Significant for Package Tour Formulation amid COVID-19 
Pandemic.

Eigenvalue Significant

1 Quality of tour packages/products will degrade 5.98883 Yes

2 Direct and independent selling of tour products 1.12245 No

3 Travel by railways will decrease .913768 Yes

4 Water tourism will increase .729386 Yes

5 Use of private roadway transportation for tourism will 
increase

.517186 Yes

6 The choice of nearby tourist destinations will increase .424666 No

7 The choice of excursion destination will increase .382082 No

8 The cost of airline seat due to social distancing will 
increase exponentially 

.294455 No

9 The cost of hotel room due to social distancing will 
increase 

.267812 No

10 The cost of food due to high-quality safety measures 
will

.183759 No

11 The cost of sightseeing due to high-quality safety 
measures will increase

.175608 No

Source: Primary data collection, 2020–2021.

Tourists in the study area do believe that excursion destinations cannot 
supplement quality attraction features in most of the cases and entrepre-
neurs may not accrue adequate revenues from such offerings.

7.9 CONCLUSION

In view of the pandemic situation, the outlook for this new tourism industry 
is expected to take shape in a much secure way so as to benefit the industry, 
society, and the tourists for long-term period and also safeguarding from 
future outbreaks. With the help of above analysis, revisited or common 
destination seeks more attention to safety followed by tailored itineraries 
that will help destination to rejuvenate in themselves. It is obvious that not 
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only the tourism industry requires to modify their packages considering 
the new-normal conditions and destination-specific issues and challenges. 
A critical understanding for the development and promotion of alternative 
tourism and related packages are proposed along with the assessment for 
excursion destinations.

TABLE 7.3 Constraints for Excursion Destinations Nearby.

Eigenvalue Significant

Local community will oppose the arrivals of outsiders in the 
name of tourism

4.31778 No

Excursion destinations cannot supplement quality attraction 
features in most of the cases

.807147 Yes

Excursion destinations are not profitable ventures and with 
low duration of stay

.593138 Yes

Nearby excursion destinations to be incorporated with your 
tour packages

.421732 No

We should wait until and unless health regulations are being 
introduced by the appropriate authority for visiting and 
staying in nonresidence

.343176 No

Established health and safety measures for traveling and 
staying in nonresidence are possible in organized sectors 
of tourism and hospitality but the same is difficult in 
un-institutionalized sectors promoting alternative tourism, 
firm tourism, community-based tourism, rural tourism, etc.

.274466 No

The trend for tailor-made tour packages will be strengthened 
owing to this COVID 19 pandemic tailor

.242558 No

Source: Primary data collection, 2020–2021.

KEYWORDS

 • COVID-19
 • excursion market
 • tourism by-product
 • product formulation
 • PCA
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CHAPTER 8

ABSTRACT

COVID-19 has changed the landscape of the tourism, hospitality, and 
events industry worldwide. This study determines if the employability 
skills needed in the tourism, hospitality, and events industry in Australia 
and Singapore have changed since the pre-COVID era. The implications 
of this research can impact tertiary education institutions which need to 
address necessary changes to employability skills in the curriculum.

The Australian Higher Education Standards Framework created by 
TEQSA require employability skills as part of the learning outcomes for 
all degree courses. The Department of Education, Science, and Training 
developed the Employability Skills for the Future Report. This report 
identified eight employability skills, and 13 personal attributes, which were 
deemed necessary by employers. Studies prior to the COVID-19 pandemic 
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identified communication, leadership, and teamwork as the top three skills 
areas needed for the tourism, hospitality, and events industry. This study 
utilized the Employability Skills Framework to conduct a critical assess-
ment of employability skills needed during COVID-19.

Job advertisements were searched to identify a range of positions for 
investigation–from frontline to back-of-house and from junior supervisory 
to executive levels. Fifteen positions were chosen, and for each position, 
20 job descriptions as detailed in job advertisements were collected 
from Australia and 20 respective job descriptions from Singapore. This 
resulted in 40 job descriptions for each position for a total of 600 job 
description for analysis. The researchers used a qualitative approach and 
NVivo software to analyze the employability skills for each of the job 
titles in Australia and Singapore respectively, to determine similarities 
and differences of skills needed between each country. Overall, the results 
indicate that communication, teamwork, and problem-solving skills were 
the most desired skills by the industry. These findings provide information 
for the development of curriculum to meet the respective needs of each 
country as the industry moves through this pandemic era.

8.1 INTRODUCTION

The COVID-19 pandemic has disrupted many lives and industries since 
January 2020. As of Dec 4, 2020, 65 million people worldwide have been 
infected and 1.5 million people died as a result of COVID-19 (Reuters, 
2020) One of the most impacted industries is the tourism and hospitality 
sector where international flights, cruise liners, road travels, and border 
crossings came to a complete stop. Travel is now restricted, controlled, 
and monitored. Over 100 million jobs were lost in the industry as of 
August 2020 with the Asia Pacific region losing the most at 63.4 million 
jobs (Lock, 2020).

Two modern economies in the Asia Pacific region that were hardest 
hit by the COVID-19 pandemic are Australia and Singapore. Australia’s 
tourism and hospitality industry was poised to earn $115 billion in 2020 in 
overnight expenditure, a stark increase over the last decade from $70 billion 
in 2009 (Tourism Australia, 2020). The number of job losses in Australia 
amounted to over 272,816 jobs in the sector as of April 2020 (Hinton, 
2020). Singapore’s tourism and hospitality industry in 2019 employed 
65,000 people (Anon, 2020; Tay, 2020). Several larger employers, such as 

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



A New World During COVID-19 113

the Resorts World Sentosa and Marina Bay Sands have already shed over 
2000 employees (Toh, 2020). The Singapore government’s spending of 
SGD $100 billion may be helpful to retain another 7000 vulnerable jobs 
(Chew, 2020). The World Travel and Tourism Council (WTTC) predicts a 
devastating 174 million jobs lost in the sector by the end of 2020 (Hospi-
talityBiz, 2020).

A series of Australian reports and government documents account 
for continuous review of the tourism labor market. In 2009, The Jackson 
Report (Commonwealth Australia, 2009) advocated that the govern-
ment use the Tourism and Hospitality Workforce Development Strategy 
2014–19 (Service, 2013) to recognize qualifications for workers to acquire 
transferable skills beyond the tourism and hospitality industry. Australia’s 
long-term strategy also identifies the need to be inclusive of indigenous 
communities who possess unique skills and knowledge deployable in the 
rural and regional parts of the country (Government, 2009).

According to Australia’s Higher Education Standards Framework 2015 
(Australian Government, 2015), the learning outcomes for courses (degrees) 
must include generic skills which are deemed necessary for employment. 
The generic skills that are important to employment in the tourism, hospi-
tality, and events industry have been identified in numerous studies in the 
literature. Some studies have examined the most common skills that were 
identified by employers prior to the pandemic as being communication, 
leadership, and teamwork skills (Oliver, 2011; Jorre & Oliver, 2018).

The Australian Tourism 2020 Plan aims to focus on the supply side 
of the industry identifying the need for 36,000 skilled professionals. The 
emphasis has been on digital skills with the aim of creating resilience in 
the industry (Tourism Australia, 2020). This report was written prior to 
the COVID-19 pandemic. However, preparations for a post-pandemic era 
mean the tourism and hospitality industry has to adapt to new spaces and 
hygiene practices aligned with health and industry service requirements 
(Kaushal & Srivastava, 2021).

The Singapore government through the Singapore Tourism Board has 
been emphasizing the adoption of technology (Singapore Tourism Board, 
2020). The Singapore Tourism Board is shepherding the various national 
agencies and trade unions to ensure that the human resource streaming 
into the industry is one that is future-ready. Through the Singapore 
government’s SG United Traineeships Program, there is a pathway for 
new graduates of about 12,000 young adults and another 4000 mid-career 
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workers to be attached to various businesses for paid training to help 
them prepare for the turnaround and evolving job landscape in the tourism 
sector and post-COVID-19 pandemic crisis (Singapore Government, 
2020; KPMG, 2020).

With tighter protocols, fear of a return wave of the virus and the 
gingerly move toward bilateral travel bubble arrangements mean work 
and guests contact spaces may have to be adaptable to health and safety 
tight protocols. While the transition to post-COVID-19 and thereafter may 
require “touchless tourism” and greater emphasis on domestic tourism 
and staycations, it is imperative that the industry review deeper aspects of 
employability skills and new skills for the post-COVID-19 world. These 
can be divided into industry sector (IS) and national segment (NS):

• (IS) Restaurants offering “picnic baskets” for guests to eat some 
other comfortable and safe distance location out of the restaurant 
establishment… [delivery services].

• (IS) (NS) “Touchless travel” systems, services, Stay Home Notices, 
and Vaccine Requirements.

• (IS) Mass to private transport.
• (NS) Travel bubbles, bilateral, and trilateral arrangements.

These examples are some of the trends reflecting pivots in tourism 
and hospitality services due to COVID-19. But more importantly, as 
solutions are found to mitigate the disease and as the post-COVID-19 
gradually relaxes travel restrictions, tertiary institutions and industry have 
to be ready for the next generation of job applicants and career seekers in 
hospitality and tourism. Many of which are expected to change in design, 
function, knowledge, and specialization. For example, robots have already 
been deployed increasingly in this period where there are potentially high 
human touch points and there exists a prediction that at least a quarter of 
the 800 million jobs will be taken over by robots while leaving the higher 
skills work to humans (Zeng et al., 2020). To prepare for post-COVID-19, 
the (UNWTO, 2020) emphasizes the need to:

1. Develop skills to design new products and marketing intelligence 
and promotions.

2. Acquire multiple languages.
3. Enable people to possess digital skills.
4. Nurture entrepreneurial innovations, as added by Higgins-Desbio-

lles (2020) to the list.
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A New World During COVID-19 115

The vulnerability of the tourism and hospitality industry means that 
the circumstances and new forms of work environment require readjust-
ments in skills sets, operations, and even marketing. This study examines 
employability skills during the COVID-19 pandemic by surveying the 
types of jobs available during the pandemic crisis. The literature review is 
addressed in the next section appraising various scholarly work related to 
the crisis and its impact on skill sets of workers in the tourism and hospitality 
sector. Thereafter, this chapter categorizes the various elements of the job 
advertisements that were captured, the method of analysis employed, and 
the rationale for adopting a deductive research approach. In the analysis 
section, we examine three broad areas, such as the employability skills 
that the industry is desiring, the types of jobs available and more specifi-
cally an understanding of what is needed to resource the industry as the 
pandemic crisis continues, and into the post-COVID-19 recovery phase. 
The conclusion reiterates the findings relating to the changing nature of 
jobs, contributions to the tourism discipline, and an overview of future 
directions for the tertiary education sector’s role in resourcing the tourism 
and hospitality industry.

8.2 LITERATURE REVIEW

The aim of the literature review is to identify how literature that has defined 
employability skills and identify the known employability skills frame-
works and choose relevant framework to guide the primary data collection 
for this study. Finally, this section seeks to synthesize the employability 
skills that employers in hospitality and tourism are seeking in order to 
inform hospitality and tourism educators in relevant curriculum design 
and development.

8.3 EMPLOYABILITY SKILLS DEFINITION

Due to the competitive nature of employment and the ever-changing 
business environment, employability skills have gained momentum and 
importance to employers around the world. It is no longer enough for 
graduates to have specific job skills. Employers are demanding additional 
sets of skills that are referred to as employability skills in order to meet 
the criteria of perspective employers. In many studies, employers have 
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116 Domestic Tourism and Hospitality Management

identified that graduates are not meeting the necessary employability 
skills, such as communication skills, teamwork, and decision-making 
skills (OECD, 2019; Jagannathan & Geronimo, 2013)(Jagannathan & 
Geronimo, 2013; Aring, 2015). The importance of employability skill 
is now being identified by higher education and professional industry 
bodies. Many reports are now indicating employability skills to be indis-
pensable in entering the workforce (OECD, 2016). For higher education 
institutions, it is essential to identify the required employability skills by 
professional bodies and by industry for curriculum development and in 
order to provide relevant skills and ensure that graduates are prepared for 
the ever-changing business world.

What are employability skills and how can they be defined? Employ-
ability skills have been used interchangeably with generic skills, transfer-
able skills, soft skills, nontechnical skills, core skills, essential skills, and 
even 21st century skills (NCVER, 2003). There are numerous definitions 
of employability skills from multiple studies around the world including 
the United States (Overtoom, 2000), United Kingdom (Yorke, 2006) and 
Australia (Department of Education, Science and Training, 2002) For 
the purpose of this study, we have used the DEST (2002) definition of 
employability skills which defines them as those “skills required not only 
to gain employment, but also to progress within an enterprise so as to 
achieve one’s potential and contribute successfully to enterprise strategic 
directions” (Department of Education, Science and Training, 2002, p. 1).

8.4 EMPLOYABILITY SKILLS FRAMEWORK

There are numerous employability skills frameworks that have been devel-
oped by many different countries, and they all have similar employability 
skills and personal attributes. In Australia, the Business Deans Council of 
Australia (BDCA) and the Australian Chamber of Commerce and Industry 
(ACCI) conducted a comprehensive study of the skills that were needed 
by workers to achieve success in their careers. They created the Employ-
ability Skills for the Future Report which outlined eight skills and personal 
attributes that workers needed to succeed. These included communication, 
teamwork, problem-solving, initiative and enterprise skills, planning and 
organization skills, self-management, learning skills, and technology skills 
(Department of Education, Science and Training, 2002).

A
pp

le
 A

ca
de

m
ic

 P
re

ss

A
ut

ho
r 

C
op

y

Non Commercial Use



A New World During COVID-19 117

In the United Kingdom, the Higher Education Academy (HEA) 
conducted a study of employability skills of the country. They created a 
series of documents referred to as the Learning and Employability Series 
which defined employability skills and personal attributes that were 
essential for individuals to achieve success in their respective occupa-
tions. These employability skills included personal qualities, core skills, 
and process skills (Yorke & Knight, Embedding Employability into the 
Curriculum, 2006).

In Bangkok, in 2012 and 2015, the UNESCO conducted studies on 
graduate employability in universities in ASEAN to develop their employ-
ability framework. It included attributes and competencies that employers 
were looking for in their employees. Some of the similar skills that they 
identified included communication skills, analytical, problem-solving, and 
team spirit (UNESCO, 2012).

For the purpose of this study, the researchers used BCA/ACCI 2002 
Employability Skills Framework to guide this project since the primary 
data were collected in Australia and Singapore. The Department of Educa-
tion, Science and Training (DEST) and the Australian National Training 
Authority (ANTA) funded Employability Skills Framework project to 
provide a comprehensive report of the Australian industry requirements 
for “employability skills.” This project was managed by the ACCI and the 
Business Council of Australia (BCA) and analyzed employability skills 
needed by the industry in Australia in 2001.

The methodology that was used by the ACCI and the BCA included 
four main steps. The first step was a comprehensive literature review that 
informed the industry focus groups, interviews, and case studies. They 
conducted focus groups and individual interviews with a sample size of 
40 small and medium-sized businesses and an additional 13 case studies 
in large businesses in Australia. They interviewed the senior managers 
to determine the necessary employability skills needed in each business, 
and how educational providers can provide more effective development 
of these skills. The businesses ranged from 2 to over 1000 employees. 
The fourth and final step was the development and validation of the draft 
Employability Skills Framework. They asked an additional 150 businesses 
and employers to provide an assessment of the draft framework which 
provided feedback and acceptance of the Employability Skills Framework. 
The outcome of the Employability Skills Framework was identified as a 
valuable tool to contribute to the curriculum development and evaluation 
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of student performance in Australian education and training systems. 
DEST recommended the implementation of this framework in the schools, 
vocational training, and higher education (Department of Education, 
Science and Training, 2002).

The DEST (2002) Employability Skills Framework identified 13 
personal attributes and 8 employability skills that contribute to overall 
employability. The eight key skills identified in the Employability Skills 
Framework included:

1. Communication skills that contribute to productive and harmo-
nious relations between employees and customers.

2. Teamwork skills that contribute to productive working relation-
ships and outcomes.

3. Problem-solving skills that contribute to productive outcomes
4. Initiative and enterprise skills that contribute to innovative 

outcomes.
5. Planning and organizing skills that contribute to long-term and 

short-term strategic planning.
6. Self-management skills that contribute to employee satisfaction 

and growth
7. Learning skills that contribute to ongoing improvement and 

expansion in employee and company operations and outcome.
8. Technology skills that contribute to effective execution of tasks 

(DEST, 2002, p. 7).

Refer to the Employability Skills Framework from DEST in 
Appendix A for the detailed list of personal attributes, and the eight key 
skills with the elements that employers have identified as important for 
each skill.

The results of the employability skills framework by DEST (2002) 
were developed pre-COVID. Therefore, the researchers used the DEST 
2002 Employability Skills Framework as a baseline for coding the eight 
key skills identified and personal attributes, to determine if these skills 
were still deemed necessary by the hospitality industry in 2020, that is, 
during COVID. Six-hundred job advertisements were collected in the 
Tourism and Hospitality Industry, in Australia and Singapore, between 
March and November 2020, during the COVID pandemic. The researchers 
used NVivo to code for the employability skills and personal attributes 
identified by DEST (2002).
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A New World During COVID-19 119

8.5 SIMILAR STUDIES USING A CONTENT ANALYSIS OF JOB 
DESCRIPTIONS

Suarta et al. (2018) conducted a study about employability skills for entry 
level workers. The aim of the study was to identify what employers were 
looking for in job advertisements in Indonesia and to develop an employ-
ability skills framework. They used a content analysis of job descriptions 
from major newspapers that were circulated nation-wide in Indonesia 
from February to July of 2017. They analyzed 57 job advertisements and 
identified 272 key terms for employability skills. This included 191 terms 
for generic skills and 81 terms that were identified for personal attributes. 
The top five employability skills that were identified were communication 
skills, self-management skills, teamwork skills, problem-solving skills, 
and innovative skills and creativity.

Messum et al. (2016) conducted a qualitative integrative review of 
studies that used a content analysis of employability skills from job adver-
tisements. They found that the most frequently identified employability 
skill was communication followed by teamwork skills. A similar study 
was conducted by Olawale (2015) in the construction industry and found 
nearly identical employability skills. The most desired employability 
skills in the job advertisements were teamwork, communication (oral 
and written), problem-solving, flexibility, initiative and time management 
skills (self-management skills). Dunbar et al. (2016) conducted research 
on the technical and soft skills by employers for accounting positions. 
They found that communication skills were the most frequently required 
employable skill identified in the job advertisements. Warwick and Howard 
(2015) found similar results when analyzing employability skills required 
by accounting graduates. The highest-ranking skills required by employers 
were communication skills, analytical skills, problem-solving, interper-
sonal, teamwork, self-management, and critical analysis. McMurray et al. 
(2016) conducted a similar study in Scotland and found similar results 
from employers, communications skills, teamwork skills, initiative, inter-
personal skills, and adaptability. Across industries and across countries, 
the results are similar that employers are more interested in employability 
skills than they are in industry-related skills. The top three skills identi-
fied in each of the studies included communication skills, teamwork, and 
problem-solving.
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120 Domestic Tourism and Hospitality Management

8.6 METHODOLOGY

This study sought to identify the employability skills that emerge from 
the job descriptions drawn from job advertisements for the hospitality, 
tourism, and events industry in Australia and Singapore. These skills were 
compared across the two countries. In order to determine the impact of 
COVID-19 on these jobs, the job descriptions were collected from March 
2020, at the onset of the pandemic until the end of November 2020, with 
all collected once the pandemic had been declared. Hence, it was justified 
that the job descriptions present a good insight into how the emerging 
situation with COVID-19 was impacting on the employability skills of 
hospitality and tourism workers, especially given that the skills identified 
in the DEST Employability Skills Framework (2002) were used to drive 
the deductive data analysis.

To begin with, job advertisments were searched to identify a range of 
positions for investigation – from frontline to back-of-house and from 
junior supervisory to executive levels. Fifteen positions were chosen 
(Table 8.1), and for each position, 20 job descriptions as detailed in the 
job advertisements were collected from Australia, and 20 respective job 
descriptions from Singapore, resulting in 40 job descriptions for each 
position for a total of 600 job description being analyzed. The selection 
criteria of the job search were within the parameter of the tourism and 
hospitality industry specifically the hotels, restaurants, attractions, and 
transport. Initially, job advertisements from the following websites were 
used to sort out the various identified job functions: The initial data were 
collected from March 6, 2020 to May 21, 2020, with attention to jobs 
advertised in the last 30 days from Singapore and Australian data collec-
tion sites:

1. Singapore data collection site: https://www.jobstreet.com.sg
2. Australia data collection site: https://www.seek.com.au/

Due to the COVID-19 Pandemic, the number of positions on the search 
engines declined drastically during the May to June timeframe. Therefore, 
the researchers had to expand their search to include additional job search 
engines to gain specific job descriptions in hospitality. The additional 
websites used for Singapore are:

https://www.asiahospitalitycareers.com/sg/en/#/;
http://www.mycareersfuture.com
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A New World During COVID-19 121

For Australia, the additional website is: https://au.jora.com/j?l=Austr
alia&q=Hospitality+Travel+Tourism&surl=true&since=lv&r=100&s
p=facet_distance

The researchers reached their sample size of 600 job descriptions and 
the data collection ceased on November 30, 2020.

TABLE 8.1 Position Titles Searched.

General Manager Sales and Marketing 
Manager

Public Relations

Assistant General Manager Front Office Manager Customer Service Manager

Duty Manager Food and Beverage Manager Chefs

Recruitment Consultant / 
HR Manager

Housekeeping Manager Concierge

Revenue/Financial Manager Events Coordinator Hotel Manager

The researchers used a qualitative approach and NVivo software to 
analyze the employability skills for each of the job descriptions in order 
to determine the similarities and differences between employability skills 
between Australia and Singapore.

As per the DEST Employability Skills Framework, the researchers 
utilized the “personal attributes” category and the eight “skills”’ categories 
and associated elements for each category, for the collation and analysis 
of data from the job description. The elements assisted in capturing 
the dimensionalities of the categories and use of the “stemmed” and 
“synonyms” functions in NVivo further assisted in capturing the nuances 
in some of the terms. Further details of the elements can be found in the 
DEST document and Table 8.2 presents a summary of the categories and 
elements for personal attributes, as used in this study.

Once the data were collated into the elements in NVivo, data were 
analyzed to determine the importance of the employability skills across 
both Australia and Singapore. These and other results are presented in the 
next section.

8.7 RESULTS

In exploring the job descriptions from job advertisements in order to 
ascertain the employability skills for the Hospitality and Tourism Industry, 
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122 Domestic Tourism and Hospitality Management

TABLE 8.2 Categories and Subcategories as Adapted from DTES Framework (2002).

Broad categories from 
DEST (2002)

Elements/subcategories codes  
(adapted from DEST, 2002) 

Code 
number

Personal attributes PA-ability to work under pressure 1

PA-adaptability 2

PA-commitment 3

PA-common sense 4

PA-honesty 5

PA-enthusiasm 6

PA-integrity 7

PA-loyalty 8

PA-motivation 9

PA-personal presentation 10

PA-persuading-carry out 11

PA-reliability 12

PA-self 13

PA-sense of humor 14

PA-work-life balance 15

Communication COMM-carry out 16

COMM-customers 17

COMM-empathy 18

COMM-language other than English 19

COMM-listening 20

COMM-maintain 21

COMM – negotiating 22

COMM-networking 23

COMM-numeracy 24

COMM-reading 25

COMM-sharing 26

COMM-speaking 27

COMM-understanding 28

COMM-writing 29

COMM-communication 30

Teamwork TEAM-teamwork 31

TEAM-teams 32

Problem-solving PS-problem-solving 33

PS-budgeting 34

PS-data 35
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A New World During COVID-19 123

Broad categories from 
DEST (2002)

Elements/subcategories codes  
(adapted from DEST, 2002) 

Code 
number

PS-innovative 36

PS-practical 37

PS-project issues 38

PS-strategic/strategies 39

Initiative and enterprising IE-initiative 40

IE-enterprising 41

IE-creative 42

IE-vision 43

Planning and organizing PO-planning 44

PO-organizing 45

PO-resourceful 46

PO-coordinating 47

PO-decision-making 48

PO-continuous-improvement 49

PO-risk-management 50

PO-business-systems 51

Learning and

personal development 

LPD-learning 52

LPD-learn 53

LPD-professional development 54

Self-management SM-personal vision 55

SM-personal performance 56

SM-knowledge 57

SM-articulating 58

SM-responsibility 59

Technology skills TECH-technology 60

TECH-computer 61

TECH-WHS 62

TABLE 8.2 (Continued)

the results showed that among the nine Broad Categories from DEST 
(2002), the top skill for both Australia and Singapore was communication 
at 28.90% and 27.86%, respectively (Table 8.3). The next top three skills 
were variable between the two countries, while the remaining five categories 
were in the same order for each country. Of the second skills considered 
to be the most important in the job descriptions were teamwork (21.73%) 
for Australia and self-management (17.45%) for Singapore. Following 
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124 Domestic Tourism and Hospitality Management

these skills, for Australia subsequent important skills in descending order 
were: self-management (11.88%) and problem-solving (11.42%) while 
for Singapore, these were problem-solving (15.34%) and teamwork 
(11.77%). The category of personal attributes was equally important in 
5th position for both Australia (9.63%) and Singapore (9.99%). The other 
skills in order of descending importance were: planning and organizing, 
technology skills, initiative and enterprising, and learning and personal 
development.

TABLE 8.3 Numbers and Percentages of Occurrence of the Attributes and Skills in the Data.

Broad categories from 
DTES 2020 

Australia Broad categories from 
DTES 2020 

Singapore

# % # %

Communication 1233 28.90 Communication 672 27.86

Teamwork 927 21.73 Self-management 421 17.45

Self-management 507 11.88 Problem-solving 370 15.34

Problem-solving 487 11.42 Teamwork 284 11.77

Personal attributes 411 9.63 Personal attributes 241 9.99

Planning and organizing 300 7.03 Planning and organizing 204 8.46

Technology skills 187 4.38 Technology skills 137 5.68

Initiative and 
enterprising 

126 2.95 Initiative and 
enterprising 

57 2.36

Learning and personal 
development 

88 2.06 Learning and personal 
development 

26 1.08

The DEST Employability Framework (2002) separates a set of 
personal attributes from the skills that “are commonly understood 
to refer to an ability to perform a specific task” (p. 3). The DEST 
Employability Framework (2002) defines these attributes as “qualities,” 
“characteristics” and “capabilities” that an individual is required to have 
to meet the specific requirements of the job in the workplace. Hence, it 
was considered worthwhile to explore these personal attributes in more 
detail. Table 8.4 presents the elements of the category personal attributes 
in descending order for Australia and Singapore. As these elements are 
drawn from the NVivo analysis, the nuances of the elements are captured 
in the table.
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TABLE 8.4 Elements of Personal Attributes for Each Country.

Australia Singapore

# % # %

Motivation 129 35.54 Commitment 51 20.90

Self 58 15.98 Motivation 51 20.90

Commitment 53 14.60 Adaptability 43 17.62

Ability to work under pressure 35 9.64 Integrity 33 13.52

Integrity 20 5.51 Ability to work under pressure 19 7.79

Personal presentation 15 4.13 Self 17 6.97

Enthusiasm 12 3.31 Loyalty 12 4.92

Work-life balance 11 3.03 Enthusiasm 7 2.87

Reliability 9 2.48 Honesty 5 2.05

Honesty 7 1.93 Reliability 3 1.23

Adaptability 6 1.65 Work-life balance 2 0.82

Loyalty 5 1.38 Personal presentation 1 0.41

Sense of humor 2 0.55 Common sense 0 0.00

Common sense 1 0.28 Sense of humor 0 0.00

363 100 244 100

Looking further into the similarities and differences in employability 
skills between Singapore and Australia, cluster analyses were run sepa-
rately in NVivo for Australia and Singapore (Figures 8.1 and 8.2). The 
cluster analyses showed that for both Australia and Singapore, most of 
the skills were clustered together under the category “knowledge” but 
there was variability in the skills clustered under this category and the 
relationships that were identified. For example, for Australia (Figure 8.1), 
skills, such as planning, project, integrity and sense of humor showed 
a relationship to each other, with another cluster identifying relation-
ships between networking, innovative, practical and language other 
than English. Other skills that were related for Australia, were strategic 
and technology while empathy, reliability, sharing, and speaking were 
clustered together. For Australia, honesty showed a strong relationship 
with initiative, reading, writing, and continuous improvement, while 
articulating was also closely aligned with ability to work under pressure 
and risk, but equally, it was connected with ideas, options, coordinating, 
and resourceful.
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FIGURE 8.1 Cluster analysis of employability skills for Australia.

For Singapore (Figure 8.2), some of the communication skills showed 
a strong relationship with each other, for example, listening, reading, 
language other than English, and communication (generally). Other skills 
that clustered together were resourceful, risk, ideas, and sharing, while 
another cluster of closely related skills for Singapore were some of the 
personal attributes (ability to work under pressure and honesty) with plan-
ning and project. The elements of persuading (i.e., identified in NVivo as 
a synonym for “carry out”) and empthay were showing a relationship’ 
these two elements were in a close cluster to continuous improvement 
and coordinating. The Singaporean data showed that maintain (i.e., iden-
tified in NVivo as a synonym for “assertive”) and speaking were closely 
related and aligned with initiative and options. In another cluster, self was 
clustered with loyalty and close to enthusiasm and vision, while risk and 
resourceful were closely aligned with ideas and sharing.
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A New World During COVID-19 127

FIGURE 8.2 Cluster analysis of employability skills for Australia and Singapore.

While organizational charts do provide information of the relation-
ships between job positions in hotels and afford insights into options for 
cross-training for staff, it was thought worthwhile to consider the data in 
terms of the job categories and to see how they aligned with each other, 
with a view to exploring any differences or similarities between the two 
countries. The results showed that for both Australia and Singapore, the 
front office department brought together the positions of housekeeping 
manager, concierge, and front office manager. Similarly, for what can 
be considered to be the Food and Beverage Department, the positions 
of chef and food and beverage manager were brought together for both 
Australia and Singapore. With the latter, however, other positions that 
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were considered to be close were assistant manager, operations manager, 
customer service manager, senior sales manager, and hotel manager. For 
Singapore, these positions under both the front office department and the 
“food and beverage department” are subsumed by the Revenue Financial 
Manager position. This clustering of these positions suggests the emphasis 
and importance of these departments in generating income for the hotels, 
in Singapore. By contrast, the relationships for the positions in Australia 
indicate that the revenue financial manager is closely aligned with the 
general manager and that both are related to the sales managers’ positions 
and ultimately answerable to the recruitment/HR department.

FIGURE 8.3 Cluster analysis for job positions for both Australia and Singapore.
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8.8 DISCUSSION AND CONCLUSION

This study set out to determine if the employability skills needed in the 
Tourism, Hospitality, and Events Industry in Australia and Singapore have 
changed since the pre-COVID era. The DEST Employability Framework 
was used to identify skills that were deemed important. This framework 
had identified 9 main categories of employability skills, from which this 
research utilized 62 subcategories.

Overall, the results indicate 12 top employability skills that are consis-
tent across the two countries, although the order of importance for each 
of the skills is variable between Australia and Singapore. Skills relating 
to the “‘customer” were given top priority in both countries, followed by 
“communication” and “planning.”

The results from this study and the previous literature confirmed the 
importance of employability skills with all of them noted in the adver-
tisements for jobs within tourism, hospitality, and events in Australia. In 
Singapore, all of the skills were evident except for budgeting, negotiating, 
numeracy, common sense, personal presentation, and sense of humor. By 
contrast “language other than English” was in the top 10 for Singapore and 
not so for Australia, but “creative” was in the top 10 for Australia and not 
for Singapore.

Between 2015 and 2020, there have been six studies that conducted a 
content analysis on job advertisments to determine employability skills. 
When comparing the results of this study with the previous literature, it 
is evident that employability skills have not changed during COVID-19. 
Refer to Table 8.5 for a comparative analysis of the employability skills 
identified in previous literature compared with the findings from this 
study.

Table 8.5 depicts the results from this study compared with similar 
studies using the same methodology, analyzing the job descriptions from 
employers, the results are very similar even during COVID-19 in 2020. 
Employers are more interested in employability skills than they are in 
industry-related skills. The top 3 skills most frequently identified in 
each of the studies were communication skills, teamwork, and problem-
solving. The number 1 skill that was identified in all of the previous 
literature as well as the number one employable skill in this study was 
communication.
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TABLE 8.5 Comparative Analysis of the Top Employability Skills Compared with 
Previous Studies.

Comparative Analysis of the Top Employability Skills  
from This Study Compared to Previous Studies

Studies Top Employability Skills Identified

Findings from this study (2020) Communication, teamwork, self-
management, problem solving, and personal 
attributes

Suarta, Suwintana, Fajar, & Hariyanti 
(2018)

communication, self-management, 
teamwork, problem-solving and innovative 
and creativity

Mussum, et al. (2016) communication teamwork

Olawale (2015) teamwork, communication (oral and 
written), problem solving, flexibility, 
initiative and time management skills (self-
management skills)

Dunbar et al. (2016) communication

Warwick & Howard (2015) communication, analytical, problem 
solving, interpersonal, teamwork, self-
management and critical analysis

McMurray et al. (2016) communications skills, teamwork, initiative, 
interpersonal skills and adaptability

So, what does this mean for tertiary education and how can this 
data be used to create a curriculum that teaches the top employability 
skills that the employers are looking for? First, these skills need to be 
embedded in every subject. Creating ways to assess the development 
of these skills in university students is the next step. Based on the find-
ings and conclusions of this study, the researchers make the following 
recommendation for educational institutions to prepare our students for 
post-COVID-19 world. The primary recommendation is to design and 
develop assessments and activities that build on these three key areas 
communication, teamwork, and problem-solving skills. Further to this, 
it is recommended that new research adopting an inductive approach 
is conducted as the world emerges from the pandemic to capture any 
employability skills that may not have been captured in studies prior to 
this brave new world.
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CHAPTER 9

ABSTRACT

As an unprecedented crisis, the tangible impacts COVID-19 on tourism 
sector compels us to make a review on its recovery pathways. Circular 
economy with sustainable consumption and production pattern is globally 
advocated for, but in regional and local level, a research gap remains on 
addressing the vulnerabilities in terms of environment, economy, and 
society affecting people, places, and business. With the application of the 
concepts and methods of welfare geography, this chapter is an attempt 
to analyze the scope of modifying the destination management system in 
relation to recovery plan suggested by UNWTO on global tourism crisis 
with a goal to rebuild the destination economy as sustainable and resilient 
to combat the future challenges.

9.1 INTRODUCTION

The SARS-CoV-2 virus that causes a highly infectious and contagious 
disease called COVID-19 was first identified in the Hubei Province of 
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China in the year 2019 and its diffusion with enormous death causali-
ties compelled the World Health Organization (WHO) to declare it as a 
pandemic on the 12 March, 2020. Travel and tourism primarily in sea and 
air routes has been held responsible for the rapid spread of the pandemic 
(Chinazzi et al, 2020). As its immediate consequence, the opportunities 
to travel were reduced, even temporarily eliminated by measures, such 
as border closing, banning travel from pandemic hotspots to the other 
parts of the country, closure of public transport services, and requesting 
people to stay mandatorily at home imposing lockdown. A 98% fall in the 
international tourist number in May 2020 is recorded when compared with 
2019 estimating a loss of US$ 320 billion in international tourism busi-
ness which is more than three times the loss incurred during the Global 
Economic Crisis of 2009 (UNWTO, 2020). Jobs in the tourism sector is 
precarious by nature at the best of times (Robinson et al., 2019) and the 
employment opportunities in tourism have been hit hard with millions of 
jobs depleted. The microentrepreneurs operating the gig economy became 
unable to pay salaries. The problem is more acute in developing as well as 
underdeveloped countries because the gig tourism workers are not entitled 
to enjoy protective shields of social security or coverage of lost salaries, 
as found in some developed countries. The crisis began with the wage 
cut followed by zero salary or termination in the informal sector and the 
victims were largely exposed to the domain of relative poverty and faced 
livelihood crisis because the minimum amount of income needed to main-
tain the pre-COVID-19 standard of living was absent during lockdown.

The crisis of COVID-19 affected the economic, political, and socio-
cultural systems on the nature of distribution of labor force in formal and 
informal sectors. Only 21% of workers in India are absorbed in formal 
sector and tourism is one of the most labor-intensive sectors of the 
economy, where regular wage or salary is not available and thereby its 
workforce is vulnerable to any crisis because of the terms and conditions 
of employment in the informal sector. The data provided by the Center 
for Monitoring Indian Economy (CMIE) reveal that unemployment has 
surged its peak during the lockdown in India (Shekar and Mansoor, 2020). 
This has clear association with the closure of attractions and tourism facili-
ties in the country where maximum workers were employed. In global 
scale, one in ten jobs have been directly related to tourism because it is 
an umbrella industry incorporating the labor force engaged in obtaining 
tourists’ satisfaction in various sectors, such as construction, transport, 
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Greener Recovery from Pandemic Effects 137

food, and beverage industry, and so on. It has been further reported that the 
demands for specific agricultural commodities have been dropped during 
lockdown which have been utilized in the food and beverage industry.

COVID-19 has resulted in numerous sociocultural, economic, and 
psychological impacts on various tourism stakeholders, namely, guests, 
hosts, and destination managers or policy makers. For a responsible 
recovery from the crisis, intensive research is required on these impacts 
with the following objectives:

a. Restoring travelers’ confidence.
b. Addressing the economic vulnerabilities of tourism operators and 

the local community.
c. Encouraging innovations in destination management and alterna-

tive product development for survival.
d. Examining community resilience level in relation to preparedness 

to combat any crisis in future.

There is limited literature on the inter-relationship between pandemics 
and tourism prior to the COVID-19 outbreak (Hall et al., 2020). This chapter 
aims to focus on the mechanism for inclusive recovery, which is termed 
“greener” in the sense that it involves a requirement-based paradigm shift 
in search of sustainabilities in tourism sector. The COVID-19 that ruins 
the hosts and destination managers imparts a popular hypothesis that the 
pre-COVID-19 form of tourism management was not sustainable in real 
sense.

9.2 INCLUSIVE PARTICIPATORY APPROACH FOR RECOVERY 
AND RESTART

COVID-19 brought disaster in the tourism industry, the reaction of which 
could be analyzed in three phases, namely, response, recovery, and reset. 
Tourism is recognized as a vulnerable industry but unique in terms of its 
bouncing-back capabilities as experienced worldwide from the previous 
cases of earthquakes, tsunamis, terrorist attacks, disease outbreaks, such 
as Ebola, Zika, or SARS. However, COVID-19 is somewhat different in 
magnitude as an unprecedented crisis capable to permanently harm the 
interests of people, places, and business if recovery is delayed. An inclu-
sive participatory approach is advocated for the greener recovery which 
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138 Domestic Tourism and Hospitality Management

incorporates a multidimensional approach involving society, environment, 
and economy. The major spheres of remedial action include.

a. Public health
It is essential to inspire, motivate, and sensitize both the hosts and guests 
to adopt new normal norms in functioning with a changed mindset that are 
capable to combat with the fear of disease transformation. Technological 
innovation is seen as a panacea-contributing industry through the 
facilities of mobility tracing apps, humanoid robots delivering materials, 
disinfecting and sterilizing public places, measuring body temperature or 
providing safety and security (Sigala, 2020). Turkey model of safe tourism 
is considered as an example of innovation in post-COVID-19 restart 
platform for tourism industry. Slow tourism is another concept which 
in essence is reducing the momentum of tourist movement. COVID-19 
has given rise to a new term “quarantine tourism”, that is, quarantine the 
visitors in a humble environment, preferably in the lap of nature with all 
the medical facilities for the prescribed period. It helps in not only earning 
revenue but also provides a sense of security and satisfaction among the 
hosts and guests on the other. The goal is to combat panic on public health 
issues by ensuring surveillance and safety. Tourism industry has a scope 
to bounce back through post-COVID-19 recovery packages in the sphere 
of health tourism.

b. Social Inclusion
Improvement in societal adaptive capacity is the key to combat crisis 
because it reduces the vulnerability of the community. Social inclusion 
is the process through which tourism system could develop the ability to 
cope or recover from the effect of a pandemic. Increased frequencies of 
adverse events near or beyond the threshold limit of the coping range may 
lead to the collapse of a system, which is observed with the outbreak of 
COVID-19. Social inclusion can increase that threshold beyond which a 
system is unable to recover (Jones, 2001). Adaptive capacity and specifi-
cally the coping range of a system largely depends upon the nature of 
social inclusion. Weaknesses in social inclusion constrain the abilities of a 
nation to recover from the effects of a pandemic. Adaptive capacity is the 
determinant of the momentum of recovery which may be context-specific 
and varies with time depending upon the nature of social inclusion in 
community level. Due to differential interactions among the determinants 
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Greener Recovery from Pandemic Effects 139

of the social inclusion with respect to space and time, a new technology 
could be accepted or discarded by a country.

c. Biodiversity conservation
Global cooperation on biodiversity conservation is stressed for the long-
term recovery from crisis which leads to more importance on abiding of 
ecotourism norms in tourism business. The greener recovery relates with 
reimaging and reformation in the code of conducts for sustainable tourism 
with special reference to carrying capacity issues. There were numerous 
cases of extreme violation of carrying capacity in the prepandemic situa-
tion and the pandemic offers a transformative opportunity in this context. 
The adaption of health communication strategies and measures during 
restart is reducing the numerous environmental risks from which the 
tourism destinations were suffering before the outbreak of pandemic. The 
nature of behavioral change in the new normal phase is to be sustained even 
when the waves of pandemic have passed away. The scientific paradigm of 
biodiversity conservation becomes a domain of understanding for public 
interest generating their willingness to follow the conservation guidelines. 
This mechanism may be referred to as a crisis-enabled transformation for 
recovery. From previous researches, it is already established that most of 
the pandemics in the world are the outcomes of human interventions in 
ecosystem and biodiversity (Schmidt, 2016). Pandemic planning without a 
concern on biodiversity loss is meaningless. As overtourism is responsible 
for the biodiversity loss and in post-COVID-19 agenda of tourism, it is 
essential to monitor biodiversity of the destination environment utilizing the 
technological capabilities while providing the biosecurity to the consumers.

d. Climate Action
Climate change is highlighted as the cause of various pandemic outbreaks 
(Scott et al., 2019) and also for the increase of frequency of pandemics in 
different parts of the world (Ebi et al., 2017). How the resilience of the 
system responds to long-term disruptions associated with climate change 
(Biggs, 2011) has already become a popular topic of research with special 
reference to destination vulnerabilities. Global cooperation for addressing 
climate change and sustainability issues that has been advocated for the 
acceleration of decarbonation in various tourism operations in prepan-
demic situation is expected to get momentum in resolving of carrying 
capacity issues. By imposing the norms of social distancing, COVID-19 
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leads to renovate the social-ecological system (SES) network in tourism 
industry with a focus on the adaptive renewal cycle. It is admitted that in 
the neoliberal era, tourism facilitated and enacted serious inequalities and 
injustices on people and wrought significant ecological damage, including 
contributions to global climate change. The climate action agenda in the 
Recovery Plan of UNWTO is the design to address such damages and 
constitute a resilient SES characterized by a higher coping range threshold. 
The present collapse of the tourism industry during pandemic is due to the 
effect of COVID-19 beyond the existing coping range of the system. This 
is why climate action for ecological recovery is essential in improving the 
coping range under the disaster management protocol of preparedness in 
view of combating any future crisis. In expert reports, climate action is 
advocated for while designing the post-COVID-19 economic stimulation 
packages. Since the essence of sustainable development is to preserve the 
system for the consumption of future generation, climate action in the 
long term may contribute to a greener recovery by building better adaptive 
capacity along with reduction of possible vulnerabilities.

e. Circular economy
In midst of the COVID-19-generated paradoxes, global versus local debate 
has led to an emphasis on circular economy because it assures sustainable 
consumption and production pattern emphasizing on self-dependency. 
The greener recovery urges for a reconfiguration of tourism supply chain 
with the objective to achieve minimum leakage so that if supply chain is 
affected in future again due to measures, such as mobility bans, commu-
nity lockdown, and prohibition of crowding in production places or social 
distancing, the cumulative shock would be lesser and the maximum number 
of microentrepreneurs could survive because of their self- reliance. Micro-
entrepreneurship of such design has been found blooming in the industry 
particularly in the field of rural tourism and homestays. COVID-19 has 
boosted such ventures because of their inherent capacities arising from 
the more efficient allocation of resources in business. A journey toward 
circular economy is nothing but an integral part of the paradigm shift to a 
resilient SES framework to combat future disaster.

f. Government and finance
A new paradigm in COVID 19 disaster lies in transformation of a 
contagious biological virus affecting human health to an agent of 
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unprecedented financial crisis (Sigala, 2020) for which the role of 
government appears to be vital. It is the governmental policy that 
will be the focus during restart of travel and tourism which ultimately 
re-designs travelers’ itinerary and experiences. COVID-19 hits the trust 
on capabilities of sustainable tourism network (STN), a concept advo-
cated by the governments for generations to mitigate hazards in tourism 
industry and urges the search for its suitable alternatives. There exists a 
research gap because of surprisingly limited assessment of the economic 
effects of previous pandemic (Fan et al., 2018). The present pandemic 
has triggered an unprecedented financial crisis, which the governments 
worldwide have failed to combat through their STN-like paradigm. For 
tourism industry, particularly surviving from COVID-19 recession, 
implementation of new operational standards appears as the major chal-
lenges for which it is unavoidable to bear the financial costs and require-
ments. Enhancement of targeted support, such as 0% interest loans to 
tourism entrepreneurs is one of the examples of such burdens, which the 
governments have to accept in order to manage the crisis. Increasing the 
use of ICT, emphasis on Smart Tourism and a focus on virtual tourism 
are among the technological solutions, which require huge investment. A 
greener recovery of tourism industry from pandemic depends largely on 
the desire and efficiency of governments and their funding capabilities 
to adopt the new normal business models, which seeks a collaboration 
between tourism stakeholders, the academic communities, and health 
authorities. Renationalization of tourism infrastructure, super structure 
or travel operators like airlines are among the imperative planning strat-
egies that have been revived in such model which requires extensive 
financial backup.

The COVID-19 pandemic crisis thereby offers a rare and invaluable 
opportunity to rethink and reset tourism (Higgins-Desbiolles, 2020). It is a 
chance to revisit the requirement of so-called obsolete concept of govern-
ment interventions and subsidies in order to ensure business continuity 
and survival particularly in the phase of restart. It is a type of infodemic 
emerged from large-scale diffusion of COVID-19-related unauthentic 
news that ultimately resulted in the COVID-19 travel trauma. During 
the phase of restart, the destination managers and policy makers have 
to concentrate on deriving a space-specific sustainable mechanism, the 
mechanism for the greener recovery in regional and local level in order to 
provide the community a better ecological and social justice.
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For initial phase of tourism revival, sectors like agritourism, wildlife 
tourism, trekking, and nature tourism could be taken into special consid-
eration where the norms of social distancing could be accomplished in 
satisfactory level. Indigenous communities who have limited health infra-
structure to cope with new diseases should not be exposed for interaction 
with outsiders until and unless mass vaccination would be a reality. It is 
essential to preserve biometric data in geographic information system 
(GIS) domain for both the hosts and the guests in order to cope with any 
of such new disease outbreak that COVID-19 has taught to the destination 
managers. COVID-19 is responsible for a paradigm shift in the domain 
of tourism research with a focus on destination resilience. The vulner-
ability analysis using the resilience theory of 1970s as a framework leads 
to a mechanism that could facilitate a system in recovery from crises. The 
long-term goal is to indulge sufficient flexibility in the existing SES unless 
rigidity may occur that makes hindrance to accommodate stress.

9.3 MECHANISM FOR GREENER RECOVERY

Verifying and revising of SES theory by generating space-specific database 
for tourism industry is the key to achieve the responsible recovery from the 
ill-effects of COVID-19 pandemic. As tourism is one of the most susceptible 
and vulnerable among the service industries to crises and disasters (Pforr 
and Hosie, 2008), the research gap on its crisis responses and recovery 
is required to be addressed immediately. Post-crisis recovery is nothing 
but the implementation of strategies and actions to bring the destination 
back to a normal (pre-event) condition or an improved state (Mair et al., 
2014). In view of the nature of health crisis associated with COVID-19 in 
recovery phase, the term “new normal” is derived with acceptance of the 
hypothesis that prepandemic state of normalcy can never be brought back. 
Development of a resilient tourism through capacity building, adaptive 
management, and adaptive governance becomes the goal, which stresses 
on vulnerability research since the concepts of vulnerability and resilience 
are inextricably linked (Scheyvens and Momsen, 2008). Originated from 
Latin resilio (leterally means to spring back), the term resilience expresses 
the capability of a system to return to its normalcy after a disturbance and 
it is the nature of vulnerabilities that determine the spread of recovery. 
Vulnerability is the function of the differential exposure and sensitivity 
of the communities concerned and its reaction depends on improvement 
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of the adaptive capacity of system (Smit and Wandel, 2006). The deter-
minants that influence adaptive capacity vary from place to place, from 
stakeholders to stakeholders and over time representing the inherent 
dynamism of the system. The context-specific nature of vulnerability 
responses is vital in decision-making for risk management that concerns 
combination of strategies and plans at various levels.

The normal coping ability of the existing tourism system is challenged 
by COVID-19 pandemic and the whole system was collapsed due to its 
exposure to the novel Corona virus beyond the threshold limit of sensitivi-
ties of the stakeholders; that is, both the hosts and guests of the tourism 
destinations. Tourism is worst affected in comparison with the other busi-
ness sectors because tourism revenue for a time being is permanently lost 
on account of some products. As for example, revenue from a hotel room 
could not be obtained if the room for a particular day remains unsold. 
COVID-19 is responsible for a wider uncertainty in functioning of the 
demand and supply chain that regulates any attempt to restart because the 
negative perceptions prevail with the ground realities concerning canceled 
events, closed accommodations and shut down of tourist attractions like 
parks or museums. With such ground realities, there develops a popular 
hypothesis that travel industry is not only a contributor in the spread of 
pandemic and its economic consequences, but also is severely affected by 
it (Gossling et al., 2020).

Butler’s 1980 TALC (Tourism Area Life Cycle) model has received 
a new impetus with the thrust on resilience concept because the model 
explains the rejuvenation stage. A tourism destination is considered to be 
a living ecosystem rather than a discrete product (Mckercher, 2005) and 
could be better evaluated under the complexity of SES arising from the 
explicit linking and concurrent consideration of anthropogenic system 
with reference to system framework of natural environment (Anderies 
and Janssen, 2013). In its microdimension, the individual network within 
the larger system is dealt with (Luthe and Wyss, 2014) while the social-
ecological aspects of destination resilience with capabilities to cope with 
a disaster is the concern in the macrodimension (Orchiston et al., 2016). 
The ability of different socioeconomic system to respond to changing 
conditions (Hall et al., 2018) depends upon preparedness, which is the 
key element of disaster management. Resilience development is the goal 
in this context, which is defined as the capacity of the system to absorb 
disturbance and reorganize while undergoing changes preserving the same 
structure, functions, and feedbacks (Walker et al., 2004).
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Basic principles of the resilience concept advocate for a complex 
SES analysis because tourism system does not evolve in linear fashion as 
Butler (1980) proposed in his TALC model. Using the resilience theory 
that was developed in the early 1970s, it is possible to evaluate the factors 
which cause vulnerabilities in system to analyze the system sensitivities 
with respect to various forms of stress (Cochrane, 2015). The oppression, 
exploitation, and social injustice for the host community arise the necessity 
to reorient the strategy toward a more localized form of tourism involving 
community to manage, control, and get benefited from tourism business. 
The COVID-19 pandemic crisis thus offers a rare and invaluable opportu-
nity to make a paradigm shift from prepandemic “responsible” to a state of 
a “resilience” centric approach so that it can support social and ecological 
justice (Higgins-Desbiolles, 2020). The environmentally responsible 
approach that was articulated has been proved insufficient to protect the 
stakeholders during the shutdown of the industry, which arises the require-
ment to develop a resilience so that the industry becomes responsive and 
answerable to the environment as well as community during similar crisis. 
The SES offers a community centered tourism framework to obtain a better 
social and ecological justice, which may be elaborated under the umbrella 
of greener recovery mechanism during the restart of tourism business in 
“new normal” situation. With appropriate health, educational, and social 
measures, if the ecological recovery is possible, it could be referred to 
as a “greener recovery” from pandemic effects in consideration with the 
sensitivity factors resulting from various exposures (physical, social, and/
or institutional).

The COVID-19 has exposed that tourism as a system in prepandemic 
format is not resilient to epidemics and pandemics as it came out in the 
case of well-known catastrophes like earthquakes and other natural or 
anthropogenic disasters. From a closure, the tourism revenue is permanently 
lost. In new normal situation, the demand for luxury is largely replaced 
by the assurance of hygiene maintenance. A boom in virtual tourism that 
experienced during the lockdown continues due to the panic on traveling in 
post-pandemic situation. Virtual tourism is the product of communication 
technology that constitutes a broad spectrum of digitally modified reality, 
mixed reality, and augmented reality. With the arrival of 5G technology, 
it would be possible to provide the experience of adventure tourism while 
enjoying the comfort of own home. Fueled by technological innovations, 
virtual tourism is becoming increasingly popular in visiting a museum, 
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joining a safari tour or visiting a shrine. It is an innovation arising from 
the concept of smart tourism, which bloomed in prepandemic era utilizing 
ICT (Information and Communication Technology).

Smart Tourism appears much more important in new normal for those 
who will not be satisfied with the alternative of physical experience that 
virtual tourism offers. There is scope to combat panic by utilizing the 
query and analysis tools available in GIS softwares, for example, on the 
safety issues. The system can promptly address the questions on protec-
tive measures available in destinations in details. Crowd sourcing could be 
adopted to build the database on the availability of portable life-saving units 
and other safety measures so that consumers become satisfied and take travel 
decisions. Network modeling could be used during their travel to regulate 
them through the safer travel paths. As smart tourism appears as indispens-
able in a post-COVID-19 world, the digital and economic inequalities may 
matter in the pace of recovery while comparing between the destinations of 
the first world and the third world. As the destination managers and policy 
makers are responsible to resolve such inequalities, they could be considered 
as the third major stakeholders in coping with the crisis from COVID-19 in 
tourism industry apart from the hosts and the guests.

9.4 CONCLUSION

Technology is the key for the greener recovery from COVID-19 while 
reopening and resetting tourism in its previous glory as an economic oppor-
tunity contributing to GDP and generating huge employment. Though the 
pandemic affects the working-class population particularly in informal 
sector, it emerges as an opportunity for contemporary capitalism. Percep-
tion of tourists on exposure to health hazards and insecurity generated 
from such panic is responsible for a phenomenon expressed as COVID-19 
travel trauma and there arises the golden opportunities for business world 
to develop new standards of psychological comfort for the consumers 
which influence the mechanism of greener recovery. Servicescapes must 
be redesigned in order to meet with the travelers’ expectations. Destina-
tion promoting ICT has been extended itself for destination e-shopping 
as COVID-19 constitutes a platform for virtual tourism marketing. Since 
carrying capacity of the destination could not be affected with such virtual 
tourism, it is much appreciated by the destination managers of the vulner-
able tourist places already exposed to risks arising from violations of the 
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threshold limit of tolerance as the evil effects of mass tourism. Intensive 
study is required to examine the level of SES resilience in the context 
of adoption of the new codes and conducts in tourism business while 
reorganizing the industry after restart. The pace of greener recovery is 
determined by the individual destination’s capacity to adapt resilience. 
An ethnographic approach in regional and local level for studying the 
cycles of adaptive resilience is therefore essential in framing the policy to 
combat the post-COVID-19 tourism-related issues with a special focus on 
domestic tourism in order to fulfil the mission of developing a sustainable 
self-reliant and resilient destination economy.
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CHAPTER 10

ABSTRACT

Environmental issues have a huge impact in business of present times. 
Environmental problems are of grave concern to the government in almost 
all the countries of the world. Sustainable development of the environment 
along with the growth of industry is challenging. Therefore, Green tour is 
recommended to be considered as an useful plan of action to achieve this.

Green tour is defined as planning services or tour packages keeping 
in mind the environment concern. That service or package must be 
eco-friendly themselves or must be produced in an eco-friendly means. 
The word “green” is considered as a common word nowadays where we 
try to safeguard our environment. Different hospitality, tourism companies, 
and corporate houses try to improve their image by going green.

Green tour has been defined by AMA as “The study of the positive 
and negative aspects of tour activities on pollution, energy depletion, and 
nonenergy resource depletion.”

Though the basic inferences of green tour are that probable users would 
opt for spending more for a “green” package. This chapter makes an effort 
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150 Domestic Tourism and Hospitality Management

to estimate the consciousness and readiness of the tourists to choose green 
packages.

10.1 INTRODUCTION

There are many studies about the effect of the hospitality and tourism sector 
on the environment during the past decades (Han et al., 2010). Evident 
trends, such as global warming, depletion of ozone layers, environmental 
menace, industry impact on environment have all become evident trends 
of the 21st century and this has become an epitome of environmentally 
conscious society. Considering of low-carbon tour packages significantly 
influences the travel practices of international backpackers. Even most of 
the travelers are eager to spend more to purchase low-carbon package tour 
(Hsiao et al., 2017). When the society encounters damages of the environ-
ment, then only it will become more responsible to make this earth a better 
living pace.

The main cause for this damage is the difficulties that are found in 
the forms of collective packaging, collective consumption, and group tour 
of environmentally imprudent packages. Tourists can gather knowledge 
relating to instinctive environmental knowledge. They need to be briefed 
about the problems and concerns to be more environment-friendly (Kim 
et al., 2018). As a result, business houses began to change their image to 
make people cautious of this kind of “new” concern of the society.

The needs and preferences of the tourists at an affordable price without 
compromising on the quality is satisfied by conventional tour but green 
tour has a new role of describing “what is green”and evolving and selling 
packages that the tourist will prefer. Under this scenario, the definite 
factors that have a positive impact on tourists experience and satisfaction 
is important for the growth of the environment-friendly tourism products 
market (Lee, 2019).

Green tour is also considered as environmental tour that considers 
different process like package adaptation changes in packaging activity, 
alterations in packaging side by side changing the advertising scene. 
Hospitality sector can also innovate its marketing strategy by targeting 
a niche segment of tourist by promoting green hotel in digital, print, and 
in social media (Jung and Chun, 2014). As defined by Tapan K. Panda, 
environmental tour includes everything that is designed to make any 
exchange planned to satisfy human preferences or needs which in any way 
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does not cause for the degradation of the environment possible. By this 
green tourism concept, the industry can ethically open up new areas for 
the more areas and wide segment of the market and tourists can enjoy the 
holiday they prefer with a clear conscience (Furqan et al., 2010).

To promote the green tour packages as less environment damaging 
rather than environment-friendly is essential for the benefit and develop-
ment of the environment. Explaining to the tourists properly about the 
important environmental factors of a product will surely result in a lot of 
positive outcomes, like better combination of tourist to product, end-user 
satisfaction, positive word-of-mouth publicity and further developments 
for the society and environment in general (Mair and Seers, 2009). So, 
the focus of environmental tour should be at decreasing environmental 
consequences. Environmental harmony with tourism, economy, and effec-
tiveness are a common feature of an environment-friendly package. They 
need to be local, renewable, harmless, and should be made of either spoil-
able or eco-friendly materials. Minimal packaging of this is recommended 
and care should be given so that it impacts less to energy. For successful 
accomplishment of the green tourism, market needs to be segmented prop-
erly and the green package should satisfy the taste and preference of each 
tourist (Hong et al., 2003).

We all know that the sources on this earth are definite and human wants 
are indefinite. So, this is essential for any industry to take an effective 
strategy that satisfies proper utilization of resources at the time aligning 
that to the organizational goals. There is a prolonged desire among the 
tourists around the world as a preventive measure for the environment. A 
positive environmental reputation will increasingly affect guests’ green 
behaviors. It positively affects the intention of the guest to stay and will-
ingness to provide positive word-of-mouth publicity and pay premium 
price for this innovative concept (Han et al., 2009). People around the 
world are perturbed about the environment and are accordingly changing 
their tourism behavior. Green tour has been introduced as an effect of this 
and it portrays an image of a developing market for effective and socially 
responsible tourism tours and packages. Green certification in hospitality 
and tourism is very essential at this juncture but tourism houses face chal-
lenge for the completion of this system (Jarvis et al., 2010).

Business houses and industries want to create and improve their brand 
image by introducing a green environment-friendly approach through its 
business procedure. Tourist organization generally offer customers the 
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green packages or welcome eco-friendly practices, and some firms all at 
once offer eco-friendly or green packages while executing eco-packaging 
and/or eco-philanthropy. Travel and tourism and hospitality industry 
should exhibit active commitment for the successful implementation of this 
segment (Tribe and Font, 2001). Business strategies with green concept 
are observed in most of the industries in present times. Different types 
of green products like environment-friendly automobiles, organic paint, 
proper food, reused paper and packages which is good for the environment. 
Green hotels on the behalf of green tourism strategy need to consider on 
proper promotion strategy channels to intimate about the green process for 
nurturing consumer trust in green hotels (Yadav et al., 2019). Businesses 
also promote their reusable procedures and different other practices carried 
out to lessen the environmental effect done from them.

Based on many criteria, industries in this current scenario take their 
tours and travel strategy adhering to government rules and regulations 
and expectation of the tourists, these are major components that establish 
the tour package industry. The likelihood of the consumer about the 
eco-friendly packages and tours gives stimulus for including eco-friendly 
products in the strategy of the firm to maximize its profit. Few organizations 
are responsible to the environment-friendly tour program where few are 
not showing these eco-friendly ways in their business operation.

Ability and desire of the tourists to purchase green tour with a higher 
price is a matter to be considered. Three and a half million US consumers 
and also a good number of tourists from Europe are good green tourism base.

Though there is limited data available in the Indian literature or the 
desire and affordability of the tourists to spend more for eco-friendly pack-
ages. This research purposes to explore the awareness on the residents of 
Kolhapur.

10.2 OBJECTIVES

The objectives of this chapter are to:

1. Focus the perception of the tourists related to green tour.
2. Study the desire of the tourists to spend more for green tour.
3. Find out consciousness about environment-friendly packages.
4. Assess the correlation between education and income related to 

eco-friendly packages.
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10.3 HYPOTHESIS

H1: Consumers are aware about green tour.
H2: Consumers desire to spend more for environmental packages.

10.4 RESEARCH METHODOLOGY

Primary as well as secondary data were used in this research paper.

1. Primary Data
This has been accumulated from survey through questionnaire.

2. Secondary Data
Research articles from journals, books, and websites.

10.5 SAMPLING DESIGN

This study was conducted in Kolhapur city. The population of this city is 
approximately 600,000 which amount to 120,000 households. However, the 
middle class and higher middle class have only been taken as consideration 
as respondents. Due to time and cost constraints the sampling technique 
used is convenient sampling method. 100 was taken as the sample size.

10.6 DATA ANALYSIS

The data analysis is done with the help of statistical package SPSS software.
The following variables, such as educational qualifications, occupation, 

and income. Similarly, cross-tabulation was also conducted for willingness 
to buy expensive eco-friendly packages, and preference for eco-friendly has 
been considered (as depicted in Figure 10.1 and Table 10.1, respectively).

It can be depicted from the Table 10.1 that maximum consumers have 
good awareness about green tour. No categories of educational level are 
an exception. From the various categories, graduates and postgraduates 
portray an awareness level of 63.5% and 64.3% orderly. While among the 
professionals, the awareness for graduates and postgraduates is 61.1% and 
45.5% respectively. Overall, 60% of the respondents were aware of the 
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concept of green tour. Lower educated consumers are unaware about the 
concept of green tour (Figure 10.2; Table 10.2).

TABLE 10.1 Educational Qualification and Awareness for Green Tour.

Educational  
qualification

Awareness for green tour Total
No response No Yes
No. % No. % No. %

No response 0 0 1 50 1 50 2
Up to 12th 0 0 2 66.7 1 33.3 3
Graduate 0 0 19 36.5 33 63.5 52
Postgraduate 0 0 5 35.7 9 64.3 14
UG professional 0 1 6 38.9 11 61.1 18
PG professional 0 0 6 54.5 0 0 11
Total 1 60 1 100

FIGURE 10.1 Relationship between educational categories and awareness for green tour.

TABLE 10.2 Occupation and Awareness about Green Tour.

Occupation Awareness about green tour Total
No response No Yes
No. % No. % No. %

Self-employed 0 0 2 20 4 80 6
Service 1 1.5 26 38.80 40 59.70 67
Professional 0 0 5 55.55 4 44.44 9
Student 0 0 4 25 12 75 16
House wives 0 0 2 100 0 0 2
Total 1 39 60 100
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FIGURE 10.2 Relation between occupation and awareness about green tour.

It can be considered from Table 10.2 that service category respondents 
are seen to have highest awareness, that is, 59.70% display awareness for 
the green tour, whereas among students this awareness levels are compara-
tively high –75% (Figure 10.3; Table 10.3).

TABLE 10.3 Income and Awareness About Green Tour.

Income Awareness about green tour Total

No response No Yes

No. % No. % No. %

No response 0 0 4 36.36 7 63.52 11

1–10.000 1 2.77 14 38.33 21 58.33 36

10,001–30,000 0 0 13 43.33 17 56.66 30

30,001–50,000 0 0 2 16.67 10 83.33 12

Above 50,001 0 0 6 54.55 5 45.45 11

Total 1 39 60 100

This can be observed that the consumers as per their income level main-
tain a moderate awareness of green packages across the different barrier. 
Highest levels of awareness are observed as 83.33% in the category of 
30,000–50,000. The category of 0–10,000 depicts an awareness of 63.52% 
(Figure 10.4; Table 10.4).

Among the respondents, 53% are ready to purchase costly eco-friendly 
packages. Although in the category of postgraduate professionals, only 
36% of professionals are ready to buy such packages. So, the premise 
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that tourists who are comparatively more qualified and have the financial 
capability may not be necessarily ready or alert to buy environmentally 
friendly costly products (Figure 10.5; Table 10.5).

FIGURE 10.3 Relation between income and awareness about green tour.

TABLE 10.4 Educational Qualification and Willingness to Buy Expensive Eco-Friendly 
Packages.

Educational 
qualification

Buy expensive eco-friendly packages Total
No response No Yes
No. % No. % No. %

No response 0 0 0 100. 2 0 2

Up to 12th 2 0 2 33.33 1 66.67 3

Graduate 0 0 25 50.00 25 50.00 52

Postgraduate 0 0 3 21.42 11 78.58 14

UG professional 0 0 8 44.45 10 55.55 18

PG professional 0 0 7 63.64 4 36.36 11

Total 2 53 45 100

Categories of all occupation want to buy eco-friendly expensive 
packages. Though the percentage of willingness to purchase these tour 
packages varies from 31.25% for students, 45.45% for the professionals, 
59.70% for service, and 66.67% for the self-employed professionals. The 
total willingness to buy expensive eco-friendly packages is observed as 
only 45% (Figure 10.6; Table 10.6).
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FIGURE 10.4 Educational qualification and willingness to buy expensive eco-friendly 
packages.

TABLE 10.5 Occupation and Willingness to Buy Expensive Eco-Friendly Packages.

Occupation Buy expensive eco-friendly packages Total
No response No Yes
No. % No. % No. %

Self-employed 0 0 2 33.33 4 66.67 6
Service 0 0 27 40.30 40 59.70 67
Professional 0 0 5 55.55 4 45.45 9
Student 2 12.5 9 56.25 5 31.25 16
Housewives 0 0 2 100 0 0 2
Total 2 53 45 100

FIGURE 10.5 Relation between occupation and willingness to buy expensive eco-friendly 
packages.
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TABLE 10.6 Income and Willingness to Buy Expensive Eco-Friendly Packages.

Buy expensive eco-friendly packages Total

No response Yes No

No % No % No %

Income No response 2 18.18 2 63.64 7 18.18 11

1–10,000 0 0 21 41.67 15 58.33 36

10,001–30,000 0 0 18 40.00 12 60.00 30

30,001–50,000 0 0 6 50.00 6 50.00 12

Above 50,001 0 0 6 45.45 5 54.55 11

Total 2 53 45 100

FIGURE 10.6 Relation between income and willingness to buy expensive eco-friendly 
packages.

The graph in Figure 10.6 gives the buzz with relation to overall willing-
ness to purchase expensive eco-friendly packages. On an average, 53% of 
the respondents communicated their willingness to buy costly eco-friendly 
packages. Fifty percent of people drawing an income between 30,000 
and 50,000 intend willingness to buy expensive eco-friendly packages 
while 41.7% and 40% of people having an income between 1–10,000 and 
10,000–30,000, respectively depict willingness to buy expensive eco-
friendly packages (Figure 10.7; Table 10.7).
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TABLE 10.7 Awareness of Eco-Friendly Packages and Preference for Eco-Friendly 
Packages.

Awareness of 
eco-friendly packages

Preference for eco-friendly packages Total

No response No Yes

No % No % No %

No response 0 0 0 0 2 100 2

Yes 2 2.70 5 6.76 67 90.54 74

No 0 0 6 25 18 75 24

Total 2 11 87 87

FIGURE 10.7 Relation between awareness of eco-friendly packages and preference for 
eco-friendly packages.

Here again we observe that out of the total 74 respondents who knows 
about eco-friendly packages 67, that is, 90% show preference for eco-
friendly packages. Out of the 24 respondents who are not aware of these 
packages, 18 of them are still expected to purchase eco-friendly packages. 
On an average, 87% of the respondents convey desire to purchase eco-
friendly packages (Figure 10.8; Table 10.8).

The graph in Figure 10.8 depicts the willingness of eco-friendly people 
to purchase packages that are costly. Though people are well aware of 
eco-friendly packages, but the desire to purchase costly package is low, 
that is, 39.18%. Though they belong to the category where awareness 
about eco-friendly packages is negatively affecting, the willingness to buy 
expensive eco-friendly packages is only 58.34%.
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TABLE 10.8 Awareness of Eco-Friendly Packages and Willingness to Buy Expensive 
Eco-Friendly Packages.

Awareness of 
eco-friendly 
packages

Willingness to buy expensive eco-friendly packages Total

No response No Yes

No % No % No %

No response 0 0 0 0 2 100 2

Yes 2 2.71 43 58.11 29 39.18 74

No 0 0 10 41.66 14 58.34 24

Total 2 53 45 100

FIGURE 10.8 Awareness of eco-friendly packages and willingness to buy expensive 
eco-friendly packages.

10.7 CONCLUSIONS

Overall, it can be considered that 60% of the people are well aware of 
the green tour concept. Therefore, the stated hypothesis is proved. Hardly 
any significant relationship can be seen among income, educational 
qualification, and occupation related to green tour awareness. It is quite 
obvious that people whose occupation is service shows more readiness 
and willingness to purchase eco-friendly packages. Tourists who are 
familiar of eco-friendly packages and display a preference for eco-friendly 
ones cannot be said to be ready to purchase costly eco-friendly packages. 
Therefore, the second hypothesis is rejected.
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CHAPTER 11

ABSTRACT

The state government tourism policies have a significant impact on growth 
and development of the tourism industry in a particular state. State policy 
frameworks have the possibilities to revitalize and shape the growth of 
tourism and government priorities play an important role in ensuring 
this for the tourist industry’s overall growth. This chapter discusses the 
government’s commitment to tourism by utilizing the related investigative 
study of the central and state government policies. The results show that 
government commitment to tourism development was significant within 
context. All the findings revealed that the state of Uttar Pradesh has a 
detailed prioritization in these areas: creation of ecotourism opportunities, 
promotion of local products, crafts, job creations, development and skills 
training, infrastructure, and promotion of youth entrepreneurship. This 
study, therefore, extends to tourism development within Uttar Pradesh 
by initiating the significance of obligation of governments in endorsing 
touristic activities with the help of tourism development strategies designed, 
focusing on the states. This chapter intends to provide information about 
the effectiveness and proficient impact of the tourism policy 2018 drafted 
and enforced by the State Government of Uttar Pradesh. The vision of the 
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164 Domestic Tourism and Hospitality Management

Uttar Pradesh State Government Tourism Policy 2018 is to establish Uttar 
Pradesh as the most preferred tourism destination in India and achieve 
India’s highest tourist arrivals and tourism receipts and ensure the best 
visitor experience.

11.1 INTRODUCTION

The Uttar Pradesh (UP) Tourism Policy 2018 is formulated in order to 
make UP the most chosen Indian tourism spot by 2023 in order to achieve 
an annual increase of 15% domestic tourist arrivals and 10% foreign tourist 
arrivals constantly over the next 5 years. It is also to attract the invest-
ments with a target of 5000 crores per year, to provide the employment to 
approximately 500,000 people per year, to impart the training to 10,000 
providers of services pertaining to tourism in coming years, to annually 
convert 10 historic buildings into historic hotels, to attract 100,000 tourists 
national parks and sanctuaries for animals per year, to promote city-wise 
events and festivals with a predefined calendar across the nation and inter-
nationally, to enhance native entrepreneurship avenues through execution 
of business events and festivals like Deepotsav, International Literature 
Competition, International Sanskrit Literature Meeting, Geeta Mahotsav, 
Lucknow Mahotsav, and alternative town based Mahotsavs, to enhance 
regional property of all nonsecular and cultural attractions in the state 
through road, rail, and air, to improve public service standards throughout 
the state and supply top quality traveler experience, to push the state as a 
number one MICE destination within the country.

The government aimed to attract at least 45 people from the 650,000 
towns in the nation to travel here in 2019 and engage in the Kumbh mela 
in Allahabad by announcing tourism policy in UP in 2018. In the Ministry 
of Tourism, the number of international visitors is expected to rise by 10% 
annually and national visitors by 15%. Tourism has also received the state 
government status, it has also contributed and pooled expenditures, tax 
advantages, and advantages provided by the government underneath its 
new tourism strategy to spend in all the tourist attractions of 10 trips of 
the region within a 20-km radius. For visitors that come to Agra, a route 
would be constructed to conveniently cross the journey from the renowned 
Lal Kila (the Red Fort) to the Taj Mahal in Agra. The administration has 
decided to raise the current number of visitors’ police to 650 with an 
emphasis on ensuring better protection for international tourists.
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11.2 TOURISM POTENTIAL OF UTTAR PRADESH

As per Indian Tourism Statistics 2020, UP was at the highest place in 
national tourism attraction in the year 2019. In 2019, in UP, a total of 
53.6 crore domestic visitors came. In the year 2018, UP acquired the 
second place, with respect to attracting domestic tourists. UP was at third 
position in terms of attracting foreign tourists in the year 2019. Nearly, 
470,000 lakhs foreign tourists visited UP in the year 2019. The possibili-
ties of UP are enormous with regard to tourism development. There are 
many places of historical, cultural, and religious significance. UP also 
has many wildlife sanctuaries and national parks. The state has a lot of 
significant tourist attractions namely Taj Mahal (one of the world’s seven 
wonders), Agra Fort, Akbar’s Tomb, Fatehpur Sikri, Dayal Bagh Temple, 
Mathura (birthplace of Lord Krishna), Vrindavan, Gokul, Barsana, 
Kokilavan, Ayodhya (birthplace of Lord Ram), Lucknow (Awadh), Vara-
nasi, Allahabad (Kumbh Mela), Kushinagar, Sarnath, Dudhwa National 
Park, Pilibhit Tiger Reserve, and so forth. UP has several circuits as well 
namely Ramayana Circuit, Circuit of Mahabharat, Circuit of Braj, Circuit 
of Buddhist, Circuit of Shaktipeeth, Circuit of Jain, Adhyatmik Circuit and 
so on. These circuits attract both national and international tourists.

UP is a tourist attraction for India as well as all the Indians, located 
in the northern area of India abutting the capital of India, New Delhi. UP 
India’s biggest populated state and has several landmarks and holy loca-
tions. UP is ecologically highly varied, with its northern tip of the Hima-
layan foothills and central Ganges Plain. The Taj Mahal and the sacred 
historical city, Varanasi, are also the site of India’s top visited locations. 
Allahabad, Kumbh town, and one of the eight styles of traditional Indian 
dances, Kathak came from the region of UP.

11.3 ASSESSMENT OF TOURISM POLICY OF UTTAR PRADESH 
MADE IN 2018

To harness the state’s cultural scope of UP and encourage tourism and 
create more employment in turn, the state government on 19 February 
2018 divulged a policy of tourism. This policy aims to create 500,000 
lakhs jobs each year, along with securing Rs 5000 crore incentive to invest. 
The then tourism minister of UP, Rita Bahuguna Joshi launched this policy 
and the government targets to accomplish an yearly growth of 10% in 
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overseas and 15% in national tourists coming to the state (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html).

The policy is intended to be pertinent for 5 years and aims at target 
of increasing domestic tourism 15% of traffic and 10% of international 
tourist arrivals. The segment is aimed at generating 500,000 lakh jobs 
(direct or indirect) and create a center of attention for investment of Rs 
5000 crore per year, in regards to this tourism policy launched in 2018 
by the State Government of UP (https://www.makaan.com/iq/latest-real-
estate-news/up-tourism-policy-2018-bbs-to-remain-under-residential-
category; https://tourism.gov.in/; https://www.dailypioneer.com/2018/
state-editions/uttar-pradesh-to-top-the-tourist-destinations-in-the-
country-under-new-up-tourism-policy-2018.html; https://www.hindustan- 
times.com/lucknow/up-government-unveils-ambitious-new-tourism-
policy/story-voNGjHZSHKEuYMupENTKhN.html).

Some new embellishments to the policy are discussed in the below 
sections:

Distribution of financial plan: Under this new tourism policy estimated 
budget of Rs 687 crore for tourism with a further Rs 650 crore is targeted to 
be made available by the federal government for diverse plans (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

Safety of female tourists: A particular focal point has been put down 
on the protection of female tourists.

Hotels: A total of 50 new hotels of heritage importance have been 
set up across the city under the new policy. Furthermore, the government 
targets to bring back and renovate, converting 10 historic buildings into 
historic hotels annually (https://www.makaan.com/iq/latest-real-estate-
news/up-tourism-policy-2018-bbs-to-remain-under-residential-category; 
https://tourism.gov.in/; https://www.dailypioneer.com/2018/state-editions/
uttar-pradesh-to-top-the-tourist-destinations-in-the-country-under-new-
up-tourism-policy-2018.html; https://www.hindustantimes.com/lucknow/
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up-government-unveils-ambitious-new-tourism-policy/story-voNGjHZSH-
KEuYMupENTKhN.html).

Attracting audience on national parks and wildlife sanctuaries: This 
policy also aims to create a center of attraction so that 100,000 more state 
parks visitors and state wilderness sanctuaries may be grabbed (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

Emphasis and push to ecotourism: A unique center of attention will 
be put on ecotourism and supporting local private enterprise places. Various 
fairs and festivals are intended and planned by the government to ensure 
this. Creation of appropriate place for hospitality businesses to be promoted 
and flourish in the state will also be prioritized by the tourism policy (https://
www.makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-
to-remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

Creating a most preferred tourism spot: This policy also targets 
to create UP the country’s most favorite tourism location (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

Financial Investments: An investment of Rs 10,000 crore received 
so far from 23 organizations, which will be used by the tourism depart-
ment to expand and preserve all tourism attractions 20 km of 10 tours 
of tourism, together with circuit of Ramayan, Buddhist circuit, Krishna/
Braj circuit, Bundelkhand tours, natural world, and sustainable tourism 
trip Mahabharata circuit, Aadhyatmik circuit, Shakti Peeth trip, trip to 
places of Kabir/Sufi importance, and trip to places of importance to Jains 
(https://www.makaan.com/iq/latest-real-estate-news/up-tourism-policy- 
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2018-bbs-to-remain-under-residential-category; https://tourism.gov.in/; 
https://www.dailypioneer.com/2018/state-editions/uttar-pradesh-to-top- 
the-tourist-destinations-in-the-country-under-new-up-tourism-
policy-2018.html; https://www.hindustantimes.com/lucknow/up-govern- 
ment-unveils-ambitious-new-tourism-policy/story-voNGjHZSHKEuY-
MupENTKhN.html).

Provision of financial support to startups at lower interest rates: 
Reduced tax charges on mortgages. A bank rate discount of 5% with a total 
value of Rs 250,000, and a stamping, changeover, and developmental fee 
of 100% remission; are some of the finest provisions aiming at providing 
financial support to startups under this new tourism policy (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

Promotion of local craftsman: A provision of Rs 500,000 grants 
to people and organizations who participate in the revival of the folk 
culture, musical, handicraft, dance forms, and food of UP will be given 
by the government for the promotion of local craftsman, cookery busi-
nesses, and culture (https://www.makaan.com/iq/latest-real-estate-news/
up-tourism-policy-2018-bbs-to-remain-under-residential-category; 
https://tourism.gov.in/; https://www.dailypioneer.com/2018/state-editions/
uttar-pradesh-to-top-the-tourist-destinations-in-the-country-under-new-
up-tourism-policy-2018.html; https://www.hindustantimes.com/lucknow/ 
up-government-unveils-ambitious-new-tourism-policy/story-
voNGjHZSHKEuYMupENTKhN.html).

Push to the hospitality industry as a career: For students or those 
who want to make career in hospitality industry they will get a compensa-
tion of 100% of payment up to Rs 10,000 annually for courses related with 
hospitality management (https://www.makaan.com/iq/latest-real-estate-
news/up-tourism-policy-2018-bbs-to-remain-under-residential-category; 
https://tourism.gov.in/; https://www.dailypioneer.com/2018/state-editions/
uttar-pradesh-to-top-the-tourist-destinations-in-the-country-under-new-
up-tourism-policy-2018.html; https://www.hindustantimes.com/lucknow/ 
up-government-unveils-ambitious-new-tourism-policy/story-voNGj 
HZSHKEuYMupENTKhN.html).
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Financial support for hotels: A financial support of 25% is granted for 
the hotel industry in the lighting, audio, and lasers demonstrations. Latest 
economy lodgings, tents, historical sites, and 15% for new hotels, spa 
centers, and MICE centers will be given an enticement of 20% (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

B&B scheme launch: The launch of the bed and breakfast scheme and its 
coverage will also be pertinent to housing ashrams as well as establishments 
has been ensure by the government under the new policy. In accordance 
to the new strategy, the residential category of B&B businesses will apply 
and a domestic rate will be levied for electrical and water tax (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

11.4 THE OUTCOME

All these pronouncements under the new policy of the tourism sector 
target to develop the realty division of UP. Heritage sites further devel-
opment will make certain that transportation, rail, roads, and other real 
estate around such areas grow. In addition, the B&B scheme will open 
up a new business opportunity for built-up property owners (https://www.
makaan.com/iq/latest-real-estate-news/up-tourism-policy-2018-bbs-to-
remain-under-residential-category; https://tourism.gov.in/; https://www.
dailypioneer.com/2018/state-editions/uttar-pradesh-to-top-the-tourist-
destinations-in-the-country-under-new-up-tourism-policy-2018.html; 
https://www.hindustantimes.com/lucknow/up-government-unveils-ambi-
tious-new-tourism-policy/story-voNGjHZSHKEuYMupENTKhN.html).

Policy and Provision by Central Ministry of Tourism–Separate 
tourism policy concerning to respective states are released time to time 
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by the Central Government and State Government separately. UP, Tamil 
Nadu, Andhra Pradesh, Karnataka, MP, Kerala, Rajasthan, Maharashtra, 
West Bengal, and Gujarat are the significant states where tourism industry 
has grown sufficiently. The seventh 5-year plan of the Government of 
India has announced the tourism sector as industry due to the growing 
significance of tourism sector in India. The founding of Indian Tourism 
Development Corporation (ITDC) in 1966 was the first public landmark 
in the history of the Indian tourism. The states have given the facilities 
through ITDC unique and beneficial to their state, on its basis (Ghatage 
and Kumbhar, 2015).

Various cultural shows in context of fairs, trade fairs, and festivals, 
with an aim to become a center of attention so that more and more tourists 
come, have been organized by UP Tourism. Unique Heritage walks 
including noteworthy heritage structures and memorials are diagramed 
and the course is formed. Taj Mahal, one of the seven wonders of the world 
will be one of these. There will be a group of mixed events organized the 
UP tourism pageant for tourist promotion in UP like Miss Tourism Uttar 
Pradesh pageant to endorse touristic activities in UP in 2012 are some of 
the finest examples which should have been included under the Incredible 
India regime to boost and promote tourism in UP. This gap pushes to rework 
the central government strategy of Incredible India so that concerned 
states must lead this Incredible India regime in their states highlighting 
the states’ such amazing achievements and specialties on world level. 
This will not only ensure the large number of foreign tourists pouring in 
the country but also foreign trade and revenue as well. On precise notes, 
whatever the important information is there related with state, it should be 
highlighted in state-specific regimes managed and supported by central 
government (Singh et al., 2012).

Based Project funding and development–On 25 September 2014, 
Prime Minister of India, Narendra Modi started a scheme “Make in India,” 
which ensured the growth of tourism in India and the hospitality sector 
also grown as one of the significant elements of growth among the India 
sector of services. The significant potential in Indian tourism lies in the 
rich cultural and historical heritage and varies in terrains, ecology, and 
natural beauty places spread across the country. Incredible India! and 
Athiti Devo Bhava schemes launched by the Government of India have 
provided a market of focused growth. The medical visa, released by the 
Indian government, as a fresh category of visa also encouraged medical 
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tourism in the country and in the state. Severe initiatives are taken by the 
UP government for promoting and boosting the tourism in state (Sarode 
& Shah, 2020).

11.5 TOURISM PRACTICES

11.5.1 DESTINATION IMPROVEMENT

After the terrorist attack on the World Trade Center, a loss of approxi-
mately more than 200 million dollar was estimated as per the estimation 
of tourism experts. To counter this situation, the Tourism Ministry of India 
made an effort to build a positive tourism environment and ensured that 
a peaceful atmosphere prevails in India so that foreign tourists may be 
welcomed in required numbers. A task force of tourism experts has been 
created by the Indian government to counter the issues concerning the 
Indian tourism atmosphere due to the attack of terrorist in America. There 
were several efforts made by the Tourism Department of India for the 
growth of sector of tourism in India (Hussain, 2002).

Some of the efforts are as mentioned below:
The efforts are to display India as (a) country for possible tourism 

development infrastructure which is not only safe but also secure,(b) a 
place of high class for work environment and this also includes develop-
ment of India as a country, which is full of opportunities for intellectual 
transformation, holy growth and promotion, enlightening enhancement 
concerning various cultures and stimulation of sense concerning mate-
rial, and moral business practices. This also includes the urgent support 
to national and local tourism, which ensures that modern facilities and 
infrastructure have been created for international tourism for upcoming 
future by the government of India (Hussain, 2002).

11.6 AREA OF TOURISM DEVELOPMENT

11.6.1 COMMUNITY PARTICIPATION

The state ensured governmental linkages and coordination for development 
of tourism. It also played a pivotal role in tourism management and promo-
tion. The specific efforts, which are made by the government focusing and 
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ensuring that the confined society is fully concerned and taken together 
so that the outcome of tourism is also credited to their development and 
further growth. The Government also has taken the society collaborated 
into tourism projects like the introduction of B&Bs and ensured that the 
outcome of this is credited to them for exacting their expectation. Local 
craftsmanship is also supported to attract souvenirs tourism for the gaining 
and enhancing tourism for international and national tourism (Hussain, 
2002; Murphy, 2013).

11.7 TECHNOLOGICAL TRANSFORMATION

11.7.1 NICHE/SPECIAL INTEREST TOURISM

The large market of India is full of opportunities for travel and tourism. This 
market comprises tourism products such as medical, adventure, cruises, 
sports, eco-tourism, wellness, MICE, religious tourism, rural and film, and 
these all belong to niche category of tourism products. Spiritual tourism of 
India is of much repute among domestic and international tourists. Several 
tourism marketing and branding initiatives such as Incredible India! and 
Athiti Devo Bhava have grabbed a focal drive for the growth of tourism 
(Sarode and Shah, 2020).

11.7 2 MARKETING AND PROMOTION

It is of utmost importance that a web-based customized Tourism Infor-
mation System would have been used and government also ensure by 
encouraging researchers to do that. In Eastern UP, a web-based customized 
Tourism Information System was developed. A geographic information 
system (GIS) platform was used for creating an experience of interaction, 
which was connected to the Internet to take full advantage of the acces-
sibility of dependable data in the form of information. This kind of system 
not only helps in accessing the present status of tourism but also ensures 
that tourism and hospitality industry develops in the future also. This also 
supports various programmes for and hospitality industry development in 
UP (Tyagi, 2014).
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11.8 CONCLUSION

There is no question that an economic solution to tourism policy can be 
quickly enforced. But this is not the only view policymakers can take 
when developing strategies for tourism. They must also recognize history, 
climate, and social factors. In order to properly grasp tourism, it is impor-
tant to use a general concept of tourism and travel policy. The problem 
must be perceived from the viewpoint of the interests in conflict from 
diverse ideological and meaning perspectives. So when problematic issues 
are there in the region, the tourism strategy cannot stay unchanged.

There is a need to advance in terms of research by answering some 
of the key questions confronting the tourism policy today: how to match 
a steadily development with sustainability principles; how to achieve 
cohabitation between tourist necessities and local, or which is the position 
of the tourism policies in a better balance between costs and benefits to 
local communities.
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CHAPTER 12

ABSTRACT

The sudden rise of COVID-19 pandemic has derailed the world economy 
for which the human civilization was not prepared for. Tourism industry 
is not an exception. The industry had faced massive challenges for its 
survival during the spread of the virus. Sundarbans, the world heritage 
site of West Bengal, is a must-visit destination for tourists. The people 
of the region depend mostly on fishing, agriculture, household industries, 
and last not the least, the tourism industry. The livelihood of the popula-
tion in tourist destinations of the Sundarbans region mostly depend on the 
tourism and ancillary services, which went completely froze due to the 
advent of the pandemic situations in the region. This chapter put forth the 
effect of the pandemic on the livelihood of the households of the region 
during the pandemic.
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12.1 INTRODUCTION

The new term COVID-19 came into our vocabulary in December 2019 
and now it has created panic worldwide in every sector of the economy. 
Coronavirus disease (COVID-19), a threat to human civilization, is 
believed to originate from China’s Hubei province where the Wuhan 
city is located, in the month of December 2019 from Wuhan Institute 
of Virology, a Chinese research institute under the Chinese Academy of 
Sciences run by the Government. The disease has already affected more 
than 220 countries and claimed more than 3,849,031 deaths globally till 
16th June 2021.1 During its outbreak within a few months, over a lakh of 
cases and a number of deaths were confirmed and accepted worldwide 
by World Health Organization (WHO), the disease spread like wildfire. 
The WHO (2020) declared the outbreak of COVID-19 as a “public health 
emergency worldwide” on 30th January 2020, post-Spanish flu a century 
ago. It is a pandemic that has paused the world in every sector of the 
economy. Ratan Tata vividly mentions the year 2020 is not a year to make 
profits but a year for our survival. If we and our economy survive, it is 
the greatest profit earned this year. This is strongly applicable in terms 
of the tourism business. Post-1980s, most of the countries and the world 
economies have considered tourism as a positive contributor to economic 
growth and development, and has widely accepted that tourism has encour-
aged a massive investment not only to the developed nations but also to 
the developing and underdeveloped nations. Singapore can be a perfect 
example in this regard. But unfortunately, it has been observed that if 
there is any major impact on the economy of any country for what so ever 
reason, tourism has always been the first one to get affected and loses its 
share as people get deprived of their flexible income and start to cut down 
their travel budgets first, which to them is not at all a necessary expense 
and is still regarded as a leisure budget that does not feed the mouth. It 
is more prominent in developing countries than the developed countries 
where mostly the citizens do not feed on hand to mouth. However, when 
we talk of tourism, it has a direct effect when it comes to COVID-19 
spread worldwide. The movement of airlines, cruise ships, cargo ships, 
and others is detected as a major pathway for the spread of the disease 
worldwide. The European countries that receive maximum tourists were 

1 Source: https://www.worldometers.info/coronavirus/coronavirus-death-toll/
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the worst affected. Italy faced a dangerous challenge from the spread of 
the pandemic and struggled to overcome it.

COVID-19 is the biggest challenge that the world tourism industry 
has ever faced as international travel dropped by up to 25% in 2020, 
equivalent to a loss of 3 months of travel revenue. The whole world faced a 
complete lockdown during this time. In India, the scenario is not an excep-
tion. The Federation of Associations in Indian Tourism and Hospitality 
(FAITH) claims in their report that the industry is absolutely going to have 
a revenue loss of INR 15 trillion in 2021, as the major stakeholders of the 
tourism industry were unable to render tourism services due to lockdown 
in the country and for the closing of hotels and prolonged withdrawal of 
flight operations after the arrival and worldwide spread of the COVID-19 
pandemic in India in the month of March 2020. A report published by 
CARE ratings2 mentions that their calculations show a 40% decline in 
revenue over the calendar year 2019.

India is a well-acclaimed destination for travel and attracts tourists all 
over the world. The country’s cultural heritage and historical background 
play a major motivation for travel to India in spite of the country’s mega 
superstructures like the Taj Mahal, Amer fort, Brihadeshwara temple, 
and so forth. India’s foreign tourist arrival curve is consistently giving 
a promising results. Thanks to the positive promotion and marketing of 
the country to the world (Ministry of Tourism, 2019). In 2017, the count 
reported 10.04 million foreign tourists arrival and as expected, in the 
very next year, it gave further promising result counting to 10.56 million 
tourists with 5.2% increase in tourist arrival in the country (IBEF, 2019). 
Trends say that the total contribution by the Indian tourism industry in 
India’s GDP performance is projected to reach from 1,524,000 crore 
INR (US$ 234.03 billion) in the year 2017 to 3,205,000 crore INR (US$ 
492.21 billion) within 10 years by 2028. This is quite an ambitious target 
to achieve but still we hope for the best to happen. Indian tourism earn-
ings were recorded at US$ 28.6 billion in the year 2018 and are projected 
for US$ 50 billion by 2022,3 which is highly questionable during these 
pandemic times. India has also taken initiatives to increase the foreign 
exchange earnings from tourism. Newer and newer sectors of tourism are 
being introduced. Medical and wellness tourism although is a slow starter 

2 https://www.business-standard.com/article/economy-policy/covid-19-impact-tourism-industry-to-
incur-rs-1-25-trn-revenue-loss-in-2020-120042801287_1.html
3 Ministry of Tourism, 2019
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in the country’s tourism activities but it has significantly contributed in 
foreign tourist count and it is expected that India will be a key player in 
this segment in days to come. Data and facts give us a clear picture of 
carrying forward the industry to a bright future, which will boost the Indian 
tourism industry. Indian Government has taken steps to gradually develop 
the country from the perspective of tourism. The country has slowly and 
silently developed its infrastructure pertaining to tourism satisfaction. 
The country has opened its doors to international tourists from different 
countries. E-visa is a major step to reduce hindrances to visit India. The 
MICE industry today in India can compete with any western MICE 
tourism sector. The medical tourism industry of the country is catering 
to the citizens of various countries contributing vividly to the medical 
tourism sector. The country has progressed in cultural tourism, which is 
praiseworthy. The government along with its stakeholders has actively 
promoted and participated worldwide in health, yoga, and rejuvenation 
tourism and has marked its presence in the international arena where India 
has already proved its presence. After suffering about 50% revenue loss 
in the first quarter of 2020, and in the later months, it plunged to 70% as 
a result of the suspension of international flights, hotel operations, and 
complete lockdown in the country. As usual, in the second quarter of the 
year, the industry suffered a revenue loss of INR 69,400 crore, counting to 
an overall yearly loss of 30% projected revenue. Looking to the east, West 
Bengal has always been a place of interest among tourists for its variety 
of tourism products ranging from culture to adventure. The Sundarbans 
National Park is a destination for most of the enthusiastic tourists visiting 
the state. COVID-19 and complete lockdown for months has impacted the 
residents of the region heavily in earning their livelihood, which is mostly 
tourism centric and forest centric.

12.2 THE SUNDARBANS

The Sundarbans, regarded as the pride of Bengal, is a group of low-lying 
islands close to the Bay of Bengal in the Indo-Gangetic deltoid region 
stretches from the two southernmost districts of the state of West Bengal 
the 24 Parganas (North and South) stretching up to the Bagerhat district 
in the neighboring Bangladesh. The partition of Bengal during the British 
era separated the Sundarbans into Indian Sundarbans and Bangladesh 
Sundarbans forming one of the world’s largest delta commonly known as 
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the Ganga–Brahmaputra delta. Sundarbans today is the greatest collection 
of the largest mangrove forests having an area of 10,000 km2, out of which 
a considerable part of 4000 km2 is in West Bengal, India. Sundarbans 
represents the eternal global dilemma/conflict between developmental and 
ecological assets attracting tourists and researchers from various parts of 
the country and contributes as a prominent tourist destination of Bengal. 
The vast area showcases a large ecosystem of mangrove forest wetland, a 
fragile, and economically potential zone for the people living in the region. 
The geographical location extends between 21°32′ and 22°40′ Northern 
Latitude and between 88°05′ and 89°00′ Eastern Longitude. The region is 
marked by the Bhagirathi–Hooghly river, a distributor of the river Ganga 
on the west. The eastern boundary of Sundarbans is marked by the Icha-
mati–Kalindi–Raimongal rivers, to the north by the Dampier-Hodges, and 
the Bay of Bengal to the South. The Sundarbans National Park is India’s 
pride to be one of the largest wildlife reserves specially marked for the 
Royal Bengal tiger, Panthera tigris, covering an area of more than 1330 
km2. The Sundarbans also houses three sanctuaries—popularly known 
as Haliday Island, Lothian Island, and Sajhnekhali. People believe that 
historically Sundarbans got its name from the locally grown sundari trees, 
a famous mangrove species, abundantly found in the deltaic region.

12.3 BIRTH OF TODAY’S SUNDARBANS

The Sundarbans, famous for the mangrove ecosystem, is under the 
classification of reserved forest, jurisdictionally controlled by the state 
forest department. The forest is maintained by the forest department under 
the State government. Historically speaking, way back in 1878, during the 
British regime, the then Sundarbans was notified as a “Protected Forest” 
by the British India administration under the Forest Act, 1865 (Act VIII 
of 1865). This act empowered the then government in such a way that the 
government could reclaim or convert the land use plan of these regions 
for agriculture with the consent of the forest department run by the British 
government. Human settlements started to increase in this region and 
so there was a need for agricultural lands for being such the forest was 
specified as “protected” rather than “reserved” by the Forest Act of 1865. 
The forest department encouraged human settlements and leased out these 
lands for its structural and demographical change resulting in conversion 
into farmlands for the growth of cultivation. Developmental works were 
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on in those days when there was a much need for timber. This act helped 
the government to increase its timber production and management in the 
region, as timber was very necessary for the developmental works initiated 
in Kolkata and its surroundings by the British government.

Time passed by and India was fighting for its independence, and during 
this time more and more people formed settlements in the region. In May 
1943, the British government realized the after effects of increasing human 
habitation and infiltration in the Sundarbans and took a planned and effec-
tive action to preserve the forest by reclassifying it as reserved forest to 
resist further reclamation or change of the land pattern into cultivable land 
and human settlements. After independence, the Central Government took 
generous steps in the year 1989 for the conservation and preservation of 
the forest lands of Sundarbans, and due to its unique ecosystem, it was 
declared a biosphere reserve. Today, the whole area of the region is under 
the jurisdiction and control of the Director of the Sundarbans Biosphere 
Reserve whose office conserves and preserves this region with the help of 
the Divisional Forest Officer of 24-Parganas (South) along with the Field 
Director of the Sundarbans Tiger Reserve. On a positive note, the national 
park inside the Tiger Reserve bagged the status of a World Heritage Site 
in 1987, which brought the region fame and it became more popular. The 
newly declared national park was registered as the Category II status, 
which denotes the place as a Strict Nature Reserve, in accordance with 
the classification system of the International Union for Conservation of 
Nature (IUCN).

The Sundarbans National Park, having an area of 2585 km2, is a paradise 
of natural flora and fauna, providing refuge to 55 reptile species and more 
than 58 mammal species. The region is home to 248 bird species, at least 
11 amphibian species, 120 fish species along with several invertebrates, 
and more than 330 plant species. More importantly, as per the 2019–2020 
tiger census conducted by West Bengal Forest Department, the tiger 
population was around 96. Besides, the main resident of the forest the 
Royal Bengal tiger, scientifically known as “Panthera tigris,” estuarine 
crocodile, Indian python, golden jackal, wild boar, rhesus monkey, spotted 
deer, monitor lizard, Gangetic dolphin, and turtles of various species are 
found abundantly here. The flora is dominated by Sundari trees along with 
gewa and passur. The region is blessed with natural flora and fauna, and is 
a paradise for nature lover tourists. Truly speaking, Sundarbans is a place 
for nature lovers, adventure tourists, rejuvenating tourists, and tourists 
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who just simply wish to stay away from the hustle and bustle of their daily 
life for few days. The sea beaches of the region are special attractions 
for tourists. Bakkhali and Fresergunj beaches have started to rise up in 
the destination life cycle graph. Mausuni Island is now a paradise for 
adventure tourists and tourists fond of camping. The Sajnekhali and the 
Sudhanakhali watchtowers have remained special attractions for tourists 
visiting the forests of the region. Tourists from throughout the world come 
to visit a magnificent part of our country. The Bhagabatpur Crocodile 
Sanctuary is a special attraction for the tourists visiting the region and is a 
unique destination to visit in the country. The Burirdabri Watchtower and 
the Netidhopani Watchtowers are the best places to have a glimpse of the 
Sundarbans forest. The Haliday Island, Kalashdwip, and Henry’s Island 
are famous for the red crabs of Sundarbans. On the way to Sundarbans, the 
Gangasagar Island, famous for the Kapil Muni’s temple and Gangasagar 
Mela is one of the most special religious tourism destinations of the 
country.

12.4 LIVELIHOOD ANALYSIS OF THE PEOPLE OF SUNDARBANS

Present day, Sundarbans is administratively divided into 19 blocks under the 
jurisdiction of 16 police stations of North 24-Parganas and South 24-Parganas 
districts. These police stations, Haroa, Hasnabad, Hingalganj, Minakhan, 
Sandeshkhali-I, and Sandeshkhali-II in North 24-Parganas district and 
Basanti, Canning-I, Canning-II, Gosaba, Joynagar-I, Joynagar-II, Kakdwip, 
Kultali, Mathurapur-I, Mathurapur-II, Namkhana, Patharpratima, and Sagar 
in South 24-Parganas District are administered by West Bengal District 
Police. All these areas are very sensitive because they share the international 
border with Bangladesh and the open sea border. Apart from these hindrances, 
there are 54 islands in this region lying on the highly sensitive belt close to 
the international border. The total land geographically measures about 9629 
km2. Out of which 4493 km2 have human habitation and the rest comes 
under Reserve Forest. The administrative blocks or mouzas under the region 
are counted to be 1093. Today, Sundarbans is regarded as one of the most 
backward regions of West Bengal. The geographical position of the land 
surface and its inaccessibility with the mainland, rough marshy terrains, and 
so on are the major reason for such deplorable conditions of the region. The 
land originates from the premature reclamation of bushy, woody, and watery 
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wild tract of land surface approximately around late 19th century due to the 
lease agreement of the East India Company, where the company leased out 
few lots of habitable lands to the zamindars and the lootdars of the region. 
Today the land has minimum access to modern energy services like electricity 
from conventional sources or from trapped sources. A large population of the 
region depends on pisciculture in the local bherries or ponds and in deep-sea 
fishing. But a little can be converted into their earnings because perishable 
products like fish and vegetables yield fewer profits due absence of facilities 
for storage and/or value addition like scientific preservation and storage of 
the fish items. Improper, inadequate, unstable, and nonintermittent access to 
energy services and lack of opportunities are further multiplied by very high 
population density and very high poverty index. For example, due to the 
lack of intermittent supply of electricity in the region ice factories fail in the 
production and supply of ice to the trawlers used for deep-sea fishing and 
to the local fishing harbors. As a result, a remarkable amount of the catch 
loses its quality before proceeding for the local fish auction houses of the 
region. Accordingly, as an aftereffect of not being able to get the best returns 
from their work about 34% of the population is compelled to live below the 
poverty line for which these people are not directly responsible. Their hard 
toil does not yield much for them. The high dependence of these people on 
the natural system for biomass and other terrestrial and aquatic resources 
leads to further degradation of the regional ecosystem. The early settlers 
of the Sundarbans, reclaimed a part of the land from the sea and built up 
mud embankments for protecting their houses, crops, poultry, and livestock 
from floods during frequent high tides and natural calamities like cyclones 
and rain due to depression. Unplanned development of mud embankments 
obstructed the natural silt deposition, which is high near the mouth of the sea, 
by the numerous rivers, rivulets, and canals of the deltaic region. This made 
the entire area flat and a huge tract of land remains below sea level. This 
affected the natural flow of water in the region resulting to an acute drainage 
problem especially during the monsoon months. The high saline content in 
the soil creates an acute shortage of drinking water for the community and 
also water for agricultural and domestic uses. The availability of groundwater 
at a depth of 300–400 m is the only source of drinking water in the region for 
consumption and regular household use, which is quite alarming from the 
environmental context. The livelihoods of the people are mainly dependent 
on the collection of different forest produce like honey, lac, and so on. A large 
collection of people are engaged in the collection of honey from the bee hives 
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in the wild, which is one of the main livelihoods. The people engaged in the 
honey collection are locally named as mouals. The procurement of timber, 
fuel-wood, fishing, and collection of gastropods are some other alternative 
livelihood options for the people. People also practice shifting agriculture. 
Prior studies in the region mention that over 4.41 million people of this 
region find themselves socioeconomically and even geographically placed 
between two abruptly different contexts for their livelihood generation 
opportunities. The primary sources for the economic growth opportunities 
rest in nearby Kolkata metropolitan city, one of the largest conurbations of 
Asia, and second, the extraordinary ecological values of the rich and unique 
mangrove ecosystems of the world. Women travel from these regions to the 
nearby cities and towns like Kakdwip, Baruipur, Canning, Sonarpur, and 
even to Kolkata city to work as domestic help where they are not well paid 
and have no job security. They are physically and economically exploited 
looking at their deplorable livelihood situation. The standard of living indexes 
of the residents of the region is dreadful compared to the living standards 
of the other rural regions of the state. The previous research findings of the 
World Bank conducted as a household survey indicates that, of a typical 
group of 1000, 190 have an opportunity to get a meal a day, out of which 60 
would be provided with a mal nutrient meal. Out of 1000 samples, 510 of 
them are children suffering from malnutrition disorders of one form or other 
and ill health issues. Surveys from the “richest” administrative block of the 
region did not give a better picture too. A total of 310 of those 1000 were 
still found to be below the poverty line. Sample surveys from the poorest 
parts of the Sundarbans region resulted that 650 of those 1000 live below 
the poverty line. This has been elaborately addressed in the World Bank 
Strategy Report No 88061. In order to counter this deplorable situation of 
the people living in the region, the government of West Bengal has come 
up with some subsidiary income opportunities for the people of the region. 
A 100-day job card has been provided to the eligible people so that they 
can earn a handsome livelihood from the government jobs in the region. 
The government is also meticulously working in making the lives of the 
fishermen community happier and economically strong. Storm alert systems 
and meteorological prediction centers have been developed in the region so 
that a large number of populations can be saved from devastations occurring 
from these environmental disasters. Results have started to come. During 
cyclone Amphan in May 2020, a large number of people has been rescued 
and relocated to flood and storm centers thus saving them from the calamity 
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and protecting them from becoming poorer due to the loss of wealth and 
household goods due to the disasters. During cyclone Yaas, which came in 
late May 2021, the repetition of the same has been seen and a large number 
of population has been relocated into safe houses built for the purpose.

Another problem of the region is the electricity supplies which is 
much-needed energy source for human growth and progress. Electricity 
has not reached the remotest corners of the region. There might be various 
environmental–political reasons for the same but one thing is true that the 
inaccessible terrain is one of the reasons for it. Due to poor power supply, 
the fishing industry cannot get the best out of it as fishes lose its quality due 
to infrequent supply of ice and fewer ice factories in the region. Studies 
show that the per capita consumption of electricity is alarmingly low by 
just one-fourteenth of the national average. A majority of households do not 
have access to electricity, which to these families is a matter of luxury they 
can never think of even in this 21st century. Only 57 out of 1076 villages 
are fully connected and only 17% of households have grid connectivity. 
Inaccessible marshy land mostly surrounded by rivers and rivulets, poor 
connectivity to the remote locations, and highly fragile zones increases 
the maintenance cost of the electrical outfits and machines, thus hindering 
the expansion of the electricity services. The government has poorly failed 
in arranging alternative power from renewable sources of electricity like 
tidal power, wind power, and solar power, although the region is suitable 
for such things.

People living in the region rely on the forest for the collection of honey, 
lac, timber, and fuel wood. With their own risk, they penetrate deep into the 
forest in search of forest products that can bring money to them. However, 
these professions of the locals are risky and pose a risk of the highest order 
losing lives from the frequent conflicts with tigers and other wild animals, 
including highly poisonous snakes. They have no protection from this; 
even the local village medical unit sometimes does not have the medicines 
for the treatment of the snake-bitten villager. The Sundarbans Biosphere 
Reserve is a protected zone by the act of law. There are stringent restrictive 
rules and regulations in the region that put restrictions on the collection 
of the forest products. They are costly and much in demand. News is not 
uncommon that a crab collector in the region has been attacked by tigers. 
But nothing matters to the villagers as hunger drags them into the jungles 
inhabited the tigers. There is a steady tussle between the forest officials and 
the villagers regarding the collection of forest produce as it is their income 
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for sustaining life. The forest officials have put on restrictions of various 
kinds and types, by issuing permits as well as allowing and restricting 
entry to the buffer area of the Sundarbans Tiger Reserve. However, they 
also give permissions for forest activities such as honey gathering, fishing, 
and crab catching, at certain times of the year so that these people can 
legally enter the forest but must refrain to venture deep into the forest.

On the other hand, these people are deprived of compensation as 
authorities decline such issues stating that these jobs are illegal as most 
of these men venture out in the forest without proper permits and permis-
sions. They do not have any insurance policies to provide financial cover to 
the family members after death. The compensation claim is also a tedious 
process and requires a lot of paperwork, which is really impossible for 
the family members of the deceased as most of these people is illiterate 
due to the lack of schools in the region. Some do not have proper identity 
documents with them for their child’s admission to the free government 
schools. It might have got torn, lost, or drained away during monsoons, 
or these might not have been issued to them. Such unfortunate incidents 
happening inside the core area, compensation calls are rejected as it is 
illegal to enter there for whatsoever reasons. Unsustainable crop harvesting 
and unplanned collection of the river wealth has abruptly resulted in the 
drop of the population of the catch in the buffer zone, forcing the villagers 
to enter the core zone for sustaining their livelihood and to get the best 
catch ignoring the risk of falling victim to man–animal conflict. Apart 
from this, a small part of the population has found their livelihood in 
various organized and unorganized activities of the tourism industry. But 
to be true, tourism in the Sundarbans region is mostly seasonal in nature. 
Women engage themselves in various activities of the fishery industry 
in the region, some work in the local households, and some travel to 
nearby cities like Canning, Baruipur, and Sonarpur regions which are the 
upcoming suburban cities in search of a proper job. Few even travel 100 
km to reach the city of Kolkata for better income.

12.5 EFFECT OF COVID-19 ON THE LIVELIHOOD OF THE PEOPLE

COVID-19 virus deeply affected the poor people of the region not in 
terms of health emergency but in terms of livelihood. The country’s lock-
down decisions to counter the spread of the disease engaged a part of the 
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population of the region to select between their lives and their livelihoods. 
The locals who were engaged in other subsidiary jobs for earning their 
livelihood were compelled to venture into the forest, at their own risk. For 
example, a rickshaw puller had no income from his rickshaw as tourist 
count reduced to nearly zero, from whom he used to earn a decent income. 
During lockdown, the forest was closed and no one was allowed to enter 
and no permits were issued except for special reasons. The local villagers 
were strictly prohibited to enter the forest during the lockdown, but the 
hunger in their stomach dragged them there. News in the local dailies had 
stories of three local residents killed by a man-eater tiger within a span 
of 7 days. Rathin Sarkar, a 36-year-old villager from Lahiripur village in 
Gosaba block,was killed on April 20 last year by the suspected tiger. This 
person went into the forest as all other alternatives to earn his livelihood 
were in a perfect lockdown.

COVID-19 has brought a remarkable change in the tourism business 
of the country but some parts of Sundarbans are an exception. Yes, you 
have heard it right. Sundarbans did not face any trouble, which needs to 
be discussed. This is only because of the topography of the region and the 
robust struggling will of the people of the region. As we are all aware that 
the nature of the COVID-19 viruses is to attack humans who are weak in 
their immune and have comorbid diseases, but the people of the region 
won the fight against the virus. These people are robust in their look and 
work in sun and rain everyday. They have developed their immunity by 
fighting with nature for their existence of living. These people go to the 
sea, work in the sun, and eat whatever they get from nature. They live in 
a pollution-free environment having fewer chronic obstructive pulmonary 
disease (COPD) cases among them. These people have grown up strong in 
this region. The population of the region is not as dense as compared to the 
other regions as most of the region is inhabitable and people stay in clusters 
at places away from each other. The connectivity between the main-land is 
also negligible and infrequent as most of the region is surrounded by water 
and connectivity between one island to another is poor. The government 
and the local authorities meticulously had withdrawn the connectivity 
of these islands much earlier before the spread of this pandemic. The 
connectivity of these islands with the main cities like Kolkata, Sonarpur, 
Baruipur, and Canning had been withdrawn, which minimized the spread 
of the disease and the whole area became isolated much before the cities 
decided to do so. One good example to cite here is the island of Ghoramara 
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located in close proximity to the Bay of Bengal, where people used to live 
happily during the pandemic times, as none of the residents of the island 
ever got infected with the virus. It will be not wrong to say that Ghoramara 
Island is the only Covid-free island in the country.

Tourism in the Sundarbans region remained untouched from the virus 
because of the luck factor to say. The tourist season in the Sundarbans starts 
in October and ends in March. It is during this time that the tourists from 
different parts of the country come to visit Sundarbans. The pandemic took 
shape during March 2020 and the state went into partial lockdown from 23 
March 2020. The whole tourist season for the year was over by then and 
the people of the region were busy collecting their economic benefits from 
it. It is during this time the movement of the tourists in the region stopped. 
The stakeholders of tourism were very happy with the business for the 
season and they never thought that lockdown will continue for long. This 
belief brought another problem in the region. Sundarbans is more depen-
dent on road connectivity than water connectivity for the supply of their 
FMCG goods. The businessmen of the region come to the nearest cities 
or suburban towns for their grocery requirements. The lockdown stopped 
this. Now they needed to come to the paikiri market of the Kolkata city 
to procure the daily necessities for the people of the region. The powerful 
businessmen managed to come to the city to get the items, and as a result, 
the demands for the goods were more but the supply was less. This led to 
the surge price of the goods. Oil, masala, pulses, detergents, medicines, 
petrol, diesel, kerosene, etc started to sell at a higher price in the region. 
This made the businessmen richer but the common people economically 
poorer. It is true that locally Sundarbans produces rice, fish, milk, poultry, 
and so on but the other important things needed to be procured from the 
mainland. COVID-19 made the situation tougher for the local people to 
sustain their day-to-day life.

The livelihood of the people was affected mostly the fishing was low 
compared with the other years due to the uncertain transportation. The 
min or the freshly hatched fish used to get its supply from Kerala and 
Tamilnadu. During the lockdown, parcel cargo was in operation and the 
fishes were delivered in time at Kolkata airports. The local businessmen 
did not face any challenges to procure the same from the city airport or 
train terminals. But the fishing in the sea was affected due to operational 
hindrances and for fuel. The major threat was to send the catch to the local 
market for auction. People who used to earn their livelihood working in the 
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tourism industry stayed at home as the hotels and the lodges kept closed. 
The hawkers who used to earn their livelihood selling goods to the tourists 
shifted from their occupation and took other occupations like selling fruits 
and vegetables door to door as most of the bazaars remained closed due 
to lesser sales in the region. Local employment was unaffected as people 
opted for different other livelihood options. It is during this time, the 
devastation of cyclone Amphan came in the land of Sundarbans. Amphan 
created havoc in the region and many people went homeless. The govern-
ment and the NGOs from different part of the country provided support 
to these people and it was enough for them. Amphan created another job 
opportunity for the people of the region. They started rebuilding Sundar-
bans again. The government provided support to build the infrastructure 
of the region and slowly and steadily the region met with the post Amphan 
effect. During this time, the country recovered with the COVID-19 effect 
and lockdown was withdrawn phase wise. Local trains and buses started 
to ply in the region. The migrant laborers who came to the region during 
lockdown stayed isolated for 14 days and arrangements were made for 
them to stay in government COVID-19 centers, started to go back to their 
place of work and Sundarbans somehow managed to survive the effects 
of COVID-19 with the blessings of Dakshinrai, the savior of the region as 
believed by the local residents of the region.

12.6 CONCLUSION

To conclude this chapter, one thing needs to be mentioned here that our 
Sundarbans is the gift of the Lord and protected by the Dakshinrai. The 
Royal Bengal Tiger is the protector of the forest. Sundarbans has boldly 
faced the cyclones and the high tides of the Bay of Bengal, but the region 
has somehow survived. The people are bold enough to face any challenges 
and so the truth prevails for COVID-19 also. The virus failed to put a 
remarkable impact on the population of the region due to their powerful 
natural immunity in their bodies, which were developed from their struggle 
for survival. The poor health services and facilities of the region were not 
in a position to handle the health crisis that could have arrived due to the 
spread of the virus in the pandemic. Long live the people of Sundarbans 
and the Royal Bengal Tiger.
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CHAPTER 13

ABSTRACT

This study reveals the impact of COVID-19 outbreak and its impact on 
the selling of temple foods (called prasad or bhog), particularly in Lord 
Ananta Basudev temple, Bhubaneswar. The current COVID-19 outbreak 
in India and worldwide has brought a setback to the hospitality sector due 
to which this sector is now at a standstill. Nearly 3.8 crores of tourism and 
hospitality employees were affected due to the pandemic of COVID-19 
in India. This is one of the worst crises ever to hit the Indian tourism 
industry impacting all its geographical segments—inbound, outbound, 
and domestic, almost all tourism verticals—leisure, adventure, heritage, 
MICE, cruise, corporate, and niche segments. The whole tourism value 
chain across hotels, travel agents, tour operations, destinations, restaurants 
has been hit. Now it is need of the hour that we must modify our daily 
operations and restrict any further transmission of the virus in the hospitality 
sector. Minimizing all possible touchpoints between a guest and staff not 
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only in hotel or restaurants but also in all organized and nonorganized 
sectors help fighting against COVID-19. Odisha has a rich cultural heritage 
and temples of Odisha are great treasures not only for the state but for the 
whole world. Among the important aspects of the temple, it is the prasad 
or bhog, which is the food prepared in the temple premises, offered to the 
deity and then distributed among the devotees. When food is linked with 
religious activity, it takes on a special significance. Many people earn their 
livelihood by selling temple food to devotees as well as religious tourists. 
Food is one of the essential features of tourist attractions, and it has also 
become an integral part of the experience in recent years as a subject of 
study in its own uniqueness. Because of the COVID-19 outbreak, temples 
are closed, people are debarred to enter into the temple, and at the same 
time, large gatherings are also avoided. Hence consumption of temple 
food has gone down drastically due to which people selling temple food 
are affected directly.

13.1 INTRODUCTION

Odisha is a unique state in India because of its temples, religion, food, and 
culture. Temples originated as a place of worship and an eminent focus of 
multifarious human activities like social, economic, and cultural were part 
of this culture. Till now, the construction of a temple is considered to be 
a very significant and pious social service in traditional society. The main 
purpose of attraction of temple in the state was addition or presence of Nata 
Mandap and Bhoga Mandap. Evidence of offering prasad or bhog was 
found both in Puranas as well as history. Festivals and fairs are regularly 
conducted in the state of Odisha, and they attract more pilgrims than tour-
ists on a daily basis. Particularly when pilgrims visit temples they receive 
bhog/prasad that are directly purchased by them. The development of 
offering bhog or temple food started during the rule of Somavanshi rulers 
in Odisha. It has been found out from history that temples are not only 
centers of worship rather they also act as a manifestation of cultural traits, 
which involves preparation of food in the premises and offering to the 
deities, and then distributing among the devotees. Several communities 
did not always donate land or a huge sum of money; their participation in 
daily worship and their offering of ritual objects like flowers, dipa (lamp), 
dhupa (incense), naivedya (food grains), which are offered to the Lord or 
deities, played a major role in the maintenance of the temple.
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Naivedya is an everyday offering of food to the deities. Deep care and 
personal connections to the dishes served to the Lord are an important 
part of Hinduism. Bhog or prasad which is first fed or offered to the Lord 
as naivedya and later served to devotees is a common practice in most 
Hindu temples. Naivedya is also called divine food. Satvik food is usually 
served as prasad or bhog in most of the temples in Odisha. After reaching 
the temple, the devotee prepares the prasad/bhog from the ingredients 
brought and offer to the God and Goddess.

The pandemic has affected everybody a lot from all walks of life. Even 
priests and places of worship are no way an exception to it. People who 
prepare temple food and sell it are all affected because of the closedown 
of the temples. Their financial conditions worsened during the ongoing 
pandemic. Presently, many people are out of work and without earnings 
to feed their families. This has led to escalating economic and social 
problems.

13.2 SCOPE OF THE STUDY

This study is primarily concerned about the COVID-19 outbreak and its 
impact on the selling of temple food, particularly in the context of Lord 
Ananta Basudev temple, Bhubaneswar. Temple foods relating to tourism 
have not received due attention within a policy framework. Even though 
they have been acknowledged in a general sense, the studies conducted on 
the subject are limited in their scope. The main purpose of the study was to 
find out the importance of the temple foods, types of temple food, and how 
pandemic has affected the selling of temple food. Suggested measures can 
be taken so that it can be helpful for the community associated with the 
preparation and selling of temple food toward the development of tourism 
as well as to increase the economic standard of the local public associated 
with the temple in Bhubaneswar.

13.2.1 CHALLENGES IN SELLING OF TEMPLE FOOD IN ODISHA TO 
INCREASE THE DEMAND DURING COVID-19 OUTBREAK

The challenges of selling temple food in Odisha in general and Lord 
Ananata Basudev temple, Bhubaneswar, in particular, are many. Some major 
challenges involved in the selling of temple food in Odisha are as follows:
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• Shortage of firewood and earthen pots, coupled with scarce water 
supply, has put a serious question mark over the availability of the 
prasad or bhog.

• Different COVID-19 protocols need to be followed while selling 
temple food in the temple premise.

• Efforts should be made for the availability and consumption of 
temple food in different places/eating outlets in Odisha with proper 
supervision and guidance so that the authenticity can be maintained.

• The temple authority including the state government should high-
light the nutritional aspects of temple food including its benefits for 
increasing the awareness as well as consumption of temple food in 
Odisha and abroad.

• Cleanliness and maintenance of the Ananda Bazar where temple 
food is served are a real challenge for the temple administration 
for serving food to the devotees. Since, it is an open-air eatery, 
everyday a huge number of people use it for having their lunch, so 
it need to be cleaned and hygienic conditions may be maintained 
with proper sewage system and water supply facility so that people 
can get proper facility to sit and eat prasad everyday.

13.2.2 LITERATURE REVIEW

13.2.2.1 BOOKS

In their book, Bhog—Temple food of India, Geeta Buddhiraja, and Arun 
Buddhiraja (2012), have mentioned, “Bhog—Temple Food of India explores 
and celebrates the link between food and culture and endeavors to resurrect 
some elided portions of India’s heritage cuisine.” Based on six ritu (seasons) 
and ashtha (8) prahar (unit of time) followed by temples for bhog offerings, 
numerous first-of-its-kind recipes are included. Culled out from the temple 
kitchens, several known dishes are given a traditional flavor. They have 
explained the importance of bhog to mankind.

Indian Regional Cuisine—Hyderabad andAndhra Pradesh: In her 
book, The Essential Andhra cook book with Hyderabadi and Telengana 
specialties (1999), Latif. Bilkees states together with the different aroma, 
spices, and tastes of Andhra Pradesh cooking/cuisine from the simple idli-
sambar to hot and spicy seafood delicious. Along with the recipes, she 
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mentioned the traditions and rituals associated with food. In her book, 
the author shared her experience by mentioning that any conversation in 
Hyderabad usually ends with a reference to food or a discussion on it. She 
opined that in Hyderabad, one lives to eat.

Madhur Jaffery in The Taste of India (1985), clearly stated together a 
series of authentic dishes and description on each dish on specialty food 
of each region of India. The dishes include specialty coconut-scented stew 
from Kerala (south) to Wazwan from lake-laced Kashmir (north).

Indian Regional Cuisine—Kerala: Kannampilly Vijayan in his book, 
The Essential Kerala Cook Book (2003), explained the ancient association 
of food with religion, the influence of foreign trade, and the intermingling 
of different communities of the Kerala Cuisine. Here, the author opined 
that Keralian foods are delicately spiced dishes, harmoniously balanced, 
and simple to prepare, neither too rich nor too bland.

Bengali Cuisine: In her book, Bangla Ranna, The Bengal Cook Book 
(1998), Minakshie Dasgupta has given step-by-step instructions of over 
200 recipes ranging from starters like shukto to vegetable dishes including 
chorchories and dalnas, to fish, shell fish, poultry and meats, and ending 
with desserts and sweets.

In his book, Gastronomic Tourism in India, (2016), Susanta Ranjan 
Chaini presents and defines the concept of gastronomy tourism, a detailed 
study on the role of temple foods in promoting gastronomy tourism in 
India, gastronomy tourism consumer behavior in India, wine tourism in 
India, culinary explorations and food tours in India, regional cuisines of 
different states and union territories. The major thrust is given on how 
cuisine plays a vital role in promoting a destination.

13.2.2.2 JOURNALS AND MAGAZINES

Subramanian Shankar (1991) in his research paper, Gender Effects in Indian 
Consumption Patterns,” clearly states a range of household consumption 
patterns using the household expenditure data from the national sample 
survey 1983 from Maharashtra. The sample study stated that gender plays 
a vital role in consumption patterns. General food stuffs like rice, wheat, 
cereals, pulses, milk, meat, fruit, vegetables, and sugar are either gender 
neutral or are consumed in larger quantities when there are more women 
in the household.
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Nihar Ranjan Rout’s (2009) research titled Food Consumption Pattern 
and Nutritional Status of Women in Odisha tries to find out the variation 
in food consumption and nutritional status of women in the state in rural 
and urban areas against different background variables. The author has 
also clearly stated the difference between the standard and actual level of 
food intake among different groups of women. Here, the author used data 
from National Family Health Survey-II (NFHS-II) for the study. This data 
comprised 4425 ever-married women in the age group of 15–49 years. A 
profound variation in the nutritional status was observed between the rural 
and urban women in Odisha.

Rabindranath Mukhopadhya (1987) in the research paper titled A Study 
of Regional Pattern of Consumption Expenditure in Rural INDIA analyzed 
the regional consumption expenditures pattern of rural households. 
Researcher estimated expenditure elasticities for cereal substitutes, all 
food, and nonfood items. The study found variations in the consumption 
expenditure pattern of rural households.

Digamber Mohanty, in his article on Destination Puri for Tourists 
and Pilgrims (2004), emphasized the importance of Puri, not only a 
religious place but also a destination that mainly attracts a large number 
of both domestic as well as foreign tourists for Lord Jagannath and its 
Mahaprasad. Being a District Collector, he has emphasized that both 
the private as well as government sectors to come forward to increase 
their efforts to make a conducive environment for tourist activities. He 
also mentioned various types of fund allocation given by the Depart-
ment of Tourism, both state and central government to develop this 
destination.

13.3 OBJECTIVES OF THE STUDY

The main objectives of the research are to:

a. Study the historical development of temple food in Lord Ananta 
Basudev temple, Bhubaneswar, Odisha.

b. Analyze varieties of temple food available in Lord Ananta Basudev 
Temple, Odisha.

c. Find out the importance of social factors in influencing the current 
temple food demand and consumption in the state.
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d. Examine the impact of the COVID-19 outbreak on selling of 
temple food-specific and particular in Lord Ananta Basudev 
temple, Bhubaneswar.

e. Identify the role of government and various organizations for 
marketing and promotion of temple food in Odisha.

f. Examine the perception and attitude of the tourists regarding 
temple foods in the state of Odisha.

13.4 RESEARCH METHODOLOGY

13.4.1 DATA SOURCE

The data for the proposed study has been collected from primary and 
secondary sources. The primary data have been collected through a 
prestructured questionnaire. Tourists and vendors were the major respon-
dents to the study. The primary data have been supplemented by secondary 
data cited in the reports of temple administrations, Department of Tourism, 
Government of Odisha, Odisha Tourism Development Corporation, and 
many others. Besides, some relevant journals, magazines, and newspapers 
have also been extensively consulted.

13.4.2 PILOT STUDY

A pilot study was conducted in the research area before designing the 
questionnaire. The data were collected through a pilot study to know about 
the potential of the study area and to avoid the biasness and obtain the 
authenticity response for this study.

13.4.3 SAMPLING PLAN

In order to make the analysis more transparent, the sample size was 
restricted to 100 for tourists and 12 for vendors. Out of which 87 tourists as 
respondents were found suitable, whereas 10 vendors as respondents were 
also found suitable. The area of study was selected, which was confined to 
the area nearby Lord Lingaraj temple, Bhubaneswar.
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13.4.4 RESEARCH DESIGN

13.4.4.1 DATABASE

The data for the proposed study were collected from both primary and 
secondary sources. The primary data was supplemented by secondary data 
cited in the reports of the Department of Tourism, Government of India, 
and Government of Odisha. Apart from these some relevant journals, 
magazines, books, and newspapers were also be consulted.

13.4.4.2 TOOLS USED FOR SAMPLING

Standard tools of research such as analysis of variance, factor analysis, and 
correlation and regression analysis were applied wherever required. To 
study issues such as studying the motivations of tourists, duration of trips, 
and their inclination toward handcraft-related experiences in the study 
area was dealt with. Questionnaires were used to select a random sample 
of tourists covering both domestic and foreign tourists. Standard software 
such as MS Word, Excel, and SPSS were also employed to analyze the 
data.

13.5 DATA ANALYSIS

The primary data were obtained through a well-framed questionnaire circu-
lated among tourists and different temple food vendors. The questionnaire 
comprised personal details to be filled by the respondents. In particular, 
the study ascertains the age, marital status, qualification, annual income, 
and occupation of the respondents. The percentage analysis was applied to 
identify different categories of tourists and vendors backgrounds.

13.6 DATA ANALYSIS (TOURISTS)

Table 13.1 presents the demographic profile of the respondents on the basis 
of gender, marital status, age, educational qualification, annual income, 
occupation, and region belongs.
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TABLE 13.1 Sociodemographic Profile of Tourists (N = 87).

Particulars Frequency Percent Cumulative percent

Gender

Male 54 62.06 62.06

Female 33 37.94 37.94

Total 87 100.0

Marital status

Married 58 66.66 66.66

Single 29 33.34 33.34

Total 87 100.0

Age

Below 25 years 11 12.64 12.64

26–35 years 27 31.03 31.03

36–50 years 41 47.12 47.12

51–60 years 07 8.07 8.07

Above 60 years 01 1.14 1.14

Total 87 100.0

Educational qualifications

Up to m 12 13.79 13.79

Intermediate 26 29.88 29.88

Graduate 39 44.85 44.85

Post graduate & above 08 9.19 9.19

Others 02 2.29 2.29

Total 87 100.0 100

Annual income

Up to 2 Lakh 14 16.09 16.09

2–5 Lakh 36 41.37 41.37

5–8 Lakh 29 33.33 33.33

8–12 Lakh 07 8.04 8.04

Above 12 Lakh 01 1.17 1.17

Total 87 100.0

Occupation

Government employees 24 27.58 27.58

Pvt. sector employees 32 36.78 36.78

Self-employed/farmer 08 09.19 09.19
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Particulars Frequency Percent Cumulative percent

Business 20 22.98 22.98

Others 03 03.47 03.47

Total 87 100.0 100.0

Region

Eastern region 74 85.05 85.05

Northern region 04 04.59 04.59

Southern region 05 05.77 05.77

Western region 04 04.59 04.59

Total 87 100.0 100

Source: Survey data.

It can be observed from Table 13.1 that in tourists out of the total respon-
dents 62.06% (54) are male and 37.94% (33) are females. In marital status, 
majority of the respondents 66.66% (58) are married and 33.34% (29) are 
single. In age of the respondents, majority of the respondents 47.12% (41) 
belong to 36–50 years of age and then coming 31.03% (27) belongs to 
26–35 years of age and 12.64% (11) of the respondents are having below 
25 years. Further in educational qualification, maximum of the tourists are 
graduates 44.85% (39), then comes intermediate 29.88% (26) and up to 
matriculation 13.79% (12), and 9.19% (08) of the respondents are post-
graduate and above.

In annual income, majority of the tourists 41.37% (36) have income 
of 2–5 lakhs, 33.33% (29) have income of 5–8 lakhs income, and 16.09% 
(14) have income up to 2 lakh.

Out of the total respondents of tourists, 27.58% (24) are government 
sector employees and 36.78% (32) are private-sector employees, and 
22.98% (20) are from business profession followed by self-employed/
farmer. In region, majority of the tourists 85.05% (74) are coming from the 
eastern region and 5.77% (05) from southern and few from the northern 
and western region, that is 4.59% (04).

Table 13.2 and chart show the purchase pattern of temple food. 
The figure reveals that majority of the respondents 78.16% (68) prefer 
purchase of temple food by self then coming by vendors 18.41% (16) and 
few numbers of respondents prefers to purchase temple food by hotels & 
restaurants 1.14% (1) and 2.29 (2) by online booking.

TABLE 13.1 (Continued)
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TABLE 13.2 Purchase of Temple Food/Prasad.

Sl. Particulars Frequency Percent Cumulative percent

1 Self 68 78.16 78.16

2 Vendors 16 18.41 18.41

3 Online booking 2 2.29 2.29

4 Hotel & Restaurants 1 1.14 1.14

Total 87 100.0 100

Table 13.3 and chart show the occasion on the consumption of Prasad/
temple food by tourists. The figure reveals that majority of the tourists 
47.15% (41) prefer consumption of Prasad/temple food on regularly most 
of the days and then coming on religious function, that is, 28.73% (25) 
and on occasions like family rituals 12.64% (11) followed by specific days 
and others.

TABLE 13.3 Occasion on Consumption of Prasad/Temple Food.

Sl. Particulars Frequency Percent Cumulative percent

1 Religious function 25 28.73 28.73

2 On specific day 09 10.34 10.34

3 Regularly/most of the days 41 47.15 47.15

4 On occasions like family rituals 11 12.64 12.64

5 Others 1 1.14 1.14

Total 87 100.0 100

Table 13.4 and chart show the promotion of temple food. The figure 
reveals that majority of the respondents 45.97% (40) prefer through elec-
tronic media then coming by participating in social activities 31.06 (27) 
followed by through print media 13.79% (12) and few numbers of respon-
dents prefer promotion of temple food by participating in organizing food 
festivals.

13.7 MAJOR FINDINGS

• From the research, it is found out that the temple food is not only 
popular irrespective of gender and region but also earns the respect 
of being highly religious faiths and beliefs as a divine food.
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TABLE 13.4 Promotion of Temple Food.

Sl. Particulars Frequency Percent Cumulative percent

1 Through print media 12 13.79 13.79

2 Through electronic media 40 45.97 45.97

3 Participating in social activities 27 31.06 31.06

4 Organizing temple food festivals 05 5.74 5.74

5 Others 03 3.44 3.44

Total 87 100.0 100

• The availability of prasad or temple food inside the temple is a 
major factor responsible for consumption of temple food inside the 
temple.

• During the purchase of temple food, majority of people prefer to 
purchase it themself than depending on hotels or third party.

• Daytime consumption and demand of temple food are more than 
evening time as maximum pilgrimage tourists visit the temple 
during the day time than night.

• The research has revealed from the data that maximum people 
prefer to consume temple food on religious functions because of 
religious sentiments than in the normal days and is followed by 
specific days of the week and finally family rituals in the state of 
Odisha.

• The motivation to consume prasad or temple food is also indepen-
dent of occasions to consume the temple food or prasad.

• Vendors are facing several financial difficulties during pandemic 
and need assistance from the government.

• The people and community associated with the preparation and 
selling of temple food need urgent attention, particularly Kumbha-
karas who prepare earthenware pots for cooking and packing of the 
prasad or bhog have lost their livelihoods.

13.8 SUGGESTIONS AND RECOMMENDATIONS

• Temple food in Odisha occupies a unique position in the minds of 
the people because of its religious belief, sanctity, nutritional value, 
and style of service.
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• Temple food also attracts more number of tourists not only to visit 
the temple but also to consume varieties of prasad. Hence it should 
be marketed in a better way to promote tourism in the state of Odisha.

• It is not always possible for the people/tourists to consume the 
temple food inside the temple premises. Sometimes the tourist stays 
far away from the temple where the temple food/prasad is prepared 
and available, which is inconvenient for the tourists to reach there 
for its consumption. Under such circumstances, efforts should be 
made by the temple authority to make this temple food available for 
tourists at their place of stay and thereby increase the consumption 
of temple food.

• Since temple food is mostly consumed during social rituals and 
religious ceremonies, special efforts should be made to make 
it available for the general public at the place of their residence 
which can be achieved only by adopting an effective supply chain 
management system in serving the temple food or bhog.

• In order to maintain hygiene and longevity of dry prasad or sukhili 
bhog, proper packaging system should be introduced to fulfill the 
need.

• The tradition of consuming temple food inside the temple premises 
may be enhanced by providing cleanliness in the dining area as well 
as maintenance of hygiene in the temple premises.

• Training must be imparted to Suaras or temple cooks pertaining to 
hygiene and food safety and thereby motivating them to be in their 
profession as well as to involve their families to continue in the 
same profession for the future generation.

• FSSAI training must be given to all vendors as the roles of vendors 
are very crucial for selling the temple food.

• Particularly during the pandemic, the government needs to give 
some financial assistance and support to the people involved in the 
preparation & selling of temple food.

13.9 LIMITATIONS OF THE STUDY

During the present study, the researcher has faced the following limitations:

• Lack of literature on marketing of temple food: a study based on 
Lord Ananta Basudev temple, Bhubaneswar, Odisha, the researcher 
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had to collect primary information mostly through field visits. Due 
to the lack of time and cost constraints, it was not possible to visit 
all the temples and thereby produce an exhaustive work.

• More time taken during the collection of the primary data, as the 
researcher had to thoroughly convince the respondents about the 
purpose of the survey.

• Most of the tourists and vendors were not ready to share their 
incomes and sales volume, respectively. Hence during the survey, 
the respondents were found to be conservative while providing 
some information. This limitation was felt particularly in the case 
of vendors selling temple food/prasad.

• The statistical and accounting tools used for the study have their 
own limitations.

• Mainly the size of the sample is another limitation. This is basically 
due to the fact that the research is purely on exploratory one and 
main source of data is the primary one.

• Lack of useful data on types of temple food, marketing, pilgrims, or 
devotees expectation and satisfaction level in the context of temples 
of Odisha had been constantly felt as a major limitation.

However, the findings of the present study should be used judiciously 
and carefully taking into account the above limitations.

13.10 CONCLUSION

This chapter seeks to discover how COVID-19 and related government 
restrictions have affected the selling of temple food and its economic 
impact on people associated with it. It has also sought to assess the 
adequacy of socioeconomic relief and related mitigation strategies. 
This chapter applies several theories to assess the differential impacts 
of the pandemic on temple food. Both quantitative and qualitative 
approaches to understand the data and to assess the effects of COVID-19 
on temple food are used. The findings in this study document different 
impacts of COVID-19 on temple food for Lord Ananta Basudev temple, 
Bhubaneswar.

These impacts have increased the burden on the people and their fami-
lies who are dependent on temple food selling. 
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CHAPTER 14

ABSTRACT

Tourism is usually described as an activity of consumption, whereas 
pilgrimage is a journey of devotion and sacred significance. There are 
two reasons for which pilgrim tourism, especially Buddhist tourism, is 
becoming important in India in general and the state of Bihar in particular. 
First, due to the increased importance of connectivity and facilities in the 
destinations and second, religious circuits provide a way of tapping into 
communities of emotion and ritual practice that can be used to strengthen 
national and cultural identity as well as provide significant economic 
benefits for the state. This study not only focuses on the role of the govern-
ment to promote Buddhist tourism in the state but also suggests some 
measures to improve the tourist arrivals as well as to promote and market 
Buddhist tourism after COVID-19 pandemic.A
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14.1 INTRODUCTION

Bihar is bound on the north by Nepal, on the east by West Bengal, on 
the west by Uttar Pradesh, and on the south by newly formed the state 
of Jharkhand. The history of Bihar shows a rich heritage inherited from 
various dynasties that ruled the state for many years and great personalities 
associated with the state. Although the state has managed to attract a large 
bunch of international tourists but its rich archeological and historical 
value of this heritage still remains unexplored. No doubt that the state 
has a very high tourism potential, but due to the lack of infrastructure 
facilities, such as transport, communication facilities, accommodation, 
and other tourism-supported facilities, safety, and security most part of it 
remains unexplored by the tourist.

With an approximate population of 700 million worldwide and 
representing around 7% of the total population, the Buddhist religion is 
the fourth-largest community in the globe. The most important aspects 
of the Buddhist religion is that people of other religions are very much 
impressed by the Buddhist philosophy and their simple way of life. For 
many, Buddhism is not just a religion but a lifestyle characterized by 
several movements across Asia in general and India in specific. Buddhist 
tourism is now gaining importance because it is suitable for all age group, 
especially for senior citizens.

Bihar has a tremendous potential for the development of Buddhist 
tourism in the state. The Buddhist Circuit in Bihar is listed among a range 
of other circuits including Hindu, Jain, and Sufi. Geographically, histori-
cally, culturally, and religiously, the state Bihar is a rich land. This provides 
the state with a great competitive advantage from a tourism point of view 
with regards to other states of India. Currently, the Bihar government has 
introduced new and innovative ways to boost tourism in the state by devel-
oping new tourist sites and renovating the existing ones. Renovation of old 
tourist circuits like Buddhist circuits, Jain circuits, wildlife circuits, and 
so on. The prominent Buddhist tourist places include Bodhgaya, Nalanda, 
Rajgir, Vaishali, Keshariya, etc.

14.2 OBJECTIVES

The objectives of this chapter are to:
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1. Analyze the Buddhist tourism potentials of Bihar.
2. Discuss the role of central government, state government for 

marketing and promotion of Buddhist tourism in the state.
3. Evaluate the role of Bihar tourism policy for promoting Buddhist 

tourism in the state.
4. Suggest some measures to promote and market Buddhist tourism 

in the state after postpandemic period.

14.3 RESEARCH METHODOLOGY

14.3.1 DATA SOURCE

The data for the proposed study was collected from secondary sources. The 
secondary data are cited in the reports of Bodhgaya temple administrations, 
Department of Tourism, Government of India, Bihar Tourism Department, 
Bihar State Tourism Development Corporation (BSTDC), and many 
others. Besides, some relevant journals, magazines, and newspapers were 
extensively consulted to carry out the research.

14.3.2 REVIEW OF LITERATURE

According to Justi, in his article on Let the World Know India is ‘Land of 
Buddha in 2019, India is a treasure of religions, philosophies, history, and 
cultures. Buddhism is one such religion and philosophy which not only 
started in India but also started to spread worldwide after that. According 
to the report published by Trendy Travel Trade with food and Shop on the 
topic Market Potential of Buddhist Tourism in 2019, Buddhist tourism not 
only provides economic benefits but also acts as a catalyst for improving 
livelihood and political integrator. The report said that with 500 million 
Buddhist worldwide, it consists of 7% of the world’s population making 
it the fourth-largest community in the world. According to the article 
published in Business Line, The Hindu, on February 11, 2019, in New 
Delhi edition Union minister of Tourism Alphons, K.J., under Spiritual 
dimension of “Act East” policy five new projects under Buddhist tourism 
circuit, a sum of rupees 361.97 crore was sanctioned for the states of 
Madhya Pradesh, Uttar Pradesh, Gujarat, Bihar, Andhra Pradesh. The 
ministry has identified the Buddhist circuit as one of the 15 thematic 
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circuits for development under the Swadesh Darshan Scheme. The study 
by FICCI (2015) mentioned that in the last 50 years, India has failed 
to promote these Buddhist sites, with even foreign funds that remained 
underutilized. It is also suggested that three Buddhist circuits based on the 
life of Buddha would be renovated which consist of the locations in Uttar 
Pradesh, Bihar, and Lumbini that are places of pilgrimage interest among 
the Buddhist tourist all over the world. By designing effective strategies to 
promote India as a Buddhist hub, the circuits can aim to attract 0.25% of the 
world’s Buddhist population by 2012. This is equivalent to about 1 million 
tourists—a rise of 500% from the current annual base of 2 lakhs, giving 
India tourist revenue of Rs 4500 crore. Buddhism is not just a religion but 
is also a philosophy where teachings and values are affecting the cultural 
lives of people across the world. Some leading countries like Australia, 
Brazil, Canada, France, Germany, Norway, Russia, Spain, the UK, and 
the USA are also largely influenced by Buddhist teachings, philosophy, 
and values. The World Heritage Sites by UNESCO have identified around 
36 sites in Asia associated only with Buddhist religion and faith that are 
mainly characterized by material manifestation.

14.3.2.1 ROLE OF GOVERNMENT FOR PROMOTING BUDDHIST 
TOURISM IN BIHAR

The Buddhist circuit is one of the most popular tourist products that India 
has to offer not only for domestic tourists but also for international tourists. 
Bodhgaya, Nalanda, Vaishali, and Rajgir in Bihar, Sarnath in Varanasi, 
Shravasti and Kushinagar in Uttar Pradesh are some of the prominent 
Buddhist destinations in India. The government has demonstrated a strong 
focus in the sector through significant budget allocations such as INR 500 
crore for developing five tourist circuits and the proposed development 
of Sarnath–Gaya–Varanasi Buddhist circuit. Additionally, the Ministry of 
Tourism has launched a comprehensive plan—Integrated Tourism Devel-
opment of the Buddhist circuit in Uttar Pradesh and Bihar—which will 
further boost infrastructure development, skill development, increased 
market access, and involvement of communities.

The honorable President of India has emphasized the need to overcome 
issues that are arresting India’s potential in promoting Buddhist tourism. 
He also pointed out that due to some major issues like limited market 
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research and interpretation, inadequate presentation of Buddhist circuits’ 
history and narratives which need to be addressed to promote and market 
Buddhist tourism in India. No doubt that the air connectivity has expanded 
further in the past few years but still there are some gaps in the last mile 
connectivity to Buddhist tourist destinations that need to be filled. The 
honorable President has also launched a website on Buddhist heritage sites 
for greater awareness among the tourist coming for this purpose.

At the most basic level, the Prime Minister of India has made Buddhism 
a usual feature of his diplomatic visits to different Buddhist-dominated 
countries. In his speeches that were made on several official international 
visits, such as to Sri Lanka and China, among others, the Prime Minister 
has made a conscious effort to emphasize sharing of Buddhist heritage 
among different countries. Additionally, on trips to foreign countries, 
the Prime Minister reserves a day’s visit to Buddhist temples wherever 
possible to promote Buddhist tourism worldwide. On the domestic front, 
the Prime Minister has spoken several times on a number of occasions, 
where he has hailed the importance of the Buddhist faith for the develop-
ment of both India and the world.

According to the current tourism minister (independent charge), 
the Ministry of Tourism has undertaken several promotional measures 
on an ongoing basis in the international markets including those with a 
Buddhist population. These promotions are undertaken with the objective 
of showcasing the various tourist destinations and products of the country 
including the Buddhist sites. Some of the important promotional initia-
tives taken by the government are as follows:

i) To showcase and promote the Buddhist heritage in India and to 
boost tourism to the Buddhist sites in the country, the Ministry 
of Tourism, Government of India, organizes an International 
Buddhist Conclave biennially. Participants in the conclave include 
eminent Buddhist scholars, opinion makers, tour operators, and 
media personalities from overseas.

ii) The Ministry of Tourism has organized roadshows in Yangon 
(Myanmar), Ho Chi Minh City (Vietnam), Phnom Penh (Cambodia), 
and Bangkok (Thailand) in May 2018 for the promotion of India’s 
Buddhist Heritage.

iii) The Ministry of Tourism has produced a short film on Buddhist 
sites in the country that has been promoted through digital and 
electronic media.
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iv) The Ministry of Tourism has introduced a dedicated website 
covering important Buddhist sites in India, that is, India the land 
of Buddha. The main of forming the website is to market, promote, 
and showcase the rich Buddhist heritage in India.

14.3.2.2 ROLE OF THE GOVERNMENT TO DEVELOP CONNECTIVITY 
TO PROMOTE BUDDHIST TOURISM

For improving regional connectivity to promote Buddhist tourism, the 
central government under the UDAN-3 scheme in which 46 tourism routes 
have been incorporated by the Ministry of Civil Aviation, Government of 
India. These include important Buddhist destinations such as Kushinagar, 
Varanasi (Sarnath), and Gaya (Bodhgaya). Some of the important destina-
tions such as Gaya and Varanasi are already connected with important 
Buddhist source markets such as Thailand, Sri Lanka, and Bhutan.

According to the tourism minister, K.J. Alphons, the government has 
taken several initiatives for the development of Buddhist circuits in India. 
He stresses that the current government is determined to double the foreign 
tourist flow in the next 3 years.

14.3.2.3 ROLE OF THE CENTRAL GOVERNMENT/STATE GOVERNMENT

The central government has taken several steps to develop Buddhist 
heritage sites as more welcoming destinations. Under Swadesh Darshan 
programme, which is recently launched by the government, Buddhist 
circuits have been identified as one of the thematic circuits in India. The 
states including Andhra Pradesh, Bihar, Uttar Pradesh, Gujarat, and Madhya 
Pradesh have been given priority by the Ministry of Tourism, Government 
of India, to develop infrastructure, and in this regard five projects worth 
350 crore rupees have been sanctioned in recent year. Since tourism is a 
multistakeholders enterprise, government cannot do everything on its own. 
So the involvement of different stakeholders like hotels, state, district and 
municipality administration, travel agency, tour operators, and so on, can 
play a crucial role in promoting and marketing Buddhist tourism in India 
in form of providing safety and security, enhancing the travel experience.

According to the Ministry of Tourism, Government of India, India has 
sanctioned five projects worth Rs 3.61 billion (about $5.5 million) and has 
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also worked with International Finance Corp. of the World Bank Group 
and other agencies to improve infrastructure around the Buddhist circuits 
in a sustainable manner with proper research and global expertise.

Feeling the strength and prospects offered by Buddhist tourism, the 
Ministry of Tourism has taken a number of initiatives in the last one and a 
half decade. One of the biggest steps in this regard is to showcase Buddhist 
heritage and pilgrim sites in India; the Ministry has been organizing an 
“International Buddhist Conclave” every alternate year since 2010 in 
collaboration with state governments.

A separate effort is also taken by the government to promote Buddhist 
tourism in India by organizing “Buddhist Conclave.” The recent “Buddhist 
Conclave” is focused mainly on Buddhist circuits that are in the priority 
list to reach many progressive markets including South Asian countries, 
China, Japan, South Korea, and even some European countries where 
Buddhism has acceptance. Different popular Buddhist itinerary was 
also showcased in the recently concluded Buddhist conclave to promote 
Buddhism worldwide. Some popular well accepted Buddhist markets 
like Laos Vietnam, Thailand, Malaysia, Japan, China, South Korea, and 
even in Europe and America were provided with guest handling services 
in coordinate with the Indian Association of Tour Operators (IATO) to 
increase their experience during the conclave.

14.3.2.4 ROLE OF THE STATE GOVERNMENT IN PROMOTING 
BUDDHIST TOURISM IN THE STATE OF BIHAR

The state government is playing an active role in the marketing and 
promotion of the Buddhist circuit in the state. The role of state govern-
ment in marketing and promoting Buddhist tourism in Bihar is very 
well understood if we go through the tourism policy of Bihar which was 
introduced in the year 2009. Although the government has adopted several 
new measures to market and develop Buddhist tourism in the state but the 
basic objectives of Bihar tourism policy remain unchanged as it was there 
in 2009.

The major objectives of Bihar tourism policy 2009 are as follows:

• To consider tourism as a state priority.
• Focusing on domestic tourism will act as a as a major contributor to 

the growth of tourism in the state.
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• To market and promote Bihar as an effective cultural, religious, and 
“wellness” tourism destination.

• To enhance the economic, sociocultural benefits including increased 
employment generation, the Government of Bihar will improve the 
efficiency of the tourism industry.

• Ensure the participation of all the stakeholders in society, including 
the travel trade and tourism industry.

• To create world-class infrastructure to market the destination 
effectively.

• Formulate an integrated communication strategy for creating aware-
ness in tourism and introducing better marketing and promotional 
campaign.

• Provide quality services and enhanced experiences to both domestic 
and international visitors including different stakeholders.

• Improve connectivity of important tourist sites both by air and 
road including train services. Major strategies adopted by the state 
government to market, promote, and develop tourism in the state in 
tune with the above objectives are as follows:

A. Establishing tourist security force and deploying them in different 
tourist places.

B. Preparing and implementing master plans for integrated 
development and marketing of identified circuits in form of 
getting assistance from the central government by developing 
world-class infrastructure in the state.

C. Augmenting and improving connectivity and transport facili-
ties by proving world-class roads, provision of air taxi services, 
and introduction of special tourist trains to different tourist 
destinations of Bihar.

D. Improving and expanding of tourist products in tune with 
the new marketing requirements by developing new form of 
tourism in the state like rural tourism, ecotourism, wellness 
tourism, cultural tourism, and above all development of tourism 
in the river Ganga.

E. Establishing and strengthening institutions for the development 
of human resources by establishing new institutions like IHM, 
IITTM, and other specialized agencies who are assisting in 
proving different guide training and language training facilities 
to the local youths.
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F. Effective marketing of destinations both in the domestic and 
international market.

To achieve this strategy, the government should:
• Focus on changing the traditional marketing strategy to more 

aggressive and competitive marketing strategy.
• Differentiate its competitive destinations with the help of market 

positioning including image and brand building.
• Effectively show its presence in front of travel trade markets.
• Participate in different national and international roadshows, trade 

fairs, etc., to showcase its major tourism resources.
• Should organize Familiarization (FAM) tour for the international 

and national tour operators, media, and so on., to provide first-
hand information to the stakeholders for better marketing of these 
destinations.

• Organize familiarization trips for leading national and international 
tour operators and media persons to give them first-hand informa-
tion about tourist sites in Bihar.

• Establish and strengthen tourist offices having better equipped with 
modern communication technology and thereby assisting the tourist 
to provide information on hotels booking, tourist place, transport 
facility, etc.

• Establish an Internet portal in different languages for providing 
better service the information, product description, and product sales 
requirements of the target market segments in each source market.

• Promote arts, crafts, festivals, and cuisine of the state in form of orga-
nizing Sonpur mela, Rajgir Mahotsav, Nalanda Mahotsav, and so on.

14.3.2.5 ROLE OF THE STATE GOVERNMENT

To achieve these objectives, the main role of state government is to:

A. Act as a catalyst, facilitator, promoter, and provider of infrastruc-
ture for the state.

B. Perform the role of an administrator to establish “Tourism Promotion 
and Development Council” in the state. In this regard, the BSTDC 
shall work as an executing agency to this council.

C. Continue its efforts for infrastructure development in the tourism 
sector.
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D. Create conditions for attracting private sector investment in the 
tourism sector.

E. Assist in setting up training institutions for ensuring quality 
services in the tourism sector in form of proving regional level and 
state level tourism guide training courses.

F. Create special Tourism Security Force for deployment at major 
tourist destinations.

G. Standardize quality of tourism product and services by drawing up 
guidelines for hotels and travel agents/tour operators.

H. Entail multisectoral activities with participation of several 
stakeholders.

I. Ensure to create awareness about the positive role of tourism in 
economic growth and generation of employment by organizing 
seminars, quiz competitions, drawing competitions, exhibitions, 
and display of films on tourism in a regular basis.

J. Move along with BSTDC and will take a leading role in marketing 
and promoting the tourist destinations and tourism products in 
Bihar with the help of a proper focused marketing plan.

14.3.2.6 ROLE OF THE BIHAR STATE TOURISM DEVELOPMENT 
CORPORATION

The State Department of Tourism will empower the BSTDC to act as 
a nodal and executing agency of the state government with a proper 
monitoring mechanism by the Tourism Department.

• The primary role of BSTDC will be to set up proper infrastructural 
facilities like hotels in untapped areas of tourist interest. Once these 
areas are developed, the BSTDC would seek to privatize the facili-
ties and move ahead with selecting an different underdeveloped 
destination of tourist interest.

• The BSTDC shall have a rapport with the Tourism Promotion and 
Development Council and shall work as an executing agency for 
the overall growth of tourism in the state. For facilitating private 
sector, investment and formation of Joint Venture Companies for 
setting up world-class infrastructure in the state BSTDC along with 
the tourism department will work hand in hand for better coordina-
tion and planning.
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• The BSTDC would continue to play an important role in providing 
transportation facilities to tourists, especially in sectors where 
private services are either nonexistent or insufficient.

• The BSTDC would also try to provide “prepaid taxis” to all impor-
tant airports and stations of the state.

• The BSTDC will increase its efforts to operate tour packages 
covering prominent centers of tourist interest in the state.

• The BSTDC would seek to promote regional tourism by devel-
oping packages in partnership with Tourism Corporations/Boards 
of neighboring states. It will also provide the options of online 
booking with the help of credit/debit card.

14.3.2.7 ROLE OF INDUSTRY PROFESSIONALS

Mr. Subhash Goyal, a renowned travel entrepreneur, former president of 
Indian Association of Tour Operator, Chairman—STIC Travels Pvt. Ltd., 
and Hony. Secretary—Federation of Associations in Indian Tourism and 
Hospitality (FAITH) in India, mentioned while focusing on the develop-
ment, initiatives, and policies to promote Buddhist tourism in India, that 
the Government of India has already taken a lot of initiatives for promoting 
Buddhist tourism in India in general and Bihar in particular. He pointed out 
that for this reason, every year they organize the World Buddhist Council 
meeting. This is becoming more and more successful. He stressed that 
the industry has also organized a Buddhist Tourism Association which is 
popularly known as Association of Buddhist Tourism Association where 
he is one of the Patrons. This association is also doing a great job by 
organizing the international conference at Bodhgaya. No doubt, Buddhism 
originated in India and the main Buddhist sites are also in India but it is 
unfortunate that India has failed to achieve 1% of the total Buddhist tourist 
arrival.

According to Mr. Goyal, the government needs to take the following 
steps to promote Buddhist tourism in India:

• Issue of special religious E-tourist visas should be issued with a 
very nominal cost to attract tourist from different countries.

• Issue of multiple entry E-visa to the pilgrims who are willing to 
visit from India to Nepal, Myanmar, and Sri Lanka and wanted to 
cover the entire Buddhist circuit of South Asia.
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• The Aviation sector should take advantage of the UDAAN scheme 
launched by the central government for promotion of Buddhist 
tourism in India.

• Special LTC facility should be encouraged by the government 
organizations and allow the Indian tourist to visit popular Buddhist 
centers in Nepal, Myanmar, Thailand, and Sri Lanka.

• Emphasis should be given in form of adopting aggressive marketing 
to attract Buddhist tourists from different countries.

• Since IRCTC has started Buddhist Pilgrimage trains in India, this 
should be marketed in all neighboring countries that are the biggest 
source markets for Buddhism.

• Provision of money exchange facilities with easy convertibility of 
foreign currency with that of Indian currency will definitely help in 
attracting tourist especially from Nepal, Sri Lanka, and Japan, and 
other South Asian countries.

• To attract huge investment to improve infrastructure in the Buddhist 
circuit, government must seek helps from different countries, inter-
national agencies like World Bank, JICA, others, for funding on 
different infrastructure projects related to Buddhist tourism in India.

• The ministry has also planned for involving the private sector in 
building tourism infrastructure pertaining to the circuit.

• To showcase Buddhist heritage and pilgrim sites in India, the 
government must organize the International Buddhist Conclave; 
however, in this regard, in every alternate year, international 
Buddhist conclave is organized in India.

According to Pronab Sarkar, President, IATO, the central government 
has now more focused in promoting Buddhist tourism in India and now 
the Indian government has put emphasis on the country’s potential in the 
Buddhist tourism sector and has taken several measures to promote India 
an important tourism hub in terms of Buddhist tourism resources.

To fulfill the above aims, IATO is closely working with different minis-
tries of the Government of India to market and promote the Buddhist States 
in a big way as Niche Tourism Product. As a result, India can become a 
number one destination in terms of Buddhist pilgrims.

Some of the recommendations suggested by IATO to promote Buddhist 
tourism in India are as follows:

• Improve the air connectivity to Bodhgaya and charge reduced fare 
from the tourist during offseason.
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• Operation of air services to India round the year as there is a 
growing demand from international tourists, especially from Thai-
land, China, Malaysia, Sri Lanka, Vietnam, and so on.

• To attract tourist especially from Thailand provision of a night 
landing facility will attract the charter tourists who wanted to reach 
Bodhgaya in the night and can perform the early morning medita-
tion in temple premises as well as in Thai monasteries.

• More focused and coordinated marketing will certainly improve the 
tourist flow to the Buddhist circuit of Bihar/India.

• Since there is no evening entertainment facility in Bodhgaya except 
for a visit to the temple. So effort should be made to introduce sound 
and light show to boost tourist flow to the destination.

• Bodhgaya should be promoted as a MICE destination with a facility 
of constructing a big conference venue and be made a hub of all 
Buddhism activities round the year by organizing time to time meet-
ings, workshops, conferences, and inviting speakers from Buddhist 
promoting countries to create a better understanding of the religion 
as well as better awareness.

• Road conditions are better between Varanasi Bodhgaya and need 
constant maintenance, wayside facilities, basic amenities Patna–
Bodhgaya road should be maintained on an international standard. 
It is much better now but regular upkeep is a must (especially 
during monsoon season)

• Safety and security aspects should be considered as a priority basis 
among the religious tourists from all over the world.

• Most of the Buddhist tourists want to meditate at midnight that 
needs priority attention. The temple is closed at 10 p.m. and nobody 
is allowed. Pilgrims are allowed to do the midnight meditation. It 
has a lot of psychological feelings in mind and value additions to 
Bodhgaya.

• Swachhata action plan should be implemented properly in Bodh-
gaya Nalanda and Rajgir and the infrastructure facility including 
drainage and Sewerage system need to be upgraded.

• Overall beautification, better parking facility, signage, tourist 
assistance Kiosks, toilets, etc., can make the Buddhist Circuit more 
composed and attractive.

• Provision of e-rickshaw facility for internal movements from 
monastery to temple and from the bus stop to the temple will 
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not only make the transportation facility better but also make the 
environment noise and pollution-free.

According to E.M. Najeeb, Sr. Vice President, IATO, Buddhism is 
one of the greatest heritage assets India has to offer to the entire world. 
Because of the origin of Buddhism, India is a major Buddhist pilgrim 
destination known to the world. The Government of India has taken a 
few measures for the promotion of tourism. According to E.M. Najeeb, 
India is a center of spirituality, where the sacred places or the shrines of 
Buddhism are of greatest importance to Buddhist tourists. He pointed out 
that Bodhgaya in Bihar, Sarnath in Uttar Pradesh, Kushinagar in Uttar 
Pradesh, and Lumbini in Nepal are the most prominent places of tourist 
interest in terms of Buddhist tourism resources. However, apart from these 
four places, some other prominent places in terms of Buddhist resources 
in India are Patna, Rajgir, Nalanda, and Vaishali in Bihar and Sravasti in 
Uttar Pradesh.

He pointed out that the Ministry of Tourism, Government of India, has 
taken the Buddhist tourism project very seriously and has started taking 
steps toward the same. The ministry is currently planning to develop 
intrastate Buddhist zones. Under the “Swadesh Darshan scheme,” a few 
projects have already been taken up for the state of Madhya Pradesh for the 
development of Sanchi, Satna, Rewa, Mandsaur, and Dhar. These places 
will be developed in terms of creating Buddhist theme park, light and 
sound shows, interpretation centers, wayside amenities, sanitation facili-
ties, and so on. Since India is receiving less than 1% of the total Buddhist 
tourist in spite of large Buddhist tourism resources, so to achieve this 1% 
target the government is now looking at attracting new age tourism from 
the west apart from the traditional tourists who are coming from south 
east Asian countries. The ministry is trying to focus on the construction 
of roads, airports, and so on., for the Buddhist sites. The ministry is also 
having talks with the Japanese government to make Sarnath as the main 
hub of Buddhism. The project is mainly focused to connect the places of 
importance of Buddha’s life at the cost estimated to be Rs. 10,000 crores. 
Mr. Najeeb pointed out that the Ministry is doing a commendable job in 
promoting and building up Buddhist tourism in India. The promotional 
plan of Buddhist tourism by the Ministry of Tourism, Government of 
India, is always an active one with ongoing character. He also stressed 
that the government must declare any of the coming years as a “Buddhist 
Tourism Year” and focus on the promotions. Familiarization tour should 
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be conducted along with the provision of language speaking guides at 
different tourist destinations and provision different cuisines as per the 
demand of the tourists are some of the recommendations for promoting 
Buddhist tourism in India.

According to P.P. Khanna, President of Association of Domestic Tour 
Operators of India (ADTOI), the best way to promote Buddhist tourism 
in India is by organizing the International Buddhist Conclave in every 
alternative year. The entire conclave should have international delegates 
from different countries of the world. The basic aim of organizing the 
conclave is to attract the new-age tourist from the western countries in 
place of the old traditional countries. The “Buddhist circuit” in India 
has now expanded to 21 other states. There are altogether seven major 
Buddhist pilgrimage sites, in Uttar Pradesh and Bihar, The Ministry of 
Tourism has identified stupas and viharas in these states, around which 
small intrastate Buddhist zones will be developed. The states like Madhya 
Pradesh and Rajasthan, Kerala, West Bengal, Goa, Gujarat, and Jammu 
and Kashmir are now working very hard to promote and market Buddhist 
tourism (Table 14.1).

TABLE 14.1 Important Buddhist Sites in India.

Few important Buddhist sites in India

City State

Patna Bihar

Rajgir Bihar

Nalanda Bihar

Vaishali Bihar

Sravasti Uttar Pradesh

Sanchi Madhya Pradesh

Ajanta and Ellora Maharashtra

Tawang Arunachal Pradesh

Rumtek Sikkim

Dharamsala Himachal Pradesh

Palpung Sherabling Monastery, Baijnath Himachal Pradesh

Tabo Monastery, Spiti Valley Himachal Pradesh

Leh Ladhak Jammu & Kashmir

Namdroling Monastery, Bylakuppe Karnatka

Source: Ministry of Tourism, Government of India.
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According to Jyoti Kapur, ex-President, ADTOI, the following recom-
mendations should be taken into consideration with relation to improving 
the connectivity to the “World of Buddha-World Heritage Destination” 
in India to market and promote Buddhist tourism. These include the 
following:

• Creation of infrastructure—roads/bridge/rope ways/way side ameni-
ties and maintain the cleanliness of these destinations.

• New airport to be constructed in Kushinagar/Gorakhpur to attract 
both domestic and international tourists.

• The places of Buddhist interests should properly be maintained 
by educated officials having sound knowledge of Thai, Chinese, 
Vietnamese, and others.

• Organizing Buddhism Conclaves/seminars in Buddhist countries in 
regular time intervals.

• Construction of dedicated roads from Patna to Bodhgaya. As it is 
taking almost 5–6 h to cover only 165 km to reach from Patna to 
Bodhgaya and vice versa.

• A separate advisory committee should be made comprising of 
persons having experience in working with Buddhist Circuits in 
India along with tourism professionals and industry experts.

According to Mr. Roshan Wijesekera, Managing Director, Siddhartha 
International for promoting and marketing Buddhist tourism in India from 
Sri Lanka, the Indian government should charge less in issuing visa for 
group tours particularly from Sri Lankan tourists including tourists who are 
coming from South East Asian countries. He pointed out that the govern-
ment should withdraw the VAT and GST while purchasing souvenir/gifts, 
which is charged from the international tourist so as to encourage shopping 
and improving handicraft business in India.

According to him, infrastructure must be developed in different places 
of tourist interested including Kushinagar, Vaishali, Kaushambi, Sanka-
siya, and others, where we have only the basic facility compare to the 
tourist arrival of these places from all over the world apart from Bodhgaya 
and Varanasi. Till date, Rajgir is the only place where facilities are given 
to the tourist to back up the current tourist arrival.

The government ( both central as well as state) must build dedicated 
tourist roads and maintain some public convenience, on route as 
most of the tourists travel by surface transport to reach these Buddhist 
destinations, as of now there is no proper maintained public convenience 
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apart from only the facility of having the patrol pumps. He stressed more 
focus on the Buddhist circuit in Odisha also which is still untouched by 
a lot of Buddhist devotees from all over the world may be due to lack of 
infrastructure and marketing. According to him, Odisha has a lot of rich 
heritage archaeological sites which one can easily market and promote 
among Buddhist devotees of different parts of the world, especially from 
Sri Lanka and South East Asian countries. Apart from the existing temples 
and stupas that are built by various societies and kings, which were 
some good attractions having religious significance, government should 
construct some prayer halls/place for Buddhist devotees to pray and 
meditate by the side of these archaeological sites as per their importance 
in the eyes of the Buddhist religion (Table 14.2–14.4).

14.3.3 SCHEME FOR ASSISTANCE FOR PROMOTION OF BUDDHIST 
TOURISM IN INDIA

TABLE 14.2 Scheme for Assistance for Under SWADESH DARSHAN.

S. 
no.

Name of 
the state

Name of state Name of circuit and year of 
project

Amt. 
sanctioned 
in crores

Amt. 
released in 
crores

1. Madhya 
Pradesh

Buddhist 
circuit 
(2016–2017)

Development of Sanchi–
Satna–Rewa–Mandsaur–Dhar 
in Madhya Pradesh.

74.94 54.51

2. Uttar 
Pradesh

Buddhist 
circuit 
(2016–2017)

Development of Shravasti, 
Kushinagar, and Kapilvastu in 
Uttar Pradesh.

99.97 45.03

3. Bihar Buddhist 
circuit 
(2016–2017)

Construction of Convention 
Center adjacent to Maya 
Sarovar on the western side at 
Bodhgaya, Bihar

98.73 19.75

4. Gujarat Buddhist 
circuit 
(2017–2018)

Development of Junagadh—
Gir Somnath—Bharuch-Kutch 
Bhavnagar—Rajkot—
Mehsana in Gujarat

35.99 7.20

5. Andhra 
Pradesh

Buddhist 
Circuit 
(2017–2018)

Development of Shalihundam 
Thotlakonda–Bavikonda 
Bojjanakonda–Amravati–
Anupu in Andhra Pradesh

52.34 10.47
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S. 
no.

Name of 
the state

Name of state Name of circuit and year of 
project

Amt. 
sanctioned 
in crores

Amt. 
released in 
crores

6. Development of 
wayside amenities 
in Uttar Pradesh and 
Bihar (subscheme) 
(2018–2019)

Development of Wayside 
Amenities in Uttar Pradesh 
and Bihar at Varanasi–Gaya; 
Gorakhpur–Kushinagar; 
Kushinagar–Gaya–
Kushinagar; Lucknow–
Ayodhya–Lucknow in 
collaboration with MoRTH

19.75 0.00

Total 381.72 136.96

Source: Ministry of Tourism, Government of India.

14.3.4 UNDER PRASHAD SCHEME

TABLE 14.3 Scheme for Assistance under PRASAD.

S. 
no. 

Name of the 
state

Name of 
city

Name of circuit and 
year of project

Amt. sanctioned 
in crores

Amt. released 
in crores

1. Uttar Pradesh Varanasi Development of 
Varanasi 2015–2016

20.40 16.32

2 Andhra 
Pradesh

Amaravati Development of 
Amaravati Town 
2015–2016

28.36 22.69

Source: Ministry of Tourism, Government of India.

14.3.5 SCHEME FOR ASSISTANCE TO CENTRAL AGENCIES FOR 
INFRASTRUCTURE DEVELOPMENT

TABLE 14.4 Scheme for Assistance under Infrastructure Development.

S. 
no. 

Name of 
the state

Name of 
city

Name of circuit and year of 
project

Amt. sanctioned 
in crores

Amt. released 
in crores

1 Uttar 
Pradesh

Varanasi Illumination of monuments in 
Varanasi/Sarnath (Dhamekh 
Stupa in Sarnath Chaukhandi 
Stupa in Sarnath, Tomb of 
Lalkan in Sarnath and Man 
Mahal in Banaras)

5.12 3.18

Source: Ministry of Tourism, Government of India.

TABLE 14.2 (Continued)
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14.4 BUDDHIST TOURISM AFTER COVID-19 PANDEMIC

India in general and Bihar in specific are severely affected by COVID-19 
pandemic after its effects have been started in late March 2020. As a result of 
this, the international tourist arrivals have almost stopped to the Buddhists 
sites of Bihar, especially to Bodhgaya, which is the most important tourist 
destinations as far as Buddhist tourism is concern. Domestic tourists to 
these places are also severely affected because of travel restrictions inside 
India. International tourist flow particularly from south and southeast 
Asian countries has almost stopped because of COVID-19 pandemic 
causing the destination economically weak as hotels, restaurants, travel 
business; guide services are not getting any income due to less or no tourist 
arrivals. The new normal situation is getting more complicated due to the 
second and third waves of the Coronavirus disease causing an uncertainty 
of revival of travel and tourism business in the state of Bihar in specific, 
which is mainly dependent on religious tourist arrivals especially from 
Buddhist tourism perspectives.

14.5 NOTICEABLE FINDINGS OF THE STUDY AREA

• The study revealed that both domestic and foreign tourisms on this 
Buddhist circuit of Bihar have shown a positive sign of continuous 
development of tourism and done exceptionally well in the recent 
past, indicating that potential for growth of these destinations of 
Bihar in particular and India in general is very high that needs to be 
marketed properly.

• The study found that due to the seasonality factor, the visitor 
arrivals to Nalanda, Rajgir, Bodhgaya, and Vaishali is a major chal-
lenge that is affected negatively for the expansion potential, busi-
ness viability, and sustainable employment creation on this popular 
Buddhist circuit for which strategies to be made to overcome these 
situations.

• The majority of domestic tourists cited spiritual/religious travel 
as the reason to visit the circuit especially to Bodhgaya, however, 
sites, such as Rajgir, Nalanda, and Vaishali, leisure and entertain-
ment were cited by a large number of visitors.

• A large majority of international visitors traveled the circuit for 
spiritual/religious purposes. The exception was Nalanda and Rajgir, 
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where the majority said that leisure and entertainment are the main 
purposes of travel to these two destinations.

• The survey results indicate that domestic tourist mainly travel with 
their families and friends and that the Bodhgaya–Rajgir–Nalanda 
area is most sought after by domestic travelers, with nonreligious 
travelers having a particular interest in this area.

• In the case of international tourists, there is a clear distinction between 
packaged and nonpackaged travel movements, with packaged tours 
generally covering the wider circuit and nonpackaged (independent) 
circuit travelers focusing mainly on Bodhgaya. Similarly, the majority 
of nonreligious international travelers only visit Bodhgaya.

• Regarding length of stay, the study reveals that foreign tourists are 
staying longer in compare to domestic tourist. The average length 
of stay of most of the international tourists especially from South-
east Asian countries are 7–15 days and sometimes stretched up to 
2–3 months maximum. However, in the case of domestic tourists, 
the average length of stay is 2–5 days. The study also revealed that 
tourists who availed package tours are staying longer than tourists 
who travel individually.

• The study shows that although BSTDC websites mainly focused 
on marketing Buddhist image in the state, it however is destination 
centric rather than a circuit development concept.

• The interpretation centers for visitors including the signage facili-
ties are found to be in adequate in different tourist destination except 
for Bodhgaya.

• Employees in the hotel, restaurant, and travel industry operating in 
this circuit are found to less trained and not professionally quali-
fied, which are the key to the success of any destination.

• Requirements like foreign language, food preferences, spirituals, 
and cultural habits are found to be some most important aspects 
for Buddhist tourists. But to avail these services at the destinations, 
there is no formal coordination between the local governmental 
body and the monasteries.

• The quality and availability of Indian tourist guides specializing 
in different languages like Thai, Korean, Japanese, Vietnamese, 
and others, in the Buddhist circuit are limited, may be because 
of pilgrimage nature of travel on this circuit. As a result, visitor 
interaction and interpretation are found to be limited or lacking.
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• There is clearly scope for a focused local awareness, skills training, 
and entrepreneurship development drive to maximize local 
economic and employment impact of the Buddhist circuit.

• While there is ample budget and tourist class accommodation on 
the circuit, there are no four- and/or five-star hotels. Attracting 
higher spending pilgrims and nonpilgrims will require improving 
hotel standards and stimulation measures should be considered.

• Many monasteries act as pilgrim accommodation facilities and 
because they are regarded as charities are exempt from taxes and 
duties. A study is required on the contribution of monasteries to 
local economies and to identify further opportunities for economic 
linkages.

• Seasonality is a major issue facing tourism businesses on the 
Buddhist Circuit of India in general and Bihar in specific. Foreign 
visitation statistics show that more than 60% of foreign travelers 
travel on this circuit during the 5 months period from November 
to March.

• Most of the tourists who visit these destinations do not obey the 
COVID-19 pandemic protocol prescribed by both the state and 
central government.

• Wearing of masks in public areas and at the gathering places are 
found to be missing among the domestic tourists causing vener-
ability of spreading the corona disease at different destinations of 
Bihar.

14.6 SUGGESTIONS AND RECOMMENDATIONS

• The governments, private sectors, local community representatives, 
academe, and the media in the Buddhist heritage sites of the state 
of Bihar in coordination with the central government must create a 
separate working group to formulate and implement a clear-cut road 
map for the marketing and promotion of sustainable crossborder 
Buddhist heritage circuits and routes with different prominent 
Buddhist tourist destinations of the world.

• Currently, India is having a very good relation with Japan. Japan 
being the second largest Buddhist population and should also get 
India’s attention. So to attract more tourist from Japan, India needs 
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to formulate a specific plan of action and strategies for Japanese 
tourist as the major source country of Buddhist travelers.

• Organizing regular conferences, seminar, and workshops in 
different forums should be held to communicate the road map to 
its publics, and report on implementation progress may help the 
state to market and promote Bihar as an effective Buddhist tourist 
destination.

• Creation of Tourist Police Task Force for ensuring safety and secu-
rity of the tourist as well as providing sensitization campaign for 
women tourists including publishing these campaigns in different 
national and international forums is very much recommended to 
market and promote Buddhist tourism in Bihar.

• Efforts should be made to encourage travel trade partnerships by 
integrating marketing efforts with tour operators, guides, etc., and 
to include some new players like allied industries such as interna-
tional hotel chains, airlines or credit card companies, and so on.

• Social networking sites like Twitter, Facebook, and others may be 
intensively used for reaching the marketing programs in order to 
reach out tech-savvy and young global population.

• Although the state has a tremendous potential for tourism but the 
state government has always given a second priority to this sector. 
So to market and promote Buddhist tourism in the state the role 
of the government is to provide better connectivity, accessibility, 
infrastructure, education, and training including conservation of 
monuments and heritage.

• For better marketing and promotion of Buddhist tourism in Bihar, 
special attention should be given to the implementation of different 
projects undertaken by the government, international, and national 
agencies, private sectors including different monasteries from south 
Asian countries who are helping in constructing a clear roadmap for 
south Asia including India.

• The tour operators must promote these destinations through televi-
sion, movies, travel writings, print media, as well as organizing 
conference and seminar both at national and international levels 
to showcase these destinations for better marketing opportunities.

• A greater need for e-marketing facilities, publications, and distribu-
tions of information and materials and better coordination with other 
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source market countries are very much needed for marketing and 
promotion of Buddhist tourism in the state.

• For providing better hospitality services like accommodation, restau-
rants, fooding, and others for quality tourists, the entire Buddhist 
circuit of Bihar needs to invest a lot with the help of several national 
and international organizations. In this regard, the state government 
in coordination with central government must try to build a condu-
cive environment for hospitality investments from all over the world 
and create more hospitality services in the state.

• Involvement of various specialized agencies and networks for 
marketing promotion and of these destinations by creating proper 
awareness about the importance of these places.

• Promoting cooperation amongst nations through establishing effec-
tive linkages of Buddhist heritage including the participation of all 
stakeholders in the development process and make this circuit a 
most favored destination in the regional and international markets.

• Regarding infrastructure development, the Ministry of Tourism, 
Government of India, should think of building a separate agency 
that will look after the conservation, preservation, connectivity, 
maintenance of the Buddhist heritage in India in general and the 
state of Bihar in specific for effective marketing and promotion of 
Buddhist tourism in Bihar.

• The role of Archaeological Survey of India (ASI) is very crucial in 
conservation and preservation of monuments in Bihar especially the 
Buddhist circuit. However, in most of the destination and signage 
and visitors information are limited.

• Government with the help of local administration should make the 
tourists aware as well as local people to wear masks and adopt all 
the rules and regulations set by them time to time to prevent the 
spread of the pandemic.

• Efforts should also be made by the government to curb mass travel 
and encourage alternative tourism practice to curb the corona 
pandemic in the state of Bihar.

• Sanitization of public areas including the temple premises also 
strongly recommended at the destination.

• Transport-related covid protocol should strongly be adopted by the 
travel agents and tour operators to make the destinations more safe.
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14.7 CONCLUSION

Bihar has good potential for the development of tourism in the state. In the 
flood prone and minimum opportunities for other industries, tourism could 
be the best option for economic growth and employment generation in the 
state. There is a need to minimize the hurdles which come in the way for 
developing tourism in the state and also minimize threats by developing 
good governance. Many destinations in the state are still unexplored and 
reason behind is infrastructure problem. Lack of adequate infrastructure 
deprives them from fulfilling their desire of leisure and the major hurdles 
for which the Buddhist circuit of Bihar is not marketed and promoted 
properly in front of the world community are the issue of accessibility in 
form of expansion and modernization of airports and railway networks, 
road network to these destinations. Lack of quality hotel accommodation 
with better food facilities, underdeveloped tourist experiences including 
lack of basic wayside amenities and unstructured marketing strategies 
both in terms of international and domestic perspective are some of the 
biggest issues and challenges the state has to overcome so as to develop, 
market, and promote Bihar as a perfect Buddhist tourist destination.

The state government in coordination with the central government 
must take appropriate measures to make these destinations more safe in 
terms of spreading corona pandemic so that in future both the domestic 
as well as international tourist flow to these Buddhist destinations will 
increase slowly to make these destinations more sustainable as well as 
economically viable for both promoting and marketing these Buddhist 
tourist destinations of Bihar.
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Status of Women and The Women's 
Liberation Movement in Nineteenth 
Century India: A Historical Analysis 
Manas Kumar Das 

Feminism has become an important topic in the study of 
modern history. The wave of feminism that started in Europe in 
the late 1 8th century also hit India.' Under its influence, the 
wave of women's liberation movement came in India at the end 
of the eighteenth century and the beginning of the nineteenth 
century. Surprisingly the movement was started by the menfolk. 

In this context the names of Keshav Chandra Sen, Raia 
Radhakanta Dev. Rammohan Roy, Ishwarchandra Vidyasagar, 
ete. deserve to be mentioned. Gradually, few Indian women 
emerged as the torch bearer of this movement. Pandita Ramabai 
and Tarabai Sinde. Begum Rokeya Sakhawat Hossain, Begum 
Sharifa Hamid Ali. Sabitribai and others have made important 
contributions in establishing women's education and dignity 
during 19th century.' As a result of their long movement, today 
women have been able to gain their rights toa large extent. 

In order to review the position of women in India in the 19th 
century. it is necessary to have a clear understanding of one 
thing that all the social evils prevailing in the society made the 
life of the women miserable. They were closely related to each 
other and bound in the minds of the people in such a way that 
they were not possible to remove from the society. The ending 
was not easy. Because in the 1lth century, according to the 
Kaulinya tradition, introduced by the Sena king Ballal Sen, the 
daughter of a noble Brahmin family had to be married to a noble 
Brahmin to protect their lineage or prestige. Otherwise, he 
would have been exiled. So, to protect the kalpita clan, the 
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fathers of marriageable daughters were forced to marry more 
than one daughter to the same noble man if they did not find a 
suitable husband. Even with the dying noble Brahmin, the 
marriage of a child daughter protected their own clan. Poet 
Satyendanath Dutta in his poem "Sahmaran' satirizes this system 
and wrote, "The noble father threw the old man into the neck of 
the clan." In many cases, the 'noble pot' did not even have the 
ability to put a piece of vermilion on the daughter's forehead. 
Naturally, the marriage of this 80-85-year-old man with his 8 
10-year-old daughter would soon bring a curse to her life. As a 
result, on the one hand, as the number of child widows 
continues to increase in the society, the practice of polygamy 
grows like an evil wound in the society. Even at that time some 
noble brahmins had more than 40, 50 or 60 marriages. In 1298 
(Bongabdo) Sanjeevani newspaper published the marriage list 
of aristocratic people in connection with the sad story of 

Bengali girls. It can be seen there that 1013 aristocrats from 276 
villages married 4323 aristocratic daughters. Vidyasagar 
Mahashay disclosed the data of Hooghly district, where it can 
be seen that 197 elites of 86 villages have married 1288 girls 
and made them perpetual dukhini.° The socialists were afraid 
that these child widows could become clans and corrupt the 

society by giving up their dignity. Therefore, with the aim of 
protecting' the society, these child widows were first 
eradicated. Their 'chastity' was preserved by burning the dead 
husband's pyre amidst the beating of drums and bells. In this 
way, in the name of protecting chastity, another evil practice of 
sati-immolation or co-death was born in the society. So, if we 
review in this way, it will be seen that Kaulinya system, child 
marriage, polygamy and cohabitation were closely related and 
each system was a curse in the life of women. 

The role of Raja Rammohan Roy and his Brahmo Samaj 
Was very important among all the individuals and institutions 
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uho have made a significant contribution in prolcctiny lh 
dignity of women in Indian society by Ireeng tlhem from all 
these social evils, In terms of women's beralion, 1he main g0al 
of Raia Rammohan and his Brahmo Samaj was to end the 
inhumane practices of child marriage. polygamy, caste system 
untouchability, child abandonment in the Ganges, etc. which 
were prevalent in Hindu society. Along with this, improving 
the social status of Indian women by popularizing education 
among women. However, in the 19th century, among all these 
evil practices. the practice of sati-immolation became the most 
heinous. A survey in 1804 showed that 115 satis were cremated 

within thirty miles of Calcutta in six months. According to the 
reports submitted by the local magistrates, from 1815 to 1826 
there were 7,154 cases of sati-burning in the Bengal Presidency, 
287 in the Madras Presidency, 284 in the Bombay Presidency 
and an estimated 100 more. In order to stop this unjust practice. 
Ram Mohan tried to form a strong public opinion by protesting 
against sati through various newspapers including Sangbad 
Kaumudi since 1818.9 He wrote a pamphlet titled 'Sahmaran 

Abhiy Pravartak va Vivarttak Sambad' in the latter half of 1 818 
AD and later published its English translation. Citing various 
Hindu scriptures, he argues that sati-immolation is not 
sanctioned by ancient scriptures and is nothing but wife-killing. 
In this context, he actively collected letters and finally, with his 
own efforts and active cooperation, Lord William Bentinck 
issued Regulation No.17 on 4th December 1829, prohibiting the 
practice of sati legally. However, this practice has not 
completely disappeared from society. In 1987, there was an 
incident of sati burning in Rupkanwar of Shikarpur district of 
Rajasthan." Of course, this case should be seen as an 
exceptional case. However, not only protecting the lives of 
women from the hands of this prevailing evil practice, but also 
establishing them in the society with dignity became one of the 
goals of his life. Besides, the Brahmo Samaj under the 
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leadership of Rammohan Roy also played an important role in 
establishing the economic rights of women and establishing 
equal rights for men and women. 

After the death of Rammohan Roy, Devendranath Tagore 
and Keshavchandra Sen expanded the Brahmo Samaj 
movement. Brahmananda Keshavchandra Sen and his 
associates played an important role in the defence of women's 
rights. He founded a social service organization called 'Indian 
Reform Society'. Among the programs of this organization was 
education and women's advancement. Besides, in 1864, 
Keshavachandra Sen established a meeting called 'Brahmika 
Samaj' for the upliftment of the wives of members of the 
Brahmo Samaj. In 1866, women were allowed to sit behind the 
veil in places of worship. This was the first time in the history 
of Brahmo Samaj that woman also got a place in places of 
worship along with men. It was an important step in establishing 
equality between men and women. Keshav Chandra Sen's 
contribution was also very important in the promotion of 
women's education. Mary Carpenter came to India in 1866 at 
the invitation of Keshav Chandra Sen and noticed that one of 

the major obstacles to female education was the lack of 
qualified teachers. Therefore, in 1872, Carpenter along with 
Keshavchandra and another Englishwoman named Annette 
Akroyd established a 'Normal School' for the training of 
teachers. Which is one of the initial steps in the field of women 

education in Bengal. Keshav Chandra Sen had another 
significant role in the women's liberation movement. In 1872, 
the Brahma Swamaj Marriage Act or Act Il of 1872 adopted 
by his dedicated efforts to stop child marriage, the followers of 
the Brahma Samaj accepted the age of 14 as a marriageable 
bride. But the Brahma Marriage Act did not apply to non 
Brahmins. However. in 1929, the Child Marriage Restraint Act, 
1929, fixed the minimum age of 14 for all marriageable brides. 
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This Act is also known as 'Sarda Act. Apart from his . 

Special Marriage Act which was tollowed in 1955 lo prevent 

child marriage was inspired by these hree laws' of 1872 I 

Another pioncer of the women's liberation movement in ndia 
the nineteenth century was Pandit Ishwarchandra Vidyasagar. 

He continuousl, fought for the introduction of widow marriage. 
the abolition of child marriage and male polygamy, the end of 
Kaulinya svstem. the expansion of women's education, etc. In fact. 
on his initiative. the W idow Marriage Act was passed on July 26. 
1856. Vidyasagar's role against child marriage was also very 
important. Because he realized that one of the reasons for the plight 
of girls in that era was child marriage. So, he stood against early 
marriage of child girls. He gave a scientific explanation about the 
evils of early marriage and said- "due to marriage at an early age, 
couples never get to enjoy the mutual love that is the sweet result 
of marriage. so the child who originates from a very unpleasant 
relationship with each other, is also likely to be spoiled." 
Physical health. which is the root of all happiness, also suffers from 
the effects of childhood. ... Child marriage is the main cause of 
widowhood at a young age, so child marriage is extremely cruel 
and cruel."2 The British government enacted a law in 1860 setting 
the minimum age of marriage for girls at 10 years. Vidyasagar 
spoke out against it. Finally, with his efforts, the government 
passed the'Age of Consent Bill' in 1891. Asa result, the minimum 

age of marriage for girls was increased to 12 years. Even after so 
many years of independence, the prevalence of child marriage 
problem is still not less. At present, marriage of girls below the age 
of 18 is prohibited by various laws. But girls are being married off 
before the age of 18 in many places, especially in rural areas, 
ignoring this law. Only in Murshidabad this number is 72 
percent." But there is hope now that in many cases girls are going 
against their families and not agreeing lo marry at an early age ad 
are instead looking to study and stand on their own feet. To prepare 
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them for this mindset, they need to be made more aware of the evils 

of child marriage. Only then can we bring these baby girls back 

from the face of certain death. Apart from this, Vidyasagar, the 

awakened icon of modernity, realized that it was not possible to 

free women from social deprivation without the spread of female 

education. So, he established thirty-five girls' schools in the rural 

areas of Bengal. With his help, Drinking Water Bethune 

established a high school. Which is known as Bethune School.!" 

Vidyasagar established the Metropolitan Institution in Calcuta in 

1870 AD for the promotion of general higher education. Which is 

now known as Vidyasagar College. The contribution of this 

educational institution in the expansion of higher education in 

Bengal as well as in the expansion of women's education is 

outstanding, Also, during his tenure as school inspector, he built 

several girls' schools at his own expense in Burdwan, Hooghly, 

Nadia districts from 1857 to 1858. After all, in 1890 Nijgram 

established Bhagwati Vidyalaya in the memory of Bhagwati Devi 
at Virsingh. Which was his last attempt to promote women's 
education. 15 

The role of Derozio and his Young Bengal group was also 
significant in the women's liberation movement in India. They 

strongly protested against caste system, untouchability. 
paganism, oppression of women and other social oppression by 
creating a movement against Hinduism and social prejudices. 
They showed progressiveness by supporting the abolition of 
sati-dharma, the introduction of widow marriage and the 
expansion of women's education. In 'Gnananbeshan' and 

'Bengal Spectator they tried to shape public opinion in favor of 
women's education, women's emancipation and widow 

marriage. A letter in support of widow marriage was published 
in the first issue of the Bengal Spectator in April 1842 and an 

article entitled "The Mariage of Hindu Widows' was published 
in its July issue. Besides, Radhanath Shikdar, one of the 
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prominent representatives of New Bengal anda favorite studem 

of Derozio. helped Vidy asagar in the practice of widow 
marriage. 6 

The role of several progressive Indian women in India's 
women's liberation movement was also highly commendable. 
Pandit Rama Bai of Mysore fought for the advancement of 
women's education throughout his life and established an 
institution called 'Arya Mahila Samaj (1881 AD) in Pune. One 
of the obiectives of this institution was to emancipate women 
by ending religious bigotry and social prejudices in the society. 
She builds this Arya Mahila Samaj as an organization to break 
the hegemony of patriarchy."" Besides, she built 'Sarda Bhavan' 
in Pune and set up Mukti Sadan. Anath Sadan for the 
emancipation of widows. Besides. Ramabai Ranade of 
Maharashtra started a movement demanding unpaid and 
compulsory cducation for women. Another noble woman 

Sarojini Naidu presented a 'Demand' to the Govemment of India 
in 1917 to establish women's education and women's status, 
demanding education, health and happiness for the women of 
India. She was the first Indian lady vho campaign for women's 
suftrage in elections for women's autonomy.! Besides. in this 
episode, Begum Sharifa Hamid Ali and Begum Rokeya 
Sakhawat Hossain came forward to shine the light of 
knowledge in the lives of Muslim women who were immersed 
in the darkness of ignorance. Begum Sharifa advocated for 
Indian women at a round table meeting held in London as 
president of the AIl-India Women's AsSociation. She even 
represented Indian women in UN human rights talks. On the 
other hand, Begum Rokeva has tried hard all her life for the 
spread of women's education. She felt that without education it 
was not possible to end the degradation of women. 

However, even though various laws were enacted to ban the 
practice of sati-immolation and child marriage or to introduce 
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widow marriage, it was not possible to bring about the reforms 
that had bcen ingraincd in people's minds for a long time so 
casily. Even in a patriarchal sSociety, not only men were 
responsible for the plight of women, but due to long-term 
reforms, in most cases, they accept it as their fate and bear all 
the hardships with their faces closed. Due to this, the present 
society could not be completely free from all these curses. So, 
to eradicate these superstitions first of all a change of mentality 
is required. And writers such as Bankimchandra, Rabindranath, 
Saratchandra, Nazrul played an important role in this work. 
Through their literary works, they promoted the establishment 
of women's dignity by ending the discrimination between men 
and women in the society. None of them were social 
reformers, so they may not have directly joined the women's 
liberation movement like a social reformer, but the contribution 
they left behind in forming a strong public opinion in favor of 
women's liberation by showing women's problems as social 
problems is undeniable. Apart from this, various newspapers 
and magazines like Vidyadarshan, Tattvabodhini, Bengal 
Spectator etc." also played an important role in shaping public 
opinion by campaigning against the absurdity of Kaulinya 
practice, child marriage and polygamy. 

Despite this, even though more than seventy years of India's 
independence have passed, inequality between men and women 
is noticeable everywhere. They are victims of exploitation and 
deprivation both at home and abroad, 23 The position of women 
may have improved a lot in modern times but it is very little 
compared to the entire population of India. Especially in the 
case of rural women, still about eighty percent of women are 
backward in terms of education and economics. 
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